


Marketing is no longer about the stuff that you make,  
but about the stories you tell. 

Seth Godin



#myFLXtbex



A C C O U N T  TA GA C C O U N T  TA G

H A S H TA G

P H O T O



• Engage More Than You Broadcast 

• Jump on Trending Topics 

• Be an Industry Resource 

• Schedule Tweets When it Makes Sense 

• Use “Retweet With Comment” vs. “Retweet” 

• Don’t Measure Success by Follower Count 

• Spend Time on Your Copy
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A C C O U N T  TA G

H A S H TA G S



• Engage More Than You Broadcast 

• Use Hashtags Liberally 

• Don’t Measure Success by Follower Count 

• Post Great Pictures 

• Use Instagram Stories Appropriately 

• Establish a Consistent Look



What are travelers looking for?

• Wine and Lakes 

• Education and Information About the Region 

• Options Outside of Wine and Lakes



What mistakes are we making?

• Overthinking 

• Diving TOO Deep 

• Avoiding Twitter and Instagram 

• Trying to Control the Message



Shifts in Consumer Time Spent on Social
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