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Hotel Metrics

2022 Year-End
January 1 - December 31

OCCUPANCY AVERAGE HOTEL
799 DAILY RATE REVENUE

above 2019

6% below 2019 22% above 2019 above 2021

2% above 2021 21% above 2021 72 /
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above 2019

15% above 2019 since Jan 1, 2022

23% above 2021

above 2021

*7 new hotels (822 rooms)
in pipeline for 2023

ource: STR, Inc. B




Average Daily Hotel Demand

Monthly comparison 2019 vs. 2021 vs. 2022
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Hotel Demand Performance
- % Change 2022 vs. 2019 by Month by South Florid;

% Change '22v.'19
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2021-2022 Hotel Demand % Change

Monthly comparisonto ST3Y

Vaccines

Better 20%
than
2049

0%

o
..:-\ -40% . /
¥ -60%

Source: STR, Inc.
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released Jan-Dec Difference
Nov 2021 2022

CY 2023 Forecast
as released Nov 2022 " For 2023, forecasters anticipat

3-point higher occupancy
and $14 stronger ADR
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FLL Passenger Volume
Monthly YoY

November's total traffic
down 11% from 2019
up 12% from 2021

@ 2021 2022

4,000,000
17%
3,000,000 3.06 MM 2.89MM
2.71MM
- 2.85M 2.81M O 2.62MM »
30% 2. 47M g D)
2.68MM 2.63MM 2.60MM S

226MM 232|v||v| 234MM

2,000,000 2.08MM
C\
1.67MM

1.56MM

1,000,000 \

Ja Fe Mar Ap May Jun Ju Aug Se Oc Nov

Source: Fort Lauderdale-Hollywood International Airport



* |n 2021, total passenger traffic at FLL was 28.1M, up 70.3% vs 2020,
down -23.6% vs 2019

» According to Airports Council International, in 2021, FLL ranked

o 15t in total passenger traffic
o 13t in total domestic passenger traffic
o 9t in international passenger traffic

* YTD JAN-NOQOV 2022 total passenger traffic was 28,663,941, up 12.5% vs 2021, down -

13.8%. vs 2019

o Domestic traffic was up 5.1% vs 2021 and down -9.8% vs 2019
o International traffic was up 54.7% vs 2021, and down -26.0% vs 2019




FLL's Top 10 Airlines
Market Share and Growth Comparison

Jan-Nov 2022

American

United

7%

Allegiant pj Frontier Alaska Other

6%

Southwest
15%

2019 2022 | % Change

Spirit 7,559,033 | 8,439,440 12%
JetBlue | 7,961,772 | 5,930,321 -26%
Southwest | 6,532,837 | 4,179,470 | -36%
Delta 3,370,038 | 3,262,575 -3%
United | 1,955,809 | 1,916,682 -2%
American | 1,741,749 | 1,703,444 2%
Allegiant | 889,424 | 817,710 -8%
Air Canada| 777,478 | 604,950 -22%
Frontier | 237,753 | 450,347 39.4%
\ENE 300,833 | 206,491 -31%




Recent Developments in Air Service

 Southwest resumed Montego Bay in September 2022.

* Avelo began flying to Newport News in October 2022, and Wilmington (NC) in November 2022.
Will add Raleigh Durham and Niagara Falls in February 2023.

* Frontier started service to Las Vegas and Cleveland in November 2022.

* Spirit resumed Managua service in November 2022 and will launch new service to Norfolk
and San Antonio in March 2023.

« Swoop returning to FLL on December 16, 2022 with service to Hamilton.

 Norse Atlantic Airways introduced new service to Oslo in June 2022, and Berlin on December 7, 2022.
More to come from Norse!

 Azul resumed Belem on December 15, 2022, and started new service to Manaus on December 16, 2022.
Resuming Recife in February 2023.




Total Passenger Traffic for CY 2022 is Projected to

y
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Down Approximately -14% vs 2019*

31.6M Passengers,
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*Holiday (December) passenger traffic was impacted by 700 cancelations between December 19t and December 31st, 2022




FLL's Top Carriers Scheduled Departure Comparison
CY 2022 vs. CY 2019

Date CY 2019 CY 2022 ABS %
Airline Name Departures Departures DIFF DIFF
Spirit Airlines 4 80 6 8%
JetBlue Airways 101 71
Southwest Airlines 79 o0
Delta Air Lines 31 29
United Airlines 20 20 0 0%
American Airlines 18 16

 These carriers combined to make up 87% of FLL's scheduled departures in 2022

» Spirit is the only carrier with more scheduled departures compared to 2019

* In 2022, there were an average of 74 fewer scheduled daily departures than in 2019. JetBlue and
Southwest alone accounted for 59, or 80% of the total decrease




Top 25 U.S. Airport Compariéon

LeEN
o

JAN-SEPT 2022 JAN-SEPT 2022 vs_ JAN-SEPT 2019
Rank Total PAX Rank | Intemational PAX | Rank|  Total Recovery Rank | Domestic Recovery | Rank | Intemational Recovery

1 ATLANTA 1 NEW YORK JFK 1 AUSTIN 1 MIAMI 1 AUSTIN

2 DALLAS/FORT WORTH 2 MIAMI 2 MIAMI 2 AUSTIN 2 DENVER

3 DENVER 3 LOS ANGELES 3 LAS VEGAS 3 LAS VEGAS 3 SALT LAKE

4 CHICAGO ORD 4 NEWARK 4 NASHVILLE 4 ORLANDO 4 | DALLAS/FORT WORTH

5 LOS ANGELES 5 CHICAGO ORD 5 | WASHINGTON DC 5 NASHVILLE 5 BALTIMORE

6 NEW YORK JFK 6 ATLANTA 6 DENVER 6 WASHINGTON DC 6 PHOENIX

7 LAS VEGAS 7 | DALLAS/FORTWORTH | 7 ORLANDO 7 DENVER 7 MIAMI

8 MIAMI 8 HOUSTON 8 |DALLAS/FORTWORTH| 8 NEW YORK JFK 8 CHICAGO MDW

9 ORLANDO 9 SAN FRANCISCO 9 SALT LAKE 9 NEWARK 9 | WASHINGTON DULLES

10 CHARLOTTE 10 | WASHINGTON DULLES | 10 TAMPA 10 TAMPA 10 HOUSTON

11 SEATTLE T T En PHOENIX 11 | DALLAS/FORTWORTH| 11 NEWARK

12 PHOENIX 12 BOSTON 12 CHICAGO MDW 12 SALT LAKE 12 CHICAGO ORD

13 NEWARK 13 ORLANDO 13 NEWARK 13 NEW YORK LGA 13 ATLANTA

14 SAN FRANCISCO 14 SEATTLE 14 NEW YORK LGA 14 PHOENIX 14 BOSTON

15 HOUSTON 15 CHARLOTTE 15 HOUSTON 15 CHICAGO MDW 15 NEW YORK JFK

16 BOSTON 16 DENVER 16 SEATTLE — 16 SEATTLE
AT T PHILADELPHIA 17 HOUSTON 17 ORLANDO

18 MINNEAPOLIS 18 LAS VEGAS 18 NEW YORK JFK 18 SEATTLE | a8 |

19 NEW YORK LGA 19 MINNEAPOLIS 19 [WASHINGTON DULLES| 19 BOSTON 19 TAMPA

20 DETROIT 20 PHOENIX 20 BALTIMORE 20 ATLANTA 20 PHILADELPHIA

21 SALT LAKE 21 DETROIT 21 ATLANTA 21 |WASHINGTONDULLES| 21 WASHINGTON DC

22 PHILADELPHIA 22 BALTIMORE 22 BOSTON 22 BALTIMORE 22 TETS

23 WASHINGTON DG 23 SALT LAKE 23 CHICAGO ORD 23 CHICAGO ORD 23 SAN FRANCISCO

24 BALTIMORE 24 NEW YORK LGA 24 DETROIT 24 DETROIT 24 LOS ANGELES

25 TAMPA 25 AUSTIN 25 PHILADELPHIA 25 LOS ANGELES 25 DETROIT

welcome fo
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Cruising Is Back!
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8 Cruise Lines

1  Ferry Service

37 Cruise Ships

117-Ship Days

3  Year-Round and
Summer Multi-Day Ships

1  Ship Naming




New ThiS Season Celebrity Cruise’s Celebrity Beyond
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NEW ThiS Season Ritz-Carlton Yacht Collection’s Evirma
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First Call to Port Everglades

YIRS .1'

Silversea’s Silver Dawn



Ittle Pixie Dust

Re-imagining of Cruise Terminal 4
L A for Disney Cruise Line
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World’s Largest
Cruise Industry

Tradeshow
Returns to Greater

Fort Lauderdale

Seatrade

\C Cruise
Global

March 27-30, 2023
Broward County Convention
Center
Fort Lauderdale, FL USA

ON BEHALF OF OUR MEA@if o5
AFFILIATES, AND PARJIEN. |
SUPPORTS POLICIE >
TO ADVANCE A S,
HEALTHY, AND,
SHIP ENVIROMIE =S
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Disney Dream
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Azamara Cruises
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Azamara Onward




More Environmentally Sustainable Ships

PESRT EVERGLADES

Princess Cruises’

Sun Princess
LNG-powered

LNG-powered
with Shore Power Capability
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Florida's Powerhouse Port™
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Royal Caribbean’s Symphony of the




Welcoming 4t Edge-Class Ship

PESRT EVERGLADES

Flerida's Powerhouse Port™
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Celebrity Cruises’ Celebrity Ascent



Website
porteverglades.net

Email
PortEverglades@Dbroward.org
B | @Port.Everglades | 'y @PortEverglades

@PortEvergladesFL [{}J @port-everglades
r@ @portevergladestfl

Stay Connected With Port Everglades
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Recent Global Trade Activity

OCTOBER-DECEMBER 2022
* AAA Great Vacations Travel Expo- Ohio Zscend %g

) w ALGVACATIONS.
e ALG Ascend- Cancun, Mexico

e Cruise One Dream Vacations Trade Show

* Cruise Planners Star University CRU ISE
e Cruise World, Fort Lauderdale W:‘:‘.:. R LD

e FESTURIS- Gromado, BI’OZ” A TRAVEL WEEKLY EVENT

* Hablo Partner Destination Page Training

e |TS (International Travel Show) NYC ITS INTERNATIONAL
. TRAVEL SHOW

* Romance Virtual Xpo

* Travel Weekly
o Florida Plus Webinar SIGNATURE
* Signature Travel Network TRAVEL\NETWORK

o Pre & Post-Cruise Webinar
* Virtuoso On Tour- Mexico City, Mexico

“ VIRTUOSO




Trade Shows
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Site Tours

(Flamptor A

e = MARRIOTT RESORT
(1 FORT LAUDERDALE
“ POMPANO BEACH

Ft. Lauderdale
Airport North Cruise Port

brightline
AQ

J

BEACHCOMBER

RESORT & CLUEB

p@mpano
vdBhcach.

Florida’s Warmest Welcome




TRADE

o Visit USA Germany -Workshop with agents

* Reiselust Bremen - 38,129 visitors during the weekend show

- [ '.'-PP
SER T
e B

e Hotelplan - An evening event in Zurich with 31 agents
 DERTOUR-Sawgrass Mills Mall hosted 20 agents

» Visit USA Germany Cinema Roadshow in Berlin with 59 agents
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Upcoming Events T

10

JANUARY- MARCH 2023 s SUCCESS
* Stepsto Success (January 12 & 26) )

* ANATO- Bogota, Colombia

* AZUL- Brazil Virtual Training

* Brand USA Mexico Sales Mission
o Mexico City & Guadalajera

* Brand USA South American Sales Mission
o Colombia, Chile, Argentina & Brazil

* UK Mission- Ireland & England

* [ITA- San Diego

* US Travel & FDM Travel Shows- Copenhagen

* Hotelbeds HUB- Copenhagen

* Scandinavia Mission- Oslo & Stockholm hOtelbeds

* IPW- Limited spots available

12 QYA SIS
TUR S T]C
ANATO 2023

VisitTheUSA.com

Brand USA
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Upcoming Events (cont.)

JANUARY- MARCH 2023 SIGNATURE

* Chicago Travel & Adventure Show TRAVELANETWORE
* ASTA South Florida Brightline Event
* ASTA South Florida Spring Attair

* Cruise Planners Boot Camp Appointments

American Society of

=
- ® Travel Advisors

e Cruise Planners Webinar

* Oasis Travel Network-Pre & Post-Cruise Webinar  TRAVE L+
* Signature Travel Network Webinar ADVEN-SI;IL-IJORVE
* Travel Industry Association of South Florida FAM

e DC Travel & Adventure Show © CRUISE PLANNERS
o One Spot Open!

' YOUR LAND AND CRUISE EXPERTS

* Travel Agent Forum- Las Vegas

LAS VEGAS

° Two Spots Opent EES5IFORUM
AGENT
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INBOUND INSIDER

_m- STEPS o

s SUCCES

ALON

MARKETING
GROUP

This program and all its contents is a copyright of ALON Marketing Group - Copyright € 2021 ALON Marketing Group for International Inbound Travel Association (IITA). All Rights Reserved. All
materials were prepared for the promotion of the Inbound Insider Steps to Success program. Reproduction in whole or part without written permission by ALON Marketing Group is sirictly prohibited.

Unauthorized copying will lead to legal action including but not restricted to injunctive relief and punitive damages. |nterﬂati0na| lﬂbound Tl'ave| ASSOCiation



m STEPS
Save the Dates s SUCCESS
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@ LLEREETING

Take the Steps to grow your international business through strategic partnerships!

A VISIT
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EVERYONE UNDER THE SUN

STEP 1: THURSDAY JANUARY 12, 2023

I% What you leam: Why is this important:
The who, what, when, where, International visitors spend more
STEP 1: why. and how to work effectively  and stay longer. Learn how to SCAN FOR MORE
Intro 1o Inbeund Travel Trade with the travel trade reach them! INFORMATION

STEP 2 & 3: THURSDAY JANUARY 26, 2023

What you leam: Why is this important:
Preparation with how to sell to Fast tracking to quickly build
SIEP Z the trade and price your products trade partherships leading to
Resource Development for an equitable and profitable long term repeat business!
relationship
What you leam: Why is this important:
Product development and Put strategic planning and
STEP_3: operational strategies to systems in place to save timel
Product & Operational Strategy efficiently work with the trade Let the trade sell while you run

your businessl

I I I A International Inbound Travel Association -




Co-op Marketing Initiatives
B2B,B2C, B2B2C
e BedsOnline / Hotel Beds

e [T
* Inbound Insider (IITA)
 Northeast Media/Travel Guides

* Panrotas- Foreign Language Guides

* Pleasant Holidays
e (Questex

e [aConnect

) >
e L = =

Gl 5 N S

Lo

o Travel Weekly
e Charitable Travel =l T M Sy L S
e Visit USA BM|
VISIT

e UK, Ireland
: L Wamyy ) & fE4 ‘ :Qi?“‘iié ‘3“ —
* VAX Vacations LT, I -T Ty
<~ LAUDERDALE




Travel Industry Today

Takeover Tuesday

TOP 5 SHOPPING Travel " o EAT, DRINK, PLAY.: Greater
HOTSPOTS IN GREATER IndUStr}’ R (RO Fort Lauderdale has
< UAUDERDALE TO DAY something for everyone 24/] A ERDALE

-
PSSO o S 7 T SRR RO ] HOME  ABOUTUS  COLUMNISTS  INFOCUS EDITIONS «+  SUBSCRIBE  ADVERTISE ON THIS SITE ~= 1

COLILRE  AVIANION  CAREERS CIRONAVEEDS CRUISE [INING EORNING  USIENING IN BUTUARY FUBS PAINS & 8RS

ARTICLE / DECEMBER 5, 2022

WELCOME TO THE GOOD
LIFE
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Travel Weekly- Florida Plus

NEED TO KNOW

Travol professionals can visit

» Accass to our training program,
Lauderdsle Loyslist

« Hotals offering trawel industry rates
(raquires valid IATASCLIA credentials at
chock-r)

= Attractions offering comenissions to
travel profossionals

« Freo collatecal matertals and
downlocadable pdfs

= Pro- and post-crulse information
for passongars crulsing out of
Port Everglades

« LauderDeals to halp your dients
tako advantage of savings

« Virtual webinar sarks for an Insde
look at whare to stay, play and dine

« Information about FLL, the most affordable
arport In South Florida offoring direct
service from 80+ destinations

SIT LAUDERL

WELCOMING EVERYONE UNDER THE SUN.

Fascinating discoveries await in 31
vibrant communities, from 24 miles of
shimmering beaches to the lively streets
of Las Olas, to the scenic waterways of the
world's yachting capital. Here, your clients
can explore a thriving culinary scene,
join the party at rooftop bars and hidden
speakeasies, see the vast natural beauty of
the Everglades and much more.

Abundant boat charters and cruises
make it zasy to enjoy the area’s water
wonderland. Your clients can reel in the
big fish on a fishing excursion, dive into
a breathtaking underwater world, take an
airboat ride in the Everglades or charter
their own yacht to see the sights and
enjoy the sunshine.

From unique historical sites to amazx-
ing nature encounters, Greater Fort
Lauderdale will introduce your clients to
things they've never seen and moments
they'll never forget. Theyll also bring
home fabulous finds from the area’s
world-class shopping offerings, including
Sawgrass Mills, the nation’s largest outlet
mall with 70+ luxury retailers.

Unrivaled accommodations also await,
whether your clients prefer the relax-
ing ambiance of a beachfront resort or
the glamorous revelry of a casino hotel.
Signature spa treatments, private poolside

cabanas and breathtaking oceanside views
are just a few of the exclusive luxuries.

To help you learn more about Greater
Fort Lauderdale’s exceptional offerings,
Visit Lauderdale invites you to become
a Lauderdale Loyalist. When you join
this free program, you'll have access to
ready-made sales presentations, promo-
tional materials, insider tips and promo-
tions, and much more. With this level
of support, you'll find that it’s casier
than ever to reach your sales goals. For
example, did you know that Greater Fort
Lauderdale has an average temperature of
77°F with 300+ days of sunshine annu-
ally? Or that the area is world-renowned
as the "Yachting Capital of the World™
and the "Venice of America” for its 300
miles of navigable inland waterways?
You'll learn more facts like these about
Greater Fort Lauderdale, so register today
at LauderdaleLoyalist.com.

o ADVERTISEMENT | FLORIDA PLUS = NOVEMBER 2022

Welcome

EVERYONE UNDER THE SUN

VISIT
LAUDERDALE

EVERYONE UNDER THE SUN

: £ . -
One of the world’s most welcoming destinations awaits in Greater Fort Lauderdale, Fbr{dl; 2 5

with miles of golden beaches and scenic waterways, cosmopolitan diningand nightlife,amazing .
Everglades eco-tours, world-class shopping and more. Tre'at your clients to unforgettable r moments. -
ha beach playground unﬁkeany other. Learn more abVisitl.auderdde.com/TrmlTnde

"o § o s ~5
R | LAUDERDALE
! % X TVERYONE UNDERINE suN .-
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EVERYONE UNDER THE SUN

Virtuoso/Signature Travel Network

VIRTUOSO

Travel Advisors Destnations PlanATip «

THE US GRANT, a
Luxury Colloction
Hotel, San Diego

St

2022 - Apt 2. 2023 Book
by Nov 16 in the vibrant Gaslamp

fodit and more

Quanat

-l

Lindblad Expeditions The Ritz.Cariton Yacht
WOrIWIoK Collection

20

24 Jaes are now

avalabic
are gu

d for salect
ures. Book by Jan

2023

QUICK LINKS

« My Company

« MyMarkoting

« NEW: BoWise Travel Entry Guide
«HR

V2

« Concur

« Virtuoso Advisor Catalog

« Supplier Directory

Why Virtuoso Insplration «

Cruise Catalog Search
Where to?
Any Dostnation v
When?
10

Length Cruise Benofits

1-7 Doys Virtuoso Voyagoes

8.4 Days Hoswd Bonefits

15-21 Days Exclzsive Bonofits

22+ Doys HO Group Bonefits
Cruise Alerts — o
You ate nol currontly racking any salings. Please vise
the Cruise Alorts page for more information
Sailings I'm Hosting

Your are not hosting any upcoming saings. For more
Ating o Virtuoso Voyaos

Voyages information page

information about
please visit the Vimo

Virtuoso Voyages Host Manual

Hosts Needed for Upcoming Virtuoso Voyages
Sailangs

All Virtuoso Voyages Hosting Opportunitios

Important Links

+ Manage Virtuoso Voyages Registrations
« Cruise Line Directory

« Cruiso Information Pages

« Cruiso Nows & Wobinar Recordings

+ Cruiso Promotions

« Virtuoso Voyages Hosted Program

Manago Links

Sttt Tools ~

FEATURED TRAINING

Q O

Search Wandaorfist

TOOLS AND TIPS TO
HELP YOU SHINE

REGISTER NOW

(118 FREE)

@

Daonise

L]
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Visit Lauderdale Welcomes Everyone Under The Sun

Visit Lauderdale, the official destination marketing organization for Greater Fort
Lauderdale in South Florida, welcomes everyone under the sun to enjoy its tropical
paradise rich with culture, flaver and unique experiences.

People from more than 170 countries speaking 147 languages call Greater Fort
Lzuderdale home. Together, they make up the rich tapestry of Greatar Fort
Lzuderdale, 31 municipalities strong. They are the welcoming committee for anyone
and everyone who comes to visit. From residents to cur hospitality industry, you'll
be greeted with gracious hospitality.

Discover an unmatched mix of one-of-a-kind offerings from sight distinct beaches
communities, thrilling outdoor adventures, immersive nature encounters, shopping,

scubz diving in Shipwreck Park. Tzke a2 selfie among the curated murals in the
Downtown Hollywood Mural District.

In 2023, get ready for immersive expeariences for everyone under the sun. The
annual 3-day Tortuga Music Fastival in April celebrates 10 years on Fort Lauderdale
beach, with headlinars Kenny Chesneay, Eric Church and Shania Twain. Also in April,
get your adrenzline pumping by watching the spectacular Fort Lauderdzle Air Show
from the gelden beach or in the sparkling ocean. This year, the U.S. Air Force
Thunderbirds will take to the skies for a thrilling show, along with other high-flying
performances.

Craft brew lovers can discover amazing breweries and distilleries throughout the
region offering exclusive discounts, plus earn swag, all with tha Visit Lauderdale Ale

Trail Paszport.

For a free, convenient, and sustainable way to get around the beach, downtown and
Las Olas, take the new Micrc Mover. Download the "Ride Circuit™ app to book your
ride and get ready to explore with ease. The high-speed rzail Brightline offers carless
connection from Fort Lauderdale 0 Miami and West Palm Beach and has new stops
in Aventura and Boca Raton. For more information on what's new click here.

Visit Lauderdzle is for everyone undar the sun, and the burezu is eager to share zll
that Greater Fort Lauderdale has to offer.
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EVERYOME UNDER THE SUN

Looking for a well-deserved getaway? 9 Greater Fort Lauderdale: Everyone Under the Sun
A beach playground unlike any other awaits in Greater Fort Lauderdale.

Relax and soak up the sunshine on 24 miles of golden beaches.

Enjoy beoating and water sports in the world’'s yachting capital.

Indulge in exceptional shopping and a thriving dining and nightlife scene.
Get a fascinating look at nature in the world-famous Everglades.

And get ready for some serious pampering at celebrated hotels and resorts.

The escape you've been dreaming of is here in Florida’s most welcoming destination.

BDM Info 9 Vendor Login Info General Notes [

© Add your BDM Info © Add your Vendor Login Info © Add your General MNotes
Registration Instructions Webinars Rewards Program
Become A Lauderdale Loyalist! VISIT LAUDERDALE: PRE & POST-CRUISE FUN IN THE Become A Lauderdale Loyalist!

Click here for more info: https://lauderdaleloyalist.com/ SUN Featuring Shore Excursion Group Click here for more info: https:/lauderdaleloyalist.com/
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° v/ Following
-l 42 O I:O L LOW E RS VISIt LCI Ude rddle o Q@ Fort Lauderdale, United States @& Destination & 1420 Followers
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g “‘"}“ VISlt Lou_derdale
T © 192 Q) 5 December
NEXT DAILY QUIZ TAKEOVER i sy
Q . Our recently launched campaign illustrates what “Everyone Under the Sun” signifies
[J Webinars and how we welcome visitors from around the world with open arms.

MARCH 27-APRIL 3 &
with disabilities, members of the area’s LGBT+ community (Greater Fort Lauderdale is

A8 Resources Florida's LGBT+ capital). people of a diverse age range and various racial and ethnic

m

Visit Lauderdale’s commitment to inclusion is front and center with ads starring locals

identities.

"
¢

People from more than 170 countries speaking 147 languages call Greater Fort
Lauderdale home. Together, they make up the rich tapestry of Greater Fort Louderdale

M A R K E | | N C; ( :( )( ) DS 31 municipalities strong. They are the welcoming committee for anyone and everyone
who comes to visit.

Learn more about our new campaign that puts diversity and inclusion at the center of

our message: https:/bit ly/VLreveal22 and https:/tinyurl.com/VLEveryoneUndertheSur
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Answer client questions and close the sale like a pro with deep resources and targeted sales support.
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1,039 Registered
760 Started
423 Graduvated
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