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VisitGreenvilleSC is an economic development organization and

the official sales and marketing team of the City and County of Greenville.
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Our Vision to be one of the
most \visicad -- ano elked
about — travel dostGnations
in the Southeast






YEAH,

“Best Small Cities in
the U.S. 2019 (#9)”

- Condé Nast
Readers’ Choice

“Best Trips
2019 (#21)”

- Outside Magazine

10 Best Romantic
Getaways in
the U.S. (#1)”

- TODAY.com

“Best Places
to Live (#36)”

- Money Magazine

2019 PR Value:

“Top 19 Must
See Destinations

in 2019”

- Expedia




Yeah, THAT Greenville

is a tourist destination!

Greenville, SC
hotel occupancy rate

Greenville, SC outperformed the Nation, the Southeast and
the State in hotel occupancy.
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Ohmy,
how we've grown. T e

Source: STR



In 2019 we welcomed

5,500,000 visitors.




Talkaboutagreat bedtime story!

2,389,000 = 152,000

HOTEL ROOMS SHORT TERM RENTALS

=MORETHAN 2.5MILLION ROOM NIGHTS SOLD!
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How does Greenville compare V?refll‘;vi"e BT
ere nolding our own when compare

against geographic benchmarks? to the Nation, the Southeast and the State,

Hotel ' 0
Occupancy 10% 10% 15% ‘ 1 0 /o

Hotel ADR

(average o
daily rate 29% 17% 34% ‘ . 47 /0
Hotel RevPar .

(revenue per o
availablefoom) 42% 31% 54% ‘ 63 /o

Source: STR
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N | 6% 4RAY-0-Y
Visitors to Greenville, SC

generate more than

$1.3 BILLION in direct
spending in our community
and $77 MILLION in state
and local taxes.

Yeah, Cha-Chj

Source: U.S. Travel Association/ $ 1 3 2 5 0 0 0 0 0 0
SC Department of Parks, , , ,
- , ®

Recreation & Tourism




Greenville City/Count

ACCOMMODATIONS

Tax Revenue Trends

93%

2011-2019




Greenville City/County
HOSPITALITY

Tax Revenue Trends

2019 S $21.6M
2018 I $20.5M
2017 D s19.6M

2016 D $18.7M
2015 D 517.7M
2014 D $16.6M

2013 D 515.6M
2012 2 $15M

2011




TOURISM CREATES

$1,340

Source: U.S. Travel Association/
SC Department of Parks,
Recreation & Tourism



% of sales generated by tourism

So, who wants some tourism?

Tourism tax dollars fund facilities, new parks and recreation
amenities, museums and attractions, as well as festivals and events.
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Greenville earns

$179

BUCKS

in visitor spending for
each dollar VisitGreenvilleSC
invests in advertising.

Source: SMARInsights Ad Effectiveness & Conversion Study




travel revenue generated...
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333,000

830,045

room nights sold,

OF VISITORS

Source: SMARInsights Ad Effectiveness & Conversion Study



In 2019, there were almost
siohihal
8r eenvile peuseems

visitgreenvillesc.com Greenville message.
Thats...




‘jeah,that In 2019, VisitGreenvilleSC’s
illo ial platfi d
grecnulc EeS

SOUTH CAROLINA

shared media impressions.
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More than
1.6 million
usesto date




visitgreenvillesc.com

heyMmean
business!

YEAR-OVER-YEAR INCREASES

Hotel Bookings

Restaurant Reservations UP 75%

Local Tour Bookings [V [127



eting

lead fulfillment

_destination awareness <=
JOURNALISTHOSTING  partnership G
development g

convention services visitor services @

marketing
10adsoud

search
bul

engine

, 4 publicity
website productawareness 4 WV & e
3F 3 site
information sharing . (7 2 VISItS
account development sociaL mepia

booking production analytics

RESEARCH & STATISTICS

visual assets

MEMBERSHIP
|edaje||0d

content
curation

custom proposals
sales missions

.direct sales . |tapGeneraTION

brand awareness

advertising
client relationships

uisnq

Yyedh,

we do all of that.
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@ visitgreenvillesc visitor center
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148 River Street, Suite 100
Greenville, South Carolina 29601
864.421.0000 | 800.351.7180
visitgreenvillesc.com
#yeahTHATgreenville
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