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• All data was collected by the AsONE Prayer Walk staff during the event.

• The AsONE Prayer Walk management estimated 5,000 attendees prior to the event.

• The agreed upon minimum number of completed surveys needed was 357.

• The final number of completed surveys completed during the event was 439.

• Using the 5,000 attendees, the Confidence Interval for this presentation with a 439

Sample Size is +/- 4.47%. Because of the size of the sample the Confidence Interval 

exceeds the “best practice” of +/- 5.00%. 
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• Surveys used were collected at the following times during the day of the event:

Saturday, April 14

9-10 a.m. 0

10-11 a.m. 227

11-Noon 7

12-1 p.m. 60

1-2 p.m. 29

2-3 p.m. 14

3-4 p.m. 11

4-5 p.m. 9

5-6 p.m. 8

6-7 p.m. 3

7-8 p.m. 0

8-9 p.m. 1

9-10 p.m. 3

10-11 p.m. 61

11-12 p.m. 6

Total Collected Day 1 439



86.10%

6.15%

3.42% 1.59%

1.59% 0.68%

0.46%

I am a resident of Fayetteville/Cumberland
County.

I am from a surrounding county and drove in for
the day for this event.

I am stationed or affiliated with Fort Bragg and
live in Cumberland County.

I am here for the Prayer Walk specifically and
am overnighting in a hotel.

I am here for the Prayer Walk and staying with
family or friends.

I am in the area visiting family or friends and
they brought me to this event.

I am visiting the area for other purposes, but
heard about the event and came.

They Identified Themselves As
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86.10%

6.15%

3.42%

1.59%

1.59%

0.68%

0.46%



Where Were They From
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• 1 of the 439 completed surveys provided an invalid zip code.

• 430 (97.95%) were from North Carolina.

• 16 (3.64%) were from more than 100 miles from Fayetteville.

• 7 (1.59%) identified themselves as being here specifically for the event and overnighting in 

a hotel.

Top 5 by State Top 5 by County Top 5 by City

1. North Carolina 430

2. South Carolina 4

3. Florida 2

4. Ohio 1

5. Tennessee 1

1. Cumberland, NC 394

2. Hoke, NC 10

3. Robeson, NC 5

4. Mecklenburg, Pitt, NC

& Georgetown, SC 3

5. Many NC 

Counties 2 & 1

1. Fayetteville, NC 337

2. Hope Mills, NC 35

3. Raeford, NC 10

4. Spring Lake, NC 8

5. Fort Bragg, NC 6



41.91%

24.37%

15.49%

4.78%

2.96%

2.28%
1.82%

1.37%

1.37%

0.91%

0.68%

0.68% 0.68%

0.46%

0.23%

Word of Mouth

Church

Facebook

No Answer

Newspaper

Text Message

Instagram

Radio

Previously Attended

Volunteer

Poster

Television

Twitter

Email

Ambassador

How Did They Find Out About Event
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41.91%

24.37%

15.49%

4.78%

2.96%

2.28%

1.82%

1.37%

1.37%

<1%

<1 %

<1 %

<1 %

<1 %

<1 %



Survey Requirements
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Requirement Information Provided

What is the current zip code that you currently reside in: 

___________ 

I AM: (Select One)

1. A resident of Fayetteville/Cumberland County 

2. Stationed or affiliated with Fort Bragg and live in Cumberland 

County

3. From a surrounding county and drove in for the day for this 

event

4. Visiting the area for other purposes, but heard about this 

event and came

5. Staying at a hotel and the hotel referred me to this event

6. Here for this event specifically and am over-knighting in a 

hotel

7. Here for this event and staying with family/friends

8. In the area visiting family and friends and they brought me to 

this event

If you stayed at a hotel, which one: _________________________

If you do NOT live in Cumberland County, what day did you arrive? 

_________

What day will you depart? _________________

How did you hear about the event?

*
* Not all surveys were completed the day of the event.



Bureau Generated Publicity
Calendar of Events

Event Calendar Listing Uploaded and Published to: VisitFayettevilleNC.com, AAA 

Go Magazine Web, Carolina Country Print & Web, News 14 Carolina, SC Living –

Web, Trip Advisor, VisitNC.com, ABC 11, Event Crazy, Fayetteville Observer, Our 

State Magazine, Go Fayetteville Blog and WRAL.com.
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Bureau Generated Publicity
Social Media Outlets: Twitter
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Bureau Generated Publicity
Social Media Outlets: Instagram
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Bureau Generated Publicity
GoFayetteville.com (Facebook)
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Bureau Generated Publicity
GoFayetteville.com (Blog)
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Bureau Generated Publicity
Public Relations Recap

• 8 Calendar of Events listings secured

• 1 Twitter Social Media tweets

• 1 Instagram Social Media post

• 3 GoFayetteville Facebook Posts

• 1 GoFayetteville Mention in Blog
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Occupancy Comparison
“Fayetteville Area CVB Weekly Report – Week of April 9, 2017/18” 

Information is pulled directly from the STR Report

Occupancy % Saturday

2018 72.4%

2017 73.2%

Percent Change -1. 00%
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Bottom Line
• All Tourism Development Authority (TDA) requirements were met.

• 357 completed surveys was the agreed upon requirement (439 were collected)

• 1.59% (7) of the completed surveys were overnighters and came specifically for the event. 

• 0 participants were referred by their hotel.

• 89.52% were from Cumberland County, including Fort Bragg.

• 6.15% were day-trippers.

• Participants heard of the event mainly by Word of Mouth (41.91%) and a their Church (24.37%).

• 201 attendees signed up for the FACVB’s E-Promotion Program.
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Bottom Line Continued
• For the calculations, the FACVB used the agreed upon estimated attendance number provided by 

the AsONE Prayer Walk management of 5,000. The sample size of 439 was more than the 
required and agreed upon 357 completed surveys necessary to ensure the presentation met 
“best practices” of +/- 5%, as a result this presentation is at +/- 4.47%.

• Of those participants staying at a hotel, the overall average length of stay was 1 night.

• 1.59% of the participants (7) were overnighters and came specifically for the event –
extrapolated out to 5,000 participants this means potentially 223 people X 1 nights = 223 room 
nights +/- 4.47%

• Potential economic impact for 223 room nights = $25,422.

• The 7 who came for the event and stayed at a hotel, listed the following hotels:

• Official Hotel Pick Up: 0 Room Nights as reported from hotels.
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Fairfield Inn 3

Home2 Suites 1

No Answer 3



Thank You

Proudly Promoting the
Communities of Cumberland County
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