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Smith Travel Research (STR)
Segmentation Trend for North Carolina
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Visitor Profile
Statistics

Sources: Hotels, Online and Visitor Center Walk-Ins
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1. Visitors to Cumberland County were from the following states: North Carolina 

30%, Florida & New York 8% each, Georgia and Virginia 5% each.

2. The visitors’ reason for visiting was Visit Friends/Family 23%, Vacation 19%, 

and Traveling Through 17%.

3. The top areas of interest were Dining 13%, Museum 11%, Historic Sites & 

Arts/Entertainment 10% each, Shopping 9% and Military Sites 8%.

4. On a scale of 1-5 for visitor experience with 5 being the best, the overall visitor 

average score was 4.75. 
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Visitor Profile
Visitor’s Interests
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Sales Department
Meeting, Sports and Group Event Solicitation Activity
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Sales Department
Scorecard
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Sales Department
Scorecard
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Sales Department
Scorecard
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Communications Department
Social Media Statistics
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Outlet Followers Posts Engagement 

Twitter 3,322 53 420  Clicks, Retweets, Replies

Facebook 8,138 42 3,229 Likes, Comments, Shares

Instagram 2,430 25 1,064 Likes, Comments

Facebook - #GoFay 2,813 20 1,668 Likes, Comments, Shares



Communications Department
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Publicity Generated 

Adventures in Greater Fayetteville

Family Finds Fun.com 

Adventures of a Frugal Mom 

Mother/Daughter Weekend 

Sports Destinations Management

Big South Tournament 



Communications Department
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Communications Department
Publicity Generated 

Travel Inspired Living 

Constant Vigilance is the First Memorial…
Up & Coming Magazine 

Victory Means a Little More Here 



Communications Department
Press Releases
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Communications Department
E-Promos Sent 

Hometown Huddle

Sent: May 15 

Sent to:  462 Sports Contacts 
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Communications Department
E-Promos Sent 

America’s Hometown Happenings

Sent: May 29

Sent to: 70K + 
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Communications Department
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Scorecard



Communications Department
Scorecard
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Communications Department
Scorecard
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Communications Department
Scorecard
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Tourism Department
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Tourism Day Celebration

On May 10, the Tourism Department coordinated 
the Fayetteville area’s representation at the 
National Tourism Week Celebration at the VisitNC  
I-95 South Welcome Center. 

Throughout the day, they met with travelers to 
introduce them to Cumberland County and our 
offerings. 

Several partners, including the Arts Council, Cape 
Fear Botanical Garden, Downtown Fayetteville 
Tours, Fayetteville Woodpeckers, Fullers BBQ, 
Super 8 Motel and  and Museum of the Cape Fear 
Historical Complex helped represent the greater 
Fayetteville community. 



Tourism Department
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Scorecard



Tourism Department
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Visitor Services Department
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Fulfilled 28 Group Service Requests

Includes internal FACVB requests, walk-ins, meetings etc.

May was Busy in Visitor Services!



Visitor Services Department
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March was a busy month in Visitor Services!

Distributed 4,080 Visitor Guides
to hotels, welcome centers, visitors, FACVB advertising and 

visitor generation, AAA offices and others

.

Handled 656 Visitor Inquiries
via phone, walk-ins, web at two Visitor Centers for both local 

and out-of-town guests



Visitor Services Department
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Scorecard

.



Everything Begins with a Visit
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Thank You!

.

Economic Impact of $542.31 million

4,630 jobs with a $104.88 million payroll

State and Local Taxes of $40.83 million

a $123.87 tax savings to each county resident.


