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MAY 2026

20,000 Total Room Nights
3,900 Room Nights on Peak
Global Buyers mmcluding our top markets
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Coming in
2024

New Cruise Lines
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Celebrity Cruises’ Celebrity Ascent

Coming In
2024

5th Oasis-Class Ship
4th Edge-Class Ship
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Environm entally Sustainable
Newbuilds
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* Re-imagining of Cruise Terminal 4

Home to Disney Cruise Line
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Celebrily Beyond

6-to lI0-night itineraries
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Celebrity Reflection

3-and 4-night itineraries
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Disney Mag/c

3-,4-,5-n1ght itineraries

Enchanted Princess
7-and 10-day itineraries
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Freedom of the Seas
7-night itineraries



What have we been up to?
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World Travel MarketLATAM, Brazil
Cruise 360, Fort Lauderdale

Travel Agent Forum, Las Vegas
ASTA SOFLO Spring Affair

Virtuoso On Tour Canada, Montreal
ASTA Global Convention, San Juan
ILTM Latin America, Brazil

IPW, San Antonio

Global Travel Marketplace, Hollywood
Travel Market Place, Canada
Canadian Sales Mission

Virtuoso LAC Cruise, Fort Lauderdale
Ultra Lux Summit, Scottsdale

Recent Global Trade Activity

@f—’ U.S. TRAVEL’S

cuN

CRUISE360.

2023
FORT LAUDERDALE

ILTM

LATIN AMERICA

travel __

market place

by Travel Market Report
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DOMESTIC FAMS

Cruise 360 Attractions
Lauderdale Loyalist Ambassador / Visit Florida

Cruise One / Dream Vacations

GITM Pre & Post
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[LLATAM FAMS: gluah;Petra, Argentina, Virtuoso




International FAM Press

DADOS GERAIS
#FAMTOURESCOLA2023

ALCANCE DA
PUBLICACAD

185K 4,3K

INTERACOES COM
A PUBLICAAOD

Diversa Turismo promove famtour em Fort.
Lauderdale com foco em natureza e compras

002006
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International Mission & Trade

Show Press
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T T Visit Lauderdale en el ipw: La Venecia de América
brindo sus novedades a compradores de viajes de

Fort Lauderdale estreia em uma ILTM e todo el mundo
expOe sua oferta de luxo |

Compras. praias ¢ hotelana 530 itens mais buscados pew brasileiro de alta renda no

aesiire ofs Fcnola

FANROTAS f EMerson S0Uza

Buenos Alres siempre
te espera.

m _J.’P'c "'i-'sﬂ-:r:

CISCOVER
THE ALL-NEW
CONFIDANT

COLLECTIVE

| "Somos reconocidos como la Venecia de América y también como la
1@ capital mundial de los yates”, dice Caitlan Etchevers, Gerente de
Negocios y Comercio Mundial de Viajes de Visit Lauderdale. "Para
nuestra cultura del aqua representa tode. por el aqua se puede lleaar

CONFIDANT
LEARNING

CONFIDANT
REWARDS

aitlan etchevers @ Caug Borini, do Visit Lauderdale
COMFIDANT
CONNECT

“The recovery has been constant”: Visit Lauderdale 1s
always welcoming Canadians

BECDME A WISIT IRMPA BAY
SPECIRLIST G SN
AR BAY IGF TN

*ost date: jun 21 2023

3y: Travehweek

TORONTO — Thanks to its 24 miles of golden beaches, cosmopolitan dining and
nightlife, world-class shoppingiisand amazing nature encounterssie not to mention an
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On the Horizon & Marketing
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Upcoming Events - End of FY23

JULY - SEPTEMBER 2023
“ VIRTUOSO

sSpirit

« Spirit "ClasicdColombiand FAM
» Destinations International

* Pleasant Holiday's Webinar

* Cruise Planners Land Forum

» Virtuoso Travel Week =2 GRUISE PLANNERS
. ESTO 3/ Voun Lans ano caunes ExperTs
« VACATIONS!

» Signature Travel Network, Owner's Conference Signature
» Delta Vacations University .
* Visit Florida Peru & Ecuador Sales Mission o

New

» LIEB Luxury Operator German FAM Sept 23A:~D ELTA

VACATIONS




Co-op Marketing Initiatives
B2B,B2C,B2B2C

* PhoenixnternationalPublishing/TraveGuides
» BedsOnLing HotelBeds

* IPW-MediaBuy

* NorthStar VF

» LadeviCruiseLinesAnnualAddition

* PleasantHolidays

* AzulViagens

» SignatureTravelNetwork

» TaConnect

* VAXVacations

 MundoTuristico FITArgentina
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[adevi Cruise

Peru, Ecuador, Mexico, Chile, Argentina

I- i ESTADIAE EH5T 310 306 0410 i
EREESERVASBRADISSONCARTAGENA COM i

Fort Lauderdale le da la bienvenida a todos
bajo el sol

Fort Lauderdale cuenta con una gran variedad de atractivos
para que los viajeros puedan disfrutar una estadia antes o
después de un crucerc desde Port Everglades.

Continuar leyendo en www.ladevi.info

TODOS LOS CAMINOS . }
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18 NIGHER AL SRIO, MANLAL | CRUCERDS 2003

Fort Lauderdaleledala
bienvenida a todos bajo el sol

El destino cuenta con una gran variedad de oportunidades
para que los viajeros puedan disfrutar una estadia antes
a después de un crucero desde Port Everglades.

seater Fort Laudenda-

2 le da |3 bierenida

& DS 8 UnG coman-
dad vibwante, llena de beleia
tropical y deficlas cosmopali-
tas. & continuacidn, i vista-
70 & akunas de las excepio-
nales ofertas dal desting, per-
Tectas para ung esadia antes
O despuses de N Crstens des-
de Port Evenglades,

MATURALEZA

Desda paseasan Mdndes-
lizador &n los mundialmante
famosas Everglades hasta 3
axploracitn de Flamingo Gar-
der: ¥ Buttedly Warkd, al vi-
qrante ke esparan impresic-
nanies endueninds con ia na-
turaleza,

En ese arden, millas de
playas goradas v dogenas de
pargques ¥ reservas brindan
Impraslonanies escenarics

nanurales que son perlectos
para practicar esrdigue, bu-
£80, caminatas, cilisma, ka-
yak ¥ mas,

MODA

LasWEitantes seguramain-
e encontraran g fabuloso
en Sawprass Mills, al desting
i SO paras CAteT e g mas
grande de Estados Unados, o
en les Muchas Giros lugares
de gompras con ofertas gas-
trondmacas v vida nocturna,

[eesdie Las Qlas Boulkevand
y Gilfstream Park hasta las
impresionantes tiendss mi-
noristas de Galleria Fort Lau-
derdale y Dania Posnta, Graa-
tar Fort Laldendale esun pa-
raisg para |as compras

HAVEGACIONES
Can mis de 300 millas de
vlas Nissdales esodnicas, ¥ re-

Gragtar Fort Lasderdales sobreaals
delicias

CanECida oMo a C30Ea! murn-
dial de la nawegacidn, ng hay
mejor lugar para disfrutar de
parsens en e agua,

Las viajeros puoeden elegir
enireunawaredad da recarr-
s ecakigicos y orugenos, in-
cluidal slemare popuan Wa-
ter Taxi, que ofrece un pase
e todo &l dia a 11 paradas
Itieaies. para recormer &l cen-
tre e Fort Lauderdale, Ho-
Nywenod Beach ¥ mas

CULTURA

La diverss escana artist-
Ca 'y cultural de Greater Faft
Lauderdale estd lista para
Inspecar can fasdinantes M-
5O05, 3TEE ES0ANCAS g o3
58 mundial ¥ encantadoras
afraccines come el Bannet
Hipuse Museum & Gardens y
Do town Hollywood Mural
Project,

GASTRONOMIA

Los mas de & 000 resta-
raetesde la ona Cisen tandon
[odas lasoocings imaginables,
inchuigos muches estableci-
mientos de melle ¢ cena, o
aqiszlios dirlgidos por chefs
galardonades,

&sl, as pesible sabg-
rear 3o sansacionas an The
Kathering, del chef Timoen Ba-
g, gatard gnado coma sami-
fina@sta de James Beard én
2023 coma “Major chef da|
sueT; o an DUNE, de Lawrent
Tourgrdel

EMOCIGON

Dzl bares en 13 azotea
o clangdestings hasta ks me-
JOTes Teecs en el Seming-
le Hard Rock Hotel B Casing
Hallywood, hay mudha para
hater despids de que se po-
e el =0l

Lis aventurencs durante el
dla pueden dafadtar del bu-
cag an U Tasanante mund
subemanirg v doeminas el emo-
cianante arte del Nybaarding
con Agua Flight, entre oiras
grandes actividades.

FORT LALDERDALE ]

Bienvenidos

TODOS BAJO EL SOL

=
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BANIR MARIN NSNS

Ievwitm a bus clentes que lagan a Port Everglades a vivir uns imolvidable experiencia pre o pq:l:
crucers #n Greatar Fort Lauderdele, un destine de playas bospitalario y dpkoo. Pfﬂmhrin
de kilémeitros de playas doradns. la Fescinents naberslers de los famoaos Evergiades,

extracrdinarias op s da comp Emakr
mi informacidn en VisitLsuderdsls com Travel-Trade.

antret i ¥ mucha mas, Encusnbra
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8 F;:n Lauderdale da la bienvenida a
“ todos bajo el sol

(® Fort Lauserdale euenta con una gran variedad para aue los vijeros pusdan
an Port

tanes y primoros oficiales

tes 0 después ds — Everglades.

~ Conocedores da la cultura

© exploradores culinarios

"~ #is noticias que pueden interesarte:

© wishiseuanien

-

[rt——

Deli tu comentario






Hotel Beds / BedsOnline (February-June) BMVIST

VS VS
COUNTRY 2019 yloyy: 2023
2019 2022
CANADA 54% 39%
USA 30%

UNITED KINGDOM 24%
GERMANY

e SWEDEN 20% 98%
T DENMARK

g NORWAY
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2,400 FOLLOWERS o " |

Visit Lauderdale @ Q Fort Lauderdale, United States % Destination & 2401 Followers

10,200 POST IMPRESSIONS IN
THE LAST 6 MONTHS TV oyl

© About “The recovery has been constant™; Visit Lauderdale is always welcoming Canadians -
Travelweek
[_] Webinars
HABID TAIJKS m I I RVIEW Read the full story: https://www.travelweek.canews/the-recovery-has-been-constan
(7] Events t-visit-lauderdale-is-always-welcoming-canadians/
AIRIN
G TO DAY BB Resources

& People

PARTNER PAGES CAN BE

CREATED

O)[0)lt's Better

brightline Go:BEACH
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LIEB Initiatives April-June 2023

o T




Fiscal Year

2024
Global Trade
Activities

Preview



Canada & Europe

FY24 -October - September

* Focus on Key Markets: Eastern Canada;ltéfand and Germany
« Secondary Markets: Scandinavia, Italy and France
* Partner Opportunities:
o IPW 24 LAin May
o Outdoor Adventure Shows Toronto Feb 2024/ Montreal March
2024
o TravelMarket Place, Toronto June 2024
o Canadian Missions (surrounding show opportunities)
o Transat Academy September 2024
* [uxury Market
o Virtuoso Canada On Tour Events
o EMEA On Tour Events
* FAM Opportunities: German [uxury, Canadian Airlines, UK/

Ireland, Domestic based Receptive Tour Operators

VISIT
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LATAM

FY24 -October - September

* Focuson KeyMarkets Brazil,Colombia,Mexico
* Introto SecondaryMarkets Peru,EcuadorCentral America
» PartnerParticipationOpportunities
o ANATO, Colombia / February2024
o WIMLATAM, Brazil/ April2024
o FIT Argentma / September2024
o Central America Roadshow with Spirit - TBD
o ABAV &Sales Mission/ September 2024
* [uxury Market/ Virtuoso Events m Mexico
* FAMS: Brazil, Visit Florida Mega Fam, Spirit Airlines,

Mexico, Receptive Tour Operators

VISIT
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DOMESTIC

FY24 -October - September

* Partner Participation Opportunities
o Apple Leisure Group - Ascend / October 2023
o Cruise World / November 2023
o Cruise Planners/ November 2023

o Travel & Adventure Shows

m Chicago/ January2024
= Washmgton DC / February2024
= Atlanta / March 2024
o CLIACruise360/ April2024
o ASTA GlobalConvention/ May 2024
o Delta Vacations University/ September 2024
o JetBlue Vacations Tramings / TBD

o Sales Missions/ TBD

VISIT
< LAUDERDALE




DOMESTIC Cont...

FY24 -October - September

* Partner Participation Opportunities
o FAMS
m JetBlue Vacations/ October 2023
= Cruise World / November 2023
= Cruise Planners/ November 2023
B Cruise360/ April 2024
® GTM Pre and Post/ July2024
o ASTA South Florida Chapter
= [ooking for monthly hosts for meetings
m Holiday Showcase in December and Spring Affair
o Offers as giveaways for webinar tramings and ongoing
mnitiatives.

VISIT
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LAUDERDALE
LOYALIST

e 5

LAUDERDALE
LOYALIST

.l

1,552 Registered
2022 TRAVEL WEEKLY 1 90 53 Started

GELLAN 596 Graduated
ILVER AWARD

WINNER
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Introducing: Theodore Botimer

Vice President, Research, Strateqgy
and Revenue Management
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April 2023

OCCUPANCY AVERAGE
DAILY RATE

" 5214.96

May 2023

OCCUPANCY AVERAGE

DAILY RATE
68% 69%

$176.20

June 2023

OCCUPANCY AVERAGE
DAILY RATE

4% below 2019
3% below 2022

SUPPLY

19%

above 2019

0.2%

below 2022

DEMAND

13%

above 2019

3%

below 2022

30% above 2019
1% above 2022

REVENUE PER
AVAILABLE ROOM

$164.03

24% above 2019
2% below 2022

HOTEL REVENUE

41%

above 2019

2%

below 2022

9% below 2019
3% below 2022

SUPPLY

19%

above 2019

1%

below 2022

DEMAND
8%

above 2019

4%

below 2022

34% above 2019
3% below 2022

REVENUE PER
AVAILABLE ROOM

$119.61

22% above 2019
6% below 2022

HOTEL REVENUE

440

above 2019

1%

below 2022

6% below 2019
2% above 2022

SUPPLY

19%

above 2019

1%

below 2022

DEMAND

12%

above 2019

1%

above 2022

$154.05

29% above 2019
1% above 2022

REVENUE PER
AVAILABLE ROOM

$105.55

21% above 2019
3% above 2022

HOTEL REVENUE

449%

above 2019

2%

above 2022
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Hotel Metrics

2023 Year-to-Date
JEIRESY" T | L

OCCUPANCY AVERAGE

DAILY RATE

HOTEL
REVENUE

above 2019

5% below 2019 above 2022

1% above 2022

29% above 2019
7% above 2022

REVENUE PER
DEMAND AVAILABLE RO OM NEW SUPPLY

above 2019 above 2019

above 2022 229% above 2019 above 2022

9% above 2022
*3 hotels (410 rooms)

in pipeline for 2023



Comparison of Segmentation Mix

2019 vs. 2022 vs. 2023 (Apr-May)

2022
Occupancy

A

755K/Mo

VISIT
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EVERYONE UNDER THE SUN

841K/Mo

ADR

W Transient mGroup m Contract

2019

2022
Demand

o T
B

2023




Hotel Forecast vs Performance

Jan-Jun Forecast Actual %Difference
2023
Occ 78.7% 75.7% -4%

ADR 208.98 $211.50 1%
RevPAR $165.74 $160.01 -3%

CY 2023 Forecast

as released Nov 2022

cC ADR RevPAR
0% $190.20 S$144.55




Tuesday, August 1%, 10 am

What goes up, must come down?

Hear the latest forecast news
straight from the source L
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FLL Passenger Volume
Monthly YoY in Millions

YTD 2023 passenger volume
is 14% higher than YTD 2022

2020

Chativerrms Cavd |l matidAvrAAlA LAl narAa~Ad LindtAavim st immal Alvia A rd
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www.visitlauderdale.com/partners/market-research/

MARKET RESEARCH

The f{:llowing tourism ma rketing research iIs mmpiled b}r the Greater Fort Lauderdale Convention & Visitors Bureau.

Detailed Statistics

Dynamic dive into lodging metrics, tax revenues, employment, visitation sources, and more.

s GFLCVB Hospitalit}'&purt [best viewed In Gcogle Chrome

Group pace report

Hotel performance forecast
Convention/large group list
e 2022 Visitor Profile

.... and more
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EVERYONE UNDER THE SUN

VISIT
< LAUDERDALE

Ll
el
=L
[ |
(= =
Ll
=
e |
=C
P |
Ll
(= =
b |
(s
Ll
L

[eisure Lauderdale

N
- .
o SRS
—~ X v 22
~ .
A
< Q 9 o
cBzzi
al BC
O
T
2 gt

LT i

A —— T

—— rksu




ﬂﬂ!.:h




AR VISIT
= LAUDERDALE

EVERYONE UNDER THE SUN

.
IR Wy Nl T St
polmasied 0 W




	Slide Number 1
	Slide Number 2
	Slide Number 3
	Slide Number 4
	Slide Number 5
	Slide Number 6
	Slide Number 7
	Slide Number 8
	Slide Number 9
	Slide Number 10
	Slide Number 11
	Slide Number 12
	Slide Number 13
	Slide Number 14
	Slide Number 15
	Slide Number 16
	Slide Number 17
	Slide Number 18
	Slide Number 19
	Slide Number 20
	Slide Number 21
	Slide Number 22
	Slide Number 23
	Slide Number 24
	Slide Number 25
	Slide Number 26
	Slide Number 27
	Slide Number 28
	Slide Number 29
	Slide Number 30
	Slide Number 31
	Slide Number 32
	Slide Number 33
	Slide Number 34
	Slide Number 35
	Slide Number 36
	Slide Number 37
	Slide Number 38
	Slide Number 39
	Slide Number 40
	Slide Number 41
	Slide Number 42
	Slide Number 43
	Slide Number 44
	Slide Number 45

