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Smith Travel Research (STR)
Segmentation Trend for North Carolina
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Visitor Profile
Statistics

Sources: Hotels, Online and Visitor Center Walk-Ins
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1. Visitors to Cumberland County were from the following states: North Carolina 

30%, New York 8%, Florida 7%, Virginia and Georgia 5% each.

2. The visitors’ reason for visiting was Visit Friends/Family 22%, Vacation 19%, 

and Traveling Through 17%.

3. The top areas of interest were Dining 13%, Museum 11%, Historic Sites & 

Arts/Entertainment 10% each, Shopping 9% and Military Sites 8%.

4. On a scale of 1-5 for visitor experience with 5 being the best, the overall visitor 

average score was 4.75. 
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Visitor Profile
Visitor’s Interests
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Sales Department
Meeting, Sports and Group Event Solicitation Activity
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Sales Department
Scorecard
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Sales Department
Scorecard
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Sales Department
Scorecard
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Sales Department
Scorecard
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Sales Department
Scorecard
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Communications Department
Social Media Statistics
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Outlet Followers Posts Engagement 

Twitter 3,338 52 326 Clicks, Retweets, Replies

Facebook 8,216 44 3,704 Likes, Comments, Shares

Instagram 2,556 38 758 Likes, Comments

Facebook - #GoFay 2,872 12 1,415 Likes, Comments, Shares



Communications Department
Press Releases
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Full Release Full Release 

https://www.visitfayettevillenc.com/press-releases/post/bureau-introduces-hope-mills-visitors-guide/
https://www.visitfayettevillenc.com/press-releases/post/celebrate-the-4th-of-july-with-democracy-defenders/


Communications Department
Media Visits 
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NC Weekend 
May 31- June 3 

Seeing Southern - June 8 



Communications Department
E-Promos Sent 

North American Travel Journalist 

General follow-up to all attendees

Sent: June 4
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Communications Department
E-Promos Sent 

America’s Hometown Happenings

Sent: June 26

Sent to: 60,000+ emails 
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Communications Department
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Scorecard
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Communications Department
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Communications Department
Scorecard

22



Tourism Department
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Scorecard
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Tourism Department
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Scorecard



Visitor Services Department
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Fulfilled 20 Group Service Requests

Includes internal FACVB requests, walk-ins, meetings etc.

June was Busy in Visitor Services!



Visitor Services Department
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June was a busy month in Visitor Services!

Distributed 4,219 Visitor Guides
to hotels, welcome centers, visitors, FACVB advertising and 

visitor generation, AAA offices and others

.

Handled 802 Visitor Inquiries
via phone, walk-ins, web at two Visitor Centers for both local 

and out-of-town guests



Visitor Services Department
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Scorecard

.



Everything Begins with a Visit
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Thank You!

.

Economic Impact of $542.31 million

4,630 jobs with a $104.88 million payroll

State and Local Taxes of $40.83 million

a $123.87 tax savings to each county resident.


