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• All data was collected by the All American Tattoo Convention staff during the event.

• The All American Tattoo Convention management estimated 5,000 attendees prior to the 

event.

• The actual number of attendees was 3,100 as reported by Jim Grafstrom, General 

Manager of the Crown Complex.

• The minimum number of completed surveys needed for a population of 3,100 is 342.

• The final number of completed surveys completed during the event was 214.

• Using the 3,100 attendees, the Confidence Interval for this presentation with a 214

Sample Size is +/- 6.46%. Because of the size of the sample the Confidence Interval 

does not meet the “best practice” of +/- 5.00%. 
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• Surveys used were collected at the following times during the 3 day event:

Time
Completed 

Surveys
Time

Completed 
Surveys

Time
Completed 

Surveys

Friday, April 13, 2018 Saturday, April 14, 2018 Sunday, April 15, 2018 0

1-2 p.m. 5 10-11 a.m. 25 12-1 p.m. 0

2-3 p.m. 13 11 a.m.-12 p.m. 11 1-2 p.m. 0

3-4 p.m. 0 12-1 p.m. 27 2-3 p.m. 26

4-5 p.m. 0 1-2 p.m. 29 3-4 p.m. 38

5-6 p.m. 11 2-3 p.m. 2 4-5 p.m. 20

6-7 p.m. 3 3-4 p.m. 3 5-6 p.m. 0

8-9 p.m. 0 4-5 p.m. 0 6-7 p.m. 0

9-10 p.m. 0 5-6 p.m. 0 7-8 p.m. 0

10-11 p.m. 0 6-7 p.m. 0 Total Collected Day 3 84

Total Collected Day 1 32 7-8 p.m. 0

8-9 p.m. 0

9-10 p.m. 1

10-11 p.m. 0

Total Collected Day 2 98



41.12%

13.55%

13.08%

13.08%

7.94%

5.14%
4.21%

1.87%

I am here for the Tattoo Convention specifically
and am overnighting in a hotel.

I am a resident of Fayetteville/Cumberland
County.

I am here for the Tattoo Convention and staying
with family or friends.

I am stationed or affiliated with Fort Bragg and
live in Cumberland County.

I am in the area visiting family or friends and
they brought me to this event.

I am from a surrounding county and drove in for
the day for this event.

I am staying at a hotel and the hotel referred
me to this event.

I am visiting the area for other purposes, but
heard about the event and came.

They Identified Themselves As
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41.12%

13.55%

13.08%

13.08%

7.94%

5.14%

4.21%

1.87%
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• 6 of the 214 completed surveys provided an invalid zip code.

• 96 (45%) were from North Carolina.

• 117 (55%) were from more than 100 miles from Fayetteville.

• 88 (41%) identified themselves as being here specifically for the event and overnighting in 

a hotel.

Top 5 by State Top 5 by County Top 5 by City

1. North Carolina 96

2. Florida 20

3. California 17

4. Ohio 12

5. New Jersey &

Texas 8 ea.

1. Cumberland, NC 54

2. Wake, NC 23

3. Orange, FL 11

4. Harrison, OH 8

5. Monterey, CA 7

1. Fayetteville, NC 41

2. Raleigh, NC 20

3. Orlando, FL 11

4. Fort Bragg, NC 10

5. Salinas, CA &

Denver, CO 5 ea.



34.58%

25.23%

15.42%

11.68%

4.67%

2.34%

1.87%
1.40%

0.93%
0.93%

0.93%

Instagram

Word of Mouth

Facebook

Billboard

Invitation

Brochure

Newspaper

No Answer

Previously Attended

Morale Welfare & Rec (MWR)

Posters

How Did They Find Out About Event
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34.58%

25.23%

15.42%

11.68%

4.67%

2.34%

1.87%

1.40%

<1%

<1 %

<1 %
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Requirement Information Provided

What is the current zip code that you currently reside in: 

___________ 

I AM: (Select One)

1. A resident of Fayetteville/Cumberland County 

2. Stationed or affiliated with Fort Bragg and live in Cumberland 

County

3. From a surrounding county and drove in for the day for this 

event

4. Visiting the area for other purposes, but heard about this 

event and came

5. Staying at a hotel and the hotel referred me to this event

6. Here for this event specifically and am over-knighting in a 

hotel

7. Here for this event and staying with family/friends

8. In the area visiting family and friends and they brought me to 

this event

If you stayed at a hotel, which one: _________________________

If you do NOT live in Cumberland County, what day did you arrive? 

_________

What day will you depart? _________________

How did you hear about the event?



Bureau Generated Publicity
Calendar of Events

AAA Go Magazine Web, ABC 11 Web, Carolina Country Print & Web, Carolina 

Festival, Event Crazy, Fayetteville Observer, Go Fayetteville Blog, News 14 

Carolina, Our State Magazine, SC Living, TripAdvisor, VisitFayettevilleNC.com, 

VisitNC.com and WRAL.com
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Bureau Generated Publicity
Press Release
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The All-American Tattoo Convention Gives Back to Military

3-Day event to bring national talent to Cumberland County, NC

FAYETTEVILLE, NC – The Fayetteville Area Convention and Visitors Bureau (FACVB) welcomes The All American 

Tattoo Convention to the Crown Complex Friday, April 13 - Sunday, April 15, 2018. The goal of the convention is to 

give the brave servicemen and women of the armed forces the opportunity to be tattooed by some of the industry’s 

brightest stars as well as providing support to the military through donations to organizations. Home of Fort Bragg, 

the largest military base in the country, Cumberland County is the ideal location to host one of the South’s most 

popular tattoo conventions.

Members of the armed forces and tattoos have a long history, which dates back to the beginning of the 20th century. 

For many service members, tattoos can serve as artistic reminders of friends they’ve made and lost along the way, or a symbol of pride for their 

service to our country. These tattoos often tell the story that words fail to express for these veterans and servicemen.

It is estimated that over 75% of all active duty soldiers have at least one tattoo and the region around Fort Bragg has one of the largest tattoo shop 

per square mile ratios in the country. “This convention is another example of how Cumberland County celebrates its strong ties to the military,” 

explains John Meroski, FACVB President. “Tattoos offer these brave men and woman a unique form of expression that is American at its core.”

In addition to some of the region’s brightest tattoo stars, other notable artists are traveling across the country to participate in the convention. Talent 

includes Jasmine Rodriguez from Spike TV’s Tattoo Nightmares; Joey Tattoo from Spike TV’s Tattoo Rescue, Jason Spainhour, world-renowned 

traditional artist, Make Chambers, the World Famous ProTeam members, & over 40 of Spike TV's Inkmaster's including Madison Loftis, Jayvo Scott, 

Dave Clark, Fame, Roly T-Rex and Daniel SIlva. Robert Makes from House of 1000 Corpses will make a special appearance all weekend and the 

CEO of Sullen will also be making an appearance. Additional events and personalities include HS GameShows, The Ms. All American Pin Up 

Contest, and EMCee Johhnny Awesome. The All Veteran Parachute Team will be jumping out to the Crown for the event on Friday at 2 

pm and Saturday at 12 pm.

The All American Tattoo Convention wants to recognize the sacrifices of the military by giving back to this courageous community. The All American 

Tattoo Convention has chosen the Fort Bragg Fisher House as the recipient this year to receive a portion of ticket sales.



Bureau Generated Publicity
Social Media Outlets: Facebook
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Bureau Generated Publicity
Social Media Outlets: Twitter
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Bureau Generated Publicity
Social Media Outlets: Instagram
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Bureau Generated Publicity
Social Media Outlets: LinkedIn
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Bureau Generated Publicity
Social Media Outlets: Google Plus
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Bureau Generated Publicity
GoFayetteville.com (Facebook)
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Bureau Generated Publicity
GoFayetteville.com (Blog)
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Bureau Generated Publicity
Professional Photography
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Bureau Generated Publicity
Public Relations Recap

• 15 Calendar of Events listings secured

• 1 Press Release

• 2 Facebook Social Media Posts

• 2 Twitter Social Media Tweets

• 2 Instagram Social Media post

• 2 LinkedIn Social Media Posts

• 2 Google Plus Social Media Posts

• 1 GoFayetteville Facebook Posts

• 1 GoFayetteville Blog Story

• Professional photography for future 

marketing.
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Earned Media
Raleigh Magazine
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Earned Media
Drive I-95 Blog
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Earned Media
Rural Moms – 118,000 Followers
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Earned Media
Travel Marilyn – 8,000 Followers
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Occupancy Comparison
Fayetteville Area CVB Weekly Report
Information is pulled directly from the STR Report

Occupancy % Friday Saturday Sunday

2018 68.7% 72.4% 55.8%

2017 78.8% 73.2% 51.5%

Percent Change -12.7% -1.0% 8.2%
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Bottom Line
• Not All Tourism Development Authority (TDA) requirements were met.

• 342 completed surveys would be needed for the attendance of 3,100 (214 were collected)

• 41% (88) of the completed surveys were overnighters and came specifically for the event. 

• 9 participants were referred by their hotel.

• 26.63% were from Cumberland County, including Fort Bragg.

• 5.14% were day-trippers.

• Participants heard of the event mainly by Instagram(34.58%) and Word of Mouth (25.23%).

• 44 attendees signed up for the FACVB’s E-Promotion Program.
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Bottom Line Continued
• Room Nights - Because the required sample size was below the TDA required amount, the FACVB 

was unable to accurately extrapolate room nights out to 3,100.

• The 88 who came for the event and stayed at a hotel, listed the following hotels:

• Official Hotel Pick Up: 385 Room Nights as reported from hotels, which equates to an Economic 
Impact of $43,890.
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Ramada 54

Baymont 14

Red Lion 8

No Answer 3

Mount Rose 2

Days Inn 2

Family 2

Ambassador 1

AirBnB 1

Marriott 1



Thank You

Proudly Promoting the
Communities of Cumberland County
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