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Web Remarketing CTR..2 /%
Industry Standard: .057%

YTD
Google Ads: N/A Impressions:

Industry Standard: .617% ' / 400'883

Clicks:

1,561

Total CTR:

.39%

TRACKED CALLS:

G

n Facebook CTR: .94%
Industry Standard: .90%

\
/

Facebook Link CTR: 419,
Industry Standard: N/A

Target Display Ads CTR: .64
Industry Standard: .107%

CURRENT CAMPAIGN INCLUDES

Web Remarketing | Direct Facebook Marketing | Targeted Display Ads

Search Engine Marketing Call Tracking
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Web Remarketing CTR: .24%
Industry Standard: .057%

YTD
n Facebook Remarketing: 1% Impressions:

Facebook CTR: .949% \ ' / 697,91 3
: 907 Clicks:
Industry Standard: .907%

2,578

Total CTR:

.37%

TRACKED CALLS:
196

0
Facebook Link CTR: .67%
Industry Standard: N/A

CURRENT CAMPAIGN INCLUDES

Web Remarketing | Direct Facebook Marketing | Targeted Display Ads

Search Engine Marketing Call Tracking



