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• All data was collected and provided by the Duck Derby staff. 

• There would be an estimated 5,000 attendees as reported by the Duck 

Derby staff. 

• There were 302 completed surveys. 

• Using the 5,000 attendees, the Confidence Interval for this presentation 

with a 302 Sample Size is +/- 5.47%. Because of the size of the sample 

the Confidence Interval did not meet the “best practice” of +/- 5%.  



57% 

16% 

10% 

6% 

5% 
3% 2% 

1% 

I am a resident of Fayetteville/Cumberland County. 

I am from a surrounding county and drove in for the 
day for this event. 

I am stationed or affiliated with Fort Bragg and live in 
Cumberland County. 

I am here for the event and staying with family or 
friends. 

I am visiting the area for other purposes, but heard 
about the event and came. 

I am in the area visiting family or friends and they 
brought me to this event. 

I am here for this event specifically and am 
overnighting in a hotel. 

I am staying at a hotel and the hotel referred me to 
this event. 
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Overview  

• Of the 302 completed surveys 5 provided an invalid zip code. 

• 88% were from North Carolina, and 88% were from within 100 miles of Fayetteville. 

• 57% identified themselves as being a “Resident of Cumberland County” with 10% 

identifying as being “Stationed or Affiliated with Fort Bragg and Live in Cumberland 

County”. 

Top 5 by State Top 5 by County Top 5 by City 

1. North Carolina  88% 

2. South Carolina  3% 

3. Virginia  2% 

4. Invalid Zip 1.66% 

5. Many Tied >1% 

1. Cumberland 68% 

2. Robeson  3% 

3. Hoke  3% 

4. Lee, Wake, Sampson 2% 

5. Many Tied <1% 

 

1. Fayetteville 45% 

2. Hope Mills 11% 

3. Fort Bragg and Spring Lake 4% 

4. Raeford 3% 

5. Sanford 2% 
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Requirement Information Provided 



• The sample size of 302 was less than the required 357 completed surveys necessary to ensure the presentation met 

“best practices” of +/- 5%, as a result this presentation is at +/- 5.47%. 

• 5,000 attendees 

• Room Nights 

o 1.99% of attendees (6 attendees) were overnighters and came specifically for the event 

o They averaged 1 overnight 

o Extrapolated out to 5,000 attendees this means potentially 100 people stayed overnight in a hotel  

o 100 people X 1 overnight in hotel = 100 room nights (+/- 5.47%) 

• Of those that stayed in a hotel, the following hotels were mentioned: Holiday Inn I-95, Hampton Inn and 

DoubleTree. 

• 3 attendees were referred by hotels. 

• 67% were from Cumberland County including Fort Bragg. 

• 16% were day trippers. 

• 30% of attendees heard of event by Word of Mouth and 17% from some form of Social Media. 

• 31 attendees signed up for the FACVB’s E-Promotion Program. 




