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Smith Travel Research (STR)

Segmentation Trend for North Carolina

Current Month - December 2020 vs December 2019 Year to Date - December 2020 vs December 2019

Occ % ADR RevPAR Percent Change from December 2019 Occ % ADR RevPAR Percent Change from YTD 2019
Room Room Room Room Room Room
2020 2019 2020 2019 2020 2019 Occ ADR _ RevPAR _ Rev Avail Sold 2020 2019 2020 2019 2020 2019 Oce ADR _ RevPAR _ Rev Avail Sold
North Carolina | 37.8 513 83.92  100.25 31.75 51.41| -262 -163 -382 -369 21 2486 45.0 65.4 91.23 107.52 41.06 70.36| -31.2 152 416 412 0.8  -30.7
Cumberland County, NC 46.5 50.3 74.64 77.47 34.67 38.98 -7.7 836 111 114 -0.0 =17 54.8 64.6 77.48 81.99 42.43 62.93| -16.2 6.6 -198 -185 17 137
Johnston County, NC 364 478 68.99 76.50 25.10 36.60| -24.0 -98 -314 -281 48 -203 394 58.1 72.60 77.26 28.60 4491 -322 -6.0 -363 -355 12 -314
Robeson County, NC 46.1 516 70.70 74.22 32.57 38.28| -10.7 47 149 152 -04  -11.0 50.5 61.8 72.34 79.29 36.55 49.00| -18.2 -8.8 -254 -255 -0.1  -18.3
Wake County, NC 37.2 59.0 7791 102.00 28.95 60.19| -37.0 286 -51.9 510 19 -358 44.2 73.7 86.68  109.11 38.31 80.45| -401 -208 -524 525 -0.3 402
Durham County, NC 36.9 54.4 70.33 96.86 25.95 5266 -321 274 507 -516 1.7 333 44.6 71.0 8279 107.79 36.96 7651 -371 -232 517 -535 -38 -395
Edgecombe County, NC
Guilford County, NC 320 431 66.42 85.84 21.23 37.01| -269 226 426 430 -05 -263 39.9 69.7 7760 100.68 30.96 60.09| -332 -229 485 484 01 -331
Harnett County, NC 45.1 48.7 70.53 73.54 31.80 35.84 -7.5 41 113 113 0.0 -7.5 46.0 56.5 73.05 77.21 33.62 43.59 -185 -5.4 229 -27.7 -6.3 -23.6
Moore County, NC 316 47.2| 102.51 96.52 32.43 45.53| -329 6.2 -288 -266 3.0 -309 45.6 63.6| 128.03 134.25 58.41 85.39| -28.3 46 -316 -35.2 5.2  -32.0
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Visitor Profile

Statistics
Sources: Hotels, Online and Visitor Center Walk-Ins

. Visitors to Cumberland County were from the following states: North Carolina
60%, Florida 4.21%, and Virginia 4.09%.

. The visitors’ reason for visiting was Vacation 45%, Other & Relocation 14%
each, and Visit Friends/Family 9%.

. The top areas of interest were Dining 10%, Outdoor Recreation 9%, and
Museums, Historical Sites & Deals and Packages 8% each.

. On a scale of 1-5 for visitor experience with 5 being the best, the overall visitor
average score was 4.82.
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Visitor Profile

Reason for Visiting
Due to Covid-19, there has been limited data.

2% 1% /O%

45% Vacation

14% Other

14% Relocation
9% Visit Friends/Family
8% Traveling Through
4% Specific Attraction
3% Business
2% Events/Festivals
1% Business with Military

<1% Convention/Reunions
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Visitor Profile

Visitor’s Interests
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Dining

Outdoor Recreation
Museums

History and Heritage
Deals and Packages
Golf

Shopping

Arts and Entertainment
Military Sites
Festivals or Events
Nightlife

Kid-Friendly Activities
Events and Festivals
Spectator Sports
Other

Rural Sightseeing
Active Adventures
Fishing

Unique Dining

Pet Friendly

Health Conscious



Sales Department

Meeting, Sports and Group Event Solicitation Activity

# of Booking A d Peak Nig Room Nigt E: ic Impact
Grand Totals: 67 58,065 12,773 56,184 $518,795,874.00
Cancelled: 1 900 0 0 $820,800.00
Closed: 0 0 0 0 $0.00
Definite: 1 85 45 155 $27,360.00
Assist: 0 0 0 0 $0.00
Lost: 10 3,865 1,175 4,650 $962,730.00
Pending: 3 375 70 155 $46,170.00
Verbal Definite: 2 130 51 76 $17,100.00

Lead Source Summary

CMCA - Spring Conference: 3 American Legion - Magazine: 2
The Reunion Network: 2 Bureau Generated - Sales Blitz: 2
Crown Coliseum: 1 Pennsylvania Bus Association (PBA): 1
CVvent: 1 RCMA - Trade Show: 5
AENC - Annual Meeting: 1 Client Contacted Us: 15
Referral: 4 Connect Medical: 1
Connect Faith: 6 Rejuvenate Marketplace: 4
Connect Marketplace: 9 Sports Express: 1
Connect Diversity: 2 Bureau Generated: 7
Market Segment Summary
Meeting Sales Market Segments

Social: 4 Group Tour: 1

Hobby: 0 Civic: 0

Religious: 23 Educational: 2

Politics: 0 Medical: 1

Military: 6 Reunion: 3

Association: 7 Government: 1

Nonprofit Group: 1 Sports: 14
Fraternal: 4 Ethnic: 0
Corporate: 0
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Sales Department

Booked Events

Throughout the Covid-19 pandemic, our sales team stayed in contact with planners and encouraged future events for
Cumberland County. Below are five events the team booked in the past quarter:

1. AAU Super Regionals Basketball Tournament
May 21-13; 28-30

2. Harnett County Political Activity League
February 26-28

3. 2021 Butterfly Sandhills Open.
May 7-9

4. American Junior Golf Association.
April 19-25

5. Carolina Gloves Boxing Championship
May 14-16
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Sales Department

Scorecard

Description

FY 2021
Tatals

SALES RESULTS

Advertisement Results

Bligz

| Pjiiiry
Dogwood Digest
Ingquiiry
Succen
Inguiry
Sales
Carrgovers
Room Mights
Beokings-Attendance X X
Economic Impact £1,915,200 $1,515 200
Leadd 15 3 3 1 7 22 100 22.00r%
Leads Room MNights 5,490 3,336 3,975 20 6,331 11831
Leads Attendance B.BO3 1,050 10,650 30 11,730 20,623
Leads Impact 5918270 5563844 550,144,610 54,560 550,713,014 451,631,284
Number of Leads to Definite 5 1 1 1 3 B
Verbals 17 T 5 8 20 X
Werbal Bookings Attendance 7,790 4,630 4,295 B, 355 17,280 15070
Verbal Bookings Room Nights 3,602 1,577 1,555 241 5,603 9,205
Verbal Bookings Impact 51,068,864 56,207 55 850 516,426 528483 51,097,347
Bopkings 7 1 1 1 3 1
Badkings Attendonce TR 1,030 150 B50 1. 800 2. 589
Bookings Roarm Nights 496 400 180 200 280 1,376 22 500 6.12%
Bookings Economic impact SI29, 814 517,000 562,244 534, 200 $113,444 5343, 268
Sales Functions 9 T i & 15 4
Site Inypections 14 ] 2 1 12 2
Sales Blitz [ 0 1 ] 1 1
Calls Corverted to Accounts 10 1] [1] 1] L1 10
Bld/Packages Malled [ 1 [ 1] 1 5
Client Presentationg [ 2 1 0 3 a
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Sales Department

Scorecard

Bescription

Trade Shows

L= ot Sporis

Contacts

Leads

Roam Hights

Attendess

Hat Prospects

Feallgw-ups

Connect Women in Sports

Contacts

Leads

Roam Nights

Attendees

Hat Prospects

Fallow-ups

Connect Faith

Contacts

Leads

Room Mights

Alterdees

Hat Prospects

Follow-ups
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Sales Department

Scorecard

Deseription

Previous Fiscal Year (2019-2020)

Leads

Pending

Completed Business

Werhal Dafinite

Lost

Duefimite

Cancelled

Taotal

Top 3 Lot Reasons

2

3
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Communications Department

Social Media Statistics

Outlet Followers Posts Engagement

Twitter 3,901 119 1,720 Clicks, Retweets, Replies
Facebook 11,081 54 18,804 Likes, Comments, Shares
Instagram 3,827 21 586 Likes, Comments

6,585 Tweets
National Voter Registration Day is Coming Up

[ ___ N W)’  celebrate by encouraging people who like your Page to register to vote.
[—

=]

Visit Fayetteville NC

@VisitFayettevilleNC

Home

About

Posts

Photos

Visit Fayetteville NC
@VisitFayNC Follows you

Videos

YouTube

e e R il

£

Official resource for travel in Cumberland County, NC. Share your experience in
America's Hometown with us! #VisitFayNC

© Fayetteville, NC & visitfayettevillenc.com Joined October 2008
1,501 Following 3,473 Followers

» Followed by fayettevilletacofest, Hometown Crowd Podcast, and 323 others you follow

Tweets Tweets & replies Media Likes
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Communications Department

Earned Media Snapshot

Sometimes Home Family Travels On a Budget
6 Special Date ideas in Fayetteville Best Things to Do in Fayetteville in the Fall

See the full story See the full story

HOME ABOUT DESTINATIONS EXPERIENCE FAVORITE THINGS MEDIA/PR GIVEAWAYS Yy @0 0m

SOMETIMES
HOME

oe emmen emcour wistie FOOD DIARY OF A &,9‘, @«f

THE BEST THINGS TO DO IN
FAYETTEVILLE IN THE FALL, A
COMPLETE TRAVEL GUIDE

OCTOBER 9, 2020
6 SPECIAL DATE IDEAS IN FAYETTEVILLE, NORTH CAROLINA

BY . . . - “ f B — OCTOBER 28, 2020—
There are so many great date ideas in Fayetteville, NC, we felt like our weekend h

there was a perpetual date. It was wonderful to spend dedicated time together
in this area just about an hour south of Raleigh. We tried the best restaurants in
town, saw the best sites and even engaged in a little adventure for our adults-
only date days and nights.

wn fond of Fayetteville, but | have

Be Adventurous Together at ZipQuest

If you're a thrill-seeking couple (or one of you is and you're trying to get your fashionishta &

partner to warm up to such activities) try ziplining in Fayetteville. Welcome to Sometimes Home, a made Paloma with Mezcal

CUMBERLAND COUNTY,
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http://thebrewermagazine.com/dirtbag-ales-named-nicest-place-north-carolina/
https://www.fooddiaryofacitygirl.com/2020/10/28/best-things-to-do-in-fayetteville-nc-fall/

Communications Department

Earned Media Snapshot

MeetingsMagazines.com NC Tripping

Top 10 Reasons to Choose Fayetteville for Meetings 23 of the Most Festive Light Displays in NC
" ‘P TRIPPING
}2
Home Advertise Resources Events About Us Contd Q -
CORPORATE & INCENTIVE TRAVEL ASSOCIATION CONVENTIONS & FACILITIES INSURANCE & FINANCIAL MEETINGS MANAGEMENT THING oD NC FACTS TRAVEL MAPS SHOF l NTACT INFO Q

wwahEM e etl n g WE CAN’T WAIT TO WELCOME YOU BACK
Magazmesmm OATSARS

HOME ADVERTISE RESOURCES EVENTS ABOUT US CONTACT i

News / Top 10 Reasons To Choose Fayetteville, North Carolina For Meetings

Top 10 Reasons To Choose Fayetteville,

i X Trade a virtual backgro
North Carolina For Meetings forarealoncs
OCTOBER 6, 2020
[k L= J 3 oo
=

ARIZONA

CUMBERLAND COUNTY, NC

FAYETTEVILLE

convention ant visirons surers (RO S — 23 of the Most Festive Christmas
Fayetteville Area Convention & Visitors Bureau (FACVB) | Ul ig il Lol o = | - . i . "
Lights Displays in North Carolina
(UPDATED for 2020)

See the full story

See the full story
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%09http:/www.themeetingmagazines.com/news/top-10-reasons-choose-fayetteville-north-carolina-meetings/?post_type=
https://www.nctripping.com/christmas-lights-in-north-carolina/

Communications Department

Earned Media Snapshot

Travel Awaits
The Best Things to Do in Charming Fayetteville, North
Carolina the

vvvvvv

DESTINATIONS > UNITED STATES > NORTH CAROLINA

The Best Things To Do In Charming

f

v Fayetteville, North Carolina

@

G Tﬁ ROXIE YONKEY DEC.9.2020
al

B RELATED:

@ UNITED STATES NORTH CAROLINA

X

See the full story

IRAYSL  DESTINATIONS  ACTIVITIES AND INTERESTS  TYPES OF TRAVEL  NEWS AND TIPS INSPIRE Q Search

Drug Store Divas
25+ Things to Do in Fayetteville

At Christmastime

A4 FriJan15
@ drugstoredivas.net

25 Things To Do In Fayetteville, NC At

Christmastime

aaaaaaa

This 25 Things To Do In Fayetteville, NC At Christmastime is
updated for 2020!

This website uses cookies to improve your experience. We'll assume you're ok with this, but you can

T E7%A

Email Us
Send
Fallsu Us

Choldays

eotoutityou s, [ e v

See the full story

CUMBERLAND COUNTY,
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https://www.travelawaits.com/2559466/best-things-to-do-in-fayetteville-nc/?pv=search
https://www.drugstoredivas.net/christmas-things-to-do-in-fayetteville-nc

Communications Department

Scorecard
1st Il FY 1021
Desceiption Oraarter acy WO il Guarter Tatals
COMMUNICATIONS RESULTS
Social Media
Wisit Fayetteville NC Facebook
Follwirs.
Paoats
Pape Likes (Met) 241 150 101 121 T2 513
Engagements 20,835 7,456 5.531 5377 18,4804 39,239 115844
[l'ga.pament Rate [per Impression) BX% 1.7% 605 1.¥% A% 7.5%
Ga Fayetteville Faceboak
Fallawers B A58 3,459 3,455 3455 NJA
Pasts 29 B & i 18 a7
Page Likes [MNet) 12 40 -8 1] 2 154
Engagemients 4,254 a57 749 295 2,001 235
E meent Rate [per Impression B.9% 12.5% 180 24.9% 18.6% 15.8%
Wisit Spring Lake NC Facebook
Fallawers 4,707 4,743 4,731 4,731 N
Poits 7 q ] 4 14 21
Page Likes [Net) =] -3 18 -10 kil i
Engagements 2337 699 3, M0 575 5034 T.561
Engagement Rate [per Impression) B0 7.4% BE% (] 7.5% E.B%
Herges Momecoming Facebook
Fallowers 2,253 2,461 2,459 7173 NJA
Pasits 24 5 ] i0 24 48
Page Likes [Net) 51 15 F3F] 1 250 201
Engagements 2,306 1429 1,494 133 5,264 11570
Engagement Rate [per Impredsion 10.1% 71.0% 11 1% 13 s 10.1% 10.1%

CUMBERLAND COUNTY, NC
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16



Communications Departmen

Scorecard

Description
Witsit Fapettevilbe NC Twitter
Followers
Posts 93 3 ET] 44 119 212
Page Likes (Ne1 15 2 4 14 &0 5% —
E emienks 1,254 384 e ] 947 1,720 3 004 13 475 12.37T%
E ement Rate [per Impression) 1.3% 1. 7% 1.8% 3.9% 2.5% 1.59%
Heroes Homecoming Twitter
Fol himwrar & RAS BRI BAS 2653 LT
Pl 3 B 8 B 24 a7
Page Likes (Net) & 1 -2 2 1 5
Engagements 171 1689 211 al 411 SE2
Engagement Rate [per Imgression) 1.7% 2.5% 5.6% 2.9% 3. 7% 2.TH%
Visit Faryetteville NC instagram
Follouers 3875 3208 3927 11,700 H/A
Posts EE] 7 4 10 21 54
Page Likes {Net) 187 71 i 28 121 £l
Engagements 2,807 32 308 [T 1,585 3,352 B, 730 B5.26%
Engagement Rati [per Impresdicn) B.9% 6. 5% T.7% 9. 6% B.0% B5%
FACVE Linkedin
Followers 1,031 1039 1043 3,113 NfA
Porls 24 10 11 B 29 53
Page Likes (Net) 33 & b q 19 52
Engagements 600 125 244 172 541 1,141 2,405 AT A%
E pmient Hate [per | 5o B.5% 9. 1% 13.5% B.5% 10.4% 9.4%
Total Posts 281 3 E 108 303 584
Total Engagements 34 574 11 641 18 688 8631 38,960 73534
E-Mewsletter Subscribers 238 E1 o5 123 241 arma
Electromic Destination Guides Viewed 23 9 3 4 16 12
Electromic Trad Guides Viewed 15 2 3 1 [ 21
FACWE Generated Blag Articles 1 1

CUMBERLAND COUNTY, NC

FAYETTEVILLE
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Communications Department

Scorecard

Dascription

Public Relations

FACYVE

Publicity Genarated- Malody

Dut of Market

FY 2021
Tokals

Local

Puhblicity Generated-lenmry

Mg

| Agency Publicity Generated

Preds Relesses Haued

it i | ot f ot f et

Out of Market Media Visits
D]Eital Ma rlr.etinE

Media One - Web Hits Generated

o | e e | [ f

Ll =3 =3 B L B

el | o o | el || ol

219 Group Web Hits [VisitFay]
Visitor Data
Raazan for Visiting [Top 3)
Hotel Guests
1 Mo Data Mo Data No Data Mo Data
2 Mo Data Mo Data No Data No Data No Data
3 Mo Data i Diata N Dt N Dt
Oriling Reguists
1 W aCathoin Wacation ‘Wacaticd Wacaticn
2 Ralocathom Crthrer Rzl pcation Rizlcation Ritlegaticn
3 Other Relocation Other Other Other
Guest Books at WL
1 Wacation Vacation Vacslion Vacslion Vacation
) Other Buriniss Qther Wisit Frigruds Family aher
El Specilic Alragtion Ciier Barsiness Qther Baisiryiss
Tap Shl:llﬂfﬂrlih
Hotel Guesis
1 Mo Daka Mo Data Mo Data Mo Data No Data
2 Mo Data Mo Dats Mo Data No Data No Data
3

CUMBERLAND COUNTY, NC
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Communications Department

Dutdoor Recreation

Outdoar Recréation

Scorecard
15t 2l FY 2021
Dascrighion srber ocT oV DecC arter Tatalks
Online Regquests
1 North Caraling North Cargling Nodth Cargling Penrdyivana Morth Caroling
Fl \irginia Sauth Carolina Wirginia MNew York Virginia
i - Harws Jorsey, Flarida, Flarida,
3 South Carolina Wirginia Maryland Dhia & Narth
Carolina PR
Guest Books at WL
1 Naorth Carolina Narth Carcling North Cargling Marth Caralina Morth Carolina
. . L . Florida, South
i Souith Carolina Sauth Canoling Wirginia Farida Caraling
Puerta .
3 Rico/Gaorgla Mardland/California eSO ldaho Mary States Tied
Top Areas of Interest [Top 3]
Hotel Guests
1 Mo Data Mg Data No Data No Data Mo Data
Fi Mo Data Mo Data Mo Data Mo Data Mo Durth
3 Mo Data No Data MNa Data Mo Data Mo Data

Diming

Events)Festivals &
Shapping

Visitor Experience {Avg for Manth)

Hotel Guests

by Month

to Date

Guest Books

by Month

to Date

Dwerall

by Month

to Date

Historical Sites

CUMBERLAND COUNTY, NC

FAYE

TTEVILLE

AREN ————
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Tourism Department

Scorecard

Description

15t
Quarter

ocT OV DEC

Quarter

FY 2021

Totals ]

TOURISM RESULTS

Tradeshows

Trawel and Adventure-DC [March 13-14 2021)

Tradeshow Attendess

Contacty

Leads

Aoom Nights

Aendance

Hot Prospects

Follerw-ugs

Travel and Adventure-Philly [April 17-18, 2021}

Tradeshow Attendoes

Contaty

Leads

Rooem Nights

Amendance

Hot Prospacts

Follow-ugpt

Sales

Ciwic Presentations

Leads

3

Leads-Attendance

4730

5,705

Leads-Aoom Nights

1170

1,430

Leads-Economic lmpact

S64,830

51,613,800

$1,678,630

Mumber of Leads to Definite

Verbal Bookings

Verbal Bookings-Attendance

Verbal Bookings-Room Nights

50

Verbal Bookings-Economic Impact

511,400

Baookings

Bookings-Attendance

50

Bopkings-Aoom Nights

0

Bockings-Ecancimic Impact

kL= =00 ko B E=1 E=Y 0= i E=] £=1 = 1=

CUMBERLAND COUNTY, NC

FAYETTEVILLE

AREA ————

CONVENTION AND VISITORS BUREAU

20



Tourism Department

Scorecard

Description

Annual Lead Conversion

Current Fiscal Year (20-21)

Annual Lead Conversion

Las

Fending

Virbal Dafsite

Last

Dedirite/'Clased

Cancelled

Tortal

Top 3 Lost Reasons

1

3

Tap 5 Locations Lost Ta

1

2

i

4

Previous Fiscal Year (2019-2020)

Leads

Pending

Verbal Definite

Last

Drfirete

Cancelled

Total

*all cancebpd Leads were
due to COVID-19

Top 3 Last Reasons

Could ot get
cliert to call us
back.

Wedding Flanners

‘Wil scouting rates.

CUMBERLAND COUNTY, NC
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Visitor Services Department

Fulfilled 2 Group Service Requests
Includes internal FACVB requests, walk-ins, meetings etc.

CUMBERLAND COUNTY, NC

FAYETTEVILLE

AREA
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Visitor Services Department

Distributed 3,203 Visitor Guides Handled 1,300 Visitor Inquiries
to hotels, welcome centers, visitors, FACVB advertising and via phone, walk-ins, web at two Visitor Centers for both local
visitor generation, AAA offices and others and out-of-town guests

?
hd
Py

oK
VISITOR
NFORMATION

CUMBERLAND COUNTY,

FAYETTEVILLE
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Visitor Services Department

Local Customers

Scorecard
Deser Lst ocT NOW DEC and Fr 2021
scriptian Quarter Quarter Totals
VISITOR CENTER RESULTS
Destination Guides Distributed
Inguiries
Main Office
Calls
Towrism Information g5 19 Fal 18 L1 153
Local Information 96 42 18 15 75 171
Total Calls 191 [ 35 33 133 324
Walk-Ins
Out of Town Visitors
Information/ Maps/Directions 136 195
Relocate/Retire
Promotions

Infprmation; Maps/Directions
GSR0s

Tatal Walk-ins Main Office

TrBﬂEEmHOﬁ Musewm

Walk-Ing

Ot o Towwn Visitors

Museurnfinfo/Maps/Directions

189

129

318

Relocate/Retire
Local Customers
Muzeurmn/Info/Maps/Directions 31 296 I8 71 345 485
husaurn Visit - Group or Individuals i0 L 417 193 B4R 658
Total Walk-ins TM 147 408 529 369 1,306 1,453

CUMBERLAND COUNTY, NC

FAYETTEVILLE

AREA
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Everything Begins with a Visit

CUMBERLAND COUNTY, NC

FAYETTEVILLE

AREA
CONVENTION AND VISITORS BUREAU

Thank You!

—>

AMERICA'S HOMETOWN

CUMBERLAND COUNTY

NORTH CAROLINA

/Economic Impact of $601 million

A,SZO jobs with a $110.54 million payroll

\/ State and Local Taxes of $44.59 million

a $134.14 tax savings to each county resident.

CUMBERLAND COUNTY, NC

FAYETTEVILLE

AREA
CONVENTION AND VISITORS BUREAU
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