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Smith Travel Research (STR)
Segmentation Trend for North Carolina
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Visitor Profile
Statistics

Sources: Hotels, Online and Visitor Center Walk-Ins
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1. Visitors to Cumberland County were from the following states: North Carolina 

58%, Virginia 5%, and South Carolina 4.0%.

2. The visitors’ reason for visiting was Vacation 34%, Other 21%, and Relocation 

15%.

3. The top areas of interest were Historical Sites/Museums 12% each, Outdoor 

Recreation, Dining and Festivals/Events 10% each, and Arts & Entertainment 

9% each.

4. On a scale of 1-5 for visitor experience with 5 being the best, the overall visitor 

average score was 4.75. 



Visitor Profile
Reason for Visiting
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Visitor Profile
Visitor’s Interests
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Sales Department
Meeting, Sports and Group Event Solicitation Activity
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Sales Department
Hosted Events

2020 Butterfly Primerica 

Sandhills Open 
Held at Freedom Courts Sportsplex

August 14-16

American Junior Golf 

Association Jr. Open 
Held at Anderson Creek Golf Course

September 18-20
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Sales Department
Staff News 

Amy Karpinski joined our team on July 1st as our Sports Sales 
Manager. She brings with her a proven record of achieving 
results and meeting goals over the course of her diversified 
career, and she claims, "a passion for all sports and a deep-
rooted desire to help communities, businesses, and 
individuals thrive."

Amy currently volunteers as president of the Cape Fear Table 
Tennis Club (CFTTC), which has grown from a regular 
membership of 4 to 36 paying members in two years under 
her leadership. She is also a seasoned tournament director 
and certified club umpire who has directed tournaments not 
only in Fayetteville, but also in Newport News, VA, and 
Wilmington, NC, for their respective clubs in a ground-roots 
effort to popularize table tennis as a sport. She has personally 
competed across the country in dozens of table tennis 
tournaments, including two U.S. Nationals, a U.S. Open, and a 
World Veteran's Championship.

For these many reasons, we are proud to welcome Amy to our 
team and look forward to seeing her contribute to and expand 
our sales efforts in the sports industry.
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https://www.linkedin.com/in/ACoAAC8nfkYB6VOl_lRH2qHKK_x5izlmMyHCzv0


Sales Department
Scorecard
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Sales Department
Scorecard
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Communications Department
Social Media Statistics

12

Outlet Followers Posts Engagement 

Twitter 3,877 10 764 Clicks, Retweets, Replies

Facebook 10,721 17 9,178 Likes, Comments, Shares

Instagram 3,802 5 586  Likes, Comments



Communications Department
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Earned Media Snapshot 

See the full story

The Brewer Magazine
Dirtbag Ales named as Nicest Place in NC

Family Travels On a Budget
Historic North Carolina Attractions: 

Carvers Creek State Park 

See the full story

http://thebrewermagazine.com/dirtbag-ales-named-nicest-place-north-carolina/
https://familytravelsonabudget.com/destinations/usa/north-carolina-usa/carvers-creek-state-park/?fbclid=IwAR39D7fOG2DcXi_Es6-tEpuH2keOfMLwfez_JUVUtt1nLFn1XFo-SeBhiI0


Communications Department
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Earned Media Snapshot 

See the full story

See the full story

Sports Destinations
Top Table Tennis Pros Ready to Play in Faye

Earth Island Journal
Operation Red Cockaded Woodpecker

https://www.sportsdestinations.com/destinations/north-carolina/news/top-table-tennis-pros-ready-play-fayetteville-19119
https://www.earthisland.org/journal/index.php/articles/entry/operation-red-cockaded-woodpecker?fbclid=IwAR09iS3WAan8ftKRdDBMQUprob2JAfQGZyEc8bOg7Z27G4iQS1bqfJqG5a0


Communications Department

15

Earned Media Snapshot 

See the full story

See the full story

The Meeting Magazines
FACVB Dir. Of Operations Receives National 

Accreditation

Spectacular Magazine
Internationally Celebrated Public Art Exhibit 

Staged In Downtown Fayetteville

http://www.themeetingmagazines.com/news/fayetteville-area-convention-bureau-operations-manager-receives-national-human-resources-accreditation/?post_type=association_post
https://spectacularmag.com/2020/09/30/internationally-celebrated-public-art-exhibit-staged-in-downtown-fayetteville/


Communications Department
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Scorecard



Communications Department
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Scorecard



Communications Department
Scorecard
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Tourism Department
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Staff News 

At the beginning of June, we welcomed a new team member 
who is now serving as our Tourism & Events Coordinator. 
Natalie Stepniewski grew up in Connecticut and has a 
Bachelor's of Science degree from Eastern Connecticut State 
University, where she competed on a swim team. She then 
worked as a Passenger Crew Service Member in Whittier, AK, 
before joining Visit Anchorage as their Membership & 
Destination Services Administrative Assistant.

After Natalie's fiancé, who serves in the U.S. Army, received 
orders to Fort Bragg, they moved to Fayetteville in March 2020. 
When she is not working, she enjoys hiking, working out, riding 
horses, and hanging out with her dogs. We know Natalie brings 
much value to our team, to include her prior Visitors Bureau 
experience, and are looking forward to working with her and 
getting to know her better!



Tourism Department
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Scorecard



Visitor Services Department
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Fulfilled 11 Group Service Requests

Includes internal FACVB requests, walk-ins, meetings etc.



Visitor Services Department
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Distributed 1,490 Visitor Guides
to hotels, welcome centers, visitors, FACVB advertising and 

visitor generation, AAA offices and others

.

Handled 277 Visitor Inquiries
via phone, walk-ins, web at two Visitor Centers for both local 

and out-of-town guests



Visitor Services Department
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Scorecard

.



Everything Begins with a Visit
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Thank You!

.

Economic Impact of $601 million

4,820 jobs with a $110.54 million payroll

State and Local Taxes of $44.59 million

a $134.14 tax savings to each county resident.


