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Tourism Event Sponsorship Application

For an event to be considered for funding through the Tourism Event Sponsorship Program a formal application
must be submitted no later than six months prior to the start of the Event. Please review the "Tourism Event
Sponsorship Guidelines" for more information.

Section 1: Event administration
All fields in Section 1 of this application must be completed. Attach additional pages as needed.

Legal name of company: |African American Research Library and Cultural Center

State the company was incorporated/organized in: Fiorida

Contact name: Dr. Tameka B. Hobbs Contact email: [thobbs@broward.org
Title: Library Regional Manager Address: 2650 Sistrunk Boulevard
Phone #: 954-907-6021 City/St/Zip: Ft. Lauderdale, FL 333111

Name of event: 11th South Florida Book Festival

Event date(s): 5,1y 14 & July 15, 2023 Event venue(s): oaRLCC
OY @N Is one of the main purposes of this event to attract tourists to Broward County?

@Y ON Will the event marketing target audiences outside of South Florida?

@Y ON Do you have hotel or other lodging partners for this event? If YES, attach a list to application.

10% What percentage of your attendees will stay overnight in Broward County?
Amount of funding requested: $ 40,000 Total projected attendance: 2,800
Total projected room nights: 50 (Total # of anticipated hotel nights the event will generate within Broward County.)

What percentage of projected attendees reside outside of Broward/Palm Bch/Mia-Dade? 10%

Why do you expect these numbers?
If this is an established event, please detail the prior performance of the event (room nights and/or attendance). If this is a new
event, explain why you anticipate the numbers above.

This will be the 11th installment of the South Florida Book Festival, which features Black authors and thought-leaders.
Established by AARLCC and Broward County Libraries in 2010, the program has attracted hundreds of visitors each year.
This year's event will celebrate 50 years of hip-hop. AARLCC attracts an average of 250,000 each year, with an average
4,000 of these coming during the time of the SFBF. Regrettably, we do not have hotel attendance for the events from years'
past, however give the year's focus on hip-hop culture, we are expecting to draw a much larger crowd.

Describe the event’s budget
What is the total budget? What are the sources of revenue? (ex. ticket sales, sponsors, etc.) What is your lowest priced ticket?
Describe how this sponsorship funding will be used. If we don't fund this event, what impact does that have on your event?

The total budget for this year is $92,000.00. The requested funds will be used to market this event, which will include invited
celebrity-authors, including Luther Campbell, Rick Ross, and Trick Daddy, as well as noted scholars on the history of hip-hop,
spoken word artists, and performing artists. In alignment with Broward County Library's mission to serve as the cornerstone of
healthy and vibrant communities, the event is free and open to the public. This has historically been made possible by the
support of the Friends of AARLCC. Additionally, we plan to engage several area businesses and foundations in order to
gather additional support for this program.
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About your company
Tell us about your organization. How many years has the company been in business? Describe what experience the company and the
management team have in producing similar events. Describe other events the company has produced in South Florida.

AARLCC is the third public research library of its kind in the United States, with specialized archival collections dedicated to
the study of the culture and history of African Americans and others of African descent. Since its opening in October 2002,
AARLCC has become an integral part of the community, offering classes in computer technology and educational,
recreational, and cultural programs. AARLCC has displayed over 38 major exhibits and offered 184 cultural programs to over
895,000 customers.

Section 2: Event plan
All questions in Section 2 must be completed. Attach additional pages as needed.

Describe the event
In the summary, describe who the event appeals to and why it would be a good fit for Broward County. If this is not the first year
the event is taking place, be sure to explain why a GFLCVB sponsorship is needed.

In August 1973, Clive Campbell pulled out two turntables to host a back-to-school party for his sister Cindy in a rec room on
Sedgwick Avenue in the Bronx. Clive became known as DJ Kool Herc and the sound he created by mixing the sounds of
James Brown and Aretha Franklin using his innovative technique became hip-hop. Fifty years later, hip-hop —the music,
deejaying, dancing, and fashion—has massive global impact as a culture and an economy. Its success is a testament to the
creativity and determination of urban youth across the United States to make their voices heard and to have fun while doing it.
“Hip-Hop was never just music,” says rapper Nas. It has been a “voice for the voiceless.” WORD!! Celebrating 50 Years of
Hin-Hon will forearniind the intersection of literatiire visiial and nerformina art_nenerated hv the cultire featirina the leaders
Describe the marketing / promotional plan for the event.

Description should include budget, media outlets, execution methods as well as how Broward County will be promoted.

We plan to use the marketing and PR provided both by the Broward County Libraries Division. We are in conversations with
both Cox Media Group and Circle of One Marketing to provide additional promotion of the event. The Friends of AARLCC
manage the website for the SFBF, and promotes the event across their social media platforms on Facebook and Twitter. As a
division within Broward County, the county has been and will continued to be at the forefront of our marketing messages. We
have alloted $40,000.00 for marketing, which will allow for us to create a dedicated website and engage additional
promotional support. As a part of the Broward County Library (BCL) system, the African American Research Library and
Cultural Center (AARI CC) has access tn an exnansive nromatinonal network Fach vear the Soiith Florida Rank Festival
Describe how the local tourism industry is involved.

For example, are you partnering with local hotels for promotions? Are local restaurants participating as vendors? Etc.

We are in conversation with the Hyatt Centric Hotel to serve as the partnering hotel for this event. As for restaurants, we will
explore partnership with restaurants in the Sistrunk corridor, including Smitty's Wings and the Sistrunk Marketplace. Our
priority will be to support small, locally-owned restaurants and caterers in AARLCC's vicinity.

Metrics to Evaluate Success
Specifically identify how you will measure success. Outline the metrics that will be used and identify the source. (ex. 3™ party
vendor, ticket sales, gate entrance counter, etc.)

Our key metric for success will be the number of both registrants and attendees for our programs. We will also track to use of
promotional codes for meals and hotels. The success of the South Florida Book Festival (SFBF) will be evaluated through a
number of methods. The primary metric will be the number of registrations recorded for the event prior to the festival, along
with the actual attendance numbers for all events, including those offered in-person and online. We will also measure the
impact of the promotions, including visits to the festival website, and the likes, views, and impressions across social media.

What format will you submit your evaluation report? O3rd Party Study O Hotel Room Night Pick-up @Ticket Sales Receipt

Other:
f/ Gl 03/06/2023
Sign'ature (required) Date Submitted
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