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DECEMBER VS. INDUSTRY STANDARD

@ Web Remarketing CTR: 28%
Industry Standard: .057%
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Clicks:
/

Facebook CTR: 3.02%
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CALLS: 209

Facebook Link CTR: 7 (149/,
Industry Standard: N/A

CURRENT CAMPAIGN INCLUDES

Web Remarketing | Direct Facebook Marketing | Targeted Display Ads

Search Engine Marketing Call Tracking
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Web Remarketing CTR:.24%%
Industry Standard: .057%
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Google Ads: 4.26% Impressions:
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Clicks:
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Total CTR:
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Facebook Link CTR: 649,
Industry Standard: N/A

Target Display Ads CTR: .1 2%
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CURRENT CAMPAIGN INCLUDES

Web Remarketing | Direct Facebook Marketing | Targeted Display Ads

Search Engine Marketing Call Tracking
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