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This Month in
Tourism Walk to Mary
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Impact in MotionData at a Glance

On the Horizon
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By the Numbers
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ST R Report

Sales April YTD 2026 2026 Goal % of Goal YTD 2025

Marketing/Media April YTD 2026 2026 Goal % of Goal YTD 2025

Visitor Services April YTD 2026 2026 Goal % of Goal YTD 2025

Future Meetings & Events Sales

Convention/Sports Services

Motorcoach Sales

NEW

Digital Marketing

NEW 
NEW 

Earned Media

NEW
NEW

Visitor Experiences

Partnerships

Leads 22 73 250 29.20% 82
Future Room Nights from Leads 10,720 15,904 150,000 10.60% 44,297
Confirmed Future Room Nights 22,229 77,713 250,000 31.09% 91,544
Confirmed Economic Impact of Confirmed $13,990,800 $58,105,651 $176,000,000 33.01% $128,280,035

Events Serviced 36 113 120 94.17% 55
Online Housing Reservations 229 2390 3,000 79.67% 2159

Sales Leads 0 2 20 10.00% 3
Motorcoach Tour Group Bookings 5 21 50 42.00%

Total Website Visitors 58,694 208,869 800,000 26.11% 497,135
Website Pageviews 89,222 325,527 2,000,000 16.28% 990,276
Email Opens 21,930 76,120 250,000 30.45%
Email Click Throughs to Website 772 2,747 15,500 17.72%
Social Media Impressions 7,197,740 13,781,008 17,500,000 78.75% 24,154,681

Brand Story Mentions 115 600 19.17% 1064
Brand Story Mentions Potential Reach 551,910,000 9,000,000,000 6.13% 9,395,290,000
Brand Story Mentions Estimated Publicity Value $5,105,158 $95,000,000 5.37% $86,933,400
Placed Tourism Stories 8 45 17.78%
Placed Tourism Story Impressions 69,726,864 1,600,000,000 4.36%

Visitor Inquiries 394 1,144 60,000 1.91% 4,701
Destination Guide Mailings 5,256 89,143 150,000 59.43% 88,529
Brochure Distribution 3,419 10,500 200,000 5.25% 109,785
Mobile Visitor Center Events Days 1 5 80 6.25% 9
Visitor Center Visitors/Mobile Visitor Guests 439 2,809 55,000 5.11% 14,922

New Partners 2 10 32 31.25% 31
Renewing Partners 23 72 252 28.57% 52
Revenue $6,937 $28,237 $91,584 30.83% $25,158

23

64,300,000

$594,758.87

2

401,701

March 2026 YEAR-TO-DATE
OCC % % CHANGE ADR %CHANGE OCC % % CHANGE ADR % CHANGE

GREEN BAY 53.4 -1.1 114.46 5.6 47 -1.1 110.29 -1.8
Wisconsin 49.8 1.6 117.84 -0.8 46.4 4.9 115.41 -0.1
Milwaukee 57.4 5.7 119.88 -2.1 51.5 8.8 114.65 -1.8

Madison 55.1 1.5 116.08 -1.3 50.6 6.2 112.57 1.6
Appleton/Oshkosh 51 1.9 105.28 2.6 46.8 1.1 103.44 0.2

Door County 42.9 -11.3 112.67 -1.2 42.1 -3.7 115.74 -1.3
Eau Claire 43.1 4.7 98.52 -1.8 42 7.7 99.12 -1.4
La Crosse 45.3 -10.8 104.95 -7.9 45.3 -3 110.48 -2.5

Wisconsin Dells 49.7 -3.9 159.51 -3.7 46.2 0.2 151.05 0
Wausau/Stevens Point 46.5 1.2 107.88 -2.6 45.6 5 111.29 -1.1

Most Recent Data from Smith Travel Research OCC = Hotel Occupancy ADR = Average Daily Rate


