GREATER FORT LAUDERDALE

Tourism Sales Market Outlook & Update
September 20t, 2019

#greatertogether
#lovefl #visitlauderdale



Morning Agenda

*» Networking & Breakfast

+¢* Tracy Vaughan, GFLCVB, Morning Welcome

+» Stacy Ritter, GFLCVB, Agency Update

+* Steve Belleme, Broward County Aviation
+»Scott Johnson, Travel Market Insights

+» Bob Duglin, American Society of Travel Advisors
*» Glenn A. Wiltshire, Port Everglades

¢ Tracy Vaughan & Caitlan Etchevers, International & Domestic

FY2020 Highlights

**Program End / Q&A Time




International Highlights FY2020

** Co-Op Marketing Campaigns
** Creator’s Exchange

** 9 Sales Missions, including 2 Canadian

Sales Missions
** IPW Partner Inclusion
+» Air Service Development
** Proactive FAM Development

** International Offices




Domestic Highlights FY2020

¢ Holland America Partnership
*+» 8 Sales Missions

+» Added AAA Tradeshow & Travel &

Adventures Shows
** Tri-City CVB Event
+* Loyalty Program & Training, Coming Soon

+* Signature & Virtuoso Preferred Destination



Thank you!

#lovefl #igreatertogether #visitlauderdale
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	October 2-4 International Travel Agent Forum – Cancun, MX
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	November 16 Holland America Training, Fort Lauderdale Road Show – In Destination Registration Fee: N/A
	November 18-22 Canada Sales Mission – Montreal, Toronto Registration Fee: $800
	November 29-30 Holland America Pre-Cruise FAM - In Destination
	December 2 Cruise Planners Annual Conference – Hollywood, FL Registration Fee: N/A
	December 2- 6 Signature Travel Network Annual Conference – Las Vegas, NV Registration Fee: N/A
	December 9-12 Tennessee Sales Mission – Memphis, Nashville and Knoxville Registration Fee: $450
	January TBD Brand USA Mexico Sales Mission
	January 10-12 Holland America Pre-Cruise FAM - In Destination
	January 23-26 AAA Pittsburgh Trade Show – Pittsburgh, PA Registration Fee: $400
	February 2-5 International Inbound Trav. Assoc. Summit - St. Pete, FL Registration Fee: $995
	Registration Fee: $800
	February 6-10 Chicago Travel & Adventure Show with Travel Advisor Event- Chicago Registration Fee: $750
	February 19-21 Connect Marketplace – Kissimmee, FL
	February 21-23 Holland America Pre-Cruise FAM - In Destination
	February 26-28 ANATO & Colombia Sales Mission – Bogota, Colombia Registration Fee: TBD - $1,500
	February 28-29 AAA & Newsday Travel Expo- Long Island, NY Registration Fee: $500
	March 6-8 AAA Vacations Northeast - Foxborough, MA Registration Fee: $500
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	March 13- 15 Philadelphia Travel & Adventure Show – Philadelphia, PA Registration Fee: $450
	March 25- 29 Dallas Travel & Adv. Show/Texas Sales Mission– Houston, Austin & Dallas
	March 30-April 2 World Travel Market, Brazil – Sao Paulo, Brazil Registration Fee: $1,500
	April 5-8 Las Vegas Travel Agent Forum – Las Vegas, NV
	April 9-11 San Diego Sales Mission – San Diego, CA
	April 20-23 Seatrade Cruise Global – Miami, FL
	April Canada Sales Mission – Montreal, Toronto, Ottawa Registration Fee: $800
	Potential reach:
	May 6-8 Signature Travel Network Educational Journey - In Destination Registration Fee: N/A
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	July 29-31 GTM Pre-Conference FAM – In Destination Registration Fee: N/A
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	August 2-4 GTM Post-Conference FAM – In Destination Registration Fee: N/A
	August 9-14 Virtuoso Travel Week – Las Vegas, NV
	August 9-13 Brazil Sales Mission – Sao Paulo, Rio de Janeiro, Belo Horizonte Registration Fee: $800
	August13-16 Argentina/Chile/Uruguay Sales Mission – Buenos Aires, Santiago, TBD Registration Fee: $800
	August 25-28 ASTA Global Convention & ASTA SBN Day – Washington DC Registration Fee: $400
	September La Cita Trade Show – Naples, FL
	September Brand USA Travel Week – London, England
	September Germany Sales Mission – Munich, Frankfurt, TBD
	September Ascend – Apple Leisure Group- TBD
	September Delta Vacations University - TBD




