
Optimizing Your Google 
Presence  

The Power of Google 

Presented by Miles Partnership



  
This content is brought to you by Finger 

Lakes Visitors Connection in an effort to 

help community businesses maximize 
exposure digitally on the world’s largest 

platform.



Meet the Team
About Miles 

Miles is a strategic, marketing 

company focused 

exclusively on travel and 

tourism. 

We’ve worked with 

destinations and hospitality 

businesses around the world. CAITLIN BUSSEY
Destination Optimization 

Program Specialist



In addition to more 

traditional agency services, 

we provide support across 

a wide variety of Google 

Products to improve 

exposure, conversion, quality 

and accuracy of information 

about the destination and 

businesses. 



270+
Destinations have participated 

in some version of our program

150,000+
Businesses and POIs have been 

audited and analyzed

8,000+
Business owners and managers 

received in-person or virtual 

training



Our Agenda

What We’ll Cover

❏ Importance of a Google Listings 

❏ Claiming & Verifying Your Business on Google 

❏ Five Fundamentals for a Successful Online Presence 

❏ Closing: Final Remarks and Q&A



Importance of a Google 
Listings

How are Customers Finding Your Business



Your Advertising

Your Social 
Channels

Your Website

        Air BnB

Wikipedia
Yelp

 Facebook

Instagram

GOOGLE

TripAdvisor

YouTube

Meet the Traveler WHERE THEY ARE.



#1 - Your Google 

Business Profile is the 

first thing people see 

about your business 

when they search in 

Google products.



Google reports 

local search 

delivers over  

4 BILLION 
direct connections 

for businesses 

every month. 



#2 - A business’ Google profile is the 

single largest source 
of organic exposure 

for the business online. 



Maps Assistant

Things to Do

Search

Hotel Finder

many more...



*2019 Consumer Travel Research, Phocuswright. Research of US, Canada, Australia, New Zealand & key Western European travel markets

Google is the world’s most 
important online travel 

platform

Use Google at some point in 
their trip planning process*90%+ 

of travelers



#3 - Better business profiles 

drive more exposure 

and more engagement



(1) Ipsos research: Benefits of a complete listing 2017

Up-to-date profiles are:

2.7X more likely to be
considered reputable.1

70% more likely to attract 
location visits.1

50% more likely to lead to 
a purchase.1



The “local pack” is the result of a keyword + location.  Results are determined by 

Google’s algorithm. There are three major areas that Google considers. 

DISTANCE

RELEVANCE PROMINENCE



36%



Google Business Profile 
Updates

How to Manage Your Listing



GBP Updates 

Name Change

Google is retiring the name 

“Google My Business” and 

rebranding everything as 

“Google Business Profile.” 

Users will access their listing 

one of two ways. 



GMB App

The Google My 

Business App has been 

removed from Google 

Play and Apple app store.

Let’s look at how to 

access your listing for 

updates.  



Option 1 - SERP 

To edit in the Search 

Engine Results Page, log 

in to your Google 

account and search for 

you business by name 

+ city. 



Editing your 
Google Business 
Profile will now 
be done in SERP 
or in the maps 
app. 

Two new 
edit options



Option 2 

To edit in the Maps 

app, click on the menu 

and select “Your 

Business Profiles.” 

Select the business 

listing you’d like to 

edit or manage.



Option 2 

To edit in the Maps 

app, click on the menu 

and select “Your 

Business Profiles.” 

Select the business 

listing you’d like to 

edit or manage.



The “desktop” profile manager interface at business.google.com will continue to exist for 

agency and multi-business accounts.



Claiming Your Business on 
Google

How to Manage Your Listing



Manage your business on all 

of Google’s products from a 

single source. 

We audited 555 Google 
listings in the Ontario 

County tourism market; 

22% were unclaimed. 



Step 1 

Account Login

Sign into or create your business 
account.

Preferably this is a general 
business email that is not contain 
an individual’s name. 

Example: info@domainname.com



Step 2 

Find Your Business 

More likely than not, your business 
is already recognized by Google. 

Now you just need to claim it!

Start by going to google.com/maps.



Step 3 

Claim Your Business 

Look for the shield. 

Click on “claim this business” to 
begin the process of managing your 
listing. 



Step 4 

Manage Now

Clicking “Manage now” 
will begin the process of 
managing your listing 
through the Google 
Business Profile tool. 



Step 5 

Verification

Select a verification method

Availability of specific verification 
methods will vary by business type. 

Choose whichever works best for 
the business.

● Postcard
● Email
● Phone
● Instant Verification



Verification Tips

By Mail

Look out for a postcard! 

The postcard can take five days or 
more to arrive. 

Google will not send the postcard to a 
post office box. 



Verification Tips

By Phone

Get your phone ready! 

Be ready to receive a call or text to 
the phone number that appears in 
the listing. 

You must be able to directly answer 
the phone number listed. 

You may want to choose a different 
method if you have a call routing 
system. 



You’re Verified!

Start updating your 
profile. 

We recommend 
waiting 24-48 hours 
before any changes 
are made.



Five Fundamentals for a 
Successful Online Presence

Optimize Your Listing 



Five Fundamentals 

Overview

1. Importance of business hours

2. Using categories and 

attributes to appear in 

searches

3. Managing your photos

4. Using posts for visibility

5. Managing Reviews



The Five Fundamentals 

Business Hours

Searches for “open now” have 
skyrocketed over the last two 
years. 

● 300% increase in the searches 
for “open now”

● 200% increase in searches for 
“open now near me” 

● Let’s see how to update your 
hours on Google.

Sources: Think With Google + Search Engine Land





Edit Your Hours

Hours and “open now” 
are the most frequent 
customer searches. 

To update the hours in your 
Google listing, search for 
your business, then select 
edit profile.



Access Brunch Delivery Drive Through Happy hours Kitchen

Online service hours Pickup Senior hours Takeout



Don’t ignore hours update 
reminders! If you don’t confirm 

your hours, (even if there are no 

changes) Google will show a 
warning in your listing. 



The Five Fundamentals

Using Categories 

Updating your categories will 

help your business appear in 

relevant search queries.

● How to use categories

● Why categories are important





You are limited to what is available, however, Google has over 3,000 US English 

categories to choose from! Use this opportunity to select categories relevant to your 

business. You can select one primary category and up nine additional categories.



Remember our discussion about the “local pack?”  Consumers aren’t just searching 

for places “open now.” They are using specific keywords such as “breakfast”. 

DISTANCE

RELEVANCE PROMINENCE



The Five Fundamentals

Using Attributes

Attributes, amenities, and 

service options create 

customer confidence. 

● How to update attributes

● Why they are important







Google has searchable diversity attributes that businesses can use to self-identify as a  

woman-owned, veteran-owned, or minority-owned business. Consumers can use these keywords to 

search for businesses. 
Data Source: Search Engine Land



The Five Fundamentals

Managing Photos

Photos are a key part of how 

potential customers make 

decisions about your business. 

● Impact of Photos 

● Photo Best Practices 

● When to Update



Impact of Photos

For Google, there is a link 
between photo quantity 
and search performance.

Listings with 100+ photos have 

higher exposure rates. 

Listings with quality photos are 

2x as likely to generate 

engagement. 

We suggest adding 4-5 photos 

per month for a 10%-30% boost 

in exposure. 



Best Practices  

1. INFORMATIVE
What would a potential visitor want to 
know or see about this place? Consider 

the scope, the scale and the context of the 
place you’re capturing. 

2. ATTRACTIVE
What makes this photo eye-catching? 
Consider color, contrast, saturation, 

lighting, focus and leading lines.

Customers want to know what things 
look like right now, the’re looking for 
reassurance - yes, this place is open, 

yes it’s safe, etc. 

3. RECENT



This is a good photo. It’s both informative 
and attractive. Easy to understand what it 
is, where it’s taken from, bright colors 
good contrast, good framing. 

This is a poor quality photo. It isn’t 
attractive with its off-kilter horizon, 
muddy colors, and it isn’t particularly 
informative - unreadable signs/context. 



111,277 views10,757 views



● Only upload photos you created 

or own the complete rights to. 

● Upload at least 4K images 

(3840x2160). 

● Don’t use filters - limit your edits 

to brightness, color, contrast & 

saturation.

● Avoid seasonal images, unless 

that’s relevant to the location 

you’re shooting.



● Keep your vertical and horizontal 

lines as straight as possible.

● Shoot mostly horizontal images - 

the products make much better 

use of them than portrait images.

● Interiors without people are 

preferred to those with people. 

Avoid identifiable faces & PII, or 

have release forms.



● Keep your vertical and horizontal 

lines as straight as possible.

● Shoot mostly horizontal images - 

the products make much better 

use of them than portrait images.

● Interiors without people are 

preferred to those with people. 

Avoid identifiable faces & PII, or 

have release forms.



On a regular cadence you can view user generated content under “By Customer” and 

flag photos that are irrelevant, low quality or offensive. 



Five Fundamentals 

Using Posts

Posts appear in your business 

profile throughout Google 

Search and Google Maps on 

mobile & desktop - best of all, 

it’s FREE

● Ways to use posts

● How to use posts

● Where post appear



Using Google Posts

● Use an attention grabbing photo 
- bright colors, simple, single 
subject. 

● Focus your message on the first 
100 characters. 

● Add your own tracking codes to 
your call-to-action button.

● Post early in the week if you’re 
promoting something the 
following weekend.  

● Track your views and clicks using 
using the profile manager



Google Posts Updates

Google has made a few updates to 
their post feature.

● Posts are now appearing in the 
“Explore” section of Google Maps.

● The explore content also features 
updates from local guides and 
local media.

● Now lodging businesses can get 
access to post. They just can’t use 
“offers.” 



The Five Fundamentals

Managing Reviews

Manage your online reputation 

and optimize your business by 

responding to reviews. 

● Consumer Data 

● How to Respond

● Reviews - Best Practices



Consumer Data

Google is the most 
frequently used site for 
reviews. 

Yelp and Facebook are still 

important review sites, but 

Google towers in comparison. 

We can also observe an 18% in 

the use of Google from 2020 to 

2021. 



Consumer Data

Google reports that 
81% of its reviews are 
4.0 and above.

Also, less than 4% of reviews 

receiving only one star. 

This makes the median rating 

4.4 - meaning the real 

competition for customers is 

happening between 4 and 5 

starts.

81%





A 2019 study found 

that a 30% reply rate 

is the benchmark for a 

higher conversion 

rate.

If you can’t reply to 

them all, at least 

respond to 1 of every 
3 reviews. 

Data Source: Uberall



Responding to Reviews



● Responding to negative reviews 

shows consumers that you care.

● Keep it professional - positive 

or negative, thank the customer. 

● Don’t offer deals - instead, offer 

solutions or ask that the 

customer contact you.

● Sign your name - making the 

response more personal and 

meaningful.



Thank You for Joining Us!
Any Questions? 




