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Tourism Sales Engagement Highlights (July)

Q3 2019: Trainings, Trade Shows & FAMs

JetBlue Engagement / Salt Lake City Mission (Salt Lake City, Utah) 
• JetBlue lunch & learn to 120 sales reps
• Sales calls and Travel Advisor lunch and learn for 30 advisors

Global Travel Marketplace, East (Hollywood, FL)
• 12- Thirty- minute boardroom presentations to over 144 advisors
• 2 days of one-on-one appointments with 70+advisors
• Hosted welcome reception at Diplomat Hotel for 250 guests

International
• Creative Exchange  - Shoreditch Mural (London) 

• “Art Swap” event in the UK with the Graffiti Kings
• Network event and sales call with

25+ key operators and media in UK/Ireland
• Sales Calls Toronto-based wholesalers, trade and media partners

• Air Canada/Air Canada Vacations, TravelBrands Tripcentral.ca, 
WestJet

• Brand USA
• Baxter Media, Travel Industry Today



Tourism Sales Engagement Highlights (Aug)
Marriott Engagement / Omaha Mission (Omaha, Nebraska)
• Marriott lunch & learn tradeshow - 500 sales reps
• Sales calls and meeting in Omaha 

Virtuoso Travel Week (Las Vegas, Nevada)
• 4 days of one-on-one meetings with luxury travel advisors (over 450 appointments)
• Destination panel presentation 

ASTA Global Convention / FAMS (Hollywood, Florida)
• Hosted 9 travel advisors for Post Conference FAM
• 2-day tradeshow with ten hotel partners
• Hosted welcome reception for over 600 at Gulfstream Park

Education Seminar for Tourism Organization (ESTO)
• Professional development

International
• International Inbound Travel Association (IITA) Board Meeting
• Brazil Sales Mission

• Sao Paulo (35), Belo Horizonte (51), Rio de Janeiro (48)
• Travel agent trainings (Brazil):

• Agaxtur: 32 sales staff members
• ViajaNet (With Visit Florida and Visit Tampa Bay): 36 TA’s

Q3 2019: Trainings, Trade Shows & FAMs



Tourism Sales Engagement Highlights (Sep)
Apple Leisure Ascend Conference (Philadelphia, Pennsylvania)
• Tradeshow with 3 partners; 600 + travel advisors in attendance

Delta Vacations University (Detroit, Michigan)
• Tradeshow with 2 partners; 2000+ travel advisors in attendance

ASTA Small Business (Aurora, Colorado)
• Tradeshow with 1 partner; 400 advisors 
• Roundtable engagement sessions with 200+ advisors 

International
• Brand USA Travel Week Europe (London, UK) 

30+ appointments with Euro/UK/Ireland tour operators
• La Cita Trade Show – Kissimmee, FL

• 18 wholesale appointments
• 9 media appointments

• Germany Sales Mission
Munich, Frankfurt, Hannover, Hamburg
• 65 wholesale partners
• 19 media 

Q3 2019: Trainings, Trade Shows & FAMs



Tourism Sales – Market Outlook & Update Forum

Q3 2019

Topics discussed/presentations:

• GFLCVB Agency Update
• Broward County Aviation - FLL
• Port Everglades
• Travel Market Insights (2018 Int’l #s)
• American Society of Travel Advisors
• International & Domestic 2020 program highlights
• More than 95 partners in attendance

Full presentation available:
https://www.sunny.org/partners/market-research/

https://www.sunny.org/partners/market-research/
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• CVENT Connect, Las Vegas July 8-11

• Network Distribution Lunch Presentation, Schaumburg July 9

• FSAE Annual Conference, Jacksonville July 10-12

• Destinations International, St. Louis July 23-26

• Bus Drivers Association Presentation, Itasca July 23

• CESSE Trade Show, Baltimore July 23

• SmithBucklin Planner Reception, Chicago July 25

• Summer Splash Destination Preview, Fort Lauderdale July 25-28

• ASAE Annual Meeting & Expo, Columbus Aug. 10

• FICP Canadian Seminar, Toronto Aug. 12

• Canadian Meeting & Events Expo, Toronto Aug. 13-14

Group Sales Events & Tradeshows

MPI-CAC Golf Classic Reception



• MPI Sunshine Education Summit, Orlando Aug. 19-23

• Connect Marketplace, Louisville Aug. 25-29

• Kellen Annual Meeting & Tradeshow, Tampa Aug. 26-27

• North American Wholesale Lumbar Association Aug. 27-28

• HMI Annual Client Supplier Gala, Montreal Sept. 4-5 

• Governors Conference, Boca Raton Sept. 4-6

• Destination Celebration Tradeshow, Indianapolis Sept. 5

• IMEX America, Las Vegas Sept. 9-15

• Dine with Destinations Client Event, Sept.11
• NCBMP event, Washington Sept. 12
• Leading Authorities National Baseball Client Event, DC, Sept. 13 

Group Sales Events & Tradeshows

PCMA Visionary Awards



• HelmsBriscoe FAM Presentations Sept. 27

• MPI NJ September Education Program, New Brunswick Sept. 27

Group Sales Events & Tradeshows

Spring Destination Preview Bike Tour



• National Electrical Contractors Association, July 9
• AmeriSource Bergan ION, Aug. 19 
• Consortium Healthcare Plans, Aug. 20
• Florida Dept of Transportation, Sept. 8
• Association of Home Office Underwriters, Sept. 9  
• Eppendorf, Sept. 27

Group Sales Site Visits

Booth at IMEX America 2019



_________

Sports
Development
_________

Q3 2019



Sports Highlights
• Teen Masters Bowling Tournament
• AAU Taekwondo National Championships
• AAU Karate National Championships
• USA Volleyball High Performance 

Championships
• US Junior Judo Open Championships
• USTA Boy 14s National Clay Court 

Champs (Tennis)
• USTA Girls 14s National Clay Court 

Champs (Tennis)
• Dig the Beach Series (Volleyball)
• Ed Finley Southern Regional Barefoot 

Water Ski Championship
• SUTS Summer Final South Classic 

(Basketball)

• LATAM International Ice Hockey Cup
• Senior Swim Championships
• Bowling Tournament of the Americas
• National Wrestling Coaches Association 

Convention
• Newbreed Grappling Tournament
• STA vs Bergen Catholic Football Game
• Davie United Soccer Friendlies
• Davie Pro Rodeo
• Brazil vs Colombia ICC (Soccer)
• Senior Swim Champs
• United Soccer Cup
• Bugfest (Lobstering Festival)



AAU Karate National 
Championships, with over 1500 

athletes plus coaches and families

AAU Taekwondo National 
Championships, with over 2600 

athletes plus coaches and families



USA Volleyball High Performance Championships, 
with more than 1800 athletes plus coaches and families

https://www.google.com/imgres?imgurl=https%3A%2F%2Fwww.miamiherald.com%2Fsports%2F6orx3a%2Fpicture163087758%2Falternates%2FFREE_1140%2FUSAvolley&imgrefurl=https%3A%2F%2Fwww.miamiherald.com%2Fsports%2Farticle163087763.html&docid=BNJAB6Rs384-dM&tbnid=eLl10NhbilBeYM%3A&vet=10ahUKEwi3l5SXuZTlAhWCT98KHVCSBTYQMwhNKA4wDg..i&w=1140&h=713&bih=967&biw=1920&q=usa%20volleyball%20high%20performance%20photos&ved=0ahUKEwi3l5SXuZTlAhWCT98KHVCSBTYQMwhNKA4wDg&iact=mrc&uact=8


National Senior Games & Cheer and Dance clients entering contest to win 
SUPER BOWL 2020 tickets at CVB Booth at Connect in Louisville, KY



• IAEE Women ‘s Leadership Forum 
at Connect Summit, Louisville, KY

• Connect Sports Conference, 
Louisville, KY

Attended Industry Events

Featuring guest speaker Dr. Hackie Reitman, 
surgeon/boxer/writer/film maker 

and the brilliant mind behind Different Brains
discussing mental health and sports.

https://www.facebook.com/different.brains/?fref=mentions&__xts__%5B0%5D=68.ARDMyEaTftdpTRiHbx3xbL86tCaFCNgyxLdVKiV3XJ_W1rHwncON8xRy6qepwFoJhW99Vp8STgWA-JQHGBF85l9L_Mroi_gm_nHxx0PnMSVhDmxXQRYwaj-1I7UoECDhc-YM3ylUbw_H69URzB9lKUeqG45YTNu8REr-JKNkQ_qlsREDYacu2dBfx9h3BDFhfErPqFOmqzP61dbLq-XyL9Y5vMRcblqAeiNJoWYh_FoA1xj2Ew9dFAh31J0jR2T7Difn_4tJ0cdZ4asu8k54WR9nNNouwoi4yWfv7bEV3GsHhzbwr-EQggna2vXO6A4fkVeEPJ-3-ATG9CrwInaYHW424kG8Fe0xzIQaruJDu0g35bcGjn1A017i2qaWy0f8OQP2XvtDeFIXXXTmvUmu2Q7p70Hbg-lZlIa69Iof4TttywSVHvQTXmmQ00YNzkqAl7apxGLiAuVnboQRE2pSjnQQ8apB16VPnouSfAcJjWYiq0NijosMUbCvMspThjXaYfiPM2IuKnysubMjZ05DfaMs0qwWDV_V2V_8NSv0ZVyRX77o0yv4WfJkqx_Jra5-4nEdviUYOwqM24bIwamCLASFvAGG2o2wIPBB6OU0ol7Qe4wbm6RRm1QLO-BTwZUulR56G5QM-yjDNdCIZnXB6lRL2p02DZrWbMAbKSuVMJhpWpoVykYCR02XlEJ4yQEy0En3gKKpYR7ASed4XSrRl0lKtWD69T_eJtemygdCRvo8ypx_F1vjOKn5zS9F_A4sVfcZxJseqWT7Ya5_TK49LPtwFNqlnu_P3uoZvp4p04ZMzb5aHRCsO5GHgP2i2JNXPSSnoZg9szzxrJFxTSY_Ahy5mdSgaGQASKVfSsZ0XXUQEIoEyRftiYWdsDsccxaMZ0pkiss8VM54dcxE3eoFlLl-OmgGYV1Mvm1HsduO&__tn__=K-R


With more than 4000 in attendance



• Regional SportAccord Pan America Conference 2019
• PanAm Sports Americas Best Practices Seminar 

PanAm Athletes Gala December 2019
• National Senior Games June 2021
• Florida Senior Games December 2019 and 2020
• CMAS Fin Swimming World Cup for 2020/2021 
• Florida State Pepsi Bowling Tournament 2020
• National Horseshoe Pitching Championships 2021
• NHL All Star Game 2021
• USA Track & Field U20 Outdoor Championships June 

2020
• AAU National Convention 2022

• National Wrestling Coaches Convention 2019/2020
• MIC Football USA November 2019/2020
• Florida Sports Foundation Summit 2020
• USA National Beach Volleyball Tour Junior 

Championships July 2020
• NFL Combine Prep January 2020
• Last Man Standing World Cup of Cricket November 

2020
• Rugby Americas North 5s January 2020/2021
• 2021 JCC Maccabi Games 
• Formula 1 Grand Prix 2021

Future Sports Highlights and Prospects



_________

Multicultural
Business

Development
_________

Q3 2019



Multicultural Development Quarter 3 Highlights

• National Association of Negro Business Women’s Conference - July 2019
• American Tennis Association National Championships - July 2019
• Latin American Association of Insurance Agencies - July 2019 
• Caribbean Premier League T20 Cricket - August 2019
• Black Meetings & Tourism Magazine Hosted Buyers Program - August 2019
• Cricket - West Indies vs. India T20 Tour - September 2019
• ICABA Global Business Hall of Fame - September 2019
• IMEX – African American Meet-Up (Las Vegas) - September 2019



African American Meet-Up

• First Time Ever Program At IMEX

• More Than 50 New Planners And 
Organizational Leaders

• Brand New Leads For Future Business

• Partnership With Bahia Mar And Black 
Meetings & Tourism Magazine

• Opportunity To Share GFLCVB’s 
Multicultural Initiatives and Exposure To 
New Convention Center Hotel



ICABA Global Hall of Fame Highlights

• Hosted National and International Leaders 
from around the globe

• Regional participation provided attendees 
with opportunities to participate in Master 
Classes hosted by leaders

• GFL was highlighted in the videos that will 
be used for future destination marketing

• Leaders included ambassador Andrew 
Young, Arnold Donald, CEO Carnival Cruise 
Lines, Yvette Miley, MSNBC



Upcoming Multicultural Development Highlights

Conferences and Travel:  

• Connect Faith Conference, Grand Rapids: October 2019

• National Coalition of Black Meeting Professionals, New Orleans: November 2019 

• National Conference Of Black State Legislators: December 2019

• National Newspaper Publishers Association: January 2019
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JULY
Total Groups:  60 Total Room Nights:  21,534 

Attendance:  8,277

AUGUST
Total Groups: 27 Total Room Nights:  11,549

Attendance:  7,367

SEPTEMBER
Total Groups:  19 Total Room Nights:  10,173

Attendance:  3,737

2019 Q3 Recap

Welcome to GFL



National Commission on Correctional Health 
Care (NCCHC)
October 12 - 16, 2019
1,400 Show Attendees & 750 RPN/3,200 TRN

61st Annual APS Division of Plasma Physics 
October 21 - 25, 2019
750 Show Attendees & 620 RPN/2,850 TRN

Fort Lauderdale International Boat Show 
October 29 – November 3, 2019
125,000 Show Attendees & 1,152 RPN/7,000 TRN

Upcoming Events

Housing Services & Major Events



Destination Preview 
(FAM) Support Services

• Post-ASTA FAM:  
Domestic (Aug)

• Travel Impressions FAM: 
Mexico (Sept)

• Viajes Exitos FAM: 
Colombia (Sept)

Q3/1819 FYTD Attendance: 53/185 
Q3/1819 FYTD Partners Engaged: 20/181



Destination Group 
& Event Services

• Global Travel 
Marketplace (GTM)

• Florida Airports Council 
(FAC 50th)

American Society of Travel 
Agents (ASTA 2019)

•
Florida Institute of Certified 
Public Accountants
(FICPA 2019)



2019 Groups & Events



 Weddings and Reunions Booked: 41
 Total Room Nights Booked: 4,248
 Total Actualized: 14
 Florida Bride Show at BCCC – 1,423 Leads!
 New RFP for Family Reunions

2019 Weddings & Reunions

Q2 WOWS



2019 Q3 Training Class

“Great training class, engaged instructor, and great food and snacks.”

“Very informative and fun!”

• 29 attendees including:
B Ocean, Flamingo Gardens, 
Sonesta, Casino @ Dania Beach 

• 100% recommend training

• More than 90% relevant to job
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sunny.org (overall traffic)
Key Metrics July-September 2019 % of Total Traffic

Total Website Visitors 949,081 (+6.5%)
Unique Visitors 640,067 (+6.3%)
Page Views 1,892,864
Average Pages Per Visit 1.99
Average Time on Site 2 minute, 8 seconds
Organic Search Traffic 423,717 sessions 44.65%
Paid Search Traffic 120,565 sessions 12.7%
Referring Websites Traffic 64,260 sessions 6.77%
Direct Traffic 167,496 sessions 17.65%
Facebook Campaigns Traffic 10,554 sessions
Twitter Campaigns Traffic 983
Mobile Visits 551,567
Desktop Visits 305,491
Tablet Visits 92,023



sunny.org
Q3 Summary (July – September 2019)

Total sessions and organic sessions increased this quarter 
over 2018, primarily due to Hurricane Dorian generating traffic 
to the Home and Webcam pages. 

Social traffic from Facebook, Twitter and LinkedIn are also up 
compared to Q3 of 2018. 

Organic search queries are also dominated by webcam and 
‘things to do’ keywords for July-September.

As the content engagement starts rolling out more frequently, 
we should begin seeing increases in organic research in 4-6 
months after the content goes live and begins accumulating 
links and authority. 

Q4 is scheduled to be heavily event focused, which benefits  
the Events section greatly, especially as Google continues to 
push into Events space.



Consumer E-newsletter Stats 

September 
Open Rate:  

8.34%

August 
Open Rate:  

9.66%

July 
Open Rate:  

7.94%
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Media Coverage Highlights
July-September 2019

• Clips: 210
• Impressions: 323,894,246
• Social Media Shares: 2,286

WTVJ, NBC 6: 6 in The Mix (PAID) – August 23, 2019
Segment: Fort Lauderdale Food, Fun and More!

Est. Viewership: 1,693,116
UVM: 1,113,796

Today Show – August 22, 2019
Segment: Beach Ball Bonanza

Est. Viewership: 3,500,000
UVM: 23,917,404

Click logo to view
Click logo to view

https://www.nbcmiami.com/on-air/as-seen-on/_Pride-of-the-Americas_-Coming-to-Fort-Lauderdale-in-2020_Miami-558373382.html
https://www.today.com/video/see-a-today-fan-compete-to-win-the-ultimate-summer-vacation-66971717588


Forbes – September 25, 2019
UMV: 29,788,885

South Florida Business Journal  –
August 20, 2019 
UMV: 4,158,089

Tampa Bay Times – July 11, 2019 
UMV: 4,774,189

https://www.bizjournals.com/southflorida/news/2019/08/20/south-florida-hotel-to-host-international-lgbt.html
https://www.forbes.com/sites/garystoller/2019/09/25/no-one-laughs-anymore-at-the-florida-craft-beer-scene/#2b426cd5626b
https://www.tampabay.com/travel/7-affordable-places-to-travel-this-summer-20190711/


Travel + Leisure – September 13, 2019 
UMV: 3,168,640

Reader’s Digest – August 9,2019  
UMV: 3,514,052

Oyster – July 10, 2019 
UMV: 1,538,393

https://www.travelandleisure.com/trip-ideas/fall-vacations/best-places-travel-november?slide=789292#789292
https://www.rd.com/advice/travel/hidden-travel-gems-cheaper-in-the-fall/
https://www.oyster.com/articles/best-beaches-on-the-east-coast-in-the-u-s/


ASTA Magazine – September 17, 2019  
UMV: 10,000

WLRN – September 13, 2019 
UMV: 165,583

Travel Courier – July 25, 2019 
UMV: 15,905

http://digitaleditions.walsworthprintgroup.com/publication/?i=607795&p=&pn=#%7B%22issue_id%22:607795,%22page%22:80%7D
https://www.wlrn.org/post/searching-giants-inflatable-art-popping-across-broward-county
http://travelcourier.ca/lauderdale-ready-to-welcome-southern-comfort-transgender-conference/


Restaurant + Spa Months Highlights
Spa Months Highlights

• Total Coverage UVM: 5,727,295+
• Total Social Shares: 160+

Restaurant Months Highlights
• Total Online/ Print Audience: 30,354,910+
• Total Social Media Shares: 2,176+
• TV Clips: 3
• Total TV Viewership: 4,580,373

South Florida Sun Sentinel – August 13, 2019
UMV: 4,773,889

El Sentinel – September 12, 2019
UMV: 24,002

Palm Beach Illustrated –
September 17, 2019 

UMV: 9,661

https://www.sun-sentinel.com/238a008e-713e-4d61-b17d-1197f896dc46-132.html
https://www.sun-sentinel.com/elsentinel/fl-es-fort-lauderdale-celebra-mes-restaurante-grandes-ofertas-20190912-hfe6wuqzwfgftmokb6xzw47kxq-story.html
https://www.palmbeachillustrated.com/plan-a-staycation-during-fort-lauderdales-spa-and-restaurant-months/
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Social Media Engagement Highlights
@VisitLauderdale

(July-September 2019) 

Total Followers: 
255,316

Total Impressions: 
876,061

Total Reach: 
663,000

Total Engagement: 
23,564

Total Followers: 
74,578

Total Impressions: 
621,629

Total Engagement: 
8,371

Total Followers: 
33,551

Total Impressions:
599,852

Total Reach: 
452,962

Total Engagement: 
38,453

Total Subscribers: 
1,080

Total Views: 
31,260

Minutes Watched: 
33,850



Top Organic Social Posts

September
23,196 Impressions

19,056 Reach
1,700 Likes

1,858 Engagements

July
13,386 Impressions
444 Engagements

Facebook Instagram Twitter

September
27,761 Impressions

19,496 Reach
1,872 Engagements



Celebrity Social Media Takeover:
Geoffrey Zakarian

July 27-28, 2019
FOLLOWERS:

@geoffreyzakarian – 558K
@visitlauderdale – 32K

@diplomatbeachresort – 17K
@pointroyal – 6K






Social Media Splash Campaign: Restaurant & Spa Months
August 1, 2019

INSTAGRAM PARTICIPANTS INCLUDED:
@visitlauderdale – 32,297
@theterracegrill – 1,235
@thepiazzaitalia – 708

@dunefortlauderdale – 3,634
@valentinocuicina – 5,981

@galleryonefll – 3,198
@lebistrolighthousepoint – 312

@onedooreast – 5,391
@andyslivefire – 1,851

@luigistuscangrill – 848
@browndogeatery – 1,485

@arubabeachcafelbts –2,401
@wildsealasolas –1,195

@bhriverside – 1,334
@dejabluerestaurants - 872

@spaataubergebeach – 1,391
@grandresortspa – 6,525

@marriottharborbeach – 4,349
@planetmassage – 481
@burlockcoast – 1,845
@3030oceanftl – 4,793

@thecookandthecork – 1,040
@15thstfisheries – 2,936

@jacksonsprime3300 – 790
@chimafortlauderdale – 3,963

@steelpanftl – 446
@etaru – 6,782

COLLECTIVE FOLLOWERS: 
97K+



Social Media Micro Influencer Campaign:
Restaurant & Spa Months

August 1-September 30, 2019
@lauderbabe – 11.7K followers @ftlauderdalefoodies – 13.6K followers @nilado – 1.2K followers @venicemagftl – 4.6K followers @floridadatenight – 12.2K followers



Social Media Influencer Visits:
Matador Network “Experiences” FAM

September 15-18, 2019
Travel Expert/Social Media 

Influencer: 
Francesca Murray of 

@onegrloneworld
(42.5K followers)

Anticipated Impressions 
via Matador Network: 

17+ million

Theme: 
Matador Network filmed 
Francesca while visiting
Greater Fort Lauderdale 

with local voice Marisa Folz 
of The Wander Shop 

https://www.instagram.com/onegrloneworld/


Social Media Feature Highlights:
Instagram Stories 

Lona Cocina – Sept 2019 Searching for Giants – Sept 2019 Aruba Beach Cafe – Sept 2019 Flockfest– July 2019 The Dalmar – August 2019
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AWARDS
2019 Hero Award
Greater Fort Lauderdale LGBT Chamber of Commerce

Tiffany Arieagus Community Leader Award

CONFERENCES
Dan Howell Travel Conference, pre-post conference, 
February 2020
GLMA: Health Professionals Advancing 
LGBTQ Equality, 2020
Men Having Babies, June 2020

Diversity & Inclusion Marketing Highlights 

.



ATTENDED

• GNetwork 360 International Business Conference on 
Business, Marketing and LGBT+ Tourism, Buenos Aires.  

• Southern Comfort Transgender Conference, Riverside Hotel 

• National LGBT Chamber of Commerce
• Connect Thrive Summit, San Francisco 

Kicking off the countdown to Pride of the Americas. 
(Pictured here: Stacy Ritter and Richard Gray with 
keynote speaker, Anderson Cooper, CNN)

LGBT+ Marketing Highlights 



Excitement is building and preparations are underway 
for the first Pride of the Americas celebration, April 
21-26 in Greater Fort Lauderdale. 

Hundreds of thousands of visitors from North America, 
the Caribbean and Latin America are expected to 
attend the parade, parties, festivals and international 
LGBT+ business, travel, health & wellness and senior 
conferences. 

The Greater Fort Lauderdale Convention & Visitors 
Bureau is proud to be the presenting sponsor for this 
exciting event. 



Q3 2019



Underground Highlights: July 2019 – October 2019
Economic Impact = $3.6M+ 

Film Permits = 127

Job Creation = 1,683



• CVB, Underground Film and the Museum of Discovery and Science 
partnered to film aerial footage in Greater Fort Lauderdale for the new 
recently opened Fly 7D theater experience

• The Broward County Signature Event, Riptide Music Festival powered by 
Ford, recently announced the two-day festival (November 23-24) will 
feature more than 20 musical performers including The Killers, The 1975, 
The Revivalists, Silversun Pickups, and Judah & the Lion, among others. The 
festival will also highlight fashion in Broward County with a runway fashion 
show and feature an enhanced art exhibition celebration and a robust 
array of culinary food demos.  

Pictured to the right: Stacy Ritter and Noelle Stevenson are shown with local 
artist, Hector Prado, and his manager, Keven Pimental during the event 
“Depiction” at the GalleryOne (Hector’s painting was on display 
representing the film industry in Greater Fort Lauderdale)

Underground Highlights 



• OUTshine Film Festival celebrates its 11th anniversary, Oct 10-20 with more 
than 50 full domestic and international screenings at Savor Cinema and The 
Classic Gateway Theatre

• The Broward Art Guild presented their Fall Fiesta Salon Exhibit, now through 
October 18 at the Broward Art Guild Gallery, where artists bring their 
imagination and creativity with paintings, sculptures, photography, mixed 
media and jewelry

• The Fort Lauderdale International Film Festival (Festival Poster to the right, 
featuring Hollywood Beach) to kick off on November 1st with film screenings 
running through November 17th

• Preparing to attend the Tour Connection Nashville event, attended by travel 
agents, to showcase the destination’s industry friendly hotel collection 

Underground Highlights 
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