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Introduction
• All data was collected by the Blues & Brews’ staff. There were no surveys collected 

during the event from 8 p.m. – 10 p.m. All surveys were entered at the times below:

• Blues & Brews’ management estimated 2,500 attendees prior to the event.

• There were 280 completed surveys.

• Using the 2,500 attendees, the Confidence Interval for this presentation with a 280 

Sample Size is +/- 5.52%. Because of the size of the sample the Confidence Interval did 

not meet the “best practice” of +/- 5%. 

Time Completed 
Surveys

1-2 P.M. 1

3-4 P.M. 28

4-5 P.M. 126

5-6 P.M. 70

6-7 P.M. 23

7-8 P.M. 32

8-9 P.M. 0

9-10 P.M. 0

Total Completed 280

Total Required 333



65.83%

17.99%

6.47%

5.04%

2.52%

0.72%
0.72% 0.72%

I am a resident of Fayetteville/Cumberland County.

I am from a surrounding county and drove in for
the day for Blues and Brews.

I am stationed or affiliated with Fort Bragg and live
in Cumberland County.

I am in the area visiting family or friends and they
brought me to this event.

I am here for Blues and Brews and staying with
family or friends.

I am visiting the area for other purposes, but heard
about the event and came.

I am here for Blues and Brews specifically and am
overnighting in a hotel.

I am staying at a hotel and the hotel referred me to
this event.

They Identified Themselves as…

68.83%

17.99%

6.47%

5.04%

2.52%

0.72%

0.72%

0.72%



Overview 

Where Were They From?

• 1 completed survey provided an invalid zip code.

• 265 were from North Carolina and 14 were from more than 100 miles from Fayetteville.

• 2 identified themselves as being here specifically for the event and overnighting in a 

hotel. 

Top 5 by State Top 5 by County Top 5 by City

1. North Carolina 265

2. South Carolina 3

3. California, Georgia

& Virginia 2

4. Many Tied 1

1. Cumberland, NC 197

2. Robeson, NC 16

3. Hoke, NC 13

4. Moore, NC 7

5. New Hanover &

Wake, NC 5

1. Fayetteville, NC 162

2. Hope Mills, NC 22

3. Raeford, NC 13

4. Fort Bragg, NC 8

5. Wilmington, NC 7



48.40%

29.20%

6.80%

4.40%

2.40%

1.60%
1.60%

1.60%
1.20%

1.20% 0.40%

0.40%

0.40%

0.40%

Word of Mouth

Social Media

Attended Previously

Newspaper

Radio

Invitation

Posters

Magazine

Billboard

Brochure

Cape Fear Theatre

Anstead's

Pandora

MWR

How Did They Find Out About Event?

48.40%

29.20%

6.80%

4.40%

2.40%

1.60%

1.60%

1.60%

1.20%

1.20%

0.40%

0.40%

0.40%

0.40%



Survey Requirements

Requirement Information Provided



Bureau Generated Publicity
Press Release

Cold Beer and Hot Blues on Tap at 15th Annual Blues-n-Brews
Cape Fear Regional Theater (CFRT) Fundraiser June 3rd in Festival Park in Fayetteville (NC)

Tweet this: Brewers and bands from around the Southeast showcase their talents at Blues-N-Brews 6/3. 
@VisitFayNC @CFRT_Theatre http://bit.ly/2ohUCsZ

Download Pictures

FAYETTEVILLE, NC – Dozens of brewers from around the Southeast are expected to showcase their finest 
beers at on June 3rd at the 15th Annual Blues-n-Brews Festival. Guests will spend the evening sampling 
beer while enjoying several of the top blues bands in the region. Blues-N-Brews is hosted by and

benefits the Cape Fear Regional Theatre, a 501 (c)(3) not-for profit organization that serves more than 40,000 people each year. 

Gates open at 5 pm for General Admission, which includes a souvenir beer sampling glass, games and food and merchandise for purchase. 
VIP attendees are admitted at 4 pm. In addition to general admission amenities, VIP guests receive a catered meal, snacks, a private lawn 
with covered seating, complimentary Blues-n-Brews merchandise and a concession item. 

General Admission is $35 in advance and $40 at the gate. VIP tickets are $75 per person. Non-drinking admission is available. To purchase 
tickets or for more information, go to www.cfrt.org/BluesNBrews or call 910-323-4233. 

Blues-n-Brews is one of many special events happening in Fayetteville and Cumberland County this spring and summer. For a complete 

calendar head to www.VisitFayettevilleNC.com/Events

http://bit.ly/2ohUCsZ
https://www.dropbox.com/sh/0tvtz6m6bc5i684/AABRzn0A3iUFryD3r17rfKmZa?dl=0
http://www.cfrt.org/BluesNBrews
http://www.visitfayettevillenc.com/Events


Bureau Generated Publicity

Event Calendar Listing Uploaded and Published to: AAA Go magazine Print & Online, ABC 11- Website, Carolina Country Web, Event 
Crazy.com, Fayetteville Observer, News 14 Carolina (now Spectrum news), Our State Magazine. SC Living Web, Trip Advisor, VisitNC and
WRAL.com. 
.

Calendar of Events



Bureau Generated Publicity
Blogging

April 25, 2017 – Go Fayetteville Blog Written - www.gofayetteville.com/beer-festival/



Bureau Generated Publicity
E-Promotion

April 25th – Mailed to 72,000 email recipients.



Bureau Generated Publicity
Social Media Outlets

Go Fayetteville Blog Facebook (6 posts)

May 26-June 1, Held a Contest to Giveaway Two General Admission Tickets 

Ticket Give-Away

Contest via Facebook

8,169 people reached

102 shares

77 comments

80 likes



Bureau Generated Publicity
Social Media Outlets

Go Fayetteville Blog Facebook



Bureau Generated Publicity
Social Media Outlets

FACVB Facebook – 9 Posts



Bureau Generated Publicity
Social Media Outlets

FACVB Facebook



Bureau Generated Publicity
Social Media Outlets

FACVB Twitter – 3 Tweets



Bureau Generated Publicity
Social Media Outlets

FACVB Instagram – 3 Posts



Bureau Generated Publicity
Social Media Outlets

FACVB Instagram – 3 Posts



Bureau Generated Publicity
Social Media Outlets

FACVB LinkedIn – 2 Posts



Bureau Generated Publicity
Social Media Outlets

FACVB Google+ – 3 Posts



Bureau Generated Publicity
Social Media Outlets

FACVB Google+ – 3 Posts



Bureau Generated Publicity
Earned Media/Free Publicity

Recreation News-Washington D.C./Baltimore CheapIsTheNewClassy Tweet

Followers: 42,000



Bureau Generated Publicity
Earned Media/Free Publicity

CheapIsTheNewClassy Tweet
Followers: 42,000

Eat, Play, Rock: The 15th Annual Blues & Brews Festival 
April 18th. She also shared through all her social channels.



Bureau Generated Publicity
Earned Media/Free Publicity

Lisa Sokolowski/Drug Store Divas pre-promotion of Blues N Brews. 
On April 24, the content had 354 likes, comments and shares. Reach was 1.5 million 
She also posted periodically until the event – about the artists and the event itself. 



Bureau Generated Publicity
Earned Media/Free Publicity

Additional Drug Store Divas Promotion 

DrugStoreDivas.net



Bureau Generated Publicity
Earned Media/Free Publicity

Additional Drug Store Divas Promotion 

Facebook



Bureau Generated Publicity
Earned Media/Free Publicity

Additional Drug Store Divas Promotion 

Facebook



Bureau Generated Publicity
Earned Media/Free Publicity

Additional Drug Store Divas Promotion 

Facebook



Bureau Generated Publicity
Earned Media/Free Publicity

Additional Drug Store Divas Promotion 

Facebook



Bureau Generated Publicity
Earned Media/Free Publicity

Additional Drug Store Divas Promotion 

Facebook



Bureau Generated Publicity
Earned Media/Free Publicity

Additional Drug Store Divas Promotion 

Twitter



Bureau Generated Publicity
Earned Media/Free Publicity

Additional Drug Store Divas Promotion 

Twitter



Bureau Generated Publicity
Earned Media/Free Publicity

Additional Drug Store Divas Promotion 

Twitter



Bureau Generated Publicity
Earned Media/Free Publicity

Additional Drug Store Divas Promotion 

Twitter



Bureau Generated Publicity
Earned Media/Free Publicity

Additional Drug Store Divas Promotion 

Instagram



Bureau Generated Publicity
Earned Media/Free Publicity

Additional Drug Store Divas Promotion 

YouTube



Bureau Generated Publicity
Earned Media/Free Publicity

Gap Creek Gourmet

Tweet About Blues N Brews , 3,000 followers 



Bureau Generated Publicity
Earned Media/Free Publicity

CraftBeer.com



Public Relations Recap

• 1 press release 

o April 17 - Distributed to 162 East Coast Publications/Blogs that cover beer and the 

beer industry.

o April 17 – Distributed to 341 Media interested in general travel & events.

o April 17 – Distributed to 31 industry contacts.

o April 17 – Distributed to 15 local media outlets.

o April 28 – Distributed to 102 Beer Writers/Bloggers

o May 1 – Distributed to 45 local Entertainment Writers.

• 1 blog post

• Featured in E-promo sent to 72,000 email addresses

• 11 Calendar of Events Listings Secured

• 26 Social Media posts

• 18 pieces of earned publicity (PR) 



Bottom Line
• Not all Tourism Development Authority (TDA) requirements were met:

333 completed surveys was the agreed upon requirement (only 280 collected)

• 0.72% of participants (2) stated they were overnighters in a hotel and came 

specifically for the event. 

• 2 participants were referred by hotels.

• 72.30% were from Cumberland County, including Fort Bragg.

• 17.99% were day-trippers.

• Participants heard of the event mainly by Word of Mouth (48%) and Social Media 

(29.20%).

• 48 attendees signed up for the FACVB’s E-Promotion Program.

• Room Nights – Because the required sample size was below the TDA required 

amount and the 2 people who stayed in hotels failed to provide Arrival Date and 

Departure Date the FACVB was unable to accurately extrapolate room nights out to 

2,500.

• Official Hotel Pick Up: 0 room nights



Thank You
Proudly promoting the 

Communities of  Cumberland County.


