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Freshen Up Submit & Share

Elevate your partnership with Visit Showcase your upcoming events and
Lauderdale by keeping your listings accomplishments. Make your

and contact info up to date contribution an integral part of our

vibrant community.

Get Social Collaborate Promote
Connect with us on social Join forces and let’s collaborate on Boost your visibility by
media platforms to share your projects, events, and initiatives. Become a promoting exclusive offers and
experiences, updates, and destination expert by enrolling in our unique experiences through our

engaging content. Lauderdale Loyalist program. various platforms.
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OPENING & CLOSING NIGHTS

With great food, drinks, and entertainment t ele
the Sun" brand».guests are,,sure to have an Un *.. ree
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Presenter Notes
Presentation Notes
We are tweaking some geographic targeting this year after analyzing organic search traffic to the website against population density, as well as current air lift.
Primary domestic markets still include New York, Philadelphia, Boston, Chicago, DC, Baltimore, Atlanta, and Dallas.  We’re adding Columbus and Indianapolis, but removing Houston and Charlotte based on limited search interest.
We’re seeing a lot of increased interest from Atlanta and see very high potential for growth
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INTERNATIONAL
SPOTLIGHT

COLOMBIA

Air Connectivity Between Colombia and USA THRTIVEE kitom

Brand USA

(5 %
Medellin
56

+ 310 Nonstop
weekly flights

Source: Amadeus = Availability on Mow 15




OVERSEAS VESITATION & MARKET SHARE

Top 10 Countries: 2022
e comny et SN |k comny e G

1 Canada 2,790,000 Argentina 354,000

United

Kingdom 1,107,000 Germany 259 000

Brazil 709,000 Chile 240 000
Colombia 560,000 Ecuador 196,000

Mexico 443 000 Feru 188,000

““FLORIDA

Source: VISIT FLORIDA




OVERSEAS VESITATION & MARKET SHARE OVERSEAS VISITATION & MARKET SHARE

Top 10 Origin Countries: Q2 2023

Top 10 Origin Countries: Q1 2023

Canada

Brazil

United Kingdom
Argentina
Colombia
Mexico

Chile

Germany
France

Ecuador

“'FLORIDA

m2023 m2018

Source; VISIT FLORIDA

Canada

United Kingdom
Brazil

Colombia
Mexico
Argentina
Germany
Ecuador

Chile

Peru

“*FLORIDA

m2023 m2019

Source; VISIT FLORIDA
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Brand USA

Colombia: 2023 operating air capacity —top 10 arrival airports

% of 2022 Seat Capacity

41%
18%
16%
P
i = =
MIA FLL IFK MCD
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Market Share CO-FLL (January 2023-October 2023)
Airline
Code Marketing Airline  Airline Share Passengers

NK  Spirit Airlines 75% 112.278.47
B6 Jetblue 19% 27.955.35
AV  Avianca 5% 7.347.97
CM  Copa Airlines 1% 1.036.38
UA United 0% 2,410

AA  American Airlines 0% 4,373

DL Delta 0% 1,434



OVERSEAS VESITATEON & MARKET SHARE

Colombian Visitation to FL: Monthly

Jun Jul Aug
e ()22 —2 23

“*FLORIDA

Source VISIT FLORIDA




Trade Updates ﬂs,ﬁ,

Wimt The'LI5d .com

Colombia: USA inbound travel Brand USA

Visitation in 000s

1,064
243 944 934 07
897
842
I ] I
2022 2023 2024 2025

2017 2018 2020 2021




Travel Updates gﬁ-ﬁﬁﬁ
Colombian traveler profile Brand USA

2-3 CITIES © 40%
VIsSIT @ & ) 1 Month prior the
Combine several B 2> e trip
cities in a trip. \‘-;/
/\ COLOMBIA
15 PAID o N
vacation days Q ™ TRAVELER aipi
sl FAE s PROFILE e
' R
FOP /\\\/ e
53% Credit Card : <
36% Debit/cash
1% Others

w— Travel Agency Association = Colombia Financial Superintendence



Trade Updates HSA

Market overview o s

GDP 50,8

2023: 1.8% Million Inhabitants
2022: 1.5% . _ \ by 2022
V///\\\ e

P COLOMBIA Interest Rate
» Eﬂﬂﬂ Ao ECONOMY 2025:13,25% projected

Brand USA

Averaged percent GDP
annual growth rate

LANDSCAP 2022: 12%
E
9
— \ |

Exchange Rate Inflation Rate

MOV 2022:1USD = 4,881 COP LU0 8,27% projected
NOV 2025:1USD = 4.044 COP 2022:13.2%




Trade Updates HS#&
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Colombia : Importance of destination considerations Brand USA

The price of the overall trip
Cultural offerings at the destination
Variety of leisure attractions
Quality of beaches
Ease of travel to destination
Activities available in the...
Matural features/landscapes in...
Reputation/popularity as a travel...
Opportunity to explore lesser-...

Accessibility of services and...

hoose to vist a desbnation for an international ovamight leisure brip, which of the following are most important?
All respondents, N=101C

irand LSA Market Intelbgence Sunvey, Saptembper 2023




Agency Name

DESPEGAR COLOMB
PRICE TRAVEL
AVIATUR.COM
PRICETRAVEL
GLOBAL MERCADO
AVIATUR

ATRAPALO COLOMB
COLAEREO

VIAJES EXITO
HOPPER COLOMBIA
BESTRAVEL SERVI
STRATEGIC POINT
FROSCH

American Expres

BESTRAVEL SERVI

Destination-City

FLL-FORT LAUDERDALE
FLL-FORT LAUDERDALE
FLL-FORT LAUDERDALE
FLL-FORT LAUDERDALE
FLL-FORT LAUDERDALE
FLL-FORT LAUDERDALE
FLL-FORT LAUDERDALE
FLL-FORT LAUDERDALE
FLL-FORT LAUDERDALE
FLL-FORT LAUDERDALE
FLL-FORT LAUDERDALE
FLL-FORT LAUDERDALE
FLL-FORT LAUDERDALE
FLL-FORT LAUDERDALE
FLL-FORT LAUDERDALE

Industry USD

1,054,314.25

$
$
$
$
$

626,120.37
122,209.64
80,860.06
23,428.95
33,847.21
22,032.04
33,718.00
26,676.24
11,127.50
12,092.55
17,840.07
10,068.98
9,722.54
13,731.42
10,838.68

Industry USD
407,953.29

89,397.42
44,621.90
24,560.98
21,506.18
21,146.58
16,695.71
16,060.77
10,323.53
10,164.88
10,115.89
9,102.04

8,944.22
7,512.28

7,298.15

$705, 403.8225
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BESTRAVEL SERVICE

Tour operador & consolidator included in the TOP 15 best-seller
travel agencies in Colombia to the USA in 2020/2021. Strong
Disney seller and recently named Seaworld distributor.

Top seller destinations: New York, Florida (Miami and Orlando), Circuits
originating in Boston, Los Angeles and Washington

www.bestravel.co

BCD TRAVEL | TRAVEL DEPOT

Travel Depot is the wholesale division of BCD Travel. More than 20
years of experience relevant in consolidation target with approx.
200 affiliated agencies and independent travel agents. BCD Travel
is one of the most recognized TMC agencies in the Colombian
market for its strength at corporate accounts and groups.

www.traveldepot.co

AVIATUR PRINCIPAL BOGOTA

Considered the largest travel agency in Colombia, with 63 years
of experience in the market, more than 3,000 employees and 114
own offices in 23 cities of the country. It has its own wholesale
department where mass distribution packages are created to its
affiliated agencies.

Top seller destinations: Miami, Orlando, NY and Las Vegas

www.aviatur.com
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LATAM - Upcoming

Caitlan Etchevers

Mercado e Eventos —Brazilian Pre-Cruise Media FAM

* January21&22,2024
* Azul Viagens —Brazilan Pre & Post Cruise FAM

e January 30"/ February 4-6,2024

 ANATO - Colombia in February - Partner Event
« WTM LATAM & Sales Mission - Brazil in April - Partner Event
 [PW
* Colombia Sales Mission —June - Partner Event

* Bogota, Medellin, and possibly Baranquilla.
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CANADA/UK/EU October-December

* Brand USA Travel Week London
* Porter VIP Inaugural Flight FAM

 Hablo Greater Fort Lauderdale Partner
Meetings

* Travel Gossip Boot Camp Trainings

* Travel Weekly Agent Training
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LIEB Initiatives October-December 2023

Starfseite » Reise

Florida: Schnellzug durch den
Sunshine State

24112023, 10:41 Uhr

L] Kommentare l‘Eﬁ Drucken

Urlauber haben mun eine nee Mglichkeit, zwischen zwei US-Metropolen
auf Gleisen zu reisen. Und wesentlich schneller als bisher.

Miami — Zwischen Miami und dem Flughaten Orlando in Florida gibt es

eine neue Bahnlinie. Das Unternehmen Brightline verbindet die Stidte mit
Intercity-Ziigen. Darauf weist das Tourismusbiiro Visit Florida hin.

e
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Upcoming Canda / UK/ Europe

Paul Mason

IITA (2=) 563

« Travel and Adventure Show Chicago SU T
« |ITA, February 11" -14th in Memphis (Tracy) MEMPHIS « TENNESSEE
« UK Mission, February 19-23rd in London and Manchester

« Scandinavia Mission & 3 Trade Shows, FeMarch in

Denmark/Sweden

The
« Canadian Outdoor Adventure Shows & Mission end of March Ag‘l,'éga?r'é
Partner Event (Spots Available) Show
 Virtuoso On Tour Canada, April in Montreal
U.S. TRAVEL’S

« |[PW LA, Partner Event (Spots Available) @

IOW

LOS ANGELES 2024
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LIEB Initiatives January-March
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Hablo

3,076 Followers, 1,700 added m 2023

15,500 Post Impressions n 2023

HABLO TALKS INTERVIEW

5,368 Impressions

& 1,591 completed video views

HABLO DAILY QUIZ10 Days

4471 impressions

997 Agent Quiz Entries

brightline

HINYATT
CENTRIC

It's Better

:BEACH

. Q Search Hablo

© About
[_] Webinars

() Events

Bl Resources

a People

VISIT
< LAUDERDALE

EVERYONE UNDER THE SUN

Visit Lauderdale &
olll-O5-&

o

WaIT
LAUDERRALE
§ Looking to stroll with @ view?

Riverwalk in downtown Fort Lauderdale includes 10 parks as well as a lush tropical
waterfront. &

s * Free Promotion to
weeE e the Travel Trade

* Raise Awareness,
Educate
International
advisors

* Inclusionin the
Hablo Al resource
tool to give instant
access to any
queries they have
about your product

i 11 Likes (=] Comment A Share



\/ Greater Fort Lauderdale — An ideal \/

VISIT

° ¥ destination for Canadian snowbirds! 339 = LAUDERDALE
Snewbirdadvisorca - oot =3
Enuﬂ Canadians age \/

55+ in 2025

Audience and Reach
130K+ Snowbirds reached

75K members, e-mail subscribers
snowbirdadvisor.ca En Fr  Q Search

45% e-mail open rate

40K+ monthly website visitation

50+ Age Group

200K avg. spend per couple (Lifetime) in Winter

Tips & Articles Travel Insurance Currency Exchange

Where:; Fort Lauderdale
When: January 8, 2024 - January 14, 2024

destination. I Visit Lauderdale Food & Wine
—,_,—:;{__ S Indulge in some of Greater Fort Lauderdale’s best bites and sips
e :.::,._: == during the fifth annual Visit Lauderdale Food & Wine Festival.
lee on December ] 2'I'h, l -yeqr cqmpqlgn. %,-‘iﬂ‘ o ot This week-long celebration showcases renowned and emerging

chefs, restaurateurs, mixologists, and local hotspots, with a
portion of all proceeds benefiting Joe DiMaggio Children's
Hospital. The Grand Tasting, scheduled for January 13th, offers
unlimited food and beverage tastings, cooking demonstrations, and live music on the beach.

Destination Guide & Side bar banners, Event Calendar

Click here for more event information »

Facebook Promotion & Annual Destination Guide e-mail

* Unforgettable Performances Await at Broward Center
Local Community, Things to do, Hotels , How to get here Experience world-class performances and cultural events at the Broward Center for the
Culture, Activities, Water Sports, Team Sports, shopping just Performing Arts. With a lineup of Broadway shows, ballets, symphony concerts, and more, this
iconic venue in Fort Lauderdale is your gateway to an extraordinary world of arts and
entertainment.

to name a few
Links within the guide will go directly to your site on
Visitlauderdlae.com

C

Results From 12/12-12/31

* Destination Guide - Page Views: 1582
* Destination Guide - Page Views: 452
* Average Time Spent On Destination Guide Page: 3.5 min.

Bonnet House
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Upcoming Domestic
Roger Dudley

 Travel & Adventure Shows 3-Partner Events

« Chicago SOLD OUT
« Washington DC—Feb 24 —-25 -2 spots
- Atlanta —March 9-10 —1 Spot

 California Sales Mission—Partner Event
 Cruise Planners Las Vegas Boot Camp
* Cruise 360 - Partner Event—1 spot left

« ASTA Annual Convention-Partner Event

« Dallas - May 29-31 —1 spot
- Signature Travel Network Chicago Regional
« GTM-Partner FAM opportunities (July)




Presented to:

Global Trade Development
Quarterly Partners Meeting

Presented by:

BRQWARD Steve Belleme
= COUNTY Business Development Manager
FLORIDA Broward County Aviation Department

January 11, 2024
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« In 2022, total passenger traffic at FLL was 31.7M, up 12.9% vs 2021,
down -13.8% vs 2019

* According to Airports Council International (CY 2022), FLL ranked:
o 17%in total passenger traffic
o 20% in domestic passenger traffic

o 11%in international passenger traffic. FLL carried more international passengers than
LaGuardia, Salt Lake City, Tampa, Chicago Midway, San Antonio, Baltimore,

and Portland...combined!

* FLL carries more international passengers than several major US airports including
Boston, Seattle, Denver, Philadelphia, Detroit, Las Vegas, and Orlando

* CYTD November 2023 total passenger traffic was 31.2M, up 10.9% vs 2022 and
down -4.3% vs 2019

 Total passenger traffic is projected to exceed 35M passengers for CY 2023
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By the Numbers ~= COUNTY |
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Domestic International
Deps Dest Deps Dest
2024 282 88 89 49
2023 255 83 83 49
2019 290 81 107 61l
TOP 20 MARKETS YE Jun 2023
pomestic International
Newark, NJ, US Nassau, BS
Atlanta, GA, US Toronto, ON, CA
New York-Ca Guardia, NY, US Cancun, MX
New York-JFK, NY, US Havana, CU

Data source: Cirium/DIlIO Schedule and Origin/Destination Data

Boston, MA, US

Punta Cana, DO

Phifadeiphia, PA, US

Montego Bay, M

Chicago-O'Hare, 1L, US

Kingston, JM

Detroit, M1, US

Santo Domingo, DO

C0S Angeles, CA, US

Montreal-PET, QC, CA

Baitimore, MD, US

San JOSeE, CR

Washington-Nationaf, DC, US Bogota, CO
San Juan, PR, US Cima, PE
Daltas/Fort Worth, TX, US Viedettin, CO

Nashvitte, TN, US

Sao Paulo-Viraco, SP, BR

Houston-Intercontinentat, 1X, US

Guayaquif, EC

Denver, CO, US

FOrt AU Frince, Hl

as Vegas, NV, US

Comayagua, HN

Chartotte-Douglas, NC, US

Cartagena, CO

Chicago-Midway, I, US

Barranquilla, CO

New Orfeans, LA, US

Santiago, DO
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“By the Numbers” BR.WARD e -
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FLL's Airline Market Share FLL's Airline % Change
YTD January -November 2023 YTD January -November 2023
Air Canada Frontier pzy  Other Spirit 23 6%
2.5% Allegia 21% - 1.1% ~9:2% Spirit
American 2-7% 29.4% S
5.2% \ Southwest
United
6.5% Delta 6.8%
United 6.1%
American
Allegiant
Air Canada 3.9%
Frontier 179.5%
Azul 40.9%

Data source: BCAD Finance Reports




“By the Numbers” )

P - e P b
FLL’s Airline Growth Comparison

Average Scheduled Daily Departures CY 2023 vs 2019

120
100

21% Southwest and JetBlue combine for

57 fewer average daily departures

= 2019 = 2023

Data source: Cirium/DIIO Scheduled Data Report




“By the Numbers”

Total Available Scheduled Seat Comparlson CY 2023 VS. CY 2019

Flights Were Down, but Seats Reached 2019 Levels by the End of the Year
(On average aircraft had 14 more seats per departure)

4,500,000
4,000,000
3,500,000
3,000,000
2,500,000
S & & D N ¢ N ¢ & N S
F PR WYY Y E Y E S
S Q >0 o QO &
¥ 9
2019 =--2023

Data source: Cirium/DIIO Scheduled Data Report




“By the Numbers”

BREGBVWARD i -

AR COUNTY o =ity

350

c{0]0)

250 :

Domestic

200

150

100 = o o -

50 International
O .
January February March April \YEY June
2023 »-2024

Data source: Cirium/DIIO Scheduled Data Report




“By the Numbers”

New Service in 2023/2024

* Avelo began service to Raleigh Durham and Niagara Falls in February

 Azul resumed service to Recife in February, Belo Horizonte in June

 Spirit launched new service to Norfolk and San Antonio in March

* Allegiant launched new service to Nashville and Cedar Rapids in November
* American returned to Washington National in November

« Bahamasair launched service to George Town, Bahamas in November

* Silver began service to Providenciales in December

* JetBlue launched the much-anticipated service to Tallahassee on January 4t




SR = AL
‘ " BREGSWARD (S 7 -
By the Numbers : gggum T s

New Airlines

e BermudAir new service to Bermuda . :
e E| Al started seasonal service to Tel Aviv

started September 22, 2023 'S .
* 6 weekly departures In September .

* Year-round service to commence April 2024
with two flights per week

* Porter Airlines new daily service to Toronto
and Ottawa started November 30, 2023
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Elevating the Guest Experience: ppagayya

Recent Opening

Bonefish Grill Escape .Lounge
Terminal 3 Terminal 3
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Elevating the Guest Experience

Terminal Expansion/Modernization

* Terminal 5
o Presently in the design phase

o Anticipate completion: mid-2026
o Estimated cost: $404M

I
7
= e |




Elevating the Guest Experience

Terminal Expansion/Modernization

e Post-Security Terminal Connectors T1-T2-T3
o Project is in the bidding phase & being evaluated
o Anticipated completion: 2027
o Estimated cost: $260M
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BREGIVVARD 58 |-
Master Plan Update BVRC R

F L O R I D A

Intermodal Center (IMC)

* Project Definition Document (PDD) is
being prepared with airport stakeholders

* Project in environmental review phase
(12 months)

* Anticipated completion: 2029

* Estimated cost: $835M




BREBVWARD Eiiis,
Master Plan Update --.- COUNTY % ‘yiSe®

F LORIDA .

Automated People Mover (APM)

« PDD was completed in December 2022

* Project in environmental review phase
(12 months)

* Anticipated completion: 2030

 Estimated cost: $855M




BREBVWARD e ' - < A
Master Plan Update ..-.....muw e Foe e S U

F L O R I D A

areas, and other amenities

* New Palm Garage with 3,500 parking spaces

* Anticipated completion: 2032
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o ' »> ; EEJFDERDALE
Hotel Metrics = LAUDERDALE

December 2023

OCCUPANCY AVERAGE
DAILY RATE

$192.34

5% below 2019 23% above 2019
5% above 2022 1% above 2022

November 2023

OCCUPANCY AVERAGE
DAILY RATE

$162.15

10% below 2019 14% above 2019
3% above 2022 5% below 2022

October 2023

OCCUPANCY AVERAGE
DAILY RATE

$166.21

7% below 2019 33% above 2019
6% below 2022 0.4% above 2022

1%

b8% 75%

REVENMUE PER REVEMUE PER REVEMUE PER
AL AVAILABLE ROOM ALY, AVAILABLE ROOM AREELE AVAILABLE ROOM
d $112.11 L $115.26 L $143.36
above 2019 u above 2019 L] above 2019 L
0 24% above 2019 = 0 3% above 2019 0 17% above 2019
ah]ve{'j:]zE 6% below 2022 i— % ablveIE{:}EE 1% below 2022 — ah]velgilzz 6% above 2022
DEMAND HOTEL REVENUE DEMAND HOTEL REVENUE - DEMAND HOTEL REVENUE
11% 48% 6% 21% 11% 371%
above 2019 above 2019 above 2019 above 2019 above 2019 above 2019
2% 9% 9% 0.2% 6% 1%
below 2022 below 2022 above 2022 below 2022 above 2022 above 2022
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Hotel Metrics

il 1 sl T e oy Tt alr Forie
2023 Year-to-DDate

i o

January 1 - December

AVERAGE
DA LLY: Rl

HOTEL

OCCUPANCY
e REVENUE

J"I._ I;-: :III
£ 1) above 2019

27% above 2019 /0 above 2022
4% above 2022

6% below 2019
0.3% above 2022

REVENUE PER

DEMAND NEW SUPPLY
AVAILABLE ROOM
A 1L U above 2019 SWili<<Uuy,y 1J U above 2019
: JiJdJd.JIL
10 above 2022 0% above 2019 above 2022
4% above 2022

*3 hotels (297 rooms)
in pipeline for 2024




Occ 75.0% 71.9%
ADR S$190.20 S 186.32 -2%
RevPAR S 144.55 S 133.92 -7%

CY 2023 Forecast

as released Nov 2022

75.0% S$190.20 $144.55

-




Comparison of Segmentation Mix
2019 vs. 2022 vs. 2023 (Oct-Nov)

$134.04

2022

Occupancy

5167.00

2019

5164.32

2022

ADR

VISIT
= LAUDERDALE

810K/Mo

2023

m Transient mGroup m Contract

2019 2022

Demand




Performance to Competitive Set Year-over-Year — iberonic

LIHOER THE SLN

%A Occupancy _ %40 ADR

s | G ErdElE  s—NAiE mi s N pl 25 Orlando a N : e i - = e | AU EFHEIE m— Wi mi e M3 Pl 25 Orlando

we Pailm Beach ==———Tampa w—F|orida pravg gt e : . : = Palm Beach ==———Tampa m— Florida
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f FLL Passenger Volume |

International and Total Monthly YoY (in Millions)
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Intl 22 Intl "19 Total 23 Total '22 Total '19
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MIA Passenger Volume

International and Total Monthly YoY (in Millions)

Mar Apr May Jun Jul Aug Sep Oct

— it 23 — Nt 22 — 1 Total '23 — T0tal ‘22 m—— TOtal 19

Source: Miami International Airport
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Cruise Passenger Volume e e .
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LAUDERDALE LOYALIST PASSPORT = o

. Mehbile exclusive

. Instantly delivered via text and emai

- o apps to downlosd - g
. Save on the best of Visit Lauderdale!

FREE = ==

Get Your Pass! Learn More
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LAUDERDALE
LOYALIST
PASSPORT

Looking for a well-deserved getaway? Our 24-mile span
of golden beaches awaits you. Hotels, restaurants,
shopping destinations and attractions throughozx

Greater Fort Lauderdale’s 31 neighborhoods are r6>

welcome you with gracious hospitality. So come relax

anaiall il ollaliliae waw bl e alm . oadll i s e Kt o

AA & visitlauderdale.com ¢
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EVERYONE UNDER THE SUN

Top Countries

Canada —193
Brazil —26

Germany —23
Peru—19

2022 TRAVEL WEEKLY

MAGELLAN
g, AWARDS

ILVER AWARD

WINNER

ol

LAUDERDALE
LOYALIST
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Co-op Trade and Consumer Marketing Campaigns
B2B,B2C.,B2B2C
‘Hotelbeds/Bedsonline
s[ravelBrands —Canada with Brand USA
JetSet Holidays —with Air Canada
*CANUSA —with Air Canada
COMING UP...
*Porter Airlines
‘Travel Week - Canada
*Baxter Media - Canada
*VAX Vacation Access
*[adevi LATAM

‘Iravel Industry Today -Canada
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EVERYONE UNDER THE SUN

LAUDERDALE
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Hotel Beds / BedsOnline (February-July 2023)

COUNTRY

CANADA

USA

UNITED KINGDOM

GERMANY

= B
it e
===

R

SWEDEN

DENMARK

NORWAY

2009

2022

2023

AR VISIT

=l D
VS VS
2019 2022
64% 48%
31%
6% 30%
44% 105%
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redtag.ca
ﬂ EXCLUSIVE SAVINGS ALERT for the Sunshine
State’s jewel - Greater Fort Lauderdale!

Far a limited-time only, book your winter
petaway to Greater Fort Lauderdale and enjoy
$100 off* with promo code FLL100. From pristine
beaches to lively waterfronts, this destination
offers the perfect blend of relaxation and
excitement.

Your sun-drenched escape awaits - pack your
bags and save today!

#redtag #redtagfam #travelmadeeasy
#FortLauderdale #VisitThel)5A

Sunny Bliss Aw
Discover Gre_gFer Fort Lauderda

e Y .
e 1

< &beeonie  redtag’

Searchirg for a Sunny escape? The 24-mile stretch of gakden
bxraches n Groates For Lauderdak is waiting for you, In all 31
of thesa neighborhoods, there are hotels, eateries, shopping
centers, and attractions waiting to greet you with wanmn
hoepitality. Come onover and relax, enjoy a change of scenerny.

DANIA BEACH, FORT LALDERDMLE “%"i"&"':'““

Four Points by Sheraton - FLL
Airport Dania Baach s $.I39
Tradtoral Gunst Room Teo Juoon

gk ity -

POMPAND BEACH,

FOAT LAUDERDALE $319

La Costa Beach Club =«

Studin wath Kilchin - Soif Catoring <] ok Y

FORT LAUDERDALE SAVE:10%
' Sonesta Fort Lauderdale

Beaach &« & $439

Db posarm sy, Comar Wima

- b rmaais DM P o

-

= | BEACHES & BEYOND
Book Early and

. SAVE -0

5 O ?I’CJ
PLUS Earn

FEATURED HOTEL

Everything you nesad s always close at hard at
1B Ovcean Aesart. Take in all of their B Signature
Elerments and unigue elements that are only
fourd in the real sef-espression expenence,
Enjoy everything that makes this hotel in Fort
Lawderdalke Beach specal, from a private beach
and teo nesort saimiming pools and a selection
of dming options. You'll feel like a VP from
chechein to chedk-out.

Dl Alare!

FORT LAUDERDALE | =*SAVE 12%

sommmenton | $23Q

Chic City Wias King - Ho Meals T_w-n-n:ﬂ L

oy mive0 O0000000000

o ——
T Access Bookings: TravelErandsace
i TravelBrands | sraireEmaisemes =
e T e T e S T e
= J——— - .

Pricas Inchucs the contributon of customars (o the Compansation Fund for cllents of Quabac ravel agants, s
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Presenter Notes
Presentation Notes
Our social media account Leisure Lauderdale has seen a tremendous growth in the following, we've seen a 177% increase to over 2500 followers in the last quarter. 

Caitlan is working with travel trade influencers to keep the momentum going so we can continue to share our sunny destination with travel advisors. 

We've added more content like travel tips, site tours and share planning tips in helping agents book their clients for our major annual events. Don't forget to like, ,subscribe and follow us at LeisureLauderdale!
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