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Introduction
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• All data was collected by the City of Fayetteville staff.

• The Big South management estimated 2,500 attendees prior to the event.

• The agreed upon minimum number of completed surveys needed was 335.

• The final number of submitted surveys was 359.

• Using the 2,500 attendees, the Confidence Interval for this presentation with a 359

Sample Size is +/- 4.79%. Because of the size of the sample the Confidence Interval is 

better than the “best practice” of +/- 5.00%.



Introduction
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Surveys were collected on the following dates and times (no surveys were collected on the 

24th or 25th of May:

Month Surveys Month Surveys Month Surveys

21-May 22-May 23-May

3-4 p.m. 21 8-9 a.m. 7 9-10 a.m. 6

4-5 p.m. 30 9-10 a.m. 14 10-11 a.m. 16

5-6 p.m. 25 10-11 a.m. 32 11 a.m.-12 Noon 31

6-7 p.m. 22 11 a.m.-12 Noon 32 12 Noon-1 p.m. 42

7-8 p.m. 14 12 Noon-1 p.m. 27 1 p.m.-2 p.m. 0

Total 112 5-6 p.m. 14 2-3 p.m. 10

6-7 p.m. 2 Total 105

7-8 p.m. 0

8-9 p.m. 14

Total 142



54.04%

21.45%

19.22%

3.34%

1.11%
0.56%

0.28%
I am here for Big South Baseball specifically and
am overnighting in a hotel.

I am from a surrounding county and drove in for
the day for this event.

I am a resident of Fayetteville/Cumberland
County.

I am here for Big South Baseball and staying
with family or friends.

I am stationed or affiliated with Fort Bragg and
live in Cumberland County.

I am in the area visiting family or friends and
they brought me to this event.

I am staying at a hotel and the hotel referred me
to this event.

They Identified Themselves As
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0.28%



Where Were They From
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• 2 of the 359 completed surveys provided an invalid zip code.

• 170 (47.35%) were from North Carolina.

• 212 (59.05%) were from more than 100 miles from Fayetteville.

• 194 (54.04%) identified themselves as being here specifically for the event and overnighting in a hotel.

Top 5 by State Top 5 by County Top 5 by City

1. North Carolina 170

2. South Carolina 83

3. Virginia 29

4. Florida 22

5. Georgia 13

1. Cumberland, NC 73

2. Wake, NC 13

3. Mecklenburg, NC 12

4. Harnett, NC, 

Berkeley, SC &

Lexington, SC 11

5. Lenoir, NC 10

1. Fayetteville, NC 49

2. Stedman, NC &

Summerville, SC 12

3. Charlotte, NC 9

4. Clinton, SC,

Kinston, NC &

Chesapeake, VA 8

5. Hope Mills, NC &

Jacksonville, FL 7



How Did They Find Out About Event
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Survey Requirements
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Requirement Information Provided

What is the current zip code that you currently reside in: 

___________ 

I AM: (Select One)

1. A resident of Fayetteville/Cumberland County 

2. Stationed or affiliated with Fort Bragg and live in 

Cumberland County

3. From a surrounding county and drove in for the day for this 

event

4. Visiting the area for other purposes, but heard about this 

event and came

5. Staying at a hotel and the hotel referred me to this event

6. Here for this event specifically and am over-knighting in a 

hotel

7. Here for this event and staying with family/friends

8. In the area visiting family and friends and they brought me 

to this event

If you stayed at a hotel, which one: 

_________________________

If you do NOT live in Cumberland County, what day did you 

arrive? _________

What day will you depart? _________________

How did you hear about the event?



Bureau Generated Publicity
Calendar of Events

Event Calendar Listing Uploaded and Published to: AAA Go Magazine Web, ABC 11 Web, 

Carolina Country Web, Event Crazy, News 14 Carolina, TripAdvisor, VisitFayettevilleNC Web, 

VisitNC Web, WRAL Web.

9



Bureau Generated Publicity
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Melody Vealey Foote & Jenny Bell

Fayetteville Area Convention & Visitors Bureau / Go Fayetteville
www.visitfayettevillenc.com / www.gofayetteville.com

FB: @VisitFayettevilleNC (7,387 followers) / @GoFayetteville (2,450 followers)
IG: @visitfayettevillenc (2,296 followers) / TW: @VisitFayNC (3,221 followers)

PRESS RELEASE 

(SENT TO 400+)

http://www.visitfayettevillenc.com/


Bureau Generated Publicity
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TRADE MAGAZINE

https://www.sportsdestinations.com/destinations/north-carolina/news/fayetteville-bringing-big-south-baseball-champions-16412



Bureau Generated Publicity
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Melody Vealey Foote & Jenny Bell

Fayetteville Area Convention & Visitors Bureau / Go Fayetteville

HOMETOWN HUDDLE (SENT TO 462)



Bureau Generated Publicity
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Melody Vealey Foote & Jenny Bell

Fayetteville Area Convention & Visitors Bureau / Go Fayetteville

HOMETOWN HAPPENINGS (SENT TO 70,000+)



Bureau Generated Publicity
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Melody Vealey Foote & Jenny Bell

Fayetteville Area Convention & Visitors Bureau / Go Fayetteville

BLOG

https://www.gofayetteville.com/baseball-fayetteville-nc/

https://www.gofayetteville.com/baseball-fayetteville-nc/


Bureau Generated Publicity
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BLOG



Bureau Generated Publicity
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Melody Vealey Foote & Jenny Bell

Fayetteville Area Convention & Visitors Bureau / 

Fayetteville Area Meeting and Tournament Locations / Go Fayetteville
FACEBOOK



Bureau Generated Publicity
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Melody Vealey Foote & Jenny Bell

Fayetteville Area Convention & Visitors Bureau / 

Fayetteville Area Meeting and Tournament Locations / Go Fayetteville
FACEBOOK



Bureau Generated Publicity
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Melody Vealey Foote & Jenny Bell

Fayetteville Area Convention & Visitors Bureau / 

Fayetteville Area Meeting and Tournament Locations / Go Fayetteville
FACEBOOK



Bureau Generated Publicity
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Melody Vealey Foote & Jenny Bell

Fayetteville Area Convention & Visitors Bureau

TWITTER



Bureau Generated Publicity
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Melody Vealey Foote & Jenny Bell

Fayetteville Area Convention & Visitors Bureau

TWITTER



Public Relations Recap
BUREAU GENERATED PUBLICITY

Fayetteville Area Convention & Visitors Bureau Efforts

o 9 Calendar of Events listings sites

o 1 Press Release

o 1 Trade Magazine

o 2 Newsletters

o 1 Blog

o 6 Facebook posts

o 6 Twitter tweets
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Occupancy Comparison
“Fayetteville Area CVB Weekly Report” 

Information is pulled directly from the STR Report
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Occupancy % May 21 May 22 May 23 May 24 May 25

2019 77.3% 80.2% 67.8% 70.8% 73.6%

2018 65.3% 68.6% 56.8% 63.7% 69.1%

Percent Change 18.2% 16.9% 19.4% 11.0% 6.5%



TDA

Granted $25,000 to be used to include public relations, advertising, print, 

social and other mediums determined to reach the targets visitor market. 

Said funding shall be used exclusively to assist with the marketing of the 

Big South Conference Baseball Tournament at the new baseball 

stadium.

335 completed surveys was the agreed upon requirement, 359 were 

collected. 

All Tourism Development Authority (TDA) requirements were met.

Can re-apply next year?

Yes No
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Summary
ATTENDANCE

Per the Fayetteville Woodpecker’s management, the actual 

attendance for the event was 2,736 (including players, coaches,  

staff and Big South staff).

1 visitor was referred by their hotel.

20.33% (73) were from Cumberland County, including Fort Bragg.

21.45% (77) stated they were from a surrounding county and were a 

day-tripper.

Hotel Information from Surveys

The 194 who came for the event and stayed at the hotel, listed the 

following hotels:

CALCULATIONS

For the calculations, the FACVB used the agreed upon estimated 

attendance number provided by the event management of 2,500.

The sample size of 359 completed surveys was considerably more than 

the required and agreed upon 335 completed surveys necessary to 

ensure the presentation met “best practices” of +/- 5%, as a result this 

presentation is at +/-4.79%. 

Of those visitors staying at a hotel, the overall average length of stay was 

4 nights. (Only 14 of the 194 who stayed at hotels provided the length of 

stay information, all others were unknown because it depended on their 

team when it was eliminated).

54% of the visitors (194) were overnighters and came specifically for the 

event – extrapolated out to 2,736 actual attendees this means potentially 

1,477 people X 4 night = 5,908 room nights +/- 4.79%.
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Summary
ATTENDANCE (continued)

Of those participants staying at a hotel, the overall average length of 

stay was 4 nights.

54% of the visitors (194) were overnighters and came specifically for 

the event – extrapolated out to 2,736 actual attendees this means 

potentially 1,477 people X 4 night = 5,908 room nights +/- 4.79%.

Economic Impact = 5,908 x $114 = $673,512.

Official Hotel Pick Up: 689 Room Nights as reported from hotels.

Participating hotels: 

Potential Revenue (using May ADR) - $81.33.

Hotel Revenue - $56,036.37.

*ADR is reported by Smith Travel Research (STR), which is used by 

the global hotel industry as a vital revenue management tool. The 

report benchmarks a hotel’s performance against its competitive 

aggregate and local market. The STAR program tracks and delivers 

monthly, weekly and daily data.

MARKETING

The top 5 resources where they heard of the event were:

1. No Answer* (Most surveys did not capture this).

2. Word of Mouth

3. Family of Player

4. Newspaper

5. Social Media

10 attendees signed up for the FACVB’s E-Promotion Program.

Comfort Inn - Fort Bragg Fay 2 Hampton Inn Fay Fort Bragg 128

Courtyard by Marriott Fay 102 Ramada Plaza 101

Doubletree by Hilton 104 Red Lion Inn & Suites 45

Fairfield Inn & Suites - Fay North 61 Tru Hotel by Hilton 80

Fairfield Inn by Marriott - Fay I95 34 Wingate by Wyndham - Fay 32



Thank You

Proudly Promoting the
Communities of Cumberland County
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