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Introduction

• All data was collected by the Indigo Moon 

Film Festival (IMFF) staff during the event.

• IMFF management estimated 500 attendees 

prior to the event.

• There were 309 completed surveys.

• Using the 500 attendees, the Confidence 

Interval for this presentation with a 309 

Sample Size is +/- 3.45%. Because of the 

size of the sample the Confidence Interval 

exceeded the “best practice” of +/- 5%. 

IMFF Volunteer Carrie King 
inputs paper surveys into 
the FACVB’s survey IPAD.



They Identified Themselves as…
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I am a resident of Fayetteville/Cumberland County.

I am here for the Film Festival specifically and am
overnighting in a hotel.

I am from a surrounding county and drove in for the
day for this event.

I am stationed or affiliated with Fort Bragg and live
in Cumberland County.

I am in the area visiting family or friends and they
brought me to this event.

I am here for the Film Festival and staying with
family or friends.

I am visiting the area for other purposes, but heard
about the event and came.

I am staying at a hotel and the hotel referred me to
this event.
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Overview 

Where Were They From?

• All 309 completed surveys provided a valid zip code.

• 273 (88.35%) were from North Carolina.

• 45 (14.56%) were from more than 100 miles from Fayetteville.

• 41 (13.27%) identified themselves as being here specifically for the event and overnighting 

in a hotel.

Top 5 by State Top 5 by County Top 5 by City

1. North Carolina 273

2. Georgia 11

3. Ohio, Florida, Virginia

California & South

Carolina 3

4. Pennsylvania & New

Jersey 2

5. 6 States Tied 1

1. Cumberland, NC 207

2. Wake, NC 21

3. Durham, NC 9

4. Robeson & Nash, NC 5

5. Chatham, NC & 

Fulton, GA 4

1. Fayetteville, NC 182

2. Hope Mills, NC 16

3. Raleigh, NC 10

4. Durham, NC 9

5. Apex, NC 5



31.39%

19.42%16.83%

11.00%

6.15%

5.50%

2.91%

2.91%
2.59%

0.32%
0.32%

0.32%
0.32%

Word of Mouth

Internet

Facebook

Invitation

Radio

Magazine

Brochure

Other Social Media

Newspaper

Fayetteville Observer

Cameo Theater

Twitter

Visitors Bureau

How Did They Find Out About Event?
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Survey Requirements

Requirement Information Provided



Bureau Generated Publicity
Press Release

July 6, 2017 – distributed to 509 relevant publications/contacts. 



Bureau Generated Publicity
Blogging

September 22, 2017 – Go Fayetteville Blog Written - http://www.gofayetteville.com/film-festival/

http://www.gofayetteville.com/film-festival/


Bureau Generated Publicity
Blogging

August 14, 2017 – Also mentioned in the Go Fayetteville College Friendly Blog - http://www.gofayetteville.com/college-friendly/

September 26, 2017 – Also mentioned in the Go Fayetteville ComicCon Blog - http://www.gofayetteville.com/comiccon/

http://www.gofayetteville.com/college-friendly/
http://www.gofayetteville.com/comiccon/


Bureau Generated Publicity
Go Fayetteville Blog Facebook



Bureau Generated Publicity

Event Calendar Listing Uploaded and Published to: VisitFayettevilleNC.com, AAA Go Magazine Web, Carolina Country Print & Web, News 14 
Carolina, SC Living – Web, Trip Advisor, VisitNC.com, ABC 11, Event Crazy, Fayetteville Observer, Our State Magazine, Go Fayetteville Blog 
and WRAL.com.

Calendar of Events



Bureau Generated Publicity
Social Media Outlets

Twitter



Bureau Generated Publicity
Social Media Outlets

Twitter



Bureau Generated Publicity
Social Media Outlets

Facebook



Bureau Generated Publicity
Social Media Outlets

Facebook



Bureau Generated Publicity
Social Media Outlets

Facebook



Bureau Generated Publicity
Social Media Outlets

Instagram



Bureau Generated Publicity
Social Media Outlets

Google Plus



Bureau Generated Publicity
Social Media Outlets

Google Plus



Bureau Generated Publicity
Social Media Outlets

LinkedIn



Bureau Generated Publicity
Social Media Outlets

LinkedIn



Bureau Generated Publicity
Earned Publicity

October 11, 2017 – Fayetteville Observer Article - http://www.fayobserver.com/news/20171010/more-than-40-films-at-fayettevilles-
indigo-moon-film-festival-this-weekend

http://www.fayobserver.com/news/20171010/more-than-40-films-at-fayettevilles-indigo-moon-film-festival-this-weekend


Public Relations Recap

• 1 Press Release distributed

• 1 Go Fayetteville blog post with 2 blog mentions and 2 blog Facebook posts

• 13 Calendar of Events Listings Secured

• 20 Bureau Social Media posts

• 1 piece of earned publicity (PR) 



Bottom Line
• All Tourism Development Authority (TDA) requirements were met.

• 218 completed surveys was the agreed upon requirement (309 collected)

• 13.27% of the completed surveys were overnighters and came specifically for the event. 

• 1 participant was referred by their hotel.

• 67.32% were from Cumberland County, including Fort Bragg.

• 12.94% were day-trippers.

• Participants heard of the event mainly by Word of Mouth (31.39%) and the Internet (19.42%).

• 199 attendees signed up for the FACVB’s E-Promotion Program and provided a valid E-mail 

address.



Bottom Line Continue
• For the calculations, the FACVB used the agreed upon estimated attendance number provided by 

the IMFF management of 500. The sample size of 309 was considerably more than the required and 

agreed upon 218 completed surveys necessary to ensure the presentation met “best practices” of 

+/- 5%, as a result this presentation is at +/- 3.45%.

• Of those participants staying at a hotel, the overall average length of stay was 1.87 nights.

• 13.27% of the participants (41) were overnighters and came specifically for the event – extrapolated 

out to 500 participants this means potentially 66 people X 2 nights = 132 room nights (+/- 3.45%)

• The 41 who came for the event and stayed at a hotel, listed the following hotels:

• Official Hotel Pick Up: Final hotel pickup reported by hotels was 14 room nights.



Thank You
Proudly promoting the Communities of  Cumberland 

County.


