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Tourism Sponsorship Application 
For an event to be considered for funding through the Tourism Sponsorship Program a formal application must be 
submitted. Please complete this application and submit it to the GFLCVB representative you’ve spoken with.  

Section 1: Event administration 
All fields in Section 1 of this application must be completed. Attach additional pages as needed.

Legal name of company: 

State the company was incorporated/organized in:  

Contact email: Contact name: 

Title: 

Phone #:  

Address: 

City/St/Zip: 

Name of event: 

Event date(s):  Event venue(s): 

Y 

Y 

Y 

N Is one of the main purposes of this event to attract tourists to Broward County? 

N Will the event marketing target audiences outside of South Florida? 

N Do you have hotel or other lodging partners for this event?  If YES, attach a list to application. 

What percentage of your attendees will stay overnight in Broward County? 

Total projected attendance: Amount of funding requested: 

Total projected room nights: (Total # of anticipated hotel nights the event will generate within Broward County.) 

What percentage of projected attendees reside outside of Broward/Palm Bch/Mia-Dade? 

Why do you expect these numbers?  
If this is an established event, please detail the prior performance of the event (room nights and/or attendance). If this is a new 
event, explain why you anticipate the numbers above.  

Describe the event’s budget 
What is the total budget? What are the sources of revenue? (ex. ticket sales, sponsors, etc.) What is your lowest priced ticket? 
Describe how this sponsorship funding will be used. If we don't fund this event, what impact does that have on your event? 
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About your company 
Tell us about your organization. How many years has the company been in business? Describe what experience the company and the 
management team have in producing similar events. Describe other events the company has produced in South Florida.  

Section 2: Event plan 
All questions in Section 2 must be completed. Attach additional pages as needed. 

Describe the event 
In the summary, describe who the event appeals to and why it would be a good fit for Broward County. 

Describe the marketing / promotional plan for the event.  
Description should include budget, media outlets, execution methods as well as how Broward County will be promoted. 

Describe how the local tourism industry is involved.  
For example, are you partnering with local hotels for promotions? Are local restaurants participating as vendors? Etc. 

Metrics to Evaluate Success 
Specifically identify how you will measure success. Outline the metrics that will be used and identify the source. (ex. 3rd party 
vendor, ticket sales, gate entrance counter, etc.)   

Signature (required) Date Submitted
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What format will you submit your evaluation report?  Hotel Room Night Pick-up 3rd Party Study Ticket Sales Receipt

Other: 

7/24/20



 

 

SHOW LODGING PARTNERS, ALL BASED IN BROWARD COUNTY/FORT LAUDERDALE: 

• B Ocean Resort 

• Bahia Mar Ft. Lauderdale Beach  

• Cambria Hotel Ft Lauderdale  

• Comfort Suites Fort Lauderdale Airport  

• Courtyard Fort Lauderdale Airport & Cruise Port 

• Four Points Airport/Cruise Port  

• GalleryONE Doubletree Suites by Hilton  

• Hilton Fort Lauderdale Beach Resort  

• Hyatt Centric Las Olas Fort Lauderdale  

• Hyatt Place Ft. Lauderdale 17th Street Convention Center 

• Marriott Harbor Beach Resort 

• Pelican Grand Beach Resort  

• Renaissance Fort Lauderdale Cruise Port Hotel 

• Sonesta Fort Lauderdale Beach  

• SpringHill Suites Fort Lauderdale Airport  

• Westin Fort Lauderdale Beach Resort  

• Hotel Maren Fort Lauderdale Beach, Curio Collection by Hilton 


	Section 1: Event administration
	Section 2: Event plan

	Group38: Choice1
	Group39: Choice3
	Group40: Choice2
	Text43: The Fort Lauderdale International Boat Show had 100,000 visitors in 2019 and 4482 room nights booked direct through the show and 72,000 as reported through our Economic Impact survey conducted by a third-party.  Interest in the event and an increase in attendees with a high household income and exhibitors from outside the region has grown year over year.  Affinity to outdoor sports and boating especially has increased year-over-year.  
	Text44:  Revenue from the event is derived from exhibitor fees, ticket sales, food and beverage concessions, show digital marketing and sponsorship.The lowest price ticket is $15 for children aged 6-15.  Under 6 is free.Sponsorship funding from the Greater Fort Lauderdale Convention and Visitors Bureau will be used to fund a Fort Lauderdale International Boat Show One-Hour LIVE TV special airing nationally on NBC Sports Network as well as streaming globally on NBC digital platforms on Sunday, November 1, 2020 at 4:30pm ET.  The one-hour special will include 44 minutes of live and taped show footage that is shot from Fort Lauderdale.  The TV special will showcase why Greater Fort Lauderdale is “The” Yachting Capital of the World.  Additionally, NBC talent and hosts will pre-record and produce six, two-minute and 30 second TV segments between August 2020 and November 2020 which will air before FLIBS. This content will highlight the many new product launches, marine gear, megayachts, interviews with CEOs, ultra-high net worth yachts owners who reside in Greater Fort Lauderdale and more.  The one-hour TV special and the six, prerecorded TV segments will draw visitors from all over the world to Broward County for the Fort Lauderdale International Boat Show and feature the “Best Of” the region. The cost of this proposal is $325,000.Sales at the Fort Lauderdale International Boat Show can continue well after the live event is over. This year, due to travel restrictions and other impacts of COVID 19, we anticipate will see a decreased attendance. However, the NBC Sports Network broadcast will be able to reach people globally, connecting them with the powerful product in the Show and creating sales for Exhibitors well after the show has ended.  This show will promote travel and tourism to Greater Fort Lauderdale with significant attention paid to the destination.  Without the funding we will not be able to bring the impact and magnitude of the show and region to a highly engaged audience who would normally be at the show in person.    
	Text46: About The Fort Lauderdale International Boat ShowThe 61st annual Fort Lauderdale International Boat Show will be held October 28 – Nov. 1, 2020 in the Yachting Capital of the World. Owned by the Marine Industries Association of South Florida (MIASF) and produced by Informa Markets, the Fort Lauderdale International Boat Show (FLIBS) is recognized as the largest in-water boat show in the world. FLIBS spans more than 90 acres across three million square-feet of exhibit space from seven waterfront locations that are connected by an intricate network of water and ground transportation services. The five-day show attracted over 100,000 attendees and 1,000 exhibitors representing 52 countries with more than 1,300 boats on display in 2019. For more information, visit FLIBS.com.About Marine Industries Association of South FloridaThe Marine Industries Association of South Florida (MIASF) is the largest trade organization in the Southeast United States dedicated to promoting, protecting, and growing the 111,000 middle class jobs in Broward County and 142,000 jobs regionally driving the economic output to $12 billion regionally. Created in 1961, the not-for-profit trade group is focused on the sound growth of the marine industry in the South Florida Region to benefit its members and their customers, communities, and the environment. The Association has over 500 members in Broward, Miami-Dade, and Palm Beach counties and is the owner of the Fort Lauderdale International Boat Show.About Informa MarketsInforma Markets creates platforms for industries and specialist markets to trade, innovate and grow. Through more than 550 international B2B brands, we provide opportunities to engage, experience and do business via face-to-face exhibitions, specialist digital content and actionable data solutions. In addition to the Fort Lauderdale International Boat Show Informa produces the Palm Beach International Boat Show and co-owns and produces the Miami Yacht Show.  For more information, visit informamarkets.com.
	Text47: The 2020 Fort Lauderdale International Boat Show (FLIBS) is the largest in-water boat show on the seven seas owned by the Marine Industries Association of South Florida (MIASF) and produced by Informa Markets.  This year, on the final day of the show, FLIBS will jump off the docks and on to televisions, computers and mobile devices around the world in a one-hour Live and taped, televised special on NBC Sports Network.  With six, two-minute segments hosted by NBC talent leading up to the big Live TV special on November 1st at 4:30pm, the 61st annual premier exhibition of FLIBS will feature the industry's latest and greatest boats, yachts and superyachts, worldwide debuts, marine products and accessories  - all from the “Yachting Capital of the World.” Recognized as the pinnacle of all nautical exhibitions, the FLIBS one-hour Live special on NBC Sports Network will feature over 1,300 boats on display and nearly 900 exhibitors spanning over three million square-feet of exhibition space and more than 90 acres. The best of Fort Lauderdale will be featured across the region and within the seven waterfront locations making up the show.  In 2019, the five-day, outdoor show brought $1.3 billion in economic impact to the state of Florida and Broward County with the value of show sales of over $714 million, or $143 million per day.   The FLIBS One-Hour Live special and six, pre-taped segments will be a boon for Fort Lauderdale as it will be seen all over the U.S. as well as globally across NBC digital platforms.  Fort Lauderdale will be able to receive priceless awareness to a high net worth audience that is interested in boating and travel.  
	Text49: Local hotels, restaurants, and retail businesses participate and benefit from the show. (see above list of all partner hotels). Many local restaurants and business participate in the show with pop-up food concessions and selling official show merchandise. In 2019 total estimated sales by Florida companies during the Show reached $554.8 million.  Tri-County companies completed an estimated $353.0 million in sales as a result of the Show including Broward County companies which contributed $186.0 million in estimated sales of marine products.  Total excise and sales taxes generated within Florida as a result of the Show was $69.0 million; of this total $20.7 million occurred in Broward County.  
	Text48: see attached power point
	Text50: FLIBS uses a mix of metrics and vendors to evaluate the success of the Show. FLIBS will track show visitors through the online ticketing system, gate scans, water taxi operators and shuttle bus companies.  The media campaign is tracked through a third-party digital agency that captures conversions, click-thrus, cost-per-click and impressions. We also evaluate success based on year-over-year concession sales and total show sales as reported by exhibitors.
	Name: Phil Purcell
	State of Incorporation: 1967/1961
	Email: Phil@miasf.org
	Title: CEO/President
	Company Name: Marine Industries Association of South Florida
	DateSubmitted_af_date: 
	Address1: 221 SW 3rd Ave
	Address2: Ft Lauderdale, FL 33312
	PhNumber: 954-524-2733
	EventName: Fort Lauderdale International Boat Show
	EventDate: 10/28/20 - 11/1/20
	EventVenue: Seven sites throughout Broward County waterways Main Location - Bahia Mar Yachting Center 801 Seabreeze Blvd. Fort Lauderdale, FL 33316 
	FundingRqt: 125000
	RoomNights: 42000
	ProjectedAttendance: 68000
	PercentOvernight: 61%
	PercentOutofTown: 61% 
	RptFormat: Other
	RptFormat-Other: all of the above
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