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Fisherman’s Whart Statistics & Info

One of the most eclectic neighborhoods in all of San Francisco, Fisherman’s
Wharf is a commercial, civic, cultural and historic district that is visited by
over 12 million people annually. Located at the north end of the city, its
proximity to Alcatraz Island, Fort Mason, the Golden Gate Bridge, Coit Tower,
and other top attractions make it a must-see for visitors. In 2012, many
infrastructure and capital improvements were made along Jefferson Street
and the waterfront, which has elevated the pedestrian, biking and shopping
environment.

Fisherman’s Wharf is the number one destination in San Francisco and
PIER 39 is the most visited attraction.

+ As a destination, over 12 million people visit Fisherman’s Wharf annually.

+ During certain months, Jefferson Street, the main thoroughfare of the
neighborhood, receives more pedestrian traffic than Times Square in New
York City.

+ The intersection of Jefferson & Taylor Streets is one of the busiest
pedestrian intersections in the country and can swell to approximately
90,000 people per day.

« Our website, VisitFishermansWharf.com, receives approximately 30,000
unique visitors per month

«  25% of visitors to Fisherman’s Wharf are San Francisco and Bay Area
residents.

+ Fisherman’s Wharf has 13 hotels with a total of 3,200 guest rooms.

+ Fisherman’s Wharf is the #6 top attraction in the US - Forbes Magazine

GREAT PLACE FOR YOUR BRAND

People love Fisherman’s Wharf, in addition to having a high return
rate of visitors, the district scores high with customers on travel sites
and in social media.

Facebook rating 4.5 (out of 5) stars

« Trip Advisor 4 (out of 5) star review rating and the recipient of
their 2015 and 2016 Certificate of Excellence for the consistent
achievement of high ratings from travelers.

TripExpert 4 star (out of 5) star review and the winner of their 2016
Experts’ Choice Award.
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Footfall & Pedestrains

The Fisherman’s Wharf CBD operates four footfall counters on Jefferson Street, three on
the north side of the street and one on the south side. The graph below illustrates footfall

impressions (each time a person passes in front of the camera) for Jefferson Street in 2015 &
2016 to help illustrate the district’s visitation.
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The Fisherman’s Wharf CBD produces the annual Wharf Fest
Chowder Competition and Street Fair on the third Saturday in
October.

An estimated 30,000 people attended the event in 2016, including
500 attendees of the Chowder Competition which was a ticketed
event. The festival also includes activities, rides, games, and live
music, which are all free to the public.

Separate sponsorship packages for Wharf Fest are also available
or negotiable as part of a District Sponsorship. Please inquire if
you are interested.




Logo and link on all pages of the Fishermans Wharf
website VisitFishermansWharf.com & District Website

FWCBD.com (average 32,000 visitors per month)

Sponsorship Details

+ District Sponsorships are

Logo and website on the official Fishermans Wharf $10,000
Pocket Guide brochure (500,000 printed per year . the FWCBD is a 501(c)3 non-
and distributed at over 800 locations in California. profit

Also available for download online.) . Fisherman’s Wharf Sponsors

are valid for one year from the
date of signing the sponsorship
agreement.

+ There is no deadline for Fisher-
man’s Wharf Sponsorship.

« Spaces are limited and are on a
first come, first serve basis.

Logo and link included in monthly FWCBDetails
newsletter (600 distribution)

Logo and link included in the quarterly What's Up
Wharf2 consumer newsletter (4,000 distribution)

Logo and link included in the quarterly Event &

Sponsorship Contacts
Meeting Planner newsletter (1000 distribution)
Troy Campbell | Executive Director
troy @visitfishermanswharf.com

One post per month on the Facebook page for

Fishermans Wharf (39,000 followers) Rachel Brown | Director of

Marketing & Communications

Logo inclusion on MerryTime at the Wharf (December),
4th of July and Aeet Week (October) rack card
handouts delivered to all Fisherman Wharf Hotels, tourist
centers and at various locations around the city.
(quantity 3,000 per event)

Logo inclusion on the Segway shield and Kubota
vehicle used by Fishermans Wharf Ambassadors in the
heavily-trafficked tourist areas. (1 Segway, 1 Cart)
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Web & Social Media

Web: VisitFishermansWharf.com

Facebook: Facebook.com/VisitFishermansWharf

Instagram: @FishermansWharf

Twitter: @TheWharfSF

Digital & Print Examples

5-Panel Pocket Guide & Map

GET SOCIAL WITH US!

Like us on Facebook at Facebook.com/VisitFishermansWharf for:
* Adorable Sea Lion Pics ® Weekly Events & Festivals
o o Historic Photography e All the Latest & Greatest at the Wharf
* Sweepstakes Worth over $1,000
Follow us on Instagram @FishermansWharf
Share your selfies, seafood snaps, and scenic shots
@ with the hashtag #FishermansWharf
You could be featured as our Instagram of the week!
Follow us on Twitter @ TheWharfSF for:
* Foodie Photos * News & Events
0 Need a Fisherman’s Wharf recommendation?

Send a tweet our way!

Sponsor Websites: L

ElectricTourCompany.com /gt“ﬂm(

WhereTraveler.com/San-Francisco TOUR
where OmPANY

Photography Courtesy of:
Troy Campbell, Ghirardelli Square, PIER 39, & San Francisco Travel Association
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Fisherman’s Wharf is the #1 must-see destination in San Francisco.
This historic waterfront district is home to breathtaking bay views,
family-friendly attractions, seafood restaurants, over 500 barking
sea lions, and more. Whether you’re looking for the traditional visitor
tour or an off the beaten wharf adventure, this Pocket Guide will help
you navigate your unique Fisherman’s Wharf experience.

VisitFishermansWharf.com



Newsletter (1 of 3)
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District Beautification Initiatives

New Cable Car Turnaround Signage

For the last year, the

SOBO committes

B sliér % and FWCBD staff
man have been working

ALT T B on district

beautification

initiatives that Photo Credit @FishermansWharf
showcase our

brand and welcome
visitors. To welcome District
visitors to the Wharf, we have repaired and refurbished SPDHSOF
the the Bay-Taylor cable car turnaround sign, and have
plans to install a matching one at the Hyde Street cable
car turnaround in early 2017.

NEW No Trespassing Signs Needed for
January

Mab Hill's unigue village

Please Contact the Ambassadors for New Signs erarket and del axpatience.

Twice a year, new "No TTESDESS-H']Q" SignS have to be Family owned and operated
renewed. If you haven't done so already, please contact since 1984.
the ambassadors for the YELLOW January-June 2017 Become a Sponsor>>

signs. They will deliver them to your business. The
ambassadors can be reached by email at
mcastro@blockbyblock.com or by phone at 415-726-
3088.




Logo Location (all pages) on Website & Mobile Version
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Event Rack Card Example
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Fleet Week San Francisco

Flest Week is a funfillsd week where we
can give thanks o the men and women
whotirelessly serve our nation. The
celebration includes a parade of ships
along the Bay, an air show featuring the
Blue Angels, shiptours and live
entertalnment throughout Fisherman's
Wharf ard San Francisco.

VisitFishermansWharf.com
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Wadnascimy, October 7, 2015

4pm MNavy Band Soutwest, PER, 38 Enrance Plaza Stege
Thursciay, October 8 2015
12pm~dpm Blus Angals Clrcle and Armival hansuvers Practics

10am-2pm  ShipTours (HMCS Cakgary), Flora 1517

10am-2pm  Ship Tours (USS Somarsed), Plers 3032

10am-2pm  Ship Tours (USS Sockriaie, LSS Mobko Bay, USS Comnacc,
USCAC Botwell, Pler 80

dpm ey Band Soutwest, PIER, 38 Enrance Plaza Stege

Frichy, Cotober 8, 2015

10am-4pm  Merina Groon Festval and HumenTanan vilsga

11am ey Band Soutwest, PIER 35 Errance Paza Sege
11am-12:300m Parads of Ships, Best Viewing Bt Fshaman’s Whard
1250-40m  FleatWoek Ar Show (LS Navy Biue Angals -4pm)

4pm 15t Marine Division Barnc, PIER 20 EMIEnce Meza Sags
Seturcley, Oclober 10, 2015

8am S5 Joromish C'Bilon Cruiso (sallng 8-5pm, Plar 45
Sem4pm  Ship Tours (HMCS Caigand, Flers 15-17

Bamr4pm Ship Tours (USS Samersatl, Rers 30-32

Bamrdom Shim Tours (USS Sockeale, USS Mot Bay, USS Coronado,
USCHEC Boutwelll, Fer 80

‘10am-5pm Humanikarian Assistance Wikage, Marina Green

108m Fler 80 Marttime Fesihval

11am Mary Band Soutwest, PIER 35 Enrance Raz Siage

123om-4pm  FleetWeelk Ak Show (LIS Nawy Blue Snoole 2-4P4)

4pm Liverwime, FIER 38 Errance Plaza Stage

B:10pm - BS0pM Bue Angels hMeet & Geel, PIER 29 ENrance Faza Stage
Sunday, Cotober 11, 2015
Sam 55 Jarernah O'BrienCruise [saling 10-5pmi, Plar 45

sam-4pm Ship Tours WSS Semerset, Fers 50-32

Samr4pm Ship Tours (WSS Sockriale, LSS Mobhe Bay, USS Cofonaca,
USCHC Bourwell, Pler 80

10am-5pm Humaniarian Assistance Wikage, MarinaGreen

10am Pler 80 Marttime Festhval

118m USNSCC Band of the'West, PER 36 Errance Flaza Stage

1250dpm  fakan Hertaxge Parade, Jeffierson Street & North Beach

1230pm-4pm  FlestWeek AlrShow LS Navy Elue Angels 3-4Pv)

4pm Petty Thef, PIER 29 Entrance Plaza Stage

Moy, Octobes 12 2016

Sam-4pm Ship Tours (HMCS Caigand, Pers 16-17

Bam4pm Ship Tours (LSS Somerset, Alers 30-32

Bamr4pm Ship Tours (US5 Sockadiake, USS Mobhe Bay, USS Corenaco,

UISCGC Bouwell, Pler 80
10arm-12:30pm High Schoot Band Challenge, Golden Gate Bandshel

Come back for What Fest on October 240 Find Info ard buy tokets st WhailFestoom
Fisherman's Wharf Spensors
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About the Fisherman’s Wharf CBD

The Fisherman’s Wharf Community Benefit District
(FWCBD) was founded in November of 2005 by the
business and property owners of the San Francisco
neighborhood. The district is funded through an annual
assessment for 15 years from the property owners.
The association is also a 501(c)(3), which allows the
organization to apply for federal, state and locally fund-
ed grants, as well as to seek out sponsorships from
companies with a philanthropic division. The Commu-
nity Benefit District serves as a catalyst for unification
of Fisherman's Wharf constituents to support a posi-
tive change to their San Francisco neighborhood. The
purpose of the FWCBD is to preserve and enhance its
vast waterfront landscape and multi-cultural heritage,
while integrating modern efficiencies to enrich the
experience of visitors from both near and far through
market research, brand and destination marketing,
sidewalk operations, district beautification, traffic and
urban planning, and emergency preparedness.



