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Dear Partners,

In the world of destination marketing, more collaboration means more visitation.
Learn how we can work together to promote your business and Ontario County/
Visit Finger Lakes to travelers, meeting planners, tournament organizers, and tour
operators.

Everything the Finger Lakes Visitors Connection (FLVC) does — advertising,

communication, social media, partnerships — drives to VisitFingerLakes.com.

The work of FLVC doesn't just bring visitors to our region, it helps make Ontario
County a more vital and better place to live and do business, and it takes a village.
Together, we work to drive sustainable tourism, foster economic growth, and
continue showcasing the unique charm of this remarkable region. We are committed
to demonstrating our adaptability in refining our programs and narrative to
successfully navigate the ever-changing landscape of tourism and be an economic
driver for this region.

On behalf of our entire team, I extend our sincere thanks for your unwavering
support of FLVC and the broader hospitality industry. Your contributions have been
essential in creating a brighter future for our region.

Sincerely,

Alicia Richie Quinn
President & CEO
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1.VISIT

If you built a place where people
want to visit, then you have built a
place where people want to live.

4.INVEST

And if you built a place where business
and residents will invest, then you
have built a place where people will

want to visit.
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2.LIVE

And if you built a place where people
want to live, then you have built a
place where people want to work.

It Starts With
A Visit

That Is the . o
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Destination Vitality Live, To Work,
Organization Wheel To Invest.

You Need To \
Keep The Wheel \
Turning and \
Manage Its
Speed

3.WORK

And if you built a place where people
want to work, then you have built a place
where business and residents will invest.
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Place StewardshiP
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TOURISM MATTERS IN ONTARIO COUNTY

Visitor traffic drives economic development through tourism. More outside spending in our community sustains and creates jobs and

raises the quality of life for those living here. Tourism drives $145.2B in economic impact to the state of New York with visitors spending
$94B statewide and $377M in Ontario County.
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As the official destination marketing organization for Ontario County, Visit Finger Lakes promotes the area as a must-visit destination in
New York State. We are thrilled to welcome you to our network of local businesses that help showcase what makes Ontario County and
the Finger Lakes such a special place. Together, we inspire travel, enhance visitor experiences, and strengthen our local community.

-O-

To curate, distinguish, and
develop Ontario County's
destination brand to inspire
travel that creates economic
vitality for our stakeholders
and communities, and provides
quality of life benefits for our
residents.

Finger Lakes Visitors
Connection's efforts are viewed
as an intentional community
leader and equity partner
in economic development,
social and environmental
responsibility.

Our destination is valued as
a dynamic place to live, work,

play, and be well.

Authentic & Genuine: Be true to our
roots & FLX traditions.

Collaborative: Bring the community
together; encouraging partnership.

Curious: Explore and discover
new experiences.

Responsible: Do everything with
integrity and transparency.

Laidback: Calm, easy going, and
approachable.
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PARTNER WITH VISIT FINGER LAKES

Visit Finger Lakes is our name
and our mission. As the county's official
destination marketing agency, we build
Ontario County's image, drive visitation,
and boost the economy.

st i VisitFingerLakes.com isVisit Finger Lakes'
call-to-action: On the site, users
discover the promise of an Ontario County
trip, and they decide to experience it for
themselves.

Places To Stay in The Finger
Lakes

Visit Finger Lakes drives visitors.

Unique Places To Stay

Finger Lakes Events
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MARKETING & ADVERTISING

Our call-to-action, VisitFingerLakes.com, is
prominent in our messaging, including
advertising

and communications.

MEDIA STRATEGIES

» 01

Portray Ontario County as a convenient
destination for a fun, uplifting experience
that appeals to a wide range of personas.

NEW YORK'S FINGER IONY 02
LAKES: RELAX IN - > o
——— LAID-BACK LUXURY Generate and distribute content that tells
g an overarching brand story, and enable and
LAID-BACK LUXURY . . o . .
C CA _EastSpring_NY-FingerLak... inspire visitors to supply the rest and share it.
» 03
::":’E;":E"l':;::““ Engage the community and rally local
LAID-BACK LUXURY = partners to support and benefit from

C CA_EastSpring_NY-FingerLakes-728x90
CCA. » 04

Focus digital media on reaching the right
audience in the right context, while employing
a cross-device strategy.

marketing efforts.
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WHO WE MARKET TO

DEMOGRAPHIC HIGHLIGHTS

Ages 25-65
Mid-to-high income
Urban & suburban origin markets
Experience-driven travelers

GEOGRAPHY (DMAs)

Primary
Ontario County, N.Y.
Rochester-Buffalo-Syracuse,

New York City-Northern New Jersey, Philadelphia,
Eastern Canada

Secondary
Baltimore-Washington, D.C., Boston, State College,
Harrisburg-Lancaster-Lebanon-York
Germany-Austria-UK-Ireland

PRIMARY AUDIENCE PROFILES

Outdoor / adventure travelers
Wellness & slow-travel seekers
Wine & agricultural audiences

Culinary & art enthusiasts
History & cultural visitors
Luxury & boutique travelers
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How WE TELL OUR STORY

PUBLIC RELATIONS

It takes a dedicated team of media relations
professionals, content editors, videographers,
and photographers, plus on the ongoing support of  LOVE New
York, the Finger Lakes Regional Tourism Council, neighboring
DMGOs.

Visit Finger Lakes interacts with the press—pitching stories,
sending photos, hosting media, and inviting journalists to
experience Ontario County for themselves.

THE RESULT: powerful, third-party
endorsements from trusted outlets. These stories
get people thinking about Ontario County. Some of
them include a link to VisitFingerLakes.com,
and some inspire people to find the site as they
research the Finger Lakes and Ontario County on their own.

2024-25 EARNED MEDIA

184 Placements
487.6M Impressions

AFAR TEAVEL:
FOX

MATADOR
ROCHESTER

Forbes roopwine
Travéler
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How WE COMMUNICATE

Visit Finger Lakes

October 16, 2025 - @
Big news for our region! Please join us in celebrating the incredible news that Wine Enthusiast
has named the Finger Lakes the American Wine Region of the Year! ... See more

QR |

.
My .
Wi ke (5 ;
ﬂﬂ\hn The Finger Lakes, American Wine Region of the Year, Is a Hotbed of Innovation
1
|

@O Finger Lakes Premier Properties, Kindred Fare and 71 others 4 comments 16 shares

Jﬂ =
n ilhis incredible private'spa

lescapeis just 3ihours from)

Toronto...

Finger Lakes Visitors Connection
1,605 followers
e ®

Earlier this month, FLVC partnered with | @ New York (an arm of Empire State
D ) to host an FAM tour the best of Ontario

County during the winter season. The group from Germany, Austria, Australia,
and Eastern Canada explored Downtown Geneva, Canandaigua, and Bristol
Mountain on their visit while traversing our great state of New York.

Thank you to our partners for welcoming everyone with the warm hospitality we
have here in the Finger Lakes. #VisitFLX

Alicia M. Richie, CDME, Linkd Tourism, Wiechmann Tourism Service
GmbH, Reach Global Marketing, Travel Alliance Partnership

€©C@ Jessica VanDeMar and 36 others

SOCIAL MEDIA f in|

Improve impressions, inspire real-life actions, and drive
traffic to VisitFingerLakes.com. Organic social produced 5%
of all website visits in 2024-25. Our fan base is 31,500+ across
Facebook, Instagram, and LinkedIn.

» 18K Facebook likes

» 11.4K Instagram followers
» 1.5K LinkedIn followers

» 250 YouTube subscribers

#VisitFLX
We use #VisitFLX and encourage partners and fans to do the
same. There are 11.2K+ tagged Instagram photos!

WEB VIDEOS & YOUTUBE

FLVC creates and shares Ontario County stories on
YouTube.com. Request that we favorite your content from
our YouTube channel.

CONSUMER ENEWS

Monthly, FLVC distributes a leisure audience of over 15,000
subscribers, earning an average open rate of 42.9% and an
average click-to-open rate of 7.5%..
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OUR CALL TO ACTION

Adventures Arts Beverages biking Bloomfield Bristol canadice
The most powerful way we communicate the voice,

essence, and image of Ontario County is through our Canandaigua county Craft cuiture downtown EVE ntS

official website VisitFingerLakes.com. F -
experience family Farm festivals I n g e r Fire

WEBSITE AT-A-GLANCE :
S G c FLX FLXperience Gaming Geneva Gorham Groups GUldeS hiking

» 560K Users Annually Historic h | StO ry Honeoye Hotels Industry  Join

» 724K Sessions
o I ake S learn Maple MapS mar Markets

vedia IMEET Naples Newsletter ontaric outdoor Park
» 171K Clicks to partner websites from "Visit Website" Partner rasses phelps places Plan region Resources

button on listings
Re staurants season Seneca Services
ShOpp'hg Space Springs State Stay Team thlngs
» 524 partner referrals from VisitFingerLakes.com to . I :
partner websites tOp Tours Tral Trip VIEW  Vineyards Visitors
weekends WINE wineries women

» 1.7 million Pageviews

» 84.3% of traffic is organic
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COMPLIMENTARY PARTNER DBENEFITS

» Engaging listing on VisitFingerLakes.com.

» Promote your events and special offers on
VisitFingerLakes.com.

» Gain access to our Partner Portal.

» Invitations to tourism events for education, networking,
and engagement.

» Opportunities to respond to media and sales leads.

Partner Category Breakdown

Yy,

m Accommodations
= Retail & Shopping

Food & Beverage

= Attraction & Recreation

Venues & Meeting Spaces
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How To ENGAGE WITH Us

REACH OUT TO US
» Follow us and tag us on social media via @VisitFLX.
» Use #VisitFLX in your marketing materials and channels.
» Add our PR & Content Associate to our media distribution list.
» Connect with us on LinkedIn at Finger Lakes Visitors Connection

» Subscribe to our monthly consumer enews.

PARTNER PORTAL
» Log in to manage listings, events, photography, and special offers.

» Keep your account contacts updated.

» Be sure you're receiving our monthly partner enews. @
LINKING STRATEGY @

» Link to VisitFingerLakes.com from your website and help your
visitors extend their stay/visit to Ontario County.
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CONNECT WITH Us

1 . ) 1/

(Jebsica (Dol far
PARTNERSHIP MARKETING SPECIALIST
jessica@VisitFingerLakes.com

OUR STAFF

ALICIA M. RICHIE - PRESIDENT & CEOQ e alicia@VisitFingerLakes.com

TRACEY BURKEY - VICE PRESIDENT OF DESTINATION DEVELOPMENT e tracey@VisitFingerLakes.com
JESSICA VANDEMAR -PARTNERSHIP MARKETING SPECIALIST e jessica@VisitFingerLakes.com
CAROLINA TAYLOR - PR & CONTENT ASSOCIATE e carolina@VisitFingerLakes.com

CHLOE DAVIS - ADMINISTRATOR COORDINATOR e chloe@VisitFingerLakes.com

JAYNEE STRAW - DESTINATION SERVICES REPRESENTATIVE e jaynee@VisitFingerLakes.com
ROBERT SMITH - VISITOR SERVICES e projects@VisitFingerLakes.com

BOARD OF DIRECTORS (ozs2¢

DAVID HUTCHINGS JAN REGAN EDWARD C. KENYON MIKE ROEDER

BOARD CHAIR REP. BOARD OF SUPERVISORS Kenyon & Kenyon Friend of FLVC

Sonnenberg Gardens & Mansion  City of Geneva

State Historic Park CHRISTY MATTICE KEVIN SAN JOSE
NAVED AMED Explore Naples Vinifera

LISA FITZGERALD Geneva on the Lake

1ST VICE CHAIRPERSON TODD PLOUFFE CAROLINE SCUTT

Finger Lakes Winery Tours CLARE CANAVAN Indus Hospitality Group ~ UR Medicine
Eastview Mall

CHARLES PARKHURST LORI PROPER

SECRETARY LENORE FRIEND The Lake House on

Lyons National Bank Finger Lakes Community College Canandaigua

STEVE FULLER MARK GILBRIDE TODD REARDON

TREASURER Lazy Acre Alpacas Peacemaker Brewing

Bristol Mountain
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