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Tourism Event Sponsorship Application 
For an event to be considered for funding through the Tourism Event Sponsorship Program a formal application 
must be submitted no later than six months prior to the start of the Event. Please review the "Tourism Event 
Sponsorship Guidelines" for more information.   

Section 1: Event administration 
All fields in Section 1 of this application must be completed. Attach additional pages as needed.

Legal name of company: 

State the company was incorporated/organized in:  

Contact email: Contact name: 

Title: 

Phone #:  

Address: 

City/St/Zip: 

Name of event: 

Event date(s):  Event venue(s): 

Y 

Y 

Y 

N Is one of the main purposes of this event to attract tourists to Broward County? 

N Will the event marketing target audiences outside of South Florida? 

N Do you have hotel or other lodging partners for this event?  If YES, attach a list to application. 

What percentage of your attendees will stay overnight in Broward County? 

Total projected attendance: Amount of funding requested: 

Total projected room nights: (Total # of anticipated hotel nights the event will generate within Broward County.) 

What percentage of projected attendees reside outside of Broward/Palm Bch/Mia-Dade? 

Why do you expect these numbers?  
If this is an established event, please detail the prior performance of the event (room nights and/or attendance). If this is a new 
event, explain why you anticipate the numbers above.  

Describe the event’s budget 
What is the total budget? What are the sources of revenue? (ex. ticket sales, sponsors, etc.) What is your lowest priced ticket? 
Describe how this sponsorship funding will be used. If we don't fund this event, what impact does that have on your event? 

This is NOT the sponsorship agreement; no agreement is made between parties with this document. 
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About your company 
Tell us about your organization. How many years has the company been in business? Describe what experience the company and the 
management team have in producing similar events. Describe other events the company has produced in South Florida.  

Section 2: Event plan 
All questions in Section 2 must be completed. Attach additional pages as needed. 

Describe the event 
In the summary, describe who the event appeals to and why it would be a good fit for Broward County. If this is not the first year 
the event is taking place, be sure to explain why a GFLCVB sponsorship is needed.

Describe the marketing / promotional plan for the event.  
Description should include budget, media outlets, execution methods as well as how Broward County will be promoted. 

Describe how the local tourism industry is involved.  
For example, are you partnering with local hotels for promotions? Are local restaurants participating as vendors? Etc. 

Metrics to Evaluate Success 
Specifically identify how you will measure success. Outline the metrics that will be used and identify the source. (ex. 3rd party 
vendor, ticket sales, gate entrance counter, etc.)   

Signature (required) Date Submitted

This is NOT the sponsorship agreement; no agreement is made between parties with this document. 
Rev. 3/2021

What format will you submit your evaluation report?  Hotel Room Night Pick-up 3rd Party Study Ticket Sales Receipt

Other: 


	Section 1: Event administration
	Section 2: Event plan

	Group38: Choice1
	Group39: Choice3
	Group40: Choice2
	Text43: Our visual and performance artists represent a wide range of nationalities. We anticipate 75-100 artists will participate in some way in this program. Each artist has a following, collectors and fans. Those followings extend far beyond Broward County to the rest of Florida, the Caribbean, Central and South America. The ArtServe Gallery is well known. The visual art exhibit will be open for 6 weeks, which gives potential travelers many opportunities to visit the area and see the exhibit.
	Text44: Revenues from this grant, sponsorships, art sales, artists entry fees and admissions are estimated to be $12,000. Admission is $10 during the one-night fashion show and artist reception. Admission is free to the public at other times. Much of this grant will go to marketing outside Broward County and to pay fashion model talent and performers. In the event we do not receive the grant, marketing will be limited and talent will be asked to volunteer.
	Text46: ArtsUnited, Inc. was founded in 1999 as a non-profit 501 (c) 3 organization. We are managed by a volunteer Board of Directors with extensive exhibit and event experience. This is the 20th year for Art Explosion.  In our 20 year history, we have never failed to produce a high-quality, well attended event. 
	Text47: This is our 20th year producing ArtExplosion. Many in South Florida look forward each year to this very popular event(s). We are the largest LGBTQ visual art organiztion in Florida, but our audience has always been mostly local. We have alumni that have relocated to Orlando and Gainesville. With our help we want to expand our audience to the entire state of Florida and beyond. With that extension, we hope to connect with artists that can participate in this and future exhibits in Broward County. The ultimate goal being Broward County as the recognized leader in visual artists from the LGBTQ Commmunity. 
	Text49: The Hilton Hotels and Grand Resort have partnered with us for the program. Grand Resort has 1 property in Fort Lauderdale, and Hilton has 14 locations within 5 miles of the event venue. Catering will be provided by a local Broward County vendor.
	Text48: This event is a collaboration with ArtServe. Both organizations will be using their web sites, Facebook and Instagram to market the events. In addition, we will produce a virtual gallery video to post that wil attract visitors throughout the exhibit period. ArtServe has a salaried staff person for Marketing, so that cost is zero. The budget includes $1,300 for social media and virtual video development and editing. 
	Text50: Success will be measured by artist participation, attendance at each event, ticket sales and art sales. Because ArtsUnited and ArtServe are member organizations, we will also measure the number of new members attracted.
	Name: Chuck Williams
	State of Incorporation: 03/31/99
	Email: artsunited1@aol.com
	Title: President
	Company Name: ArtsUnited, Inc.
	DateSubmitted_af_date: 07/13/21
	Address1: 1350 E. Sunrise Blvd #117
	Address2: Fort Lauderdale, FL 33304
	PhNumber: 954-326-8219
	EventName: ArtExplosion 2021 Stories From Within
	EventDate: 9/9-10/23/21
	EventVenue: ArtServe 1350 E Sunrise Blvd
	FundingRqt: 5000.00
	RoomNights: 500
	ProjectedAttendance: 2500
	PercentOvernight: 50
	PercentOutofTown: 50
	RptFormat: Other
	RptFormat-Other: internal reporting
	Signature: 


