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Non-Casino Rooms Sold

== 2018 =—ie=2019 -—o—2020

1,874,011
155,583 I
139,562 February
710,934
12% FY 2020 5%
Feb 2019 over Feb 2020 Fiscal Year To Date
October-February
Source: STR C,Q&,SL&I The Seerel Coast
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Casino Rooms Occupied

== 2018 =—e=2019 -—o—2020

2,157,176

February

165,623

163,319

872,032
1% FY2020 2%
Feb 2019 over Feb 2020 Fiscal Year To Date

October-February

CoaStal The Seerel Coast
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All Rooms Sold/Occupied

e 2018 =0=2019 =—u=2020

4,031,187

321,206 February
302,881
1,582,966
6% FY 2020 39,
Feb 2019 over Feb 2020 Fiscal Year To Date
October-February C,Q&,SL&I The Secrel Coast

Source: STR & MS Gaming Commission MISSISSIPPI



Occupancy Tax Receipts

54,526,174

==2018 =—=2019 -—s—2020

$287,490
$250,609 I
February
$1,170,698
15% FY 2019 (2%)
Jan 2019 over Jan 2020 Fiscal Year To Date
October-January Cg&§L8.j The Secrel Coast

Source: MS Department of Revenue MISSISSIPPI



Source: STR

Non-Casino Occupancy

63.20% 61.03%
59.70%
6% FY 2020 Flat
Feb 2019 over Feb 2020 Fiscal Year To Date

October-February

= 2018 =—e=2019 —u—2020

February
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Casino Occupancy

= 2018 —=2019 —u—2020

February

g7.019%  So-15% 89.07% 87.05%

*

1%

*

FY 2020 2%

Feb 2019 over Feb 2020 Fiscal Year To Date
October-February

CoaStal The Seerel Coast
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Source: MS Gaming Commission MISSISSIPPI



All Occupancy

74.36% 73.39%

72.19%

68.00%

1

3%

Feb 2019 over Feb 2020 Fiscal Year To Date
October-February

FY 2020 <1%

Source: STR & MS Gaming Commission

= 2018 =—de=2019

February

== 2020

CoaStal The Seerel Coasl
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Non-Casino ADR

—==2018 =——201% -—=—2020

February

1)

2% 1%

Feb 2019 over Feb 2020 Fiscal Year To Date
October-February

CoaStal The Seerel Coasl
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Casino ADR

$80.06 $84.05
5%
Feb 2019 over Feb 2020

Source: MS Gaming Commission

584 .65 s 82.40

1)

FY 2020 7%

Fiscal Year To Date
October-February

w2018  =—e=2019  —e—2020

S

February
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All ADR

$31.47 $84.39
4%
Feb 2019 over Feb 2020

Source: STR & MS Gaming Commission

$87.66
$82.76
FY 2020 4%
Fiscal Year To Date

October-February

= 2018 =—=2019 —o—2020

N

February
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Gaming Revenue

2018  ——201% ——2020

N AN A A

February $1,287,532,839

$100,564,391 ©103,300,459

$544,245,544

1)

FY 2020 7%

1

3%

Fiscal Year To Date

Feb 2019 over Feb 2020 October-February

Source: MS Gaming Commission

Sports Betting
Wagers

2018 =—+—2019 -—+—2020

AN

February

$22,525,055

$14,588,658

1

4%

Feb 2019 over Feb 2020

* Sports Betting began August 2018

$209,911,811

$152,694,059

1

FY 2020 36%

Fiscal Year To Date
October-February

A A AT AT S
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Airport

——2018  =—=—2019  ——2020

Enplanements X

February

378,135

30,172

26,065

168,102

1)

16%

*

FY2020 12%

Fiscal Year to Date

Feb 2019 over Feb 2020 October-February

Source: Gulfport Biloxi International Airport

—u—-2018  =—=—2019% —=—2020

Deplanement \\‘_’

February
374,328
31,099
26,031
167,466
20% FY 2020 12%
Feb 2019 over Feb 2020 Fiscal Year to Date

October-February

CoaStal The Seerel Coasl
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Leisure & Hospitality Jobs

= 2018 == 2019 —0—2020

32,775 32,940

31,400 31,000 January

$

(1%)

1)

2020 5%

Yearly numbers reflect an
Jan 2018 over Jan 2019 Fiscal Year To Date average of all monthsin the FY.
October-January

A A AT AT S

Source: MS Department of Employment Security MISSISSIPPI



Definite Bookings - Meeting/Sports

——FY 2019 —o—FY 2020

Bookings

February

31
Flat FY 2020 Flat
Feb 2019 over Feb 2020 Fiscal Year To Date

October-February

Source: Coastal Mississippi

Room nights

=—i=FY 2019 —o—=FY 2020

39,253

February
2,400

1,583

17,475

1

52%

1)

FY 2020 13%

Fiscal Year To Date
October-February

CoaStal The Secrel Coast
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e e e FY 2019 Leisure booking and room nights
Definite Bookings - Leisure .. ..o
included in the FY 2020 numbers.
—+—2019 —+—2020

Bookings Room nights

—ir—2019 —+—2020

February 16,637
Februarv
122 741
9 624
Flat FY2020 (12%) 18% Y2020  (25%)
Feb 2019 over Feb 2020 Fiscal Year To Date Feb 2019 over Feb 2020 Fiscal Year To Date
October-February October-February

CoaStal The Secrel Coast
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Source: Coastal Mississippi MISSISSIPPI



Definite Bookings - All Sales

—ir—FY 2019 —s—FY 2020

Bookings

February

15 219

4

Flat FY 2020 (7%)

Fiscal Year To Date
October-February

Feb 2019 over Feb 2020

Source: Coastal Mississippi

—ir—FY 2019 ——FY 2020

Room nights

February

3,141

55,890

2,207

21,260
42 FY 2020 4%
Fiscal Year To Date

Feb 2019 over Feb 2020 October-February

CoaStal The Secrel Coast
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Leads Issued - Meetings/Sports Potential

—o—FY¥ 2019 —»—FY 2020

February

21

L

31%

Feb 2019 over Feb 2020

Source: Coastal Mississippi

238

104

1

FY 2020 21%

Fiscal Year To Date
October-February

—nws —nme  ROOM Nights

February

126,534

11,649

79,273

4,100

L

FY 2020 46%

.
184%

Feb 2019 over Feb 2020 Fiscal Year To Date
October-February

A A AT AT S
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Leads Issued - Leisure

=—ir=FY 2019 —e—FY 2020

February

12

1

33%

Feb 2019 over Feb 2020

Source: Coastal Mississippi

FY 2019 leisure leads and
room nights included FIT

business which is not being

included in the FY 2020
numbers.

140

58
FY 2020 2%
Fiscal Year To Date

October-February

Potential

Room Nights

=ir=FY 2019 —o—FY 2020

February

754

535

1

41%

Feb 2019 over Feb 2020

17,252

3,504

4

FY 2020 (43%)

Fiscal Year To Date
October-February

A A AT AT S
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Leads Issued - All Sales

=—tr=FY 2019 —o—FY 2020

February

378

33

162

1

32%

1

FY 2020 13%

Feb 2019 over Feb 2020 Fiscal Year To Date
October-February

Source: Coastal Mississippi

—ir—=FY 2019 -—o—FY 2020

February

12,403

4,635

L

168%

Feb 2019 over Feb 2020

Potential
Room Nights

143,786

82,777

1

FY 2020 37%

Fiscal Year To Date
October-February

A A AT AT S
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Convention Center Leads

5 i
17
150% FY2020 55%
Feb 2019 over Feb 2020 Fiscal Year To Date

October-February

Source: Coastal Mississippi

FY 2018 =—i—FY 2019 —o—FY 2020

AL/

February

CoaStal The Secrel Coast
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Lost Business

February 2019 February 2020

Other Cities Selected: Other Cities Selected:

« Clearwater/Tampa, FL

* Gretna, LA

* Gulf State Park, AL

* Key West, FL

* Montgomery, AL

» PortBienville Training
Center, BSL

e Jonesboro, LA
* San Antonio, TX

16 Leads

Ccoastal | 7. sttt
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Source: Coastal Mississippi MISSISSIPPI



Pace Report

Annual Sales Pace
SOk

—

40K

1114

Room Nights

20k

1k

2017 20138 2019 2020

Year

fils Definite Room Nights

Pace Target

Historical Average

Source: Coastal Mississippi

coastal | 7 c..cc
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Pace Report - Pipeline

Annual Sales Pipeline
70K g

a4

Room Nights

2017 2018 2019 2020 2021 2022
Year

ills Definite Room Nights ils Tentative Room Nights Historical Average * Pace Target ’

COAStAl | 7. et Cunst
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Source: Coastal Mississippi MISSISSIPPI |



Google Analytics - Users

183,271
1,406,744
128,645
652,536
439 FY 2020 26%
Feb 2019 over Feb 2020 Fiscal Year To Date

October-February

Source: Google Analytics

Traffic Analysis: Organic sessions increased by 33%
compared to last year. Overall traffic increased by
4190, YOY. Channels of traffic that increased in
sessions included Display, Referral, and Paid Search.

=—=FY 2018 =&—FY 2019 —9—FY 2020

A

February

CoaStal The Secrel Coast

A A AT AT S

MISSISSIPPI



@
S lte E n a e m e nt A snapshot of actions taken by visitors to our site. Newsletter sign up
allows us the opportunity to engage with users based on their interests.
FY 2020 Nov Dec Dec Jan Feb Mar Apr May Jun Jul Aug Sep

Newsletter Signup 140 140 135 193 210

Total Active Newsletter Recipients 19,310

Request the Guide 226 192 204 563 478
Digital Guide Viewed 267 291 340 472, 573

Total number of partner events and listings viewed by visitors on our site.

o
ACth n T al{e n Website Referral - Referrals to partner websites from any of our pages.

Event Detail 12,074 13,261 22,531 13,490 17,303
Listing Detail 9,730 7,633 7,926 12,639 13,739

Website referral 19,886 16,651 23,700 21,985 38,625



Number of Articles

5,284

82
1,190
2020 75% (2%)
Feb 2019 over Feb 2020 Fiscal Year To Date

October-February

Source: Cision

==Y 2018  =—te=FY 2019 —o—FY 2020

February

CoaStal The Seerel Coasl
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Impressions

9,804,672,137

==FY 2018 =—d=—FY 2019 -—o—FY 2020

245,922,241
227,767,121

February
2,354,037,581
8% FY 2020 85%
Feb 2019 over Feb 2020 Fiscal Year To Date
October-February
COAStal | 7. gt Cust

Source: Cision MISSISSIPPI



Advertising Value Equivalency

Declining AVE numbers related to changes in the
monitoring platform. Industry standards are shifting
away from AVE and towards methods that focus on
measuring how coverage is relevant to the brand
and its goals. This is an ongoing process and we are
currently exploring multiple options for how we

$20,585,521 measure success.
$462,472
$428,201 FY 2018 —&—FY 2019 ——FY 2020
$4,466,864 I
‘.. 1‘ February
8% FY 2020 4%
Feb 2019 over Feb 2020 Fiscal Year To Date

October-February

CoaStal The Secrel Coast
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Source: Cision MISSISSIPPI



Content Drivers:

E d M d . * Food &Drink
arne e la * Romantic Getaways

* Hidden Gems

Family Travel

« Total Mentions WEEK  MONTH

o 00 o o000 o oooood oood 0O 0O

Feb1, 2020 Feb 15, 2020 Feb 29, 2020

CoaStal The Seerel Coasl
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Source: Cision MISSISSIPPI



Coast tourism sees hest January in four years

BILOXI, Miss. (WLOX) - Coast tourism is getting off to a good start this year. Numbers released Thursday
show January 2020 was the most successful January in the last four years.

And according to Coastal Mississippi, the increase is across the board in all important indicators of tourism

SUCCess.

The destination video, Meet Us in Coastal Mississippi, amassed 2.61 million impressions in January alone.

“With plans and strategic partnerships in place to maximize visitation to this region, Coastal Mississippi is
poised and ready for an extremely exciting year to come,” said Coastal Mississippi CEO Milton Segarra. “We
i continue to work with stakeholders, industry professionals, multiple agencies and elected officials to elevate
@/@ o our destination, as working together is the key to bringing more visitors to Coastal Mississippi.”
Ly

NATIONAL NEWS alifornia cemetery killings With a substantial amount of private sector investments, including over $700 million in industry projects in
development, and impending disbursements, such as funding from the Gulf Coast Restoration Fund and
GOMESA, Coastal Mississippi is looking at an extremely prosperous year ahead.

“February is following a similar trend, and we look forward to a great future of increased visitation,
deepened partnerships and broadened horizons,” Segarra said.

As part of that upward trend, Thursday was opening day for an 89-room Hampton Inn and Suites located
near the Promenade and I-10 and I-110.

Local Media Coverage - Assisted COASLAl | 7 ettt
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GRBITZ

@Foobp

Best date night restaurant in every state

Mississippi

Mississippi: Patio 44, Biloxi

Huge, juicy steaks and freshly-caught seafood with peppery-spicy Creole and Cajun flavors are among

diner favorites at Patio 44, a sleek but relaxed spot close to Biloxi's white-sand beaches. Make the most

of year-round mild weather with a table on the twinkly patio and order shareable dishes like this

Robert Smith

S _ S dreamy, creamy crawfish mac n’ cheese.
Head to coastal Mississippi and take in the scenic Mississippi Guif Coast

with a cruise on the Betsy Ann Riverboat as it propels along the mighty river.

Opt for onboard dining by purchasing one of their special dinner excursions.

Or go back on land to The Chimneys in Gulfport, which was voted

“Mississippi's Most Romantic Restaurant” by Food & Wine magazine!

Coastal Mississippi Assisted Media Coverage — ¢05lal mano



myNewOrleans'com ’, msn | ifESty e

Coastal Romance The most underrated beach towns in America

Getaways for two worth getting to e T

< >
Romantic Accommodations
The latest newcomer to the Mississippi Gulf Coast, Centennial Plaza transformed the former S
Gulfport Veterans Administration Medical Center into a massive resort situated on 48 acres GU|prrt, MISSISSIPDI
overlooking the Gulf of Mexico. The 10 surviving Spanish Colonial Revival buildings, many of Gulfport, Mississippi, has a lovely harbor, as well as a bustling downtown with plenty of dining and

which are on the National Register of Historic Places, have been lovingly renovated and include
two hotels with 215 rooms combined, a chapel that serves as an events space and a massive
fountain with a corresponding lighting and music display.

entertainment options and public art in the form of murals. Nearly 7 miles of white sand beach is there

to be explored, making for one of the best weekend getaways in America.

Centennial Plaza Resort, named for its inception at the turn of the 20 Century, opened last
August and has hosted weddings and other events inside both the 2,600-square-foot chapel that
seats 200, the oak-lined green spaces and on the island inside the pond that's connected from
the surrounding pathways by a small, quaint bridge.

Coastal Mississippi Assisted Media Coverage 90358l mawin



Mississippi's Coast: A Natural Place to Explore
Coastal Mississippi: Nature, Beauty And So Much More

Coastal Mississippi is not well-known like its neighbor to the west - New Orleans or even its

neighbor to the east - Mobile. Coastal Mississippi is an area tucked along the Gulf of Mexico -
technically on the Mississippi Sound. This area is noted as being an adult playground of sorts,
but it truly is so much more.

* S0 much more than casino
resorts and gaming.

¢ So much more than sultry heat
and hurricanes.

¢ So much more than sweet tea
and controversial politics

T

SMALL MARKET

MEETINGS

Biloxi, Mississippi

With a diverse assortment of conference spaces as well as opportunities for water adventures from mild to
wild, Biloxi, Mississippi, on the Gulf of Mexico, is one of the South’s best for meetings, according to Milton
Segarra, CEO of Coastal Mississippi.

“Meeting planners will discover a unique, versatile region with the perfect combination of amenities and
activities to suit all needs,” he said, “along with a dedicated team of industry professionals at Coastal
Mississippi who are eager to assist groups.”

Among the city's more impressive venues is the 400,000-square-foot Mississippi Coast Coliseum and
Convention Center, which offers four halls that can be combined or broken down into smaller rooms,
three lobby areas and an exhibit hall. Another popular site for conferences is the Beau Rivage Resort and
Casino. It features three ballrooms that can be split into smaller areas, the 520-square-foot Oaks
Boardroom and five other intimate spaces, for a total of 50,000 square feet.

Once the day's work is done, Biloxi impresses with activities that get guests out on the gulf, The Biloxi
Shrimping Trip takes visitors on an exciting and educational expedition to net shrimp and other sea life,
and the Maritime and Seafood Industry Museum offers sailings aboard its Biloxi oyster schooner replicas.
Or attendees can board the Betsy Ann sternwheel paddleboat for a two-hour cruise through the
Mississippi Sound and Back Bay.

Coastal Mississippi Assisted Media Coverage — ¢05tal maen



Social Media Metrics

f , @ Linked ). &g

Monthly

Increase Flat Flat Flat 2% Flat 5% Flat

February Facebook Twitter Pinterest Instagram YouTube LinkedIn Total
2019 (Total Likes) (Total Followers) (Total Followers) (Total Followers) (Lifetime Followers) Total Followers
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Coastal Mississippi is with Laura Rauenhorst eee
and 9 others.

Posted by HeyOrca
February 17 - @

coastalms

Still *float*ing on air from the weekend, let's keep the good
times rolling! <

What Mardi Gras parades are you still looking forward to on
The #SecretCoast? &}

#MSCoastLife | Carnival Association Of Long Beach

Coastal Mississippi @SeeCoastalMS - Feb 7 v

Coastal Mississippi and @peteramayer are thrilled to receive a Bronze Adrian
Award for advertising excellence from @HSMAI in honor of our 2019 brand
launch and #SecretCoast campaign.

stal Mississippi "en

®

Connecting Coastal Mississippi with our neighbors to the east and west, this new
service from Amtrak will make it easier to visit The #SecretCoast than ever before.

Release: bit.ly/2H00kuG

http://bit.ly/2umOQilS #travel #transportation

View Insights
Qv N

& PP Liked by fredisalinas and 1,563 others

coastalms When you're visiting Coastal Mississippi, the
good times roll and roll and roll. f&} o 7.

Q0 1.2k 23 Comments 79 Shares @~

.58 @newshound55

View all 5 comments

Amtrak to span the Coast after Mobile votes to allow rail service

/. .. .“.... O O @ 1214 Comments
.._._.‘..... Reactions
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