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2016 Year end

* 6.2 Million Visitors on FY 2016 — up 8% over 2015; goal of 7 million by 2020

* Leisure and Hospitality Jobs — 30,300 — up from 2012 by 2,410 jobs

+ $1.99 Billion spent by visitors — up 10% over 2015

+ $81 million in tourism capital improvement in FY 2016

* 14,633 Total hotel rooms with 1,500 in the pipeline to exceed pre-Katrina 16,092
8% increase in non-casino hotel revenue 2016 over 2015

* 6% increase in room inventory in 2016

* Overall gaming revenue up more than 5% in 2016

Sources: Mississippi Development Authority, Mississippi Gaming Commission, STR
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baming Revenue

M5 Gaming Commission
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Convention Center Revenue

M5 Coast Coliseum and Convention Center
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Detimite Bookings

Room Nights/(Groups) Visit Mississippi Gulf Coast
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boogle Analytics - Unique Visits

1163,047
144797  213%
119,336
581,720
414,614
\ \/

-E
oo, FEB

2016 2017 403% | 010 ()

Google Analytics




Number of Articles

Critical Mantion

4,102
319 13.1% v 2014
282
e e A oC s
Jo . % Ey 20017
_ w'*"‘ .-'"I \ —h—a
& - A
s
: FY FY Y |
3 2016 2017 24.3% Feb




Critical Mention
4 95531317663 :
$1,274,233 $447,496 4772%
o Y 2016
& Fy 2017
h
|I | ol
\ /

Oct-Feb

$379.283
‘\‘f}\‘___-h.."/kx‘a I'II {
FY o 2 | 1
2016 2017 247.4% - : =



[mpressions

Critical Mention
765,386,637
49,853,759 19.2%
41,808,296
O RY 2006
299,249,800 —'; FY 2017
129953,877 &_‘/ IIIII'I, " .illl.
3 /‘\l—
. FY FY A |
8 2016 2017 130.3% L | ¢ Feb




i e e e e R e e WG e g

STAY AWHILE. YOU'LL GET

doctal Media Metrics LA

*After deleting roughly 150
autdated videos fram the
YMGC YouTube Channel,

the averall video views

decreased by 330,14

ﬁ views. We will now be using
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for You Tube.
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Intriguing adventures await along the Gulf Coast e AL

by Edward Schmidt Jr. Updsted On 02/21/2017 at 11:41AM EST n u u

. Gulfport, Mississippi
Mississippi
For shrimp lovers, the Biloxi Shrimping Trip aboard the 4S-passenger Sailfish is a hands-on way to learn about — America’s most affordable, under-the-radar beach city
the delicacy.

City population: 67,913

Captains Brandy and Mike Moore and their crew entertain and inform while dropping a 16-foot trawl and e o
dragging the bottom of the Mississippi Sound for shrimp and other seafood. Guests learn about catching, Cost of livingindex: 70 (10% lower than US average)

cooking and eating shrimp. For two years running the most affordable beach community in America has been Gulfport.

“Combining excitement and insight into the region’s seafood industry, the Biloxi Shrimping Trip is an activity that Mississippi's second-largest city has a Downtown set only a couple of blocks from the sand,
groups thoroughly enjoy,’ said Kristen Livingston, leisure group sales manager for Visit Mississippi Gulf Coast. “It
provides an authentic opportunity for visitors to learn about the life of a shrimp through interactive

presentations aboard the Sailfish.” Mexico. Folks who grew up in this area are flocking back, energizing Gulfport's local scene

smack in the center of 27 miles of relatively unobstructed shoreline, right on the Gulf of

with new additions like a Downtown pedestrian street lined with bars and outdoor

restaurants, and the Chandeleur Brewing Company, which hosts street-closing beer and

music festivals all year round.

MEDIA COVERAGE
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WHAT MEDIA ARE SAYING

“Mississippi's second-largest city has a Downtown set only a couple of blocks from the sand, smack in the center of 27 miles of relatively
unobstructed shoreline, right on the Gulf of Mexico. Folks who grew up in this area are flocking back, energizing Gulfport's local
scene with new additions like a Downtown pedestrian street lined with bars and outdoor restaurants, and the Chandeleur
Brewing Company, which hosts street-closing beer and music festivals all year round.”

- Matt Meltzer, Thrillist

“For shrimp lovers, the Biloxi Shrimping Trip aboard the 49-passenger Sailfish is a hands-on way to learn about the delicacy.
Captains Brandy and Mike Moore and their crew entertain and inform while dropping a 16-foot trawl and dragging the bottom of the
Mississippi Sound for shrimp and other seafood. Guests learn about catching, cooking and eating shrimp.”

- Ed Schmidt, Meetings Today

“We've found the perfect way to escape the rat race for a while and spend time with other wildlife. It's an overnight eco-tour
adventure on the Pascagoula River and Swamp. The romance here is falling in love with nature, getting back to the basics and hitting
the 'pause’ button on life, if only for a weekend.”

- Stephanie Oswald, WGNO
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26 Trainings with 613 graduates!




