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The Industry IS ASTA

ASTA (American Society of Travel Advisors) is the 
leading global advocate for travel advisors, the 
travel industry and the traveling public.  

Founded in 1931, ASTA is the world’s largest association of travel 
professionals, represented in over 120 countries. 

We represent 2,600 domestic travel agency and travel supplier 
companies, as well as more than 750 international member 
companies. 

Together with hundreds of internationally based members, ASTA 
is the leading global advocate for travel advisors, the travel 
industry and the traveling public. 

Our work is to:  
Promote and defend the retail 

travel agency community



Travel Agency Fast Facts

Travel Advisor 
Marketplace

25% of U.S. Travelers used a Leisure/Corporate 
Travel Agency in 2015

Arranged over 155 Million Trips in 2015

100,295 Full-Time Workforce in 2013 

Are primarily small businesses owned and/or 
operated by women - 68%
ASTA member agencies produce 86% of agency 
sales (Worth mentioning again)



Media Promotes the Use of a Professional Advisor



Travelers Who Use Travel Advisors…
 Anticipate taking more trips on average than those who do not plan to use 

one (3.6 vs. 2.5 trips).

 Expect to spend more on their next trip ($2,335) than they did on their last 
one ($1,981). 

• Given that travelers expect to take an average of 2.9 trips, the total amount of anticipated spend 
in the next 12 months, per traveler, is an estimated $6,772, a 10% increase over the past 12 months.

 Travelers who plan to use a Travel Advisor anticipate spending more on 
their next trip than those who don’t plan to use an Advisor ($4,015 vs. 
$1,687).



ASTA Member Profile 

Power of the ASTA Community

Responsible for 83% of travel agency sales

An average of 31 years of experience

Experienced & Profitable
Annual sales which are 30% above 

industry average

Sell 300,000 tickets DAILY & 
over 110 million annually



ASTA Members Sell

Sales in the BILLIONS



Who does ASTA Represent?

10,500 Advisors 
from 120+ 
Countries

of travel agency sales 
are booked through 
an ASTA Agency83+%

Independent
Advisors

Leisure Advisors

Corporate

Consumers

Consortia

Tourism Boards

Travel Suppliers

TMCs



ASTA  Membership Overview

1,078 Companies
1,795 Employees
100+ Countries

Provide products, services 
& information to agencies

Dues based on annual sales 
volume**: $599  - $1899

Travel SuppliersUS Travel Advisors

2190 Advisors

Individual Membership
Annual sales under $1 million

Dues: $199

Annual sales must 
be over $50 million

US Travel AgenciesPremium Membership

1,769 Companies
3,211 Employees
Annual sales under 

$50 million

Dues based on annual sales 
volume:

$345 - $1,400/year

146 Companies
3,457 Employees

Annual sales volume over $50 
million are automatically in the 

program. Any agency can opt into 
the program

Dues based on annual sales 
volume*: $3,270 - $36,000

Corporate Advisory 
Council

28 Agency
7 Consortia
9 Supplier

US Based 
Supplier

International 
Based 

Supplier

Travel Trade 
Organization

**One dues 
level for this 

category

Premium 
Travel 

Agency

Premium 
Consortia

*Dues based on 
annual gross 

revenue

Premium Host 
Agency

US Travel 
Agency

Schools Future Travel 
Professionals

11 Travel 
Schools

Dues: $490

Travel SchoolUS Travel 
Advisor

46 Students

Dues: $80

Future Travel 
Professional

Proud Partners
4 Consortia
36 Suppliers
Must spend $35K in sponsorship



20162014 2015 2017 2018 2019

Myanma
r 
Chapter

ASTA Account Management
& Strategic Growth



Stronger Together

Annual Sales > $50M
Dues: $2,500 – Agency

$7,500 – Consortia
$10,000 - Supplier

28 Agency
7 Consortia
8 Supplier
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$7,500 – Consortia
$10,000 - Supplier

28 Agency
7 Consortia
8 Supplier
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Annual Sales > $50M
Dues: $2,500 – Agency

$7,500 – Consortia
$10,000 - Supplier

28 Agency
7 Consortia
8 Supplier

• Advocacy
• Federal, State and Local 

Governments
• Industry Regulators
• Supplier Disintermediation

• Consumer Awareness

• Industry Wide Networking

• Industry Intelligence 

Consortia/
Franchise/Hosts

• Preferred Supplier 
Relationships

• Business Tools

• Marketing

Community

Education





Thank You
Bob Duglin
Vice President
International Membership & Expansion

bob@asta.org
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