
Winter Restaurant Campaign 2020 

Advertising 
Campaign Banner Ads appeared on social media as well as high-traffic websites.  The ads encouraged viewers to 
“Save the Dave Night” by visiting a local restaurant or ordering Takeout. 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
 

 

 

 



 

Advertising Creative 
An interactive carousel encouraged viewers to engage with the ad unit.  It also emphasized the ways to 
celebrate “Date Night”:  with friends, with family, with the girls/guys, and of course, a significant other. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



Promoting on FXVA.com 

The Restaurant Campaign is prominently featured on the FXVA.com homepage, restaurant page, and 
throughout the site. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



FXVA.com Restaurant Page  https://www.fxva.com/fairfax-virginia-restaurants/ 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

https://www.fxva.com/fairfax-virginia-restaurants/


Dedicated Landing Pages 

Dedicated landing pages supporting each of the four components of the campaign:  Heated Outdoor Dining, the 
Chocolate Safari, Restaurant Safety, and the Share-the-Love gift card giveaway that invites social media 
followers to tag someone that they’d love to join for dinner and tell them why they love them. 

Outdoor Heated Dining      Chocolate Safari     

See Page       See Page 

 

 

 

 

 

 

 

 

 

 

 

 

 

Share the Love Gift Cards     Restaurant Safety    

See Page       See Page 

 

 

 

 

 

 

 

 

 

 

 

 

https://www.fxva.com/fairfax-virginia-restaurants/heated-outdoor-dining/
https://www.fxva.com/fairfax-virginia-restaurants/chocolate/
https://www.fxva.com/fairfax-virginia-restaurants/share-your-date-night/
https://www.fxva.com/fairfax-virginia-restaurants/share-your-date-night/
https://www.fxva.com/fairfax-virginia-restaurants/share-your-date-night/


Storefront Mural at Tysons Corner Center 

A mural at Tysons Corner Center encourages shoppers to treat themselves by supporting their favorite 
restaurants. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



Media Attention 
The Campaign has received significant media attention with particular interest in the Chocolate Safari. 

RAMW Instagram 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

Northern Virginia Magazine 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

Travel + Leisure 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

DC 101: Elliot in the Morning 

 

 

 

 

 



Stay Home for What? Facebook 

 

 

 

 

 

 



Virginia Tourism Corp 

 

 

 

 

 

 

 

 

 



Virginia Restaurant Lodging Travel Association 

 

 

 

 


