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Smith Travel Research (STR)
Segmentation Trend for North Carolina
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Visitor Profile
Statistics

Sources: Hotels, Online and Visitor Center Walk-Ins
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1. Visitors to Cumberland County were from the following states: North Carolina 

28%, Florida 9%, and Georgia 7%.

2. The visitors’ reason for visiting was Vacation 24%, Visit Friends/Family 23%, 

and Traveling Through 16%.

3. The top areas of interest were Museums 12%, Dining & Historical Sites 11% 

each, and Arts & Entertainment 10%.

4. On a scale of 1-5 for visitor experience with 5 being the best, the overall visitor 

average score was 4.81. 
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Visitor Profile
Visitor’s Interests
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Sales Department
Meeting, Sports and Group Event Solicitation Activity
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Sales Department
Scorecard
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Sales Department
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Sales Department
Scorecard
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Communications Department
Social Media Statistics
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Outlet Followers Posts Engagement 

Twitter 3,427 107 1,249 Clicks, Retweets, Replies

Facebook 9,121 31 39,938 Likes, Comments, Shares

Instagram 2,714 46 639 Likes, Comments



Communications Department
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Press Release
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Communications Department
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Earned Media 

Full Article 
Full Article 

Drug Store Divas
VisitNC

https://www.visitnc.com/story/FC4D/summer-trips-everyone-in-the-family-will-enjoy
https://www.drugstoredivas.net/origami-in-the-garden-cape-fear-botanical-garden-fayettevlle-nc/


Communications Department
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Earned Media 

Full Article 

Drug Store Divas

I-95 Exit Guide

Full Article 

https://www.drugstoredivas.net/fayetteville-pie-company-review-fayetteville-nc/
https://www.i95exitguide.com/roadnews/stay-in-fayetteville-and-make-every-mile-count/


Communications Department
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Earned Media 

Full Article 

Life of 2 Snowbirds

Up & Coming 

Magazine

http://www.lifeof2snowbirds.com/2019/08/fayetteville-nc-budget-friendly-getaway.html


Communications Department
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Earned Media 

Full Story 

VisitNC AnOpenSuitcase

Full Story 

https://www.visitnc.com/story/5RkG/unforgettable-summer-attractions-that-won-t-break-the-bank
https://anopensuitcase.com/visit-fayetteville/


Communications Department
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Earned Media 

Fayetteville Observer 

Full Article Full Article 

https://www.fayobserver.com/news/20190821/pitts-visitors-bureau-spreads-good-vibes-with-25-tank-top-off
https://www.fayobserver.com/news/20190819/free-gas-cards-being-given-to-people-who-stay-in-cumberland-hotels-motels
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Scorecard
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Communications Department
Scorecard
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Communications Department
Scorecard
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Tourism Department
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Programs/Partnerships 

Finalized details on Heroes Homecoming VII, 
which will take place November 7-11 with 21 
events, 3 exhibits and 31 partners. 

Visited I-95 South Welcome Center to keep them 
up-to-date on programs and services in 
Cumberland County. 
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Scorecard



Tourism Department
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Scorecard



Visitor Services Department
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Fulfilled 19 Group Service Requests

Includes internal FACVB requests, walk-ins, meetings etc.

August was Busy in Visitor Services!



Visitor Services Department
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August was a busy month in Visitor Services!

Distributed 2,672 Visitor Guides
to hotels, welcome centers, visitors, FACVB advertising and 

visitor generation, AAA offices and others

.

Handled 663 Visitor Inquiries
via phone, walk-ins, web at two Visitor Centers for both local 

and out-of-town guests



Visitor Services Department
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Scorecard

.



Everything Begins with a Visit
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Thank You!

.

Economic Impact of $574 million

4,730 jobs with a $110.54 million payroll

State and Local Taxes of $42.87 million

a $130.25 tax savings to each county resident.


