
Global Trade 
Partner Update
Thursday, July 11th , 2024



Welcome

Tracy, Caitlan, Paul, Roger, Hasan & Willine



Agenda
• Welcome
• New staff introduction
• Lauderdale Loyalist
• Global Trade Team Updates

• Domestic 
• Europe/Canada
• LATAM

• International Highlights – Brazil 

International Market Research
• Visit Lauderdale Market Update



Willine Elusma
Administrative Assistant
 welusma@broward.org

INTRODUCING



LAUDERDALE LOYALIST PASSPORT



Registered: 4,115

Graduates: 1,720

Top Countries:
1. US – 1,281 

2. Canada – 154

3. UK – 121

4. Brazil /Germany– 30

VIP Passports: 173



•Cruise 360
•Travel Weekly Sunshine Ambassador 
FAM

•ASTA South Florida Spring Affair 
•AAA Auto Club Enterprise Training
•ASTA Travel Advisor Conference 
•Signature Regional Conference 
(Chicago) 

•Signature / Pleasant Holidays FAM

Domestic April - June 



• GTM Pre & Post FAMs – 7/16-7/18 & 7/21-7/23

• GTM Elite – 7/18 – 7/21

• Cruise Planners Luxury Forum 8/5 – 8/8

• Royal Caribbean Trunk Show 9/10

• Maine and New England ASTA Regional Events 10/15 – 10/18 

**Partner opportunity to come soon**

• AAA Travel Conference 10/24 – 10/28

• Cruise World 11/6 – 11/8

**Partner opportunity to come soon**

Domestic - Upcoming



• Virtuoso On Tour Montreal (April 4th-5th)

• IPW LA, Partner Event in LA (May 4th-7th)

• LIEB PR/ Media FAM (May12th-15th)

• DERTOUR FAM (May 16th -19th)

• Brand USA Canada Mission (June 3rd-7th)

• Travel Marketplace, Toronto (June 25th-26th) 

Canada / UK/ Europe April-June



• Orlando Sales Mission (July 15 -17)

• Virtuoso Canadian Training Webinar, August 28 

• Scandinavia/ Air Canada FAM (September 2-5)

• Travel Market Place, Calgary (September 9-10)

• Ignite UK FAM (September 21-26)

• Hablo UK/ Ireland FAM (September 24-27)

• Brand USA UK/ Ireland Mega FAM(September 27-28) 

Upcoming Canada / UK/ Europe



• Group press trip / FAM in May 2024, flights sponsored by Air 

Canada

• Participation in agency-PR-Roadshow: Munich, Berlin, Hamburg 

170 Media participants

• DERTOUR Trade FAM in May, 14 qualified Travel Agents

• CANUSA campaign with the Florida Keys and Air Canada: 2- 

month campaign

• Online Promotion 2 million impressions

• Social Media Promotion 73K Facebook, 11.7K followers 

Instagram, 200K ad interests on Pinterest

• Print and Mini Newsletter 60K targeted readers

Lieb Activities April-June
Media , PR and Trade

Feedback:
Bianca Radunz, Product Specialist DERTOUR: “ …we are all back in Germany again….Paul &
Ilona, thank you again for such a fantastic time in Fort Lauderdale. We are physically back in
Germany, but our minds are still there with you.”



• Press releases, pitches and media liaison (What’s New, VUSA articles)

• Identify opportunities for individual press trips (media and influencer)

• FVW Media podcast recording, 30-minute program 1.5 million recipients 

• Participation in UNIQUE travel show, Sept. in Mallorca

• Florida Partner Showcase with Travelzoo, campaign directed at tour 

operators, travel agents and end consumers in Germany

Outlook in the German-speaking market
Ilona, Roja and Ralf



• Visit Lauderdale Press Conference announcing IPW 2026 in 

Fort Lauderdale

• 13 Partners and 20 Visit Lauderdale and Convention Center 

Staff attended.

• 160+ Trade & 50+ Media/ Marketing appointments over 3-

day period

• Chicago IPW 2025 June 14th-18 th 

• Increased development of our booth presence and partner 

involvement.

• Partner participation and involvement details coming soon

IPW 2024 Los Angeles May 3rd-7th 





•ARGENTINA:
• Florida Day – Delfos Turismo & Swan Turismo
• Visit USA Workshop

•BRAZIL:  
• WTM LATAM
• VL Sales Mission (Belo Horizonte & Recife)
• VF Sales Mission (Sao Paulo & Curitiba)
• Virtuoso Connect Sao Paulo
• PRGE FAM

•COLOMBIA:
• In Person Trainings:  Atrapolo, Aviatur Cali, Price 

Travel Cali
• Webinars with: Viajes Armenia
• VL Sales Mission (Medellin, Bucaramanga & Bogota)
• Visit USA Events
• VF FAM

•PERU / ECUADOR:
• VF FAM
• Visit USA Webinar 

LATAM April - June



LATAM April - June
• Co-Ops & Media

• Atrapolo, COL
• Price Media, COL
• Visual Turismo, BR
• Orinter, BR
• Viajes El Corte Ingles, COL
• Hotel Beds
• Price Media, MX – Brand USA
• ABC Mundial – ARG, COL
• Mundo Turistico – LATAM
• Ladevi/ Panrotas - LATAM








FAMS
• Spirit – Colombia: 8/19-8/23

• Caribbean – South American FAM w/ Spirit: 9/16-9/19

• Interep Brazilian LUX FAM: 11/1-11/4

• Celebrity Cruises Mexico FAMS: 11/7-11/9 &  11/15-11/17

• Central America & South American FAM w/Spirit– 11/22-11/25

LATAM - Upcoming

TRAVEL
• FITUR:  Argentina 9/27-10/1

• NEW MARKETS:  Spain & Portugal Sales Mission 10/21-10/25



INTERNATIONAL 
SPOTLIGHT

BRAZIL



Good to Know!

• Current Population: 203 million
• Brazil represents the largest source of LATAM visitors to USA

• 5 Regions with 26 states & one Federal District
• FLL has direct flights from 5 major cities:

• Belo Horizonte, Belem, Campinas, Manaus, Recife

• Connecting Flights from 5 more cities:  
• Sao Paulo, Rio de Janeiro, Brasilia, Florianopilis and Porto 

Alegre (suspended until December)







• The World Travel & Tourism Council (WTTC) 
revealed, through its Annual Economic Impact 
Report:

• Brazil’s GDP for Tourism Sector will surpass pre-
pandemic levels, generating $145.7 billion for the 
national economy, 5% above 2019.   There has been 
a slight slow down due to global scenario & tragic 
floods in the South.  

• Brazilians were the fourth largest nationality 
classified as overseas arrivals (long distance) after 
UK, Germany and India (excluding Canada and 
Mexico.)



Good to Know!

Brazil’s GDP ($2 trillion) is almost 3.5x 
larger than Argentina, 6x larger than Chile 
and 8x larger than Peru.

Brazil represents the largest source of 
LATAM visitors to USA

Tourism spending in U.S. (2023) is $6 billion



• High Season for Brazilian trips to the US:
July, December, January and February

• Important Holidays for quick trips:
• Week of October 12th

• Carnival (February or March) and Holy 
Week/ Easter

• US Commercial Service
• 57% of Brazilian Travelers visit 3 cities
• 25% visit 4 or more cities 
• 12% visit 1 city  
• 6% undecided.





Good to Know!

• According to research by NTTO, 
Brazilians spent an average of 19 
days in the USA last year, 74% 
stayed in hotels & 35% in rental 
homes.

• The average age of Brazilians who 
visited the YSA was 42.5 years for 
men and 43.2 for women.

• They spent an average of $4,000 
per person on the land package and 
$1,100 on the air. 







Travel Trends Among 
Brazilian Travelers
• Luxury Travel (including quiet luxury)

• Sports

• Celebrations, concerts & special events

• Pop Culture

• Well-Being

• Instagrammable places

• Cruises

• National Parks & small cities

• Food & Wine

• Shopping (no matter where in the US, always include 
shopping experiences.)



Booking Trends
CVC Corp 

(Largest distribution companies in Brazil)

Main brands: 
CVC Viagens, Trend Viagens, Rextur Advance, Visual Turismo, Experimento

Over 1,000 store fronts in Brazil.

Top USA Destinations:

1. Orlando

2. Miami

3. New York

4. California

YTD over 4,300 passengers to GFL (more than 2019.) 

“Searches from internauts from Brazil had the web’s 

greatest increase between February 2023, and January 

2024. The country occupies the 7th place in the list of 

countries that most carry out searches – The United States 

heads this ranking.” Brazilian Overview Monthly Report, Panrotas - March 2024

Top Destination Searches in Google
1. Orlando

2. Buenos Aires

3. USA

4. Cancun

5. Paris



• Brazilian travelers are known for their active and extensive use of 
social media platforms. Social media has become an integral part of 
Brazilian society, influencing various aspects of life, including 
communication, entertainment, business, and politics.



Visit Lauderdale Brazil 
Actions
• Tour Operator Trainings:

• Diversa
• CVC
• Abreu
• Orinter

• Trade Shows:
• World Travel Market
• Virtuoso
• Azul Ta On

• Sales Missions:
• Visit Lauderdale:  Belo Horizonte & Recife
• Visit Florida: Sao Paulo & Curitiba



Brazilian FAMS
• Three Completed

•  (Azul / Disney Cruise Lines x2)
• PRGE (Receptive)

• Three Incoming
• Interep (Luxury, was for September.  Now moved to November.)
• CVC Corp (was for June and now TBA)
• Diversa Turismo (pre-cruise TBA / November)

Testimonial:
“All our team in Personal RGE Tours would like to extend our gratitude for the support and 
attention you provided during our recent stay in Fort Lauderdale for our FAM Tour. Your 
contribution was essential for our travel agents to have an enriching and memorable experience 
that they loved and enjoyed a lot! 

The quality and hospitality of the hotels were outstanding, providing our agents the comfort that 
overcame with all our clients could expect. The time we spent together were not only informative 
but also immersive, allowing our agents to have a complete experiment, including the Brightline 
train that most of them have never experienced (including me!). 

Our agents returned to Brazil, Portugal and Spain with a wealth of knowledge that will enhance a 
lot their ability to promote the destination to their clients. The positive feedback and enthusiasm 
shared by them are a proof to the exceptional services and experiences you provided. 

No words can express how grateful we are for your partnership and support!!! Your willingness to 
always collaborate with Personal RGE Tours is super valued, and we look forward to continuing 
our successful relationship and increasing sales in the very near future.

Thank you once again and please share this special thanks to everyone in your team and partners 
who made this trip a HUGE success!”























Coming

Soon!



Leisure Lauderdale



Tourism Partnership 
Summit

5 Sessions

1 Goal

2 Panels



SAVE
DATE

THE

Thursday, October 17, 2024
9:30 a.m.

Virtual

QUARTERLY PARTNER MEETING



thank you!
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