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• All data was collected by the AsONE Prayer Walk staff.

• The AsONE Prayer Walk management estimated 5,000 attendees prior to the event.

• The agreed upon minimum number of completed surveys needed was 357.

• The final number of submitted surveys was 208.

• Using the 5,000 attendees, the Confidence Interval for this presentation with only 208

Sample Size is +/- 6.64%. Because of the size of the sample the Confidence Interval is 

lower than the “best practice” of +/- 5.00%.
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• Surveys were collected at the following times:

Time
Completed 

Surveys

Saturday, April 13, 2019

9-10 a.m. 85

10-11 a.m. 23

11 a.m.-12 p.m. 18

12-1 p.m. 14

1-2 p.m. 0

2-3 p.m. 0

3-4 p.m. 0

4-5 p.m. 38

5-6 p.m. 30

Total Collected 208



68.27%

16.83%

5.29%

3.37%
2.40%

1.92%
0.96%

0.96%

I am a resident of Fayetteville/Cumberland
County.

I am from a surrounding county and drove in
for the day for this event.

I am here for the Prayer Walk specifically
and am overnighting in a hotel.

I am here for the Prayer Walk and staying
with family or friends.

I am stationed or affiliated with Fort Bragg
and live in Cumberland County.

I am in the area visiting family or friends and
they brought me to this event.

I am staying at a hotel and the hotel referred
me to this event.

I am visiting the area for other purposes, but
heard about the event and came.

They Identified Themselves As
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68.27%

16.83%

5.29%

3.37%

2.40%

1.92%

0.96%

0.96 %



Where Were They From
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• All 208 completed surveys provided a valid zip code.

• 192 (92.31%) were from North Carolina.

• 17 (8.17%) were from more than 100 miles from Fayetteville.

• 11 (5.29%) identified themselves as being here specifically for the event and overnighting in a hotel.

Top 5 by State Top 5 by County Top 5 by City

1. North Carolina 192

2. South Carolina 13

3. Alabama 1

4. Michigan 1

5. Virginia 1

1. Cumberland, NC 147

2. Hoke, NC 17

3. Robeson, NC 11

4. Greenville, SC &

Wake, NC 7

5. Moore, NC 4

1. Fayetteville, NC 118

2. Hope Mills, NC 21

3. Raeford, NC 17

4. Greenville, SC 7

5. Parkton, Cameron & 

Lumberton, NC 4



29.33%

28.85%

26.44%

3.85%
3.37%

1.92% 1.92%

1.44%

0.96% 0.96%
0.48%

0.48%
Church

Word of Mouth

Social Media

Radio

Invitation

No Answer

True Vine

Television

Fort Bragg

Sherriff's Office

Email

Previously Attended

How Did They Find Out About Event
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29.33%

28.85%

26.44%

3.85%

3.37%

1.92%

1.92 %

1.44%

0.96%

0.96%

0.48%

0.48%



Survey Requirements
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Requirement Information Provided

What is the current zip code that you currently reside in: ___________ 

I AM: (Select One)

1. A resident of Fayetteville/Cumberland County 

2. Stationed or affiliated with Fort Bragg and live in Cumberland 

County

3. From a surrounding county and drove in for the day for this event

4. Visiting the area for other purposes, but heard about this event and 

came

5. Staying at a hotel and the hotel referred me to this event

6. Here for this event specifically and am over-knighting in a hotel

7. Here for this event and staying with family/friends

8. In the area visiting family and friends and they brought me to this 

event

If you stayed at a hotel, which one: _________________________

If you do NOT live in Cumberland County, what day did you arrive? 

_________

What day will you depart? _________________

How did you hear about the event?



Bureau Generated Publicity
Calendar of Events

Event Calendar Listing Uploaded and Published to: AAA Go Magazine Web, ABC 11 Web, 
Carolina Country Web, Event Crazy, Go Fayetteville Blog, News 14 Carolina Web, 
TripAdvisor, VisitFayettevilleNC, VisitNC, and WRAL.com.
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Bureau Generated Publicity
FACVB Press Release
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Massive Prayer Walk April 13 in Fayetteville, NC
Thousands expected to participate in a rolling prayer chain through downtown Fayetteville

Photos for Promotional Use

Fayetteville, NC - Thousands will come together on Saturday, April 13 for a silent prayer walk throughout the city of Fayetteville. This ecumenical 
gathering, AsONE Prayer Walk, will be comprised of people of varied ages, ethnicities, religious denominations and backgrounds gathering to unite in 
prayer as one body.

The walk, which begins at 10 a.m. in Festival Park, includes five prayer stations in downtown Fayetteville. It concludes with a final prayer at Festival 
Park.

This year, AsOne Fellowship scheduled a week of activities focused on unity and service, establishing the first annual AsOne Unity Week & Prayer 
Walk.

In addition to the April 13 prayer walk, the week of events include:

Tuesday, April 9 – Salvation Tuesday. Organizers are partnering with the Salvation Army to feed 2,000 people.

Wednesday April 10 – Build Wednesday. Organizers are partnering with Habitat for Humanity to frame two houses.

Friday, April 12 –AsOne Unity Service featuring Rev. Dr. Samuel Rodriguez. Dr. Rodriguez has been among many lists of influencers in America, 
including 40 People who Radically Changed the World, Top 100 Christian Leaders in America and 10 White & Brown MLKs of Our Time.

Saturday April 13 – The UnityFest features Grammy award winning singer Tasha Cobbs Leonard.

For more information, visit www.asoneprayerwalk.org or call 910-703-7504.

https://www.dropbox.com/sh/ag7wv7lfxp76ayi/AAABMJ2atS6pRQaB7v5Zp_B6a?dl=0
http://www.asoneprayerwalk.org/
https://pastorsam.com/about
http://www.asoneprayerwalk.org/


Bureau Generated Publicity
Go Fayetteville Blog

11

https://www.gofayetteville.com/5k-fayetteville/

https://www.gofayetteville.com/5k-fayetteville/


Bureau Generated Publicity
Go Fayetteville Blog
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http://www.gofayetteville.com/churches-fayetteville-nc/

http://www.gofayetteville.com/churches-fayetteville-nc/


Bureau Generated Publicity
FACVB: Facebook
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Bureau Generated Publicity
FACVB: Facebook
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Bureau Generated Publicity
#GoFay: Facebook
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Bureau Generated Publicity
#GoFay: Facebook
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Bureau Generated Publicity
FACVB: Twitter
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Public Relations Recap

• 1 Press Release

• 2 Go Fayetteville Blogs

• 4 FACVB Facebook Posts

• 3 Go Fayetteville Facebook Posts

• 4 FACVB Twitter Tweets
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Occupancy Comparison
“Fayetteville Area CVB Weekly Report” 

Information is pulled directly from the STR Report
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Occupancy % Saturday

2018 85.2%

2017 72.6%

Percent Change 17.4%



TDA

Granted $10,000 to be used for exclusively to assist with social 

media and marketing of the AsOne Prayer Walk events for April 7-

13, 2019.

357 completed surveys was the agreed upon requirement, 208

were collected. 

All Tourism Development Authority (TDA) requirements were NOT

met.

Can re-apply next year?

Yes No
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Summary
ATTENDANCE

Per the AsOne Prayer Walk Staff, the actual attendance for 

the event was 1,200 (5,000 was estimated).

5.29% (11) of the surveys stated they were overnighters and 

came specifically for the event (10 of them Identified their 

hotel).

2 participants were referred by their hotel.

70.67% (147) were from Cumberland County, including Fort 

Bragg.

16.83% (35) stated they were from a surrounding county and 

were a day-tripper.

Hotel Information from Surveys

The 11 who came for the event and stayed at the hotel, listed 

the following hotels:

CALCULATIONS

The FACVB was unable to accurately determine because of 

insufficient sample size.

The AsONE Prayer Walk management estimated 5,000

attendees prior to the event.

Embassy Suites 10 No Answer 1
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Summary
ATTENDANCE (continued)

Of those participants staying at a hotel, the overall average 

length of stay was 1 night.

The FACVB was unable to accurately determine because of 

insufficient sample size.

Potential Revenue = Unknown.

Economic Impact = Unknown.

Official Hotel Pick Up: 3 Room Nights as reported from hotels.

Average Daily Rate (ADR)* for the month of April was $80.51.

Hotel Revenue - $241.53.

*ADR is reported by Smith Travel Research (STR), which is 

used by the global hotel industry as a vital revenue management 

tool. The report benchmarks a hotel’s performance against its 

competitive aggregate and local market. The STAR program 

tracks and delivers monthly, weekly and daily data.

MARKETING

The top 5 resources where they heard of the event were:

1. Church

2. Word of Mouth

3. Social Media

4. Radio

5. Invitation

11 attendees signed up for the FACVB’s E-Promotion Program.



Thank You

Proudly Promoting the
Communities of Cumberland County
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