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Smith Travel Research (STR)
Segmentation Trend for North Carolina
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Visitor Profile
Statistics

Sources: Hotels, Online and Visitor Center Walk-Ins
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1. Visitors to Cumberland County were from the following states: North Carolina 

30%, Florida & New York 8% each, Georgia and Virginia 5% each.

2. The visitors’ reason for visiting was Visit Friends/Family 23%, Traveling 

Through & Vacation 18% each, Business 10% and Business with Military 9%.

3. The top areas of interest were Dining 13%, Museum 11%, Historic Sites & 

Arts/Entertainment 10% each, Shopping 9% and Military Sites 8%.

4. On a scale of 1-5 for visitor experience with 5 being the best, the overall visitor 

average score was 4.76. 
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Visitor Profile
Visitor’s Interests
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Sales Department
Meeting, Sports and Group Event Solicitation Activity
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Sales Department
Scorecard
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Sales Department
Scorecard
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Sales Department
Scorecard
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Communications Department
Social Media Statistics
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Outlet Followers Posts Engagement 

Twitter 3,310 130 1,531  Clicks, Retweets, Replies

Facebook 8,101 69 5,914  Likes, Comments, Shares

Instagram 2,340 22 1,182 Likes, Comments

Facebook - #GoFay 2,634 34 2,315 Likes, Comments, Shares



Communications Department

12

Publicity Generated 

Baseball Hall of Fame Collection 

FunTravels.com
Group Travel Leader

Get a Heroes Welcome 

A Slice of Cake

Adventures of a Frugal Mom 



Communications Department
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Communications Department
Publicity Generated 

Sports Destination Management

Victory Means a Little More Here 

Up & Coming Magazine 

Tourism Means Business



Communications Department
Publicity Generated 

Dig-It Magazine

Origami in the Garden 
Adventures of a Frugal Mom

Tales from a Road Trip 



Communications Department
Press Releases
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17

Scorecard
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Communications Department
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Communications Department
Scorecard
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Tourism Department
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Heroes Homecoming VII 

An April 12, the Tourism Department 
hosted a kick-off meeting for Heroes 
Homecoming VII.  30 partners 
attended the meeting. The 
represented Eastover, Fayetteville, 
and Hope Mills.

Service is this year’s theme and our 
message will be “To celebrate and 
honor all things Veterans, 
Cumberland County is the place to 
be this Veterans Day weekend.”
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Scorecard
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Visitor Services Department
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Fulfilled 24 Group Service Requests

Includes internal FACVB requests, walk-ins, meetings etc.

April was Busy in Visitor Services!



Visitor Services Department
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March was a busy month in Visitor Services!

Distributed 2,952 Visitor Guides
to hotels, welcome centers, visitors, FACVB advertising and 

visitor generation, AAA offices and others

.

Handled 867 Visitor Inquiries
via phone, walk-ins, web at two Visitor Centers for both local 

and out-of-town guests



Visitor Services Department
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Scorecard

.



Everything Begins with a Visit
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Thank You!

.

Economic Impact of $542.31 million

4,630 jobs with a $104.88 million payroll

State and Local Taxes of $40.83 million

a $123.87 tax savings to each county resident.


