




•

•

•

•

•

•

•



LAUDERDALE LOYALIST PASSPORT







•Michigan / Ohio Sales Mission

•Global Travel Marketplace 
(GTM) Elite

•GTM Pre and Post FAMs

•Cruise Planners Luxury Forum

•Royal Caribbean Trunk Show

Domestic July – September 



• AAA Travel Conference 10/24 – 10/28

• Cruise World 11/6 – 11/8

• Signature Travel Network Annual Convention 11/11 - 11/14

• ASTA South Florida Holiday Showcase 12/3

• AAA The Auto Club Group Ship Inspection FAMs 12/6 - 12/8

• Chicago Travel & Adventure Show 2/1 – 2/2*

• Texas Sales Mission with Dallas Travel & Adventure Show 3/18 – 3/23*

• Cruise 360 Tradeshow 4/24*

• ASTA Annual Travel Advisor Conference 5/20 – 5/22*

• GTM FAMs* and Elite Conference 7/8 – 7/15

• Cruise Planners Luxury Forum 8/4 - 8/7

• Delta Vacations University 9/12 – 9/13*

       * indicates Partner Opportunity 

Domestic – Upcoming FY2025



•Visit USA, Peru Webinar

•Spirit / Colombia FAM

•Brand USA: Colombia & Brazil 
FAMS

•Azul Viagens / Celebrity FAM

•FIT Tradeshow, Buenos Aires

Latam: July – September 



• Portugal/ Spain Exploratory Sales Mission 10/20 – 10/25

• Interep, Brazilian Virtuoso Tour Operator FAM 11/1 – 11/4

• Celebrity Mexico Pre & Post FAMS 11/7 - 11/9 & 11/15-11/17

• Chilean Tour Operator / Marriot FAM 11/16 - 11/18

• Spirit / Latam FAM 11/22-11/25

• FITUR Trade Show, Spain 1/22– 1/26*

• ANATO Trade Show, Colombia 2/25 – 2/28*

• Mexico Sales Mission with Visit Florida 3/10-3/14

• WTM LATAM Trade  Show, Brazil 4/13-4/16*

• Diversa Turismo, Brazilian FAM 5/14-5/16 & 5/19-5/21*

• Brazilian Sales Mission, 2 Cities 9/21-9/24*

• ABAV Trade Show, Brazil 9/25 – 9/26*

• FIT Trade Show, Argentina 9/27- 9/30*

       * indicates Partner Opportunity 

Latam – Upcoming FY2025



Latam – Project Work FY25

•ARGENTINA:
• Visit USA Trainings & In person activities 

• Rosario, Sante Fe, Bahia Blanca, Mendoza & Cordoba
• “Florida Days” B2B Trainings with Operators

• Ola, Aero, Sudameria, Siga, Leisure Express
• Al Mundo Summit
• ECTU
• Visit Lauderdale Culinary Activations

•BRAZIL:  
• “Florida Days” B2B Trainings with Operators: February & June
• Tour Operator Activations, Trainings & Co-Ops

• CVC, Agaxtur, BeFly Travel, Abreu, Visual Turismo, Diversa
• Visit USA Trainings & In person activities 
• Agente Tá On Campinas – Azul Viagens - August
• Virtuoso Sao Paulo
• WTM LATAM, Sao Paulo 
• ABAV, Rio
• Visit Lauderdale Sales Mission (Belo Horizonte & Sao Paulo)

•COLOMBIA:
• ANATO, Bogota
• Visit USA Trainings & In person activities 

• Bucaramanga, Pereira and more
• Tour Operator Activations, Trainings & Co-Ops

• Bestravel, Pricetravel, and more



•Orlando Sales Mission

• Scandinavian Air Canada FAM

• Travel Market Place Calgary/ WestJet Campus

•Hablo UK/ Ireland FAM

• Brand USA MEGA FAM

• VUSA Switzerland Road Show, 5 cities, 3 days 

 and over 300 TA’s (Lieb)

•Unique Luxury Trade Show in Mallorca

 40 1:1 Luxury operator meetings (Lieb)

EME / Canada July-September



• Virtuoso On Tour Halifax 10/16/24

• Brand USA Travel Week London 10/21-10/24/24

• Visit FL Canadian FAM 11/3-5/24 * 

• Lieb / Air Canada German FAM 12/4-12/7/24 *

• Brand USA India Sales Mission 1/15-1/22/25

• IITA (International Inbound Travel Ass.) Salt Like City 2/9-2/12/25

• Outdoor Adventure Toronto 2/21-2/23/25 *

• USA Travel Show Copenhagen 2/27-2/28/25

• Swansons Consumer Show Malmo, Sweden 3/1/25

• ITB-Berlin Germany 3/4-3/6/25 *

• Outdoor Adventure Montreal 3/21-23/25 *

• Virtuoso On Tours (Montreal and Toronto) April 25

• Canada Connect Brand USA Mission 4/28-5/2/25

• IPW Chicago 6/15-18/ 25 *

• Orlando Sales Mission July 25 *

       * indicates Partner Opportunity 

EME/ Canada – Upcoming FY2025



Lieb & Ignite 2025

• Continue to support Visit Lauderdale 
on Contractual and Project Basis

• Lieb expansion to include more 
regions in Europe

• Lieb and Ignite to attend conferences, 
roadshows and missions throughout 
Europe

• Will conduct operator and agent 
training programs, promote 
Lauderdale Loyalist

• Develop FAM Tours to GFL region, 
both Trade and Media

• Create Media/ PR Co-Op and 
campaign opportunities throughout 
Europe

•     
   



• Hablo Communication Platform, create 
your own page at no cost to you

• Media and Promotional tool for your 
place of business

• Add information to your page as often
     as you wish, FREE ADVERTISING

• Hablo FAM Development for FY 25

• Lauderdale Loyalist promotion for Visit 
Lauderdale on Hablo platform

• Visit Lauderdale has 4700 followers to 
date

•     
   

HABLO 2025  Nbd, just taking our year-round sunshine to the largest spherical 
structure in the world. 

Greater Fort Lauderdale welcomes everyone under the sun to our 
golden shores. Roll the dice, then catch a wave!  

#VisitLauderdale #EveryoneUnderTheSun #spherevegas
...see more

150 plus likes, 34 comments and 556 impressions in 3 days
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FY25 Global Trade Marketing

• LATAM

• Agaxtur, BR
• Despegar, (7 countries)
• Price Travel, MX & BR
• Orinter, BR
• Vidatur, PE
• Petra, MX
• Interep, BR
• CIC, AR, BR
• Azul Viagens, BR
• Travel Services, AR
• Viajes El Corte Ingles, COL
• ABC Mundial – ARG, COL
• Mundo Turistico – LATAM
• Ladevi/ Panrotas - LATAM

• DOMESTIC

• AAA NE

• AAA National

• Signature

• VAX Vacations

• Northstar Media Buy

• 6 Videos

• Webinars

• Print & Digital

• CA/ EMEA

• Air Canada

• Porter Airlines

• Air Transat

• My Cruise, Scandi

• Tour America, Ireland

• Sunway, Ireland

• Jetset

• Trailfinders

• Baxter

• Travel Industry Today



NEW!
SOCCER GUIDE

CO-OP OPPORTUNITY!





Leisure Lauderdale
HIGHLIGHTS

Followers from:

USA, CA, Argentina, Colombia, 

Portugal, Mexico, Brazil, UK, 

Ecuador, & Germany



Tuesday, January 14th, 2025
9:30 a.m.

Virtual
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