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KEY PERFORMANCE INDICATORS

AUGUST 2018



Non-Casino Rooms Sold

STR

August

Fiscal Year To Date August over August



Casino Rooms Sold

MS Gaming Commission

August

Fiscal Year To Date August over August



All Rooms Sold

STR & MS Gaming Commission

August

Fiscal Year To Date August over August



Occupancy Tax Receipts

July

Fiscal Year To Date July over July

MS Department of Revenue



Non-Casino Occupancy

August

Fiscal Year To Date August over August

STR



Casino Occupancy

August

Fiscal Year To Date August over August

MS Gaming Commission



All Occupancy

August

Fiscal Year To Date August over August

STR & MS Gaming Commission



Non-Casino ADR

August

Fiscal Year To Date August over August

STR



Casino ADR

August

Fiscal Year To Date August over August

MS Gaming Commission



All ADR

August

Fiscal Year To Date August over August

STR & MS Gaming Commission



Gaming Revenue

August

Fiscal Year To Date August over August

MS Gaming Commission**August 2018 – Sports Books opened



Airport

Fiscal Year To Date August over August

Gulfport Biloxi Regional Airport

Fiscal Year To Date August over August

August

DeplanementsEnplanements

August



Leisure & Hospitality Jobs

July

Fiscal Year To Date July over July

MS Department of Employment Security

Yearly numbers reflect an average 

of all months in the FY.



Definite Bookings

August

Fiscal Year To Date August over August

Visit Mississippi Gulf Coast

Fiscal Year To Date August over August

Room nightsBookings

August

FYTD bookings are up due to focus on 

regional business

Room nights reflect regional groups which 

are smaller than national



Leads Issued

Fiscal Year To Date August over August

Visit Mississippi Gulf Coast

Fiscal Year To Date August over August

August

Potential Room Nights

August

Potential Room Nights are up year over year and month over 

month due to several large groups looking at our destination

FY 2018 does not count service requests as leads. FY 2017 there 

were 76 service requests.



Convention Center Leads

August

Fiscal Year To Date August over August

Visit Mississippi Gulf Coast



Lost Business

August 2017 August 2018

Visit Mississippi Gulf Coast

Other Cities Selected:

Mobile, AL
Charleston, SC

Other Cities Selected:

West Palm Beach, FL (3)



Pace Report

Visit Mississippi Gulf Coast



Pace Report - Pipeline

Visit Mississippi Gulf Coast



Google Analytics – Users (Formerly Unique Visits)

Fiscal Year To Date August over August

Google Analytics

In an ever changing effort to report accurate unique 

visitors Google Analytics has changed their algorithm 

resulting in a difference in Unique Users (now Users) 

from last year.

August

• Sports Books at most of the casinos opened 

resulting in National media coverage

• Ran an on-air promotion during three Saints 

games

• Supported both with Digital Campaigns



Number of Articles

August

Fiscal Year To Date August over August

Meltwater

*October increase due to 

Hurricane Nate Coverage

Content Drivers:

• Sports Betting

• Culinary

• NASA

• Affordability/End of Summer Getaway



Impressions

August

Fiscal Year To Date August over August

Meltwater

*October increase due to 

Hurricane Nate Coverage

Major Outlet Drivers:

• The Washington Post – 34.2 M

• Business Insider – 32.4 M

• Fox News – 27.6 M

• USA Today – 25.6 M

• Yahoo! Finance – 15.7 M

• Chron – 15.4 M

• US News & World Report – 12.9 M

• ABC News – 12.6 M



Advertising Value Equivalency

August

Fiscal Year To Date August over August

Meltwater

*October increase due to 

Hurricane Nate Coverage



ERIN TO INCLUDE IMAGE OF JULY MEDIA COVERAGE

LOCAL MEDIA COVERAGE



LOCAL MEDIA COVERAGE

ERIN TO INCLUDE IMAGE OF JULY MEDIA COVERAGE



LOCAL MEDIA COVERAGE

ERIN TO INCLUDE IMAGE OF JULY MEDIA COVERAGE



ERIN TO INCLUDE IMAGE OF JULY MEDIA COVERAGE

VMGC ASSISTED MEDIA COVERAGE



ERIN TO INCLUDE IMAGE OF JULY MEDIA COVERAGE

VMGC ASSISTED MEDIA COVERAGE



VMGC ASSISTED MEDIA COVERAGE



Social Media Metrics

_____________________________________________________________________________________

Monthly 
Increase

1,730
1%

65
Flat

2
Flat

182
3%

136,409
13%

138,519
12%

Running video 

ads through 

Google / 

YouTube

131
8%

138,427 14,600 960 7,386 1,176,330 1,877 1,339,580

August Facebook Twitter Pinterest Instagram YouTube LinkedIn Total

2018 (Total Likes) (Total Followers) (Total Followers) (Total Followers)
(Lifetime 

Followers)
Total Followers

August’s



SOCIAL MEDIA


