
Bureau Business Brief:
Monthly Results Report

February 2018

John Meroski
Chief Executive Officer,

FACVB



Table of Contents

2

Smith Travel Research (STR)

Segmentation Trend for North Carolina 3 

Visitor Profile

ü Statistics 4

ü Reason for Visiting 5

üVisitorôs Interests6

Sales Department

ü Meeting and Sporting Event 

Solicitation Activity 7 

ü Scorecard 8

Communications Department

ü Event Listings 9

ü Social Media 10

ü Publicity 12

ü Go Fayetteville Blog 17

ü Scorecard 18

Tourism Department

ü National Tour Associationôs

Travel Exchange 20

ü Scorecard 22

Visitor Services Department

ü Statistics 23

ü Scorecard 25

Everything Begins with a Visit 27



Smith Travel Research (STR)
Segmentation Trend for North Carolina
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Visitor Profile
Statistics

Sources: Attractions, Electronic Kiosks, Hotels, Online and Visitor Center Walk-Ins
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1. Visitors to Cumberland County were from the following states: North Carolina 

56.57%, Florida 5.50% and Virginia 3.03%.

2. The visitorsô reason for visiting was Visit Friends/Family 22%, Attraction 20% 

and Vacation 20%.

3. The top areas of interest were Museums 13%, Dining & Historical Sites 12% 

each and Arts & Entertainment 11%.

4. On a scale of 1-5 for visitor experience with 5 being the best, the overall visitor 

average score was 4.75. 
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Sales Department
Meeting and Sporting Event Solicitation Activity
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Sales Department
Scorecard
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Communications Department
103 Events Listings Placed
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Communications Department
Social Media Statistics
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Outlet Followers Posts Engagement 

Twitter 2,291 44 520 Clicks, Retweets, Replies

Facebook 6,945 48 566 Likes, Comments, Shares

Instagram 1,677 31 757 Likes, Comments

Facebook - #GoFay 1,302 7 261 Likes, Comments, Shares



Communications Department
Social Media Statistics
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Communications Department
Publicity Generated
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Up & Coming Magazine ï

Liberty Point Bulletin 

February 8: 

Cumberland County Celebrates 

Black History month

February 21: 

Be a Hometown Hero



Communications Department
Publicity Generated
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Drive I-95 Guide

The FSOôs French Connection

Wife In the Wild Blue Yonder

Wine, Cupcakes and Massages



Communications Department
Publicity Generated
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GoMillie.com

Tips to Fall in Love with Your Duty Station

Kelly Seeks

A Great Place to Breathe in Fayetteville 


