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• All data was collected by the Cape Fear Wildlife Expo staff during the event.

• The Cape Fear Wildlife Expo management estimated 15,000 attendees prior to the event.

• The agreed upon minimum number of completed surveys needed was 375.

• The final number of completed surveys ended up being 319.

• Using the 15,000 attendees, the Confidence Interval for this presentation with a 319

Sample Size is +/- 5.43%. Because of the size of the sample the Confidence Interval does 

not meet the “best practice” of +/- 5%. 
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• Surveys were collected at the following dates and times during the exhibit:

Time 
Completed  

Surveys 

Friday, March 16   

9-10 a.m. 5 

10-11 a.m. 6 

11-Noon 15 

12-1 p.m. 8 

1-2 p.m. 7 

2-3 p.m. 4 

3-4 p.m. 4 

4-5 p.m. 6 

5-6 p.m. 0 

6-7 p.m. 0 

Total Collected Day 1 55 

Time 
Completed  

Surveys 

Saturday, March 17   

9-10 a.m. 0 

10-11 a.m. 48 

11-Noon 76 

12-1 p.m. 81 

1-2 p.m. 18 

2-3 p.m. 0 

3-4 p.m. 0 

4-5 p.m. 0 

5-6 p.m. 0 

6-7 p.m. 0 

Total Collected Day 2 223 

Time 
Completed  

Surveys 

Sunday, March 18   

10-11 a.m. 14 

11-Noon 5 

12-1 p.m. 7 

1-2 p.m. 7 

2-3 p.m. 8 

3-4 p.m. 0 

4-5 p.m. 0 

Total Collected Day 3 41 

Grand Total Collected 319 
 



50.47%

36.36%

4.70%

3.13%

2.19%
1.88%

1.25%

I am from a surrounding county and drove in
for the day for this event.

I am a resident of Fayetteville/Cumberland
County.

I am here for the Wildlife Expo specifically
and am overnighting in a hotel.

I am in the area visiting family or friends and
they brought me to this event.

I am visiting the area for other purposes, but
heard about the event and came.

I am stationed or affiliated with Fort Bragg
and live in Cumberland County.

I am here for the Wildlife Expo and staying
with family or friends.

They Identified Themselves As

5

50.47%

36.36%

4.70%

3.13%

2.19%

1.88%

1.25%



Where Were They From

6

• 3 of the 319 completed surveys provided an invalid zip code.

• 297 (93.10%) were from North Carolina.

• 47 (14.73%) were from more than 100 miles from Fayetteville.

• 15 (4.70%) identified themselves as being here specifically for the event and overnighting 

in a hotel.

Top 5 by State Top 5 by County Top 5 by City

1. North Carolina 297

2. South Carolina 11

3. Connecticut 3

4. Florida 2

5. Virginia, Alabama

Louisiana 1

1. Cumberland, NC 120

2. New Hanover, NC 34

3. Robeson, NC 23

4. Brunswick, NC 19

5. Wake, NC 11

1. Fayetteville, NC 78

2. Wilmington, NC 34

3. Hope Mills, NC 32

4. Pembroke, NC 9

5. Raleigh, NC & 

Sanford, NC 7 each
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Requirement Information Provided

What is the current zip code that you currently reside in: 

___________ 

I AM: (Select One)

1. A resident of Fayetteville/Cumberland County 

2. Stationed or affiliated with Fort Bragg and live in Cumberland 

County

3. From a surrounding county and drove in for the day for this 

event

4. Visiting the area for other purposes, but heard about this 

event and came

5. Staying at a hotel and the hotel referred me to this event

6. Here for this event specifically and am over-knighting in a 

hotel

7. Here for this event and staying with family/friends

8. In the area visiting family and friends and they brought me to 

this event

If you stayed at a hotel, which one: _________________________

If you do NOT live in Cumberland County, what day did you arrive? 

_________

What day will you depart? _________________

How did you hear about the event?
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Press Release

10th Annual Cape Fear Wildlife Expo March 16-18 

Crown Arena Host for the three-day Outdoor Adventure Show 

Fayetteville, NC - The 10th Annual Cape Fear Wildlife Expo returns to the Crown Arena March 16 -18. “We were extremely 

successful during our first year in Fayetteville and are pleased the show will be even bigger this year,” says event organizer 

WC Lanier. 

Outdoor enthusiasts will find lots to enjoy during the three-day show: hunting and fishing exhibitions, wildlife art, decoys, 

boats and accessories, truck and ATV displays, fly fishing demos, camping, guides, outfitters, contests and archery 

demonstrations. 

“For our 10th anniversary show, we are offering Youth Day programming on Friday, March 16,” says Lanier. The program is a 

hands-on Wildlife Program to encourage youth interest in North Carolina’s natural resources. Activities planned for 

elementary, middle and high-school students include: 

• An age-appropriate scavenger hunt, titled “Nature in a Nutshell.” 

• Exploration of career interests with wildlife professionals

• Watching raptors in flight. Visitors will see hawks, vultures, and more. 

• Examining the physics behind a successful fly cast

• Participation in archery 

Youth Day programming is $5 per student. 

Expo hours are Friday and Saturday, March 16th and 17th from 9 a.m. to 7 p.m. On Sunday March 19th, hours are 10 a.m. to 

5 p.m. Admission is $11 for adults, $8 for seniors 60 and older and military. Children 10 years and under are free when 

accompanied by an adult. In celebration of the Expo’s 10th anniversary, a special price of two for $10 will be honored on 

Friday only. 
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Blogging



Bureau Generated Publicity
Go Fayetteville Blog Facebook
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Bureau Generated Publicity
Calendar of Events

Event Calendar Listing Uploaded and Published to: VisitFayettevilleNC.com, AAA 

Go Magazine Web, Carolina Country Print & Web, News 14 Carolina, SC Living –

Web, Trip Advisor, VisitNC.com, ABC 11, Event Crazy, Fayetteville Observer, Our 

State Magazine, Go Fayetteville Blog and WRAL.com.
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Bureau Generated Publicity
Social Media Outlets: Facebook
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Bureau Generated Publicity
Social Media Outlets: Facebook
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Bureau Generated Publicity
Social Media Outlets: Facebook
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Bureau Generated Publicity
Social Media Outlets: Facebook
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Bureau Generated Publicity
Social Media Outlets: Twitter
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Bureau Generated Publicity
Social Media Outlets: Twitter
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Bureau Generated Publicity
Social Media Outlets: Instagram
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Bureau Generated Publicity
E Promotion

Any click on the image took the user to the 

Spring In Cumberland County Blog which 

included the information below.
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Bureau Generated Publicity
Public Relations Recap

• 1 Press Release distributed

• 1 Go Fayetteville blog post with 1

blog mentions

• 18 Calendar of Events listings secured

• 7 Facebook Social Media posts

• 4 Twitter Social Media tweets

• 1 Instagram Social Media post

• 1 E-promotion link 

• Took numerous images from the expo 

for use in marketing/social media.
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Occupancy Comparison
“Fayetteville Area CVB Weekly Report – Week of March 12, 2017” 

Information is pulled directly from the STR Report

This year’s Cape Fear Wildlife Expo was from March 16-18, 2018.

Occupancy % Friday Saturday Sunday

2018

2017

Percent Change
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Bottom Line
• Not all Tourism Development Authority (TDA) requirements were met.

• 375 completed surveys was the agreed upon requirement (319 collected)

• 4.70% (15) of the completed surveys were overnighters and came specifically for the event. 

• 0 participants were referred by their hotel.

• 38.24% were from Cumberland County, including Fort Bragg.

• 50.47% were day-trippers.

• Participants heard of the event mainly by Facebook (20.06%) and a Word of Mouth (15.99%).

• 8 attendees signed up for the FACVB’s E-Promotion Program of which 6 provided a valid E-mail 
address.
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Bottom Line Continued
• For the calculations, the FACVB used the agreed upon estimated attendance number 

provided by the Cape Fear Wildlife Exo management of 15,000. The sample size of 319

was less than the required and agreed upon 375 completed surveys necessary to ensure 

the presentation met “best practices” of +/- 5%, as a result this presentation is at +/-

5.43%.

• Of those participants staying at a hotel, the overall average length of stay was 3 nights.

• 4.70% of the participants (15) were overnighters and came specifically for the event –

extrapolated out to 15,000 participants this means potentially 705 people X 3 nights = 

2,115 room nights (+/- 5.43%).

• The 15 who came for the event and stayed at a hotel, listed the following hotels:

• Official Hotel Pick Up: ___Room Nights as reported from hotels.

Holiday Inn 7

Hampton Inn 4

Hilton Double Tree 3

No Answer 1
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Thank You

Proudly Promoting the
Communities Cumberland County
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