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KEY PERFORMANCE INDICATORS

JANUARY 2019



Non-Casino Rooms Sold

STR

January

Fiscal Year To Date January over January



Casino Rooms Sold

MS Gaming Commission

January

Fiscal Year To Date January over January



All Rooms Sold

STR & MS Gaming Commission

January

Fiscal Year To Date January over January



Occupancy Tax Receipts

December

Fiscal Year To Date December over December

MS Department of Revenue



Non-Casino Occupancy

January

Fiscal Year To Date January over January

STR



Casino Occupancy

January

Fiscal Year To Date January over January

MS Gaming Commission



All Occupancy

January

Fiscal Year To Date January over January

STR & MS Gaming Commission



Non-Casino ADR

January

Fiscal Year To Date January over January

STR



Casino ADR

January

Fiscal Year To Date January over January

MS Gaming Commission



All ADR

Fiscal Year To Date January over January

STR & MS Gaming Commission

January



Gaming Revenue

January

Fiscal Year To Date January over January

MS Gaming Commission

Sports Betting Revenue 

* Sports Betting began August 2018

January 2019Fiscal Year To Date

$21,232,906



Airport

Fiscal Year To Date January over January

Gulfport Biloxi Regional Airport

Fiscal Year To Date January over January

January

DeplanementsEnplanements

January



Leisure & Hospitality Jobs

December

Fiscal Year To Date December over December

MS Department of Employment Security

Yearly numbers reflect an average 

of all months in the FY.



Definite Bookings

January

Fiscal Year To Date January over January

Visit Mississippi Gulf Coast

Fiscal Year To Date January over January

Room nightsBookings

January

Definite bookings and room nights are up across the board reflecting year end signed 

contracts received in January.



Leads Issued

Fiscal Year To Date January over January

Visit Mississippi Gulf Coast

Fiscal Year To Date January over January

January

January

Potential 
Room Nights

Leads are up YTD and month over month, due to results 

of two successful shows attended by staff in November 

& December.

Potential room nights are slightly down indicating 

smaller meetings being sourced.



Convention Center Leads

January

Fiscal Year To Date January over January

Visit Mississippi Gulf Coast



Lost Business

January 2018 January 2019

Visit Mississippi Gulf Coast

Other Cities Selected:

East Coast



Pace Report

Visit Mississippi Gulf Coast



Pace Report - Pipeline

Visit Mississippi Gulf Coast



Google Analytics – Users 

Fiscal Year To Date January over January

Google Analytics

January

Traffic Overview – In January, overall sessions to 

the site decreased. This decrease can primarily 

be attributed to a 60% decrease in Paid Display 

Traffic and Paid Search YOY. This decrease is not 

unexpected, as it is a part of our strategy, 

reserving budget until the launch of the new 

brand in March.

Organic sessions decreased by 0.61% compared 

to last year. Mardi Gras was in early February 

last year, and is in March this year, our site has 

not yet seen the peak level of holiday traffic.



Number of Articles

January

Fiscal Year To Date January over January

FY 18 & December 18 Meltwater
Trendkite January 18 & forward

*October 2017 increase due to Hurricane Nate Coverage

*September 2018 increase due to Tropical Storm Gordon

Content Drivers:

• Affordability

• Food & Drink

• Winter Events

• Outdoor activities



Impressions

January

Fiscal Year To Date January over January

October 2017 increase due to Hurricane Nate Coverage

*September 2018 increase due to Tropical Storm Gordon

Major Outlet Drivers:

• MSN – 87 M

• USA Today – 22 M

• Yahoo! Finance – 15 M

• Cosmopolitan – 10 M

• Food Network – 9 M

• Food & Wine – 2 M 

FY 18 & December 18 Meltwater
Trendkite January 18 & forward



Advertising Value Equivalency

January

Fiscal Year To Date January over January

*October 2017 increase due to Hurricane Nate Coverage FY 18 & October 18 Meltwater
Trendkite December 18 & forward

Declining AVE numbers related to changes in the 

monitoring platform. Industry standards are shifting 

away from AVE and towards methods that focus on 

measuring how coverage is relevant to the brand and 

its goals. This is an ongoing process and we are 

currently exploring multiple options for how we 

measure success. 



Earned Media

Trendkite

Key Messages:

• Food & Drink

• Winter Travel

• Unique Lodging

Number of articles: 12
Aggregate Readership (Impressions): 10.305 million
AVE: $20,522



ERIN TO INCLUDE IMAGE OF JULY MEDIA COVERAGE

LOCAL MEDIA COVERAGE



VMGC ASSISTED MEDIA COVERAGE



VMGC ASSISTED MEDIA COVERAGE



ERIN TO INCLUDE IMAGE OF JULY MEDIA COVERAGE

VMGC ASSISTED MEDIA COVERAGE



ERIN TO INCLUDE IMAGE OF JULY MEDIA COVERAGE

VMGC ASSISTED MEDIA COVERAGE



Social Media Metrics

_____________________________________________________________________________________

Monthly 
Increase

65
Flat

43
Flat

6
>1%

185
3%

382
Flat

806
Flat

125
6%

139,582 14,826 975 8,047 1,276,666 2,354 1,442,450

January Facebook Twitter Pinterest Instagram YouTube LinkedIn Total

2018 (Total Likes) (Total Followers) (Total Followers) (Total Followers) (Lifetime Followers) Total Followers



SOCIAL MEDIA


