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Introduction
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• All data was collected by Chandler Thinks, a third party hired by the Dogwood Festival.

• The Dogwood Festival management estimated 250,000 attendees prior to the event.

• The agreed upon minimum number of completed surveys needed was 384.

• The final number of submitted surveys was 418*.

• Using the 250,000 attendees, the Confidence Interval for this presentation with a 418

Sample Size is +/- 4.79%. Because of the size of the sample the Confidence Interval 

slightly exceeds the “best practice” of +/- 5.00%. **

• Surveys used were collected by a third party and timestamps were not available to 

breakdown when surveys were collected.

*Although 418 surveys were submitted to the FACVB, 41 did not provide their home zip code.

** The mathematics of probability prove that the size of the population is irrelevant unless the size of the sample exceeds a few percent of the total population you are 

examining. This means that a sample of 500 people is equally useful in examining the opinions of a state of 15,000,000 as it would a city of 100,000. For this reason, 

The Survey System ignores the population size when it is "large" or unknown. Population size is only likely to be a factor when you work with a relatively small..
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I am a resident of Fayetteville/Cumberland
County

I am from a surrounding county and drove in for
the day for this event

I am stationed at or affiliated with Fort Bragg
and live in Cumberland County

I am in the area visiting family or friends and
they brought me to the event

I am visiting the area for other purposes, but
heard about the event and came

I am here for the Dogwood Festival and staying
with family or friends

I am here for the Dogwood Festival specifically
and am overnighting in a hotel

I am staying at a hotel and the hotel referred
me to this event

No Answer

They Identified Themselves As
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Where Were They From
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• 2 of the 418 completed surveys provided an invalid zip code.

• 41 of the 418 completed surveys did not provide a zip code.

• 365 (87.32%) were from North Carolina.

• 15 (3.61%) were from more than 100 miles from Fayetteville.

• 4 (0.96%) identified themselves as being here specifically for the event and overnighting in a hotel.

Top 5 by State Top 5 by County Top 5 by City

1. North Carolina 365

2. No Answer 41

3. California 2

4. Six other states

tied with 1

1. Cumberland, NC 288

2. No Answer 41

3. Hoke, NC 21

4. Robeson, NC 17

5. Harnett &

Wake, NC 5

1. Fayetteville, NC 225

2. No Answer 41

3. Hope Mills, NC 38

4. Raeford, NC 21

5. Fort Bragg, NC 10



How Did They Find Out About Event
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Survey Requirements
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Requirement Information Provided

What is the current zip code that you currently reside in: ___________ 

I AM: (Select One)

1. A resident of Fayetteville/Cumberland County 

2. Stationed or affiliated with Fort Bragg and live in Cumberland 

County

3. From a surrounding county and drove in for the day for this event

4. Visiting the area for other purposes, but heard about this event and 

came

5. Staying at a hotel and the hotel referred me to this event

6. Here for this event specifically and am over-knighting in a hotel

7. Here for this event and staying with family/friends

8. In the area visiting family and friends and they brought me to this 

event

If you stayed at a hotel, which one: _________________________

If you do NOT live in Cumberland County, what day did you arrive? 

_________

What day will you depart? _________________

How did you hear about the event?

Information was provided to the FACVB in a Microsoft Excel 

Spreadsheet.



Bureau Generated Publicity
Calendar of Events

Event Calendar Listing Uploaded and Published to: AAA Go Magazine Web, ABC 11 Web, 

Carolina Country Print and Web, Carolina Festival Print and Web, Event Crazy, Fayetteville 

Observer, Go Fayetteville Blog, News 14 Carolina, Our State, SC Living, TripAdvisor, 

VisitFayettevilleNC.com, VisitNC.com and WRAL.com.
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Bureau Generated Publicity
FACVB Social Media Outlets: Facebook
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Bureau Generated Publicity
FACVB Social Media Outlets: Instagram
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Bureau Generated Publicity
FACVB Social Media Outlets: LinkedIn
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Bureau Generated Publicity
FACVB Social Media Outlets: Google Plus
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Bureau Generated Publicity
FACVB Social Media Outlets: Twitter

13



Bureau Generated Publicity
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Go Fayetteville Blog



Bureau Generated Publicity

15

Go Fayetteville Blog



Bureau Generated Publicity
Go Fayetteville Social Media Outlets: Facebook
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Bureau Generated Publicity
Go Fayetteville Social Media Outlets: Facebook
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Bureau Generated Publicity
Go Fayetteville Social Media Outlets: Instagram
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Bureau Generated Publicity
Paid Advertising: Weekender
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Bureau Generated Publicity
Paid Advertising: Weekender
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Bureau Generated Publicity
Paid Advertising: Weekender
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Bureau Generated Publicity
Free Publicity Supporting this Event
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The Mrs. Tee promoted the story to her 
5,800 Facebook Followers
10,300 Instagram Followers
9,500 Twitters Followers
7,455 Unique Blog Visitors per Month 

The Mrs. Tee Blog article themrstee.com/15-nc-beer-month-events-cumberland/ 

promotes the Cork & Fork pictured below:



Public Relations Recap

• 16 Calendar of Events listings secured

• 3 Facebook Social Media posts

• 3 Instagram Social Media posts

• 1 LinkedIn Social Media post

• 1 Google Plus Social Media post

• 1 Twitter Social Media tweet

• 3 GoFayetteville Mentions in Blog

• 3 GoFayetteville Facebook Social 

Media posts

• 1 GoFayetteville Instagram Social 

Media post

• 3 Weekender Paid Advertisements

• 4 Free Publicity posts
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Occupancy Comparison
“Fayetteville Area CVB Weekly Report” 

Information is pulled directly from the STR Report

Occupancy % 26 27 28 29

2018 61.1% 62.4% 66.8% 48.7%

2017 70.8% 72.7% 74.6% 56.0%

Percent Change -13.7 -14.2 -10.5 -13.0
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Bottom Line
• Granted $9,000 to exclusively assist with the marketing of 2018 Dogwood Festival; this can 

include public relations, advertisement print, social and other mediums determined to reach the 
targeted visitor market.

• All Tourism Development Authority (TDA) requirements were met.

• 384 completed surveys was the agreed upon requirement (419 were collected of which 41 were 
missing home zip code).

• 0.96% (4) of the surveys were overnighters and came specifically for the event. 

• 2 participants were referred by their hotel.

• 77.51% were from Cumberland County, including Fort Bragg.

• 14.59% were day-trippers.

• Participants heard of the event mainly by Word of Mouth and Facebook.

• 201 attendees signed up for the FACVB’s E-Promotion Program.
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Bottom Line Continued
• For the calculations, the FACVB used the agreed upon estimated attendance number provided by 

the Dogwood Festival management of 250,000. The sample size of 418 was more than the 
required and agreed upon 384 completed surveys necessary to ensure the presentation met 
“best practices” of +/- 5%, as a result this presentation is at +/- 4.79%.

• Of those participants staying at a hotel, the overall average length of stay was 1.5 nights.

• 0.96% of the participants (4) were overnighters and came specifically for the event –
extrapolated out to 250,000 participants this means potentially 2,400 people X 1.5 nights = 3,600 
room nights +/- 4.79%
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Bottom Line Continued
• The 4 who came for the event and stayed at a hotel, listed the following hotels: 

• Official Hotel Pick Up: 30 Room Nights as reported from hotels.

• Official Room Revenue as reported by hotels is $2,569.80

• Potential economic impact for 2,400 people X 2 days X $114 = $547,200.
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Hotel Rooms

Residence Inn 1

Suburban Extended Stay 1

Mt. Rose 1

Best Western 1

Hotel Rooms

Host Hotel: Fairfield Inn North 19

Econolodge Fay I-95 8

Ramada Plaza 1

SureStay Plus Best Western 1



Thank You

Proudly Promoting the
Communities of Cumberland County
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