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Smith Travel Research (STR)
Segmentation Trend for North Carolina
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Visitor Profile
Statistics

Sources: Electronic Kiosks, Hotels, Online and Visitor Center Walk-Ins
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1. Visitors to Cumberland County were from the following states: North Carolina 

30%, Florida 8% and New York 7%.

2. The visitors’ reason for visiting was Visit Friends/Family 21%, Traveling 

Through 19% and Vacation 16%.

3. The top areas of interest were Dining 13%, Museum 11% and Historic Sites & 

Arts/Entertainment 10% each.

4. On a scale of 1-5 for visitor experience with 5 being the best, the overall visitor 

average score was 4.72. 



Visitor Profile
Reason for Visiting

5

21%

19%

16%

11%

10%

8%

6%

6% 2% 1%

Visit Friends/Family

Traveling Through

Vacation

Business

Business with Military

Events/Festivals

Relocation

Other

Specific Attraction

Convention/Reunions

21%

19%

16%

11%

10%

8%

6%

6%

2%

1%



Visitor Profile
Visitor’s Interests
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Sales Department
Meeting, Sports and Group Event Solicitation Activity
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Sales Department
Scorecard
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Communications Department
Social Media Statistics
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Outlet Followers Posts Engagement 

Twitter 3,210 47 355 Clicks, Retweets, Replies

Facebook 7,656 34 2,538 Likes, Comments, Shares

Instagram 2,126 2 60 Likes, Comments

Facebook - #GoFay 2,330 22 1,919 Likes, Comments, Shares



Communications Department
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Publicity Generated

NCTripping

Winter Things to Do in Fayetteville 

Sports Destination Management 

All-American Dream Gymnastics 



Communications Department
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Publicity Generated

FamilyFindsFun

Fun Things to Do in Fayetteville 
Up and Coming

A look at the Past/ Cultural Heritage Trails 



Communications Department

DrugStoreDivas.com

What to Expect at Marksmen Game 
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Publicity Generated



Communications Department
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Scorecard



Communications Department
Scorecard
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Communications Department
Scorecard
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Tourism Department
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Tradeshows 

Tourism Sales Manager, Jessica Bennett attended American 

Bus Association (ABA) in Louisville, KY at the end of 

January. 

This year there were just over 3,500 attendees. She made 

31 contacts and has 19 follow-ups to potentially bring group 

tours to Cumberland County.

ABA serves a thriving industry that provides more than 600 

million passenger trips annually on charters, tours, 

scheduled service and shuttles. Membership in ABA includes 

motor coach operators, tour operators, tourism-related 

organizations, and products and service suppliers.



Tourism Department

17

Scorecard



Visitor Services Department
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Fulfilled 22 Group Service Requests

Includes internal FACVB requests, walk-ins, meetings etc.

January was Busy in Visitor Services!



Visitor Services Department
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January was a busy month in Visitor Services!

Distributed 5,088 Visitor Guides
to hotels, welcome centers, visitors, FACVB advertising and 

visitor generation, AAA offices and others

.

Handled 465 Visitor Inquiries
via phone, walk-ins, web at two Visitor Centers for both local 

and out-of-town guests



Visitor Services Department
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Scorecard

.



Everything Begins with a Visit
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Thank You!

.

Economic Impact of $542.63 million

4,563 jobs with a $104.88 million payroll

State and Local Taxes of $40.83 million

a $123.87 tax savings to each county resident.


