
Global Trade 
Partner Update
Thursday, April 11th , 2024



Welcome

Tracy, Caitlan, Paul, Roger & Hasan



Agenda
• Welcome
• IPW 2026 Update
• New Feature – UK/Ireland Market Update
• Global Trade Team Updates
• Lauderdale Loyalist
• Travel Trade Co-Op Campaigns 
• Visit Lauderdale Market Update





United 
Kingdom and 
Ireland



Interesting Info About the Brits and Irish 
3 main booking windows for package sales to Florida from the UK and Ireland
• September (for the following summer)
• 26th Dec to Mid February (for Summer) 
• Mid-May to end of June (Last minute bookings) 3 main travel windows:

• Summer (01 July and 31 August – 60% travel these dates)
• Easter 2 weeks (20% travel these dates)
• Half term (2 weeks in FALL) and Christmas (20% travel in these dates) 

• Average UK traveler stays 13-14 nights in Florida – divided between Orlando and a beach 
destination

• Average UK person will get 5 weeks vacation a year and they take it!!!!
• 2019 Florida airports received a total of 1.6 million passengers from the UK – The best year ever

Approx 1.2 Million Brits visited 
Florida in 2023 – with 1.3 million 

expected in 2024

450k Irish travelled to the USA in 
2023, approx 180k travelled to 

Florida 

The UK is the number one overseas market to 
Florida and hope to get back to 2019 record 

levels by 2025

Estimated 75k 
Brits stayed in 
GFL spending 

92Million$



United Kingdom Overview

Top 10 Countries Florida: 2023

*2022 Canadian Visitors 
2,790,00
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U.K. VISITATION TO FL MONTHLY



Source: NTTO



• 74% Stay Hotels/ 22% Private Homes
• 20% Economy

• 50% Mid
• 30% Luxury

• 80% Vacation/ Holiday the Main reason for Travel

• 2ppl is the average party size

TOP Receptive Operators used by UK and Irish 
Operators
Bonotel

Hotelbeds
ATI

Tour Mappers



Source: NTTO



General UK Stats – Florida Only



• Mature travels / Average Age 60 

• Average income $109,689 

• 7% stay in GFL, 7% stay in Tampa, & 3% stay in 
Melbourne

• Longer length of stay, 13.6 nights

• $105 Average per visitor/ day



How do the Brits and Irish get to Florida/ GFL Airlines

• Daily flights from London & Manchester
• Summer weekly flights from 4 other 

locals including Belfast & Glasgow.
• 150K passengers yearly

• Working with Air Canada and UK 
Travel agents/ operators

• Easier process through Customs
• Package programs & Campaign 

promotions

• Brightline Game Changer
• 7 days in Orlando, 7 days in GFL

• No need for rental cars
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Visit Lauderdale UK Trade & PR 
Mission

February 2024

London Evening Event held for 
13 top tier Journalists & Travel 

Trade Partners

Manchester Evening Event held 
for 9 Travel Trade Partners  

Travel Gossip Travel 
Agent Event.  

Presentation and 
Networking with 45 

Travel Agents from the 
Greater London region



UK Trade Meetings
February 2024

Jetset Holidays
• Staff Training

• Air Canada Promotion and Package
• Coffee on the Couch with Tracy Vaughan

Trailfinders
• Meetings with Product Team

• Featured in their Tariff Guide
• +12% in 24

Virgin Holidays
• 11 locations featured in GFL

• Selling into summer 25
• Possible FAM in July

Gold Medal/ Dnata Group
• Meetings with Product team for B2B and B2C
• Florida Top Seller/ Hotels needed for 2025

• Inquiring on attractions throughout GFL



UK Mission Media Meetings & PR

Tracy conducted over 20 1-1 
mtgs with travel journalists 

during IMM London to include:
• Sunshine Radio Dublin

• TravelMole
• Charitable Traveler

• Luxury Lifestyle Magazine
• National Geographic Traveler
• Cruising World/ British Airways

• ITV

• “destination update” press release 
to UK database of travel, lifestyle 
and travel trade media as well as 

all that attended IMM





Moving Forward 

Visit Florida Sales Mission 
targeting Travel Trade, April 
2024.  Glasgow, Birmingham 

and Manchester

Visit USA Roadshow targeting Travel Agents 
and Reservation Staff in October 2024. 

Birmingham and Southhampton

Brand USA Mega FAM 
September 2024

Hablo Trade and Media 
FAM September 2024



CANADA, UK & SCANDINAVIA
• IITA Summit, Memphis
• UK Mission / IMM, London and Manchester
• USA Travel Show, Copenhagen
• FDM Travel USA, Copenhagen
• Swanson’s America Travel Day, Malmo
• Outdoor Adventure Show, Montreal



• Virtuoso On Tour Montreal (April 4th-5th)

• IPW LA, Partner Event in LA (May 4th-7th)

• LIEB PR/ Media FAM (May12th-15th)

• DERTOUR FAM (May 16th -19th)

• Brand USA Canada Mission (June 3rd-7th)

• Travel Marketplace, Toronto (June 25th-26th) 

Upcoming Canda / UK/ Europe

Paul Mason



•ARGENTINA:
• Florida Day 
• ECTU Ladevi Event

•BRAZIL:  
• Mercado e Eventos – Brazilian Pre-Cruise Media FAM 
• Azul Viagens – Brazilan Pre & Post Cruise FAM

•COLOMBIA:
• ABC Mundial Media
• ANATO
• Visit USA Roadshow in Pereira & Bucarmanga

•MEXICO:
• Virtuoso LAC Webinar
• Price Travel / Brand USA Webinar

•PERU:
• Visit USA, Summer Fest & Florida Week

LATAM January-March 



• WTM LATAM – Sao Paolo April 15-17

• Brazilian Sales Mission in Belo Horizonte & Recife 4/18-4/20

• IPW – LA with the Team!

• PRGE Receptive Brazilian FAM- 5/21-5/23

• CVC Corp Brazil FAM – 6/6-6/7

• Top Producers, Peru & Ecuador FAM – 6/12-6/14

• Colombian Sales Mission – Medellin, Barranquilla, Bogota 6/17-6/21

• Spirit / Colombia FAM – 8/20-8/23

• Interep Brazil FAM – 9/20-9/22

• MEGA FAM with Celebrity Cruises Mexico 11/7-11/9

LATAM - Upcoming
Caitlan Etchevers



•Travel & Adventure Show
• Chicago, Washington DC & Atlanta

•Sales Mission
•San Diego & 
•Orange County/Costa Mesa 

•Road to Relaxation FAM

•Cruise Planners Bootcamp

•Travel Agent Forum

Domestic January-March 



• Cruise360 – Broward County Conv. Center 4/16-4/21

• Travel Weekly Sunshine Ambassador FAM 4/22-4/25

• Cruise One/ Dream Vacations FAMs 4/20, 4/25, 5/4

• ASTA South Florida – Deerfield Beach 4/29-4/30

• AAA Auto Club Enterprises – Port Everglades 5/11

• ASTA Travel Advisor Conference – Dallas 5/29-5/31

• Signature Regional – Chicago 6/5-6/7

• Signature/Pleasant Holiday FAM – Fort Lauderdale 6/20-6/22

• Michigan/Ohio Sales Mission – 7/9-7/12 **Partners needed**

• GTM Pre & Post FAMs – 7/16-7/18 & 7/21-7/23

Domestic - Upcoming



LAUDERDALE LOYALIST PASSPORT



Top Countries
• US – 1073
•     Canada - 279
• UK – 91
• Brazil – 38
• 

VIP Passports  issued 

100



Trade Marketing Initiatives & Co-Op’s



Co-op Trade and Consumer Marketing Campaigns

B2B, B2C,B2B2C

LATAM
- ABC Mundial Ongoing coverage for Colombia /  Argentina Markets

- Ladevi Mexico - Colombia

-- Ladevi LATAM (Argentina , Chile, Ecuador, Peru)

- Ladevi /  Panrotas - Cruise Edition 

- Brand USA – Price Travel Mexico 

- Inclusive Tour Representaciones – Colombia ANATO

- Orinter – Brazil

- Visual Turismo – Colombia

- Price Travel – Colombia

- Viajes El Corte Ingles – Colombia

- Atrapolo – Colombia
- Virtuoso B2B and Social Emails – Brazil & Mexico



Co-op Trade and Consumer Marketing Campaigns

B2B, B2C,B2B2C
- 

INTERNATIONAL cont.

• Hotelbeds – USA/ Canada/ Euro, LATAM

• Travel Industry Today – Takeover Tuesday

• Snowbird Advisor.CA

• Travel Week Canada

DOMESTIC

• VAX Vacation Access - Summer

• Northstar – ongoing





















In Conclusion:



Leisure Lauderdale



SAVE
DATE

THE

Thursday, July 11 , 2024
9:30 a.m.

Virtual

QUARTERLY PARTNER MEETING



thank you!
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