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One of the most eclectic neighborhoods in all of San Francisco, Fisherman’s 
Wharf is a commercial, civic, cultural and historic district that is visited by 
over 12 million people annually. Located at the north end of the city, its 
proximity to Alcatraz Island, Fort Mason, the Golden Gate Bridge, Coit Tower, 
and other top attractions make it a must-see for visitors. In 2012, many 
infrastructure and capital improvements were made along Jefferson Street 
and the waterfront, which has elevated the pedestrian, biking and shopping 
environment. 

• Fisherman’s Wharf is the number one destination in San Francisco and 
PIER 39 is the most visited attraction.

• As a destination, over 12 million people visit Fisherman’s Wharf annually.

• During certain months, Jefferson Street, the main thoroughfare of the 
neighborhood, receives more pedestrian traffic than Times Square in New 
York City. 

• The intersection of Jefferson & Taylor Streets is one of the busiest 
pedestrian intersections in the country and can swell to approximately 
90,000 people per day. 

• Our website, VisitFishermansWharf.com, receives approximately 30,000 
unique visitors per month 

• 25% of visitors to Fisherman’s Wharf are San Francisco and Bay Area 
residents.

• Fisherman’s Wharf has 13 hotels with a total of  3,200 guest rooms.    

• Fisherman’s Wharf is the #6 top attraction in the US - Forbes Magazine

GREAT PLACE FOR YOUR BRAND
People love Fisherman’s Wharf, in addition to having a high return 
rate of visitors, the district scores high with customers on travel sites 
and in social media.

• Facebook rating 4.5 (out of 5) stars
• Trip Advisor 4 (out of 5) star review rating and the recipient of 

their 2015 and 2016 Certificate of Excellence for the consistent 
achievement of high ratings from travelers.

• TripExpert 4 star (out of 5) star review and the winner of their 2016 
Experts’ Choice Award.

Fisherman’s Wharf Statistics & Info
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The Fisherman’s Wharf CBD operates four footfall counters on Jefferson Street, three on 
the north side of the street and one on the south side.  The graph below illustrates footfall 
impressions (each time a person passes in front of the camera) for Jefferson Street in 2015 & 
2016 to help illustrate the district’s visitation.

Footfall & Pedestrains

2015
2016

CHOWDER COMPETITION AND STREET FAIR

Buy tasting tickets at WharfFest.com!

The Fisherman’s Wharf CBD produces the annual Wharf Fest 
Chowder Competition and Street Fair on the third Saturday in 
October.

An estimated 30,000 people attended the event in 2016, including 
500 attendees of the Chowder Competition which was a ticketed 
event.  The festival also includes activities, rides, games, and live 
music, which are all free to the public.  

Separate sponsorship packages for Wharf Fest are also available 
or negotiable as part of a District Sponsorship.  Please inquire if 
you are interested. 

Monthly Footfall at Fisherman’s 



WEBS I T E

Logo and link on all pages of the Fisherman’s Wharf 

website VisitFishermansWharf.com & District Website 

FWCBD.com  (average 32,000 visitors per month) 

FWCBDE TA I L S  N EWS L E T T E R

Logo and link included in monthly FWCBDetails 

newsletter (600 distribution) 

WHA T ' S  U P  WHAR F ?  N EWS L E T T E R

Logo and link included in the quarterly “What’'s Up 

Wharf?” consumer newsletter (4,000 distribution) 

M E E T I NG  &  E V EN T  P L ANNER  
N EWS L E T T E R
Logo and link included in the quarterly “Event & 

Meeting Planner” newsletter (1000 distribution)   

F AC E BOOK  

One post per month on the Facebook page for 

Fisherman’s Wharf (39,000 followers) 

S EA SONAL  COL LA T E RA L

Logo inclusion on MerryTime at the Wharf (December), 

4th of July and Fleet Week (October) rack card 

handouts delivered to all Fisherman Wharf Hotels, tourist 

centers and at various locations around the city. 

(quantity 3,000 per event) 

D I S T R I C T  P R E S ENCE

Logo inclusion on the Segway shield and Kubota 

vehicle used by Fisherman’s Wharf Ambassadors in the 

heavily-trafficked tourist areas. (1 Segway, 1 Cart) 

POCK E T  GU I D E  &  MA P

Logo and website on the official Fisherman’s Wharf 

Pocket Guide brochure (500,000 printed per year 

and distributed at over 800 locations in California. 

Also available for download online.) 

Fisherman's Wharf Community Benefit District

DISTRICT 
SPONSORSHIP 
INCLUSIONS

Sponsorship Details
• District Sponsorships are 

$10,000
• the FWCBD is a 501(c)3 non-

profit
• Fisherman’s Wharf Sponsors 

are valid for one year from the 
date of signing the sponsorship 
agreement.

• There is no deadline for Fisher-
man’s Wharf Sponsorship.

• Spaces are limited and are on a 
first come, first serve basis.

Sponsorship Contacts
Troy Campbell | Executive Director
troy@visitfishermanswharf.com
  
Rachel Brown | Director of 
Marketing & Communications 



5-Panel Pocket Guide & Map 

Whether you’re looking for a fine  
dining experience with breathtaking  
bay views or a quick bite on your way  
to your next tour, Fisherman’s Wharf  
has something for everyone. 

F E S T I VA L S  &  E V E N T S

JANUARY 
Fisherman’s Wharf Crab Month  
Sea Lion Anniversary at PIER 39

FEBRUARY  
PIER 39’s Tulipmania

APRIL 
Opening Day on the Bay

MAY 
Uncorked at Ghirardelli Square

JULY 
4th of July Festival

SEPTEMBER 
The Great Pirate Scavenger Hunt
Ghirardelli Square Chocolate Festival

OCTOBER 
Wharf Fest  
Fleet Week
Italian Heritage Day Parade
150th SFFD Anniversary  
          & Living History Days

NOVEMBER
Veteran’s Day Parade 
Pier 39 Tree Lighting Celebration 
Ghirardelli Square Tree Lighting

DECEMBER
Lighted Boat Parade
Ghirardelli Square Light the  
          Menorah Celebration

TH INGS TO DO

Fisherman’s Wharf is the #1 must-see destination in San Francisco. 
This historic waterfront district is home to breathtaking bay views, 
family-friendly attractions, seafood restaurants, over 500 barking 
sea lions, and more. Whether you’re looking for the traditional visitor 
tour or an off the beaten wharf adventure, this Pocket Guide will help 
you navigate your unique Fisherman’s Wharf experience.

S O M E T H I N G  
F O R  E V E R Y O N E

VisitFishermansWharf.com

P O C K E T  G U I D E

H ISTORY OF  THE 
F ISH ING INDUSTRY
The historic waterfront district gets its name from the mid to late  
1800s when Italian immigrant fishermen came to the city. The  
population began fishing for local delicacies and the area’s now  
famous Dungeness crab. Seafood restaurants were then created  
to feed the hungry fishermen after a long day out on the water. 

To this day, the area is home to San Francisco’s fishing fleet. Historic  
Monterey fishing boats line the inner lagoon along Jefferson street. 

19 MILLION LBS. 

The core of the area’s culinary scene 
is seafood. Upscale establishments, 
and seafood stands alike, specialize in 
fresh crab, clam chowder in sourdough 
bread bowls, and cioppino. Other 
iconic treats that visitors adore include 
hot fudge sundaes from Ghirardelli

Chocolate and Irish coffee from its originator, The Buena Vista Café. 

Don’t be afraid to venture down the foodie road less traveled. The  
neighborhood is home to a Michelin-starred restaurant, new concept  
eateries from celebrity chefs, and a diverse food truck corridor.

Find a complete list of dining options at  
VisitFishermansWharf.com/Restaurants

For dates and event details go to VisitFishermansWharf.com/Events

Fisherman’s Wharf is the perfect place to find a gift for a loved one  
back home or a t-shirt in cool prints and quirky jokes. 

In addition to traditional souvenir shops, you will find distinguished  
shopping experiences off the beaten wharf. Keep your eye out for  
French boutiques, hot sauce tasting, shipyard inspired antiques,  
locally-owned designer shops, and more. 

185  
A C T I V E  
F I S H I N G  
V E S S E L S

22 SEAFOOD  
DISTRIBUTION  
COMPANIES

largest concentration on the west coast

Like us on Facebook at Facebook.com/VisitFishermansWharf for: 
 • Adorable Sea Lion Pics
 • Historic Photography
 • Sweepstakes Worth over $1,000

Follow us on Instagram @FishermansWharf  
 Share your selfies, seafood snaps, and scenic shots  
 with the hashtag #FishermansWharf.  
 You could be featured as our Instagram of the week!  

Follow us on Twitter @TheWharfSF for:  
 • Foodie Photos          • News & Events 
 Need a Fisherman’s Wharf recommendation?  
 Send a tweet our way! 

• Weekly Events & Festivals
• All the Latest & Greatest at the Wharf

Sponsor Websites: 
ElectricTourCompany.com
WhereTraveler.com/San-Francisco

Fisherman’s Wharf is the place to come if you want to take part in the  
authentic San Francisco experience. Meet a local artist in one of the 
many art galleries, hop on a bike or a Segway to explore the area, reel  
in a giant salmon with a fourth generation Fisherman’s Wharf fisherman,  
or gaze at the sunset and sip local wines as you cruise around  
Alcatraz island. Are you ready for your next adventure?

• Alcatraz Viewing Tours

• Art Galleries 

• Attractions

• Bay Cruises

• Bike, Segway & GoCar Tours

• Hop-on/Hop-off Bus Tours

•  Museums 

• Sport Fishing

• Walking Tours

• Wine & Beer Tasting

Explore tour and activity options at VisitFishermansWharf.com/Things-To-Do

SHOPPING

DINING

F I S H E R M A N ’ S  W H A R F ’ S  F I S H I N G  I N D U S T RY  T O D AY

Find all your shopping options at VisitFishermansWharf.com/Shopping
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DISTR ICT  SPONSORS

C O M M E R C I A L  F I S H I N G  B O A T S  U N L O A D 

O F  S E A F O O D  A T  T H E  W H A R F  A N N U A L L Y

WHARF FEST 2015

GET  SOCIAL  WITH US! 

APRIL -  OCTOBER 
Salmon Season

NOVEMBER - APRIL
Crab Season

Digital & Print Examples

Web & Social Media

Web:  VisitFishermansWharf.com
Facebook: Facebook.com/VisitFishermansWharf
Instagram: @FishermansWharf
Twitter: @TheWharfSF



Newsletter (1 of 3)



Logo Location (all pages) on Website & Mobile Version



Event Rack Card Example



About the Fisherman’s Wharf CBD 

The Fisherman’s Wharf Community Benefit District 
(FWCBD) was founded in November of 2005 by the 
business and property owners of the San Francisco 
neighborhood. The district is funded through an annual 
assessment for 15 years from the property owners. 
The association is also a 501(c)(3), which allows the 
organization to apply for federal, state and locally fund-
ed grants, as well as to seek out sponsorships from 
companies with a philanthropic division. The Commu-
nity Benefit District serves as a catalyst for unification 
of Fisherman's Wharf constituents to support a posi-
tive change to their San Francisco neighborhood. The 
purpose of the FWCBD is to preserve and enhance its 
vast waterfront landscape and multi-cultural heritage, 
while integrating modern efficiencies to enrich the 
experience of visitors from both near and far through 
market research, brand and destination marketing, 
sidewalk operations, district beautification, traffic and 
urban planning, and emergency preparedness.   


