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WHAT TO EXPECT

WHY is the mindset of consumers shifting? Martin Stoll Erika Wuelfrath
CEO, Sparkloft Social Strategist,
Media

_ Sparkloft Media

WHAT are consumers thinking now?

HOW do you prepare your marketing for the future?

WHAT can you do today? Milton Segarra, CEO
Coastal Mississippi

HOW can you be efficient?

This presentation will be shorter than 30 minutes

Karen Conner Erin Rosetti
Coastal Mississippi Coastal Mississippi



THE WORLD WE LIVE IN NOW

§ Milly )
. 5 ! V) @ammillestate_

@pijporten
e T Since our 2020 trips are cancelled my g‘ will want to
Y
Our flight isn’t until the 16th and currently the borders travel more than ever when it’s all over
are only closed until the 13th so I'm waiting until they 11:48 AM - Mar 27, 2020 - Twitter for iPhone
officially change that because changing should be
easier then

1:40 PM - Mar 28, 2020 - Twitter for iPad

& Rep. Bradley Byrne &

@RepByrne
T e ook v Social distancing due to COVID-19 is having a serious
B effect on South Alabama'’s travel and tourism industry
Just had to cancel our girls trip to Biloxi = during the spring travel season.
12:26 PM - Apr 6, 2020 - Twitter for iPhone 3:30 PM - Mar 20, 2020 - Twitter Web App

2 Retweets 15 Likes

@ Field-ing v

@travel_safety

Trying to plan for #summer & #Covid_19? Consider a Teddy Roosevelt o
staycation. Support a local hotel, discover a new part of @outspoken1138

your town, & not too far away from home. It's the most

plannable option right now. .@VP could hotels become hospitals or used for

quarantine?
2:05 PM - Mar 28, 2020 - Twitter Web App

1:43 PM - Mar 28, 2020 - Twitter for iPhone




PROCESS + METHODOLOGY:
SENTIMENT VOLUME
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PROCESS + METHODOLOGY: SENTIMENT VOLUME

Tia Bamacinl v
@TiaBarracini

| wonder who decided to put the 14 infected people on a
flight with 300+ non-infected people? If it was Trump we
should impeach him again. usatoday.com/story/travel/c...

Why did US break Diamond Princess coronavirus quaran...
Anthony Fauc shed light on the decision to evacuate
passengers from the Diamond Princess, 14 of whom have

y.C

208 10:36 AM - Feb 18, 2020 ®

ABC News & L 4
@ABC

Officials fumigated hundreds of buses in Seoul, South
Korea, amid rising coronavirus cases across the country.
The city is disinfecting the interior of buses on a daily basis
and the exterior, weekly. abcn.ws/32rDeXK

Toméas Semrad
@Tomas40916602

Great gesture from the airline Qatar Airways W,

O 161 12:15 PM - Feb 26, 2020

her cargo division. The help the needy (for
China@ in the fight against coronavirus) = Absolutely
amazing thing, and thanks for her
twitter.com/qatarairways/s...

Qatar Alrways @ @qatarairways

Five #QatarAirways Cargo freighters departed to China today
carrying approximately 300 tonnes of medical supplies donated
by the airline to support #Cornavirus relief
efforts.#ChinaQatarTogether

O1 9:40 AM - Feb 23, 2020

Total Volume

™
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5M
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16 24 1 8 16 24

Dec 2019 Jan 2020 Feb 2020

[l Total Volume (76.350,409)

Volume measures the total number of
posts in the conversation and how they
trend over the identified time period.




SPARKLOFT MEDIA SOCIAL SENTIMENT REPORTING

Sparkloft has been using social sentiment data for more than 5 years e

WEEKLY COVID-19 SENTIMENT REVIEW

MARCH 23- -27

We have been creating reports in regards to COVID-19 since January

Insights in this presentation is based on the data from these reports

UPCOMING WEEKLY REPORTS
APRIL 22: Travel and Hospitality
APRIL 29: Consumer Behavior
MAY 6: The COVID-19 Landscape
MAY 13: State of the Economy

You can find the reports at www.sparkloftmedia.com
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GLOBAL CONVERSATION RELATED TO CORONAVIRUS (ENGLISH)

YTD PHASES OF COVID-19

DENIAL (1/1 - 2/24)
Little to no conversation

40M

30M

UNEASE (2/25 - 3/11)
Conversation is driven by
corporate travel cancellations
and new WFH policies

Posts
N
o
=

PANIC (3/12 - 3/20)
Major event cancellations and
travel restrictions spur panic

10M

Major society changes spurred

by social distancing and
stay-at-home directives
il (1T
L PR P FRUSTRATION (4/18 - NOW)
1 1 8 16 24 1 8 16

1 8 16 24 8 R I . f .

Jan 2020 Feb 2020 Mar 2020 Apr 2020 egulation Causes rustrat'on
over people’s daily activities
and lifestyle

. . . ) *Crimson data from Jan. 1 - April 17, 2020, with a focus on global coronavirus conversation
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GLOBAL CONVERSATION RELATED TO CORONAVIRUS (ENGLISH)

Posts

40M

30M

20M

10M

, HOLY SHIT.
'y Nigel Latta
@ @NigelLatta
In just the last 30 minutes we learned that:
Heard about panic buying in supermarkets coz of
corona virus case here. Always wanted to see panic Travel from Europe is going to stop for 30 days.
buying. Ambled over to supermarket. No panic in sight. o "
Oh well. Calmly bought a watermelon on special. I'm Tom Hanks & Rita Wilson have tested positive for
set for the apocalypse. coronavirus.
4:30 PM - Feb 28, 2020 - Twitter for iPhone The NBA season has been suspended.
41Retweets 894 Likes 6:40 PM - Mar 11, 2020 - Twitter for iPhone
42.7K Retweets  303.6K Likes
Elon Musk &
@elonmusk

The coronavirus panic is dumb

12:42 PM - Mar 6, 2020 - Twitter for iPhone .-..

346.5K Retweets  1.7M Likes |

— — e 1 11 ] ] ] | IIIIlI
1 8 16 24 1 8 24 1
Jan 2020 Feb 2020 Mar 2020

Add your name v
@MrNobody_28

Replying to @StayOregon

If we stay home we will almost SNAP like me almost lost
it about a week ago!

415 PM - Apr 25, 2020 - Twitter for iPhone

o=

Quarantine day 6.

843.1K Rotweots  3M Likes



GLOBAL CONVERSATION RELATED TO CORONAVIRUS (ENGLISH)

Posts

40M

30M

20M

i0M

@ Philip DeFranco &
@PhillyD
@ Nigel Latta In just the last 30 minutes we learned that:
@NigelLatta
) e Travel from Europe is going to stop for 30 days.
Heard about panic buying in supermarkets coz of pe.5.8010g R ,
corona'virus.case here. Always wanted to See panic Tom Hanks & Rita Wilson have tested positive for
buying. Ambled over to supermarket. No panic in sight. coronavirus.
Oh well. Calmly bought a watermelon on special. I'm
set for the apocalypse. The NBA season has been suspended.
4:30 PM - Feb 28, 2020 - Twitter for iPhone 6:40 PM - Mar 11, 2020 for iPhone
41Retwests 894 Likes 427K Retweets  303.6K Likes
Elon Musk &
@elonmusk
The coronavirus panic is dumb
12:42 PM - Mar 6, 2020 - Twitter for iPhone
346.5K Retweets  1.7M Likes
. = “‘
s e e 1] ] |
1 8 16 24 1 8 16 24 1 8 16 24
Jan 2020 Feb 2020 Mar 2020

e:-

Quarantine day 6.

843.1K Aoty

1 8 16

Apr 2020



PREDICTED FUTURE GLOBAL COVID-19 CONVERSATION PHASES

PREDICTION

DIVISION

As cases start to
decrease in volume,
there will be a
division between
when and how to
resume normalcy.
Increasingly, this is a
political conversation
in the U.S.

1 8 1 8
Jan 2020 Feb 2020 Mar 2020 Apr 2020

*Crimson data from Jan. 1 - April 17, 2020, with a focus on global coronavirus conversation
Confidential & Proprietary © 2020 Sparkloft Media fromJ ’ I °



CONVERSATION RELATED TO HOSPITALITY (US+CA, ENGLISH)

O DECREASE OF
4 /0 YEAR-OVER-YEAR
CONVERSATION

(March 1 - April 15)

Dec 2019 Feb 2020

200K

Posts

100K

Jun 2019 Aug 2019 Oct 2019

Feb 2019 Apr 2019

Crimson data from january 1, 2019 - April 17, 2020, with a focus on travel intent conversation

Confidential & Proprietary © 2020 Sparkloft Media



HOW THE TRAVEL CONVERSATIONS CHANGED YEAR-OVER-YEAR

MARCH 1 - APRIL 17, 2019
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THE NEW CONSUMERS




THE MINDSET OF CONSUMERS HAS FUNDAMENTALLY CHANGED

CONSUMERS...
... are scared
... are frustrated
... face economic uncertainty

CONSUMERS HAVE LEARNED NEW BEHAVIORS
- Ordering restaurant food at home
- Buying greeeries everything online
- Streaming live events (music, art, sports)
- Working out at home

WHAT IT CAN MEAN FOR THE TRAVEL INDUSTRY
- Zoom call instead of business trip?
- Conventions and meetings?
- Family vacation traditions “unlearned™?




QUARANTINE CONSUMERS

In social data we can currently identify three distinct consumer behaviors:

THE ACTION-ORIENTED THE CURATORS THE ESCAPISTS
CONSUMERS



QUARANTINE CONSUMERS: THE ACTION-ORIENTED CONSUMER

KEY BEHAVIORS

The action tendency is to join and contribute to the fight
against coronavirus.

Utilizing social media to organize and crowdsource
information, they're looking to be first to share the latest,
sometimes more quickly than traditional news outlets.
Trends like #FlattenTheCurve reveal how effectively education
can be turned to action.

HOW A BRAND IS SPEAKING TO THIS GROUP

By demonstrating that it is in solidarity with efforts to fight
COVID-19 and prioritized social responsibility over immediate
profit, Airbnb earns the goodwill of an audience conscious of
spending their money with the companies that align with their
efforts.

Airbnb & N
@Airbnb

Last week, we launched our #FrontlineStays initiative
to provide places to stay for COVID-19 responders.

Today, we're proud to announce that Airbnb hosts have
offered 100,000 places to stay for those on the front
lines of the pandemic.

Join Airbnb in providing frontline stays to 100,000 COVID-19 responders
Help provide safe places to stay for the healthcare staff and first responders
on the front lines of COVID-19.

& airbnb.com




QUARANTINE CONSUMERS: THE CURATOR

starbucks # « Following

KEY BEHAVIORS
The curation tendency sees this time in quarantine as

an opportunity for self-improvement. THE FOUR

From working out to accomplishing projects to FUNDAMENTALS
Iear.nlng? neyv skills, this group is browsing §o§|al media OF MAKING COFFEE
for inspiration to make the best use of their time.

HOW A BRAND IS SPEAKING TO THIS GROUP __'I “6 i W

Starbucks understands that people’s morning coffee

runs may be nonexistent.

The brand shared fundamentals to teach its followers ek
how to achieve a caffeine fix that they may be missing,

creating further affinity despite no CTA to visit. OOV




QUARANTINE CONSUMERS: THE ESCAPIST

@ Harry Potter @
KEY BEHAVIORS April 9 at 1:19 PM - @
The esca plsm tendency wa ntS tO get away from a ” We recommend making a den, getting some good snacks in and
generally being as comfy as possible. How do you like to get cosy
the coO ronaVi rus Chatter or at |ea St asm UCh as when settling down with your favourite Harry Potter book? [via
! Wizarding World]

possible, while also engaging in activities that
they're missing out on, like vacations, concerts and
even dating.

HOW A BRAND IS SPEAKING TO THIS GROUP
The Harry Potter franchise furthers the escapism of
the series while many of its followers are at home,
seeking distraction. Though an extra effort, the
. . . . . WIZARDINGWORLD.COM
brand shows its dedication to its audience by How to have the ultimate cosy experience reading Harry
. . Potter | Wizarding World
creating new community through updated
activities.

i




BRAND EXAMPLE: STARBUCKS

ACTION CURATION ESCAPISM

tarbucks & % starbucks @
% starbucks % starbucks @

@ Liked by alaskaair and 127,289 others

starbucks To all the healthcare workers and first
responders, you are not alone. As you serve your
communities, we're proud to serve you with 1 million free
cups of coffee and counting. Thank you for all you do. @
=

Qv W

PANTRY INGREDIENTS

TO TRY IN YOUR COFFEE

~y

CINNAMON

CONDENSED MILK

Qv W

@ Liked by alaskaair and 80,189 others

starbucks Many of us start our day with coffee at home, so
why not make it a little special? Here are a few ways to
spice up your morning cup using pantry staples.

Add a dash of cinnamon to your coffee grounds

Instead of sugar, try adding honey for subtle sweetness

Drizzle your iced coffee with condensed milk instead of
creamer

e %&
Qv ’ N

269,394 likes
stal%ucks By our side through thick, thin and Drive-Thrus.
©9




BRAND EXAMPLE: EVERLANE

ACTION

' everlane @

Qv W

22,608 views

everlane Thousands of you have helped support
@feedingamerica through our 100% Human collection, and
for that, we want to say thanks. But just as the impact of
COVID-19 continues to change daily, so does the need.
That's why we're extending our partnership with Feeding
America and will continue to donate all profits from 100%
Human to their extraordinary work. Check out our story to
learn more.

Confidential & Proprietary © 2020 Sparkloft Media

CURATION
. everlan o

5,398 likes

everlane Two weeks ago we launched digital styling
appointments. You liked it so much we're bringing it back.
Debating a purchase? Looking to streamline your
wardrobe? Just want to talk style? Our styling team is ready
to help via Zoom. 96 appointments available, book while
they last. Link in bio.

ESCAPISM
. everlane & .ee

Qv . W

J) Liked by laurenzill and 3,773 others

everlane Introducing the Super-Soft Jean. So comfortable,
you'll even wear it on the couch.




WHAT COMES NEXT?




THE POST-CRISIS CONSUMER WILL THINK DIFFERENTLY

REACTIONS AFTER CRISIS WILL VARY

- Some people will be ready to travel
right away

- Others will still be hesitant to travel
and visit businesses

Dr TK Lekalakala W
] @YougottalLoveKaz

Do you really think after this pandemic people will be
comfortable to hang in crowds? To socialize like we
used to?

| don't think so.

12:10 PM - Apr 9, 2020 - Twitter for iPhone

é Marcia Sanders See you in October!
Like - Reply - Message - 4w o 1

% Henry Bauer Impatiently waiting (@) (& &
1
Love - Reply - Message - 4w o

. t ROMEY (SAhennon i3 my drag name) M
@jamnspoon2

If your governor decided it was fine to lift restrictions
and let all businesses open up, would you trust them?

4:38 PM - Apr 16, 2020 - Twitter for iPhone




YOU WILL NEED TO MARKET DIFFERENTLY

{ Sara Fida v
@OmanAdvertising

Many restaurants offering takeout and delivery forget
to mention measures and extra precautions they take
to keep everyone's food safe.

That's the #1 concern of your customers at the
moment. Communicate that piece of info. Make them
feel comfortable.

TO NAVIGATE THE NEXT PHASES

#stayhomeﬁ

2:35 AM - Apr 17, 2020 - Twitter for iPhone

1. Use tactful + sensitive messaging
2. Stay engaged with your audience w Chetan Bhagat & v
3. Reassure your future guests

@chetan_bhagat

Some people say the world will change even after
lockdown ends and all this Corona stuff becomes okay.
People won't travel as much.

Don't know about others. But | plan to travel more than
ever, whenever | can, because you never know what

will happen tommorrow.

11:33 PM - Apr 9, 2020 - Twitter Web App




USE TACTFUL + SENSITIVE MESSAGING

PROACTIVE REACTIVE
O Coastal Mississippi
Published by HeyOrca [7] - March 28 - @ @ Jacqueline Stidham | miss you coastal mississippi!
We understand if you can't visit us for a while. That's okay. We

look forward to welcoming you to our shores soon. 2w

For more inspiration, visit www.coastalmississippi.com
#MSCoastLife

Q1

& Author

Coastal Mississippi Jacqueline Stidham We hope to see
you soon, when the time is right!

2w 01

@ LuAnne Johnson Caldwell Can you cross over into MS now?
Like - Reply - Message - 2w

& Author

Coastal Mississippi LUAnne Johnson Caldwell There are
currently no travel restrictions entering or exiting
Mississippi, but we do urge all visitors to take protective
measures against COVID-19 and make informed travel
decisions. More information on items to consider prior to
traveling can be found here:
https://www.cdc.gov/.../travelers/travel-in-the-us.html




STAY ENGAGED WITH YOUR AUDIENCES

Coastal Mississippi L
Published by HeyOrca [?] - April 6 at 9:01 AM - Q

Take the family on an immersive trip through The #SecretCoast

without ever leaving your living room!

A FAMILY'S VIRTUAL GUIDE TO

GULFCOAST.ORG
A family's virtual guide to Coastal Mississippi

@ kimpton # - Following

@ kimpton & ¥ &3 Social Hour, Wine Hour
- whatever you want to call it - is a nightly
indulgence at Kimpton hotels. Since
things look a bit different right now, we're

bringing you a weekly *Virtual Social
Hour* with our expert beverage team,
every Thursday at 6p ET/3p PT. This team
is SO pumped to teach you a thing or two
about cocktail-making and selecting
wines. First up: the Negroni. Pull up a seat
tomorrow with some vermouth, Campari
and gin and tune into our Instagram post
at 6p. WE MISS YOU! (feat.
@gastronautmike @winechatwithkat
@john_stanton505).

1d

% annefeehrer | am all set, but can't -
find the viden!

oQv N

Liked by mikehenryjr and others
1 DAY AGO

Add a comment...




STAY ENGAGED WITH YOUR AUDIENCES
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coastalms « Follow
Biloxi, Mississippi

coastalms If you could experience
ONE thing in Coastal Mississippi right
now, what would it be? #MSCoastLife

b
©

W

@

travelmamas Beeeeeach!

1w 1like Reply

jillsymallette We packed some
Barq'’s in the cooler, ordered
shrimp poboys from Bozo’s, and
found a shady spot under oaks
overlooking Buffett beach to enjoy
our simple lunch

v

Qv W

266 likes

. APRIL 21

Add a comment...

studio_no.3_ Rocking on the
porch, looking out at the beautiful
gulf, sipping some cool drink ¢*

snsetz2 Sitting down with a pile of
crawfish and cold beer!

é
w

warren_pace Just strolling the
streets of Bay St Louis enjoying
the food, drinks, music and
scenery. First place I'm going




Alaska Airlines & v
@AlaskaAir

We're doing our best to take care in the air——and on the
ground! Read more about how we're keeping guests &

s shangrilahotels & - Follow .
employees safe at every altitude.
Here are some of the precautionary B =
measures that our hotels have taken: \ ‘ A N
temperature checks and hand sanitizers

for guests and colleagues, increased a
disinfection to guestroom facilities and
public areas, and enhanced food

procurement and handling procedures.

We are here to support our guests and
colleagues during this time. Learn more
about what we are doing here:
https://slhr.hk/covid19

oQv N

Liked by elona and others

MARCH 24

Add a comment...

How we're keeping guests & employees safe

As always, safety is our highest priority. Learn more about the actions we're taking
to keep everyone safe.

& blog.alaskaair.com




VISUAL BEST PRACTICES FOR THE POST-CRISIS CONSUMER

Sanitizer and hand washing Room to enjoy the outdoors Dining with distance



COMMUNITY MANAGEMENT

) Maggie S @maggiestumpp - Apr 7 v
g Replying to @FourSeasons
Thank you @FourSeasons for your compassionate support of NYC's
health workers. Your courageous actions will be remembered and |
TI PS + TACTI CS look forward to many future stays with you.
Q1 o) Q &
- Respond to follower comments and
) Four Seasons Hotels & @FourSeasons - Apr 8 v
q uestions 9 Thank you for the kind words, Maggie. We are very grateful for the
. . X . team at @FSNewYork and look forward to having you stay with us in
- Res pon d with more information + link to the future. We also give our thanks to all of the individuals working
L. tirelessly to keep our communities safe as these uncertain times
official resources continue.
/T\
- Create template responses for FAQs and v t v =
frequent comments you've been seeing
disney and universal planning to open june Q Save

Ist?
Apr 19,2020, 3:12 PM

on your channels
- Beyond your aCtlve SOClaI Channels, CheCk i just seen both companies are possibly planning to open june
Kirkwall, United... 1st?

in on sites like TripAdvisor for reviews, -~ . .
. 8o we are booked to go october and think its too early but june i
concerns or questions e ARGy

Reply Report inappropriate content




Working from home? Add a splash of the #MSCoastLife to your
conference calls. ¥

Download our Coastal Mississippi custom Zoom backgrounds by

ADDITIONAL TACTICS

OTHER WAYS TO STAY ENGAGED
Re-share past content pieces (videos,

articles)

Join social trends

- Entertain with trivia, polls, Zoom
backgrounds, etc.

- Ask people to share past memories +
stories

- Share how-to’s + other experiences (be

ZOOM BACKGROUNDS

Coastal Mississippi

KEEP YOUR SOCIAL DISTANCE WHILE
STRENGTHENING YOUR COASTAL
COMMUNITIES

R e ‘ \_“ N 3 J > GRAB TAKE A
the expert) e B S 1 TR
SWIPE UP N ) W% LOCAL ot JLocAL ART.

- Go live on social media FOR OUR 2) Bl

- Increase activity on Instagram Stories A : R
y g GUIDE! T e SUPPORT

- 1) TAKE A WALK LOCAL HIKE OR BIKE

1 OUTSIDE AND MUSICIANS BY ALONG A

ENJOY THE STREAMING COASTAL

FRESH AIR AND THEIR MUSIC MISSISSIPPI

INSTAGRAM STORIES

DESTINATION BINGO



INSTAGRAM UPDATES

FUNDRAISING + ORDERING ONLINE

‘ littlelemon 10m

_ _ YOUR FAVORITE BRUNCH
Businesses can share gift card, food ITEMS ARE AVAILABLE NOW
FOR DELIVERY.

order, and fundraiser stickers in Stories
and on their profiles for direct
purchase/orders

Fundraisers open on Facebook to a
personal fundraiser created by business
owner

Gift cards and food orders for delivery
and takeout are available in the US/CA
Buyers can spread the word by resharing
the stickers in their Instagram Stories
Here is a breakdown of getting this set up

< littlelemon

120 8,845 345
Posts Followers  Following

Little Lemon
Restaurant

SF restaurant and gathering place
littlelemon.com

123 Lemon Tree St, San Francisco

Followed by paulapaulo32, boda and 12 others

Support this account during COVID-19.

Contact Message Gift Cards v



https://later.com/blog/instagram-small-business-sticker/

RESOURCES FROM SOCIAL

LINKS FOR SMALL BUSINESS OWNERS

- Small Business Emergency Hub - Offers links + resources
around crisis and a breakdown of tactics around specific,
small business industries

- Partner with a Marketing Expert - Apply to speak to a
direct FB representative (be prioritized if you have
taken/plan to take advantage of Facebook ads)

- Pinterest expands resources for small businesses -
Providing educational resources for small businesses

- American Express launches ‘Stand for Small’ coalition to
support U.S. small businesses - AMEX is partnering with
more than 40 businesses to support small biz through
valuable services, offers, tools and expertise

Small Business
Resilience Toolkit

A toolkit to help your Small Business
prepare for a disaster

FACEBOOK

Responding to Coronavirus (COVID-19):
For Restaurants & Cafés

We recognize this uncertain time can create unique
challenges for restaurants and cafés. That's why we're
working to provide helpful information and support
during this time, and have created this resource with

examples of how businesses can adapt and respond.



https://www.facebook.com/business/boost/resource
https://www.facebook.com/business/m/facebook-marketing-expert?lead_source=Marketing_Coordinator&hc_location=ufi
https://business.pinterest.com/en/blog/pinterest-expands-resources-for-small-businesses
https://www.businesswire.com/news/home/20200421005753/en/American-Express-Launches-%E2%80%98Stand-Small%E2%80%99-Coalition-Support

10O SUMMARIZE



TO SUMMARIZE

1. This is not the “new normal” - this is the “current reality”
2. Clean > Deals > Experience > anything else
3. Show them that “you get it”

4, Tell your story - now



UNDERSTAND THE (POST-) CRISIS CONSUMER

GLOBAL CORONAVIRUS CONVERSATION DECREASED 39% WEEK-OVER-WEEK
MARCH 23 - 30

VOLUME OF CONVERSATION DECREASES AS
PERSONAL HARDSHIP INCREASES

Understanding the changed mindset of the T g

Is driven by: acts of charity by celebrities and

consumer is critical at this stage. We e b B T T
20m -

virus.

provide reports with actionable insights. v s 1 wcicrs SRR
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WEEKLY COVID-19 SENTIMENT REVIEW
MARCH 23-27

WEEKLY REPORTS :
APRIL 22: Travel and Hospitality T
APRIL 29: Consumer Behavior || Sttt comm— :
MAY 6: The COVID-19 Landscape
MAY 13: State of the Economy

Subscribe to our weekly report at
www.sparkloftmedia.com

Custom reports available at

coronareport@sparkloftmedia.com
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QUESTIONS?

MORE INFORMATION AND REPORTS CAN BE
FOUND AT SPARKLOFTMEDIA.COM
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