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Occupancy Tax Receipts
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Gaming Revenue
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Leisure & Hospitality Jobs
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Definite Bookings
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Fiscal Year To Date April over April

Definite Bookings are up YTD and for the month due to staff’s focus on 

closing & obtaining signed contracts and confirming numbers from 

Leisure groups.

Room nights are down due to two significant groups that did not rotate 

back to the Coast this year and smaller group bookings.

Room nightsBookings



Leads Issued & Potential Room Nights
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Fiscal Year To Date April over April

Apr

YTD 2017 and April 2017 numbers reflects Service 

Requests that are no longer being counted making 

the actual YTD & Month to Month lead numbers 

flat.  FYTD potential Room nights are up 9% 

reflecting a strong pipeline.



Convention Center Leads
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Convention center leads are up indicating staff’s focus on larger groups 

that will utilize convention center space.



Lost Business
April 2017 April 2018
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Pace Report
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Pace Report - Pipeline
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Google Analytics – Users (Formerly Unique Visits)
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Google Analytics

In an ever changing effort to report accurate unique 

visitors Google Analytics has changed their algorithm 

resulting in a difference in Unique Users (now Users) 

from last year.

70% of site traffic is new users. Resulting in a 

30,000 user increase over 2017. 



Number of Articles

Apr
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Meltwater

*October increase due to 

Hurricane Nate Coverage

Content Drivers:

Spring Break

Affordability

Culinary – Food Network listicles

Ocean Springs Politics/Flag



Impressions

Apr
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Meltwater

*October increase due to 

Hurricane Nate Coverage

Major Outlet Drivers:

• CNBC – affordability – 18.9M

• Food Network – food/family – 7.99M

• Reader’s Digest – travel/culture – 3.12M

• Topix – culture – 2.47M



Media Value
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Meltwater

*October increase due to 

Hurricane Nate Coverage

Due to the inconsistencies of the media monitoring service, in 

Jan. 2017 our reporting changed to include only traditional 

advertising value equivalencies (or AVEs). Traditional coverage 

included TV, print, and radio. Digital was only reported through 

impressions. In Nov. 2017 we changed to a new provider 

(Meltwater), giving us accurate numbers within the digital 

platform, therefore 2018 figures can’t be compared with 

previous year, as we are using a completely different reporting 

metric.



ERIN TO INCLUDE IMAGE OF JULY MEDIA COVERAGE

VMGC ASSISTED MEDIA COVERAGE



VMGC ASSISTED MEDIA COVERAGE
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Social Media Metrics

_____________________________________________________________________________________

Monthly 
Increase

1,768
2%

68
1%

4
1%

83
2%

129,975
35%

131,968
19%

Running video ads through 

Google / YouTube

70
8%

131,819 14,429 944 6,743 679,211 1,353 834,499

April Facebook Twitter Pinterest Instagram YouTube LinkedIn Total

2018 (Total Likes) (Total Followers) (Total Followers) (Total Followers)
(Lifetime 

Followers)
Total Followers

April’s most engaging Facebook posts 

featured events or itineraries. 



SOCIAL MEDIA


