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Smith Travel Research (STR)
Segmentation Trend for North Carolina
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Visitor Profile
Statistics

Sources: Hotels, Online and Visitor Center Walk-Ins
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1. Visitors to Cumberland County were from the following states: North Carolina 

60%, Florida 4.21%, and Virginia 4.09%.

2. The visitors’ reason for visiting was Vacation 45%, Other & Relocation 14% 

each, and Visit Friends/Family 9%.

3. The top areas of interest were Dining 10%, Outdoor Recreation 9%, and 

Museums, Historical Sites & Deals and Packages 8% each.

4. On a scale of 1-5 for visitor experience with 5 being the best, the overall visitor 

average score was 4.82. 



Visitor Profile
Reason for Visiting
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Visitor Profile
Visitor’s Interests
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Sales Department
Meeting, Sports and Group Event Solicitation Activity
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Sales Department
Booked Events 
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Throughout the Covid-19 pandemic, our sales team stayed in contact with planners and encouraged future events for 

Cumberland County.  Below are five events the team booked in the past quarter:

1. AAU Super Regionals Basketball Tournament

May 21-13; 28-30

2. Harnett County Political Activity League

February 26-28

3. 2021 Butterfly Sandhills Open.

May 7-9

4. American Junior Golf Association.

April 19-25 

5. Carolina Gloves Boxing Championship

May 14-16 



Sales Department
Scorecard
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Sales Department
Scorecard
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Sales Department
Scorecard
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Communications Department
Social Media Statistics
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Outlet Followers Posts Engagement 

Twitter 3,901 119 1,720  Clicks, Retweets, Replies

Facebook 11,081 54 18,804 Likes, Comments, Shares

Instagram 3,827 21  586  Likes, Comments



Communications Department
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Earned Media Snapshot 

See the full story

Sometimes Home 
6 Special Date ideas in Fayetteville 

Family Travels On a Budget
Best Things to Do in Fayetteville in the Fall 

See the full story

http://thebrewermagazine.com/dirtbag-ales-named-nicest-place-north-carolina/
https://www.fooddiaryofacitygirl.com/2020/10/28/best-things-to-do-in-fayetteville-nc-fall/


Communications Department
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Earned Media Snapshot 

See the full story
See the full story

MeetingsMagazines.com
Top 10 Reasons to  Choose Fayetteville for Meetings 

NC Tripping
23 of the Most Festive Light Displays in NC 

%09http:/www.themeetingmagazines.com/news/top-10-reasons-choose-fayetteville-north-carolina-meetings/?post_type=
https://www.nctripping.com/christmas-lights-in-north-carolina/


Communications Department
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Earned Media Snapshot 

See the full story See the full story

Travel Awaits 
The Best Things to Do in Charming Fayetteville, North 

Carolina the 

Drug Store Divas 
25+ Things to Do in Fayetteville 

At Christmastime

https://www.travelawaits.com/2559466/best-things-to-do-in-fayetteville-nc/?pv=search
https://www.drugstoredivas.net/christmas-things-to-do-in-fayetteville-nc


Communications Department
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Scorecard



Communications Department
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Scorecard



Communications Department
Scorecard
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Communications Department
Scorecard

19



Tourism Department
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Scorecard



Tourism Department
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Scorecard



Visitor Services Department
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Fulfilled 2 Group Service Requests

Includes internal FACVB requests, walk-ins, meetings etc.



Visitor Services Department

23

Distributed 3,203 Visitor Guides
to hotels, welcome centers, visitors, FACVB advertising and 

visitor generation, AAA offices and others

.

Handled 1,300 Visitor Inquiries
via phone, walk-ins, web at two Visitor Centers for both local 

and out-of-town guests



Visitor Services Department
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Scorecard

.



Everything Begins with a Visit
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Thank You!

.

Economic Impact of $601 million

4,820 jobs with a $110.54 million payroll

State and Local Taxes of $44.59 million

a $134.14 tax savings to each county resident.


