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Smith Travel Research (STR)
Segmentation Trend for North Carolina
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Visitor Profile
Statistics

Sources: Hotels, Online and Visitor Center Walk-Ins
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1. Visitors to Cumberland County were from the following states: North Carolina 

60%, Florida & Virginia 4% each, and South Carolina & Pennsylvania 3.0% 

each.

2. The visitors’ reason for visiting was Vacation 42%, Relocation 15%, and Other 

12%.

3. The top areas of interest were Dining 9%, Museums, Historical Sites and 

Outdoor Recreation 8% each, and Deals/Packages & Arts/Entertainment 7% 

each.

4. On a scale of 1-5 for visitor experience with 5 being the best, the overall visitor 

average score was 4.80. 



Visitor Profile
Reason for Visiting
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Visitor Profile
Visitor’s Interests
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Sales Department
Meeting, Sports and Group Event Solicitation Activity
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Sales Department
Booked Events Snapshot 

2021 Butterfly Sandhills Open 
Held at Freedom Courts Sportsplex May 5-7

Carolina Gloves Boxing Tournament 
Held at Freedom Courts Sportsplex May 14-16
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Sales Department
Scorecard
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Sales Department
Scorecard
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Communications Department
Social Media Statistics – Third Quarter 2021
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Outlet Followers Posts Engagement 

Twitter 3,924 16 557 Clicks, Retweets, Replies

Facebook 11,694 27 22,384 Likes, Comments, Shares

Instagram 4,028 47 2,517  Likes, Comments



Communications Department
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Earned Media Snapshot 

See the full story.

See the full story.

Travel The South
Best Things to Do in Fayetteville, NC

TripAdvisor
10 Black-Owned Spas To Bliss Out In 

https://travelthesouthbloggers.com/best-things-to-do-in-fayetteville-north-carolina/
https://www.tripadvisor.com/Articles-l20233-Black_owned_spas.html


Communications Department
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Earned Media Snapshot 

See the full story.

See the full story.

Sports Destination Management
AAU Super Regional Championship in Fayetteville

A Brit and a Southerner 
Best Local Coffee Shops in Fayetteville

https://www.sportsdestinations.com/destinations/north-carolina/news/aau-super-regional-championship-fayetteville-20733
%09https:/abritandasoutherner.com/best-coffee-shops-in-fayetteville-nc/


Communications Department
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Scorecard



Communications Department

15

Scorecard



Communications Department
Scorecard
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Tourism Department
Scorecard
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Visitor Services Department

18

Distributed 2,019 Visitor Guides
to hotels, welcome centers, visitors, FACVB advertising and 

visitor generation, AAA offices and others

.

Handled 773 Visitor Inquiries
via phone, walk-ins, web at two Visitor Centers for both local 

and out-of-town guests



Visitor Services Department
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Scorecard

.



Everything Begins with a Visit
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Thank You!

.

Economic Impact of $601 million

4,820 jobs with a $110.54 million payroll

State and Local Taxes of $44.59 million

a $134.14 tax savings to each county resident.


