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Smith Travel Research (STR)

Segmentation Trend for North Carolina

Current Month - February 2019 vs February 2018

Year to Date - February 2019 vs February 2018

T

Occ % ADR RevPAR Percent Change from February 2018 Occ % ADR RevPAR Percent Change from YTD 2018 Properties Rooms
Room Room Room Room Room Room
2019 2018 2019 2018 2019 2018 Occ ADR  RevPAR Rev Avail Sold 2019 2018 2019 2018 2019 2018 Dcc ADR RevPAR Rev Avail Sold Census Sample Census Sample
|N0rth Carolina | 62.2 57.1| 10347 96.86 64.32 55.33 8.8 6.8 16.3 16.6 03 9.1 58.0 53.3| 99.80 9586 57.90 51.08 8.9 41 133 136 0.2 91 1708 1178 153548 124648
Cumberland County, NC| 691  63.7| 8058 75.29 55.70 47.92 86 70 162 223 53 143 648 59.3] 7943 7410 5146 43.92 9.3 72 172 233 53 151 70 52 6323 5403
Johnston County, NC 547 483 7306 6970 40.00 33.68 133 438 18.8 236 41 17.9 520 461 7297 6948 37.93 32.01 12.8 50 18.5 233 41 174 33 25 2294 1824
Robeson County, NC 625 54.5| 7926 7154 4951 3921 14.6 102 263 263 00 14.6 598 520/ 7879 7226 4710 37.54] 151 9.0 255 255 0.0 151 28 16 1833 1246
Wake County, NC 710 666 107.36 104.20 76.26 69.36 6.7 3.0 99 129 27 9.6 66.7 627 10612 10338 70.76 64.86 6.3 27 91 120 27 91 144 133 17280 16431
Durham County, NC 69.4 65.3| 10819 10353 7512 67.65 6.3 45 1o 1A 00 6.3 647 612 10531 101.81 68.16 62.27 58 34 95 95 0.0 58 65 61 8402 8009
Edgecombe County, NC 4 2 216 126
Guilford County, NC 58.3 564 9609 9174 56.01 51.76] 33 47 82 9.1 0.8 41 52.8 49.8| 92.01 8877 48.54 44.23 59 37 97 106 0.8 6.7, 86 70 10257 9193
Harnett County, NC 541 547 7469 7302 4042 39.92 -1.0 23 13 13 00 -1.0 517 498 7390 7258 3817 36.18 36 18 55 55 0.0 36 1 8 859 638
Moore County, NC 581 50.8] 101.78 9763 59.13 49 67 142 43 13.0 13.0 0.0 14.2 520 457 9869 9353 51.31 42,76 13.7 55 200 200 0.0 13.7 21 14 1340 1554
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Visitor Profile

Statistics
Sources: Electronic Kiosks, Hotels, Online and Visitor Center Walk-Ins

. Visitors to Cumberland County were from the following states: North Carolina
30%, Florida 8% and New York 7%.

. The visitors’ reason for visiting was Visit Friends/Family 21%, Traveling
Through 19% and Vacation 16%.

. The top areas of interest were Dining 13%, Museum 11% and Historic Sites &
Arts/Entertainment 10% each.

. On a scale of 1-5 for visitor experience with 5 being the best, the overall visitor
average score was 4.73.
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Visitor Profile

Reason for Visiting
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Visitor Profile

Visitor’s Interests
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Sales Department

Meeting, Sports and Group Event Solicitation Activity

# of Bookings Attendance Peak Nights Room Nights Economic Impact

Grand Totals: 130 161,650 21,937 69,024 %£48,307,500.00
Cancelled: 0 (] o 0 £0.00
Closed: 1 150 7 7 £5,700.00
Definite: 24 31,100 2,538 2.724 $13,763,220.00
Assist: 0 o o o £0.00
Lost: 15 33,720 4,442 11,856 £14,642,160.00
Pending: 24 14,905 4,652 18,818 £5,287,640.00
Werbal Definite: 11 20,155 590 2,553 £3,578,460.00
Canceled from Pending: 0 o o o £0.00

Lead Source Summary

CFBG Wedding: 2 Tourism Development Authority (TDA) Grant: 2

Calls (3-11 a.m.): & Cent: 4

RCMA Mo Longer Used: 3 Association Executives of Morth Carolina (AENC) - Annual Meeting: 4

arred by Previous Client No Longer Used: 1 SGMP Annuzl Meeting: 1
Client Contacted Us: 13 Frevigus Client Referral: 10

Parks & Recreati 1 Sales Blitz: 2

SGMP Monthly: 1 Rejuvenate Marketplace: 7

%)

Mational Association of Sports Comm: RCMA Tradesh
Connect Marketplace: 16 RCMA: 2

Bursau Generated: 26

Market Segment Summary

Meeting Sales Market Segments

Training: 0 Social: &

Group Tour: 0 Performance Group: O

Health & Medical: © Hobby & Vocational: 1

Religious: 33 Senior Groups O

Palitics: 0 Educational/Student Group: 0

Military/Government: 0 Affinity Group: 0
Sports: 35 Fraternal: 11

Ethric: 0 Corporate: O

OutdoorfAdventure Group: 0 Civic: 0

Retail Tour: 0 Educational: 5

Corporate - Miscellaneous: 5 Church/Religious Group: 0

Family or Friend Reunion: 4 Military: 2

Reunion: 1 Government: 1

Associati 10 Nonprofit Group: 2

TDA: 2
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Sales Department

Scorecard

. 1st 2nd 3rd FY 2019 Annual Percentage
Description Quarter Quarter ‘ JAN ‘ FEB ‘ MAR ‘ Quarter ‘ Totals Goal of Goal
SALES RESULTS
Adverti Results

Blitz
Inguiry
Dogwood Digest
Inguiry
Success
Inguiry
Sales
Carryovers
Room Nights
Bookings-Attend, 32,948 32,946
Economic Impact $978,704 $978,704
Leads 24 a7 11 10 21 92
Leads Room Nights 7,270 27,020 1,658 3,554 5,252 39,542
Leads Attend 21,231 35,050 5,770 5,825 15,595 71,876
Leads Impact 51,728,924 528,607,616 5863,250 51,686,060 $2,549,310 $32,885,850
Verbals 28 56 19 15 S 122
Verbal Bookings Attendance 28,094 33,290 41 404 20,025 61,429 122,813
Verbal Bookings Room Nights 3,374 10,051 11,568 9,550 21,158 34,583
Verbal Bookings Impact 51,125,180 540,892,370 56,075,156 5110,670,026 $116,745,182 $158,762,732
Bookings a 11 4 [ 10 29
Bookings ce 13,480 43,475 12,750 1,280 14,030 76,985
Bookings Room Nights 831 16,992 3,350 640 3,990 21,813
Bookings Economic Impaoct $228,000 54,774,320 53,733,500 5214,320 $3,947,820 58,950,140
Sales Functions 16 13 8 10 18 53
Site Inspections 4 2 4 3 7 13
Sales Blitz 3 5 1 2 3 11
Calls Converted to Accounts 13 7 0 3 3 23
Bid/Packages Mailed o 1 1] 1] o 1
Client Presentations 3 2 4 & 12

Trade Shows

U5 Sports Congress

Contacts

Leads

Room Nights

Attendees

Hot Prospects

Followups

Connect Sports

Contacts

Leads

Room Nights

Attendees

Hot Prospects

Followups
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Scorecard

Sales Department

Description

Connect Women in Sports

Contacts

2nd

Quarter

Leads

Room Mights

Attendees

Hot Prospects

Followups

Connect Association

Contacts

Leads

Room Nights

Attendees

Hot Prospects

Followups

MPL-CC Annual
Contacts

Leads

Room Nights

Attendees

Hot Prospects

Followups

AAU Convention

Contacts

Leads

Room Nights

Attendees

Hot Prospects

Followups

AENC Winter Conference

Contacts

Leads

Room Nights

Hot Prospects

Follow Up

CMCA Spring Conference

Contacts

Leads

Room Nights

Attendees

Hot Prospects

Followups

Connect Fait
Contacts

Leads

Room Mights

Attendees

Hot Prospects

Followups

6,120
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FY 2019
Totals
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Annual
Goal
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Sales Department

Scorecard

1st Znd 3rd FY 2013 Annual Percentage
Quarter Quarter Cuarter Totals Goal of Goal

Description

Teams

Contacts

Leads

Room Mights

Attendees

Hot Prospects

Followups

NCSGMP NEC

Contacts

Leads

Followups

AENC Holiday Trade Show

Contacts

Leads

Room Mights

Attendees

Hot Prospects

Followups

RCMA

Contacts

Leads

Room Mights

Attendess

Hot Prospects

Followups

SGMP Annual & Education Tradeshow

Contacts

Leads

Room Mights

Attendess

Hot Prospects

Followups

NASC Sports Symposium

Peers

AENC Annual Mesting

Contacts

Leads

Room Mights

Attendees

Hot Prospects

Followups
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Communications Department

Social Media Statistics

Outlet Followers Posts Engagement

Twitter 3,228 59 504 Clicks, Retweets, Replies
Facebook 7,719 34 1,994 Likes, Comments, Shares
Instagram 2,168 1 46 Likes, Comments
Facebook - #GoFay 2,383 13 787 Likes, Comments, Shares

etteville Area
ivention and

tors Bureau @
itFayettevilleNC

e s Likedv X\ Follow 4 Share
ices

aws CreatePost @iLive [P Event @3 offer @ Job . 4.4 out of 5 - Based on the opinion of

&7 51 people
)
ﬁ v Write a post
s

BB Photorvideo ° Get Messages ) Feeling/Activ...

6,032 1, 296

= Tweets  Tweets & replies Media Your Tweet activi

eville, NC CVB o
NC Your Tweets eamed 6,349 imp
(© Share a recent photo from your Instagram account over the last week

nE
ABOUT FAYETTEVILLE AREA €ONVENTION AN
@ onyy ee this VISITORS BUREAU

vitter account for the Fayetteville
Convention & Visitors Bureau
+ are America’s Home Town & an
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Communications Department

Local & Regional Blogger Meet-Up

On February 2 , Jenny Bell held a
blogger meet-up highlighting the arts in
Cumberland County. Fifteen bloggers

attended this special event.

The group visited gallery goes POP: Warhol at
David McCune International Art Gallery, ate
dinner at Circa 1900 and finally, saw Annie at
Cape Fear Regional Theater.
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Communications Department

Local & Regional Blogger Meet-Up

Generated publicity from this event filled a 125-page recap report. The summary
page provided an overview of results.

« 209 Social Media Posts/13 BLOGS/VLOGS/Articles

« BLOGS-10

« VLOGS -2

* Atrticles — 1

* Facebook — 76

* Instagram — 105
+ Twitter - 28

+ 166K Followers (Potentially Reached)

+ Facebook — 98.2K
* Instagram — 44.8K
* Twitter — 21.2K
* Youtube — 1.8K
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Communications Department

Scorecard

Annual
Goal

Percentage
of Goal

Description

1st 2nd
Quarter Totals

3rd FY 2019
Quarter Quarter

JAN ‘ FEB ‘ MAR ‘

COMMUNICATIONS RESULTS

Social Media
CVE Facebook
Users/Followers N/A N/A 7,656 7,719 N/A N/A
Posts 114 130 34 34 68 312
New Fans 363 762 197 104 301 1,426
Unlikes 82 718 143 36 179 979
User Interaction/Engagement 3,944 6,606 2538 1,994 4,532 15,082 15,705 96.03%
GoFayetteville Facebook
Users/Followers NfA 6,408 2,330 2,383 NfA 6,408
Posts 32 69 22 13 35 136
MNew Fans 3,944 257 141 64 205 4,406
Unlikes N/A 26 12 10 22 48
User Interaction/Engagement 1,145 2,816 1919 787 2,706 6,667 6,318 105.52%

Spring Lake NC Facebook

Users/Followers NfA 12,554 4,155 4,168 NfA 12,554
Posts 66 53 10 15 25 144
New Fans N/A 76 20 25 45 121
Unlikes N/A 62 11 E] 20 82
User InteractiunfEngagement 33,837 5,501 379 1,465 1,844 41,272

Fayetteville Meet/Tourney FB

Users/Followers N/A 609 120 192 N/A 609

Posts 15 23 11 4 15 53

New Fans N/A 11 2 12 14 25

Unlikes N/A 3 ) 0 0 3

User Interaction/Engagement 142 287 518 162 680 1,109 588 188.61%

Twitter

Users/Followers NfA NfA 3,210 3,228 NfA N/A
Posts 135 126 a7 59 106 367
New Followers 93 472 2 13 20 585
User InteractlnnfEngagement 1,261 936 355 504 859 3,056 6,063 50.40%

Instagram
Users/Followers N/A N/A 2,126 2,168 N/A N/A
Posts 9 18 2 1 3 30
New Followers 109 133 62 42 104 346
User Interaction/Engagement 472 806 60 46 106 1,384 6,779 20.42%
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ommunications Department

Scorecard

Description

1st 2nd 3rd FY 2019 Annual Percentage

Quarter Quarter Quarter Totals Goal of Goal

Go Fayetteville Instagram

Users/Followers N/A NJA 1,103 1,150 N/A NJA

Posts 7 10 3 2 5 22

New Followers 108 256 78 a7 125 489

User Interaction/Engagement 138 830 152 104 235 1,324
Linked In

Followers N/A NjA 557 563 N/A NJA

Posts 58 N/& 23 10 33 21

User Interaction/Engagement 827 1,225 688 468 1,156 3,208 1,789 179.32%
E-Mewsletter Subscribers 207 154 &0 B5 125 A86
Electronic Destination Guides Viewed 34 27 18 3 27 88
Elactronic Trail Guides Viewed 23 13 2 1 10 46
FACVE Generated Blog Articles 9 [ 1 1 2 17 48 35.42%
Locations N/A NjA 11 11 N/A NJA
Unigue Users 108 95 20 21 41 244
Top Locations

1 Fayetteville Airport Airborne Museum TownePlace Suites Airborne Museum

2 TownePlace Suites Sleep Inn Fairfield Inn and Suites Holiday Inn 1-95

MNorth
3 Airborne Museum Fayetteville Airport Airborne Museum Ramada/Baymont
Public Relations

FACVE [In-House)

Publicity Generated

Out of Market 13 17 5 0 5 35
Local 11 26 1 14 15 52
Press Rel Issued 1 [ 4 6 13
Travel Writer Visits 2 5 1 g 112.50%

Martin Armes

Publicity Generated

9
o
o
o

1 2
Out of Market 0 1] [u] 0 1]
Local 0 1] ] a o
Republik
Publicity Generated
Out of Market ] 1] [u] 0 0
Advertising Trade Pubs 7 0 4] 0 7
Local & 5 0 0 ] 11
Totals
Qut of Market 13 17 5 a 5 35

CUMBERLAND COUNTY, NC
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Communications Department

Scorecard

Description

1st
Quarter

Visitor Data

Reason for Visiting (Top 3)

Hotel Guests

2nd
Quarter

3rd FY 2013 Annual Percentage
Quarter Totals Goal of Goal

1 Traveling Through Traveling Through Traveling Through Traveling Through

2 Visit Friends/Family Visit Friends/ Family Business with Military Visit Friends/Family

3 Event/Festival Business Visit Friends/Family Business
Online Requests

1 Relocation Vacation Visit Friends/Family Wacation

2 Vacation Relocation Relocation Visit Friends/Family

3 Visit Friends/Family Visit Friends/ Family Other Other
Guest Books at VC

1 Vacation Vacation Vacation Specific Attraction

2 EventsFestivals Specific Attraction Specific Attraction Wacation

3 Relocation Relocation Events/Festivals Events/Festivals

Top States of Origin

Hotel Guests

[ wosks O —|
1 Business Visit Friends/ Family Business With Military Other
2 Visit Friends/Family Other Business Visit Friends/Family
3 Events/Festivals Vacation Visit Friends Vacation

Top Areas of Interest (Top 3)

Hotel Guests

1 MNorth Carolina MNerth Carolina North Carolina New York
2 MNew York Florida New York Florida
3 Florida Mew York Georgia Pennsylvania
Srine Fegrem -y
1 Morth Carolina Merth Carolina North Carolina Merth Carolina
2 Illinois Florida Ohio Pennsylvania
3 Florida South Carolina Michigan Florida
Guest Books at Ve - 1
1 Morth Carolina Morth Carolina Morth Carolina Morth Carolina
2 Florida Many Tied Florida Virginia
3 Georgia Many Tied Ohio Massachusetts
Kiodis - — 7 — —+ ‘|t —
1 Morth Carolina MNerth Carolina Arizona Nerth Carolina
2 Georgia/New Jersey Kansas/Virginia Arkansas South Carolina
3 Texas Hew York/South North Carolina virginia
Carolina

Online Requests

1 Dining Military Sites Dining
2 Arts & Entertainment Dining M ms
3 h Arts & Enter Arts &

1 Events/Festivals Events/F I E i
Arts B
2 Dining Dining Arts & Enter .
3 Historical Sites Museums Dining Historical Sites

CUMBERLAND COUNTY. NC

FAYETTEVILLE
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ommunications Department

Scorecard

Description 1st 2nd 3rd FY 2019 Annual Percentage
Quarter Quarter Quarter Totals Goal of Goal

Guest Books at VC

1 Museums Museums Museums Museums

2 Dining Hiztorical Sites Dining H'm’r" znd

Heritage

3 Events/Festivals Arts & Entertainment Shopping Dining
Kiosks

1 Other Dining Outdoor Recreation Dining

. . - . Arts &
2 Outdeor Recreation Qutdoor Recreation Military Sites .
Entertainment
3 Events/Festivals Arts & Entertainment Other Outdoor Recreation

Visitor Experience |Avg for Month)

Haotel Guests

by Maonth

to Date

Guest Books

by Month

to Date

Kiosks

by Month

to Date

Overall

by Manth

to Date

CUMBERLAND COUNTY,

FAYETTEVILLE
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Tourism Department

Tradeshows

Tourism Sales Manager, Jessica Bennett
attended the 37" Annual Travel South showcase
in Myrtle Beach.

This year there were just over 650 attendees. She
made 51 contacts and has 36 follow-ups to
potentially bring group tours to Cumberland
County.

Travel South Showcase is a regional
appointment-style marketplace focused on
increasing travel to and within the southern
states. Showcase offers the most targeted
opportunity for tour operators / wholesalers and
travel service providers to meet face to face with
southern travel suppliers.
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Tourism Department

Scorecard

. 1st 2nd |
Description

N FEB MAR 3rd FY 2019
Quartar Quarter

Quartar Totals

TOURISM RESULTS

Advertizement Results

Erand/Hotel Billboards on 1-95

Viewership

Group Tour Magazine

Reader Service Leads

Leisure Group Travel

Reader Service Leads

Inquiry

Local Billboards

Impressions

Sponsorship of Trip Advisor Page

Page Views

Link

Event

Promo

Tradeshows

ABA MarketPlace

Tradeshow Attendees [t} '] 3500 1] 0 3,500 3,500
Contacts 1] o 31 [ 0 31 31
Leads o [ 1] [ 0 o o
Room Nights ] ['] [+] o 0 o o
Attendance '] ] [+] 0 0 o o
Hot Prospects 0 '] 1] 1] 0 0 0
Follow-ups 0 '] 19 1] 0 19 19
Traveliots ——— [ ]

Tradeshow Attendees o [ 1] E50 0 650 650
Contacts o 0 o 51 0 51 51
Leads '] ] [+] 0 0 o

Room Nights '] ] Q 0 0 o o
Attendance o 1] o a a ] o
Hot Prospects 1] o o [ 0 0 o
Follow-ups 0 ] o 36 0 S 36

Trsuet And ATV OC ] e A B

Tradeshow Attendees '] ] [+] 0 o o
Contacts o [ 4] 0 o o
Leads '] ] Q 0 o o
Room Nights 1] o o [ 0 o
Attendance 1] o o [ 0 o
Hot Prospects o 0 o o o o
Follow-ups 0 0 [+] 0 0 [1]
Travel And Adventare Ptz S
Tradeshow Attendees o 1] o a ] o
Contacts 1] o o [ 0 o
Leads o [ 1] [ o o
Room Nights o 0 o o o o
Attendance '] ] [+] 0 o o
Hot Prospects 1] ] 4] 0 o o
Follow-ups 0 '] 1] 1] 0 0

CUMBERLAND COUNTY. NC
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Tourism Department

Scorecard

1st 2nd 3rd FY 2019 Annual Percentage

Description
v Quartar Quarter Quarter Totals Goal of Goal

Travel Alliance Partners

Tradeshow Attendees o 0 0 0 0 o ]
Contacts o 0 1] 2 2 o 0
Leads o 0 0 0 0 o 0
Room Nights o 0 o 0 0 o o
Attendance o 0 0 0 0 o ]
Hot Prospects o 0 0 0 0 o ]
Follow-ups 0 0 0 0 0 0 0
Sales
Civic i o 3 0 0 o
Site Inspections 1 2 0 2 2 5 25 o
Leads 7 ] 4 2 4 13 25 76.00%
Leads-Attendance 5.230 18935 535 o 535 24,700
Leads-Room Nights 162 365 20 0 20 547
Leads-Economic Impact $395,580 §1,850,120 53,690 50 $9,6590 52,295,390
Verbal Bookings 5 5 0 2 2 12
Verbal Bookings-Attendance 5.200 18650 o 300 300 24,150
Werbal Bockings-Room Nights Pl 180 o a6 A& 430
Verbal Bookings-Economic Impact $364,800 51,849,650 S0 57,580 57,980 $2,222,430
Bookings 4 6 0 0 o 10
il ] 1510 47,365 1] 2 o 43,475
Bookings-Room Nights 38 244 o 0 o 182 500 56.40%
Bookings-Economic Impact 51,700 524,114 S0 50 S0 525,814
Bookings-Room Revenue 50 $0 S0 50 S0 50
Smith Travel Research
Occupancy(®)
Cumberland County
FY 18/19

ADR {Average Daily Rate] (5]

Cumberland County

FY 18/18

Annual Lead Conversion

Current Fiseal Year (18-13)

Annual Lead Conversion

Leads

Pending

Verbal Definite

Lost

Definite

Cancelled

Total

Top 3 Lost Reasons

1

2

3

Top 5 Locations Lost To

1

2
3
4

CUMBERLAND COUNTY, NC
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ourism Department

Scorecard

Description

1st
Quarter

5

Previous Fiscal Year (17-18)

Leads

Pending

Verbal Definite

Lost

Definite

Cancelled

Total

Top 3 Lost Reasons

1

2

Top 5 Locations Lost To

1

2nd
Quarter

CUMBERLAND COUNTY, NC

FAYETTEVILLE

AREA
CONVENTION AND VISITORS BUREAU

3rd
Quarter

FY 2019 Annual
Goal

Totals

Cut Trip/Mileage

Mo commitment)
Response from
FR Planner
FR Planner
thought rates
were too high

[ oum |

Percentage
of Goal
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Visitor Services Department

February was Busy in Visitor Services!

Fulfilled 12 Group Service Requests
Includes internal FACVB requests, walk-ins, meetings etc.

CUMBERLAND COUNTY, NC
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Visitor Services Department

January was a busy month in Visitor Services!

Distributed 974Visitor Guides Handled 616 Visitor Inquiries
to hotels, welcome centers, visitors, FACVB advertising and via phone, walk-ins, web at two Visitor Centers for both local
visitor generation, AAA offices and others and out-of-town guests
¢

&
Q)

----------------------------

VISITOR
NFORMATION

CUMBERLAND COUNTY, NC
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Visitor Services Department

Scorecard

- ‘ 1st ‘ 2nd ‘
Description

3rd FY 2019 Percentage
Quarter Quarter

JAN FEB MAR
‘ ‘ ‘ Quarter Totals of Goal

VISITOR CENTER RESULTS

Destination Guide

Local Directions/Maps

Mumber Distributed 18,626
VisitFayettevilleMC.com 310
Inguiries
FACVE Main Office
Calls
Tourism Information
Local Information 205 193 81 61 142 546
Total Calls 08 274 135 101 236 B18
Walk-Ins
Local Residents {Tourism]) 563 533 163 160 329 1,425
Qut-of-Town (Tourism) 338 309 95 106 201 908
Total Walk-Ins 993 842 264 266 530 2,365
Drive Thru 3 2 1] 1] o 5
Relocation/Retiree Info (3] 50 21 2 23 142
Transportation Resources 3 1] 1] a 1] 3
Same Day Group Service Request 19 11 4 2 B 36
Magazine Reader Card Requests 552 15% 140 299 B51

Total

Transportation Museum

Walk-Ins

Local Residents (Tourism) 549 360 79 97 176 1,185
Qut-of-Town [Tourism) 297 318 SS 146 761
Relocation/Retires Info 2 & 1] a 1] 10
Maps/Local Directions 33 35 10 17 B5
Questions About Museum 136 213 4z 71 119 18
Transportation Resources 3 1 1 1] 1 5
Museum Special Events 76 1] a 1] 276
Group Visits 503 181 71 32 163 350
Relocation/Retires Info 2 ] 0 1] 0 16
Maps/Local Directions 33 35 10 7 17 B85
Questions About Museum 186 213 48 71 119 603
Transportation Resources 3 1 1 1] 1 5
Museum Special Events 276 (1] 1] o 276
Group Visits 603 184 71 92 163 1,553
Miscellanzous
Group Service Request &7 40 22 12 34 141
Mestings/Events Serviced [ 3 [ 2 [ 1 [ 1 2 10

CUMBERLAND COUNTY, NC
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Everything Begins with a Visit

CUMBERLAND COUNTY

NORTH CAROLINA

a $123.87 tax savings to each county resident.
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