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Introduction

• All data was collected by the As One Prayer Walk staff during the event. 

Surveys were collected at the dates/times below:

• The As One Prayer Walk management estimated 7,500 attendees prior to 

the event.

• There were 110 completed surveys.

• Using the 7,500 attendees, the Confidence Interval for this presentation 

with a 110 Sample Size is +/- 9.28%. Because of the size of the sample 

the Confidence Interval is well below the “best practice” of +/- 5%. 

Date Time Surveys

8-Apr

9-10 am 20

10-11 am 29

11 am-12 pm 10

12-1 pm 21

1-2 pm 21

2-3 pm 9

Total Completed 110

Required Total 366



69.09%

11.82%

9.09%

6.36%

3.64%

I am a resident of Fayetteville/Cumberland County.

I am here for the Prayer Walk and staying with
family or friends.

I am from a surrounding county and drove in for the
day for this event.

I am here for the Prayer Walk specifically and am
overnighting in a hotel.

I am in the area visiting family or friends and they
brought me to this event.

They Identified Themselves as…

69.09%

11.82%

9.09%

6.36%

3.64%



Overview 

Where Were They From?

• All 110 completed surveys provided a valid zip code.

• 103 were from North Carolina and 12 were from more than 100 miles from Fayetteville.

• 7 identified themselves as being here specifically for the event and overnighting in a 

hotel.

Top 4 by State Top 5 by County Top 5 by City

1. North Carolina 103

2. Georgia 4

3. South Carolina 2

4. Virginia 1

1. Cumberland, NC 76

2. Robeson &

Mechlenberg, NC 5

3. Wake, NC 4

4. Harnett & Hoke, NC 3

5. 4 Counties Tied 2

1. Fayetteville, NC 60

2. Hope Mills, NC 13

3. Charlotte, NC 4

4. 3 Cities Tied 3

5. 6 Cities Tied 2



34.55%

20.00%

17.27%

17.27%

4.55%

3.64%

0.91% 0.91% 0.91%

Word of Mouth

Church

Invitation

Facebook

Instagram

No Answer

WRAL

WTVD News

Newspaper

How Did They Find Out About Event?
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Survey Requirements

Requirement Information Provided



Massive Prayer Walk April 8th in Fayetteville, NC
7,500 expected to participate in a rolling prayer chain through downtown 
Fayetteville

Fayetteville, NC - Thousands will come together on Saturday, April 8th for a silent prayer walk throughout the city of 
Fayetteville. This ecumenical gathering, AsONE Prayer Walk, will be comprised of people of varied ages, ethnicities, 
religious denominations and backgrounds gathering to unite in prayer as one body.

The walk begins at 10 a.m. in Festival Park and will include five prayer stations along the route:

1. North Carolina Veterans Park and Airborne & Special Operations Museum – prayers will focus on support of the military and their families.
2. Fayetteville City Hall - prayers will support regional civil leadership and law enforcement. 
3. Cumberland County Detention Center – prayers will be offered for the incarcerated and their families.
4. The Market House – prayers will focus on racial diversity.
5. Cumberland County Public Library and Information Center – prayers will be offered for educational leaders, children and families.

After visiting each stop, walkers will return to Festival Park to pray for all spiritual leaders. An AsOne Family Reunion with music, food and fun will follow 
the prayer walk and will last throughout the day.

Pictures and LOGO

Tweet this: The @AsOnePrayerWalk welcomes thousands to @DowntownFay to unite in prayer as one body on April 8th. @VisitFayNC 
https://goo.gl/b3tYgQ

Bureau Generated Publicity
Press Release

February 27th – Distributed to 655 Meltwater and Melody Foote contacts.

https://www.facebook.com/ncveteranspark/
http://www.asomf.org/
https://www.dropbox.com/sh/2f4gamjlduyfzc2/AACoGBPpiZnpeCfXBEk54pb7a?dl=0


Bureau Generated Publicity
Blogging

March 7th – Go Fayetteville Blog Written



Bureau Generated Publicity
E-Promotion

February 17th – Mailed to 70,000 email recipients.



Bureau Generated Publicity

Event Calendar Listing Submitted to the following outlets: AAA Go Magazine Web, ABC 11 Web, Carolina Country Print, Carolina Country 
Web, Event Crazy, Fayetteville Observer, Go Fayetteville Blog, News 14 Carolina, TripAdvisor, VisitFayettevilleNC.com, VisitNC.com and 
WRAL.com.

Calendar of Events



Bureau Generated Publicity
Social Media Outlets

Twitter



Bureau Generated Publicity
Social Media Outlets

Facebook – Go Fayetteville Blog



Bureau Generated Publicity
Social Media Outlets

Facebook – VisitFayettevilleNC



Bureau Generated Publicity
Social Media Outlets

Facebook – VisitFayettevilleNC



Bureau Generated Publicity
Earned Publicity

April 1st – Evangelicals for Social Action February 27th – Dawn McAlexander



Bureau Generated Publicity
Earned Publicity

TravelMarlyn



Public Relations Recap

• 1 press release distributed to 655+

• 1 blog post

• Featured in E-promo sent to 70,000 email addresses

• 12 Calendar of Events Listings Secured

• 8 Social Media posts

• 3 pieces of earned publicity (PR) 



Bottom Line
• Not all Tourism Development Authority (TDA) requirements were met:

366 completed surveys was the agreed upon requirement (only 110 collected)

• Room Nights – Because the required sample size was below the TDA required amount, the FACVB 

was unable to accurately project room nights.

• 6.36% of participants (7) were overnighters and came specifically for the event. Because the agreed 

upon required sample size was not met, the FACVB was unable to accurately project room nights.

• 0 participants were referred by hotels.

• 69.09% were from Cumberland County, including Fort Bragg.

• 9.09% were day-trippers.

• Participants heard of the event mainly by Word of Mouth (34%) and their church (20%).

• 12 attendees signed up for the FACVB’s E-Promotion Program and provided a valid E-mail address.

• Those that came for the event and stayed at a hotel listed the following hotels: Fairfield and 

Embassy Suites.

• Official Hotel Pick Up: 0 Room Nights



Thank You
Proudly promoting the Communities of  Cumberland County.


