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Monthly Impact

Cruisin’ Green Bay 

Sales and Services Monthly Recap

June conventions and sporting events 
accounted for 16,450 room nights and an 
economic impact of $12,644,991.

Making Connec�ons 
At IPW 

Notable Events
WI Conference of the United Methodist 
Church
WI Fire Chiefs Association
Christian Educators of the Fellowship of the 
United Methodist Church
WI School Nutrition Association
Bellin Run, 2022
NFL O�cial 4-on-4 Flag Football 
Tournament
Lutheran Woman’s Missionary League
Veterans of Foreign Wars Auxiliary
USA Hockey Central District Camp

Confirmed for Future

No - not like the classic arcade game Cruisin’ USA – we’re talking cruise 
ships. Porting in Green Bay. Finally! After many years of work, connections 
and conversations we welcomed the first passenger cruise ship into Green 
Bay in June. 

The Ocean Navigator, operated by American Queen Voyages, called on the 
Port of Green Bay on June 16 and June 30. Discover Green Bay worked 
closely with the cruise line to ensure the passengers had a great 
experience in Green Bay. 

Cruise line o�cials toured 25 attractions back 
in 2017 with Sue Broberg of C&M Presents and 
Discover Green Bay. After years of planning, 
and of course some unforeseen challenges 
and delays, passengers were finally able to 
enjoy the area with a hop-on-hop-o� tour 
with stops at attractions selected by the 
cruise line. In total more than 300 passengers 
plus crew disembarked at Leicht Park. 
Discover Green Bay is working with cruise 
lines to bring more to port next year and 
beyond.

Future Business Leaders of America 
State Convention – April, 2025
WI Sustainable Business Council – 
November, 2022
Altrusa International, District 7 – April, 
2024
Wisconsin State Babe Ruth Baseball – 
July, 2022
American Cornhole Organization – 
August, 2022
International Paralympic Ice Hockey 
Womens World Challenge – August, 
2022
WI Restaurant Association – 
November, 2022

Our Discover Green Bay 
delegation just returned 
from IPW, the nation’s 
leading international 
inbound travel show.  

Travel trade and 
journalists from more 
than 60 countries 
traveled to Orlando to 
learn more about 
destinations throughout 
the USA.  The annual 
marketplace was 
attended by 4,800 
attendees.  

Discover Green Bay had 
28 appointments with 
the travel trade and 23 
appointments with travel 
journalists.  Together, our 
Wisconsin delegation 
had more than 135 
appointments!  

With the lifting of COVID 
travel requirements, the 
USA is once again open 
for business and it is 
exciting to see the 
interest in America, as a 

destination, 
grow once again.

Brad Toll
President/CEO
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What am I looking 
at here?!

TOP: STR REPORT - a dive into 
how Green Bay stacks up 
compared to fellow destinations 
in monthly and year to date 
occupancy rate and average 
daily rate. *NOTE: DGB does not 
receive the STR report until mid-month. 
It will be a month behind the rest of this 
report.*

LEFT: MONTHLY REPORT - A 
snapshot on progress toward 
Discover Green Bay’s sales and 
marketing goals compared to 
previous year. 

1. Appleton/Fox Cities - 27%
2. Milwaukee - 17.9%
3. Chicago - 6.2%
4. Wausau/Rhinelander - 5.9%
5. Madison - 5.5%

1. Lambeau Field - 13.4%
2. Bay Park Square - 10.8%
3. UWGB - 5.6%
4. Oneida Casino - 4.7%
5. St. Norbert College - 4.6%
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