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Definitions
Search Engine: Any platform where a user searches for 
information that displays a list of webpage results.
Organic Search: Traffic that results from a user 
performing a search on a search engine and clicking on 
a non-advertisement result.
Paid Search: Traffic that results from a user performing 
a search on a search engine and clicking on an 
advertisement. 



Paid Search

Organic Search



Definitions
Keywords: Broad terms/themes used across a website

Ex. A winery website could have broad keywords that include 
“wine”, “vineyards”, or “winery” along with focused keywords 
like “ice wine” and “Merlot”.

Queries: Specific phrasing used by searches on Google 
and other search engines.

Ex. A user could search for “where to get ice wine in the 
Finger Lakes”



Search Engine Optimization
What It Isn’t
● Paid Advertising

● Instant Results

● Keyword Stuffing

● Magic

● Free





Search Engine Optimization
What It Is
● Quality, Helpful Content

● Well-Built Websites

● Intentional

● A Process



SEO is the art of getting 
Google to like you a little 
more today than 
yesterday.

– Zach Brown



Where Do I 
Even Start?



It starts with a 
great website 
with helpful 
content.



The helpful content update aims to better reward content where 
visitors feel they've had a satisfying experience, while content that 
doesn't meet a visitor's expectations won't perform as well.



Helpful Content Not Helpful Content

● Doesn’t inform the user

● Doesn’t follow standard 
language usage

● Can be confusing

● Just repeats keywords

● Is written for Search Engines

● Informs the user

● Follows standard 
language usage

● Is easy to understand

● Tells a story

● Is written for people



Content Do’s and Don’ts

Do include keywords in your content.
Don’t use the same keyword in every sentence.

Do write content that answer user questions.
Don’t write what you think “Google is looking for.”

Do make sure you are updating your website regularly.
Don’t “set it and forget it.”



Google is Constantly 
Changing



Google Analytics Google Search Console

● Free measurement 
platform. 

● Measures clicks to your 
website from Google 
searches. 

● Tracks search ranking for 
keywords.

● Free measurement 
platform. 

● Measures traffic to your 
website from all sources.

● Tracks user engagement.



Google Analytics Universal Analytics (UA)



Google Analytics Google Analytics 4 (GA4)



Know Your Numbers
Google Analytics gives the best baseline for organic traffic. 

If using Universal Analytics, go to Acquisition > All Traffic > Channels



Know Your Numbers
If using Google Analytics 4, go to Reports > Acquisition > Traffic Acquisition



Know Your Numbers
In Search Console, go to Performance > Search Results



Know Your Numbers
Here you can see how the site is performing by individual query or page



Know Your Numbers
Here you can see how the site is performing by individual query or page



Why is it 
important…
and what can
I do?



Why is it Important?
● More than 25% of users click on the first result in 

Google Search
● Less than 1% of users click on a result after page 1
● Most users doing a Google search do not have 

brand loyalty - but they may after
● Organic Search has a high conversion rate



What Can I Do?
● Use best practices. Google tells you everything it is 

looking for in its Developer Guidelines.
● Don’t overthink it - Write content for your desired 

audience.
● Use Analytics and Search Console to inform your 

content.
● Keep your website mistake-free.

https://developers.google.com/search/docs/advanced/guidelines/overview


Questions?



Thank You


