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Non-Casino Rooms Sold

Source: STR
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March 2021 over March 2022 Fiscal Year To Date
October-March



Casino Rooms Occupied

Source: STR
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March 2021 over March 2022 Fiscal Year To Date
October-March



All Rooms Sold/Occupied

Source: STR & MS Gaming Commission

Fiscal Year To Date
October-March

March 2021 over March 2022
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Occupancy Tax Receipts

Fiscal Year To Date
October-February

February 2020 over February 2021

Source: MS Department of Revenue

Occupancy Tax Receipts
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Non-Casino Occupancy

Fiscal Year To Date
October-March

March 2021 over March 2022

Source: STR

March 



Casino Occupancy

Fiscal Year To Date
October-March

March 2021 over March 2022

Source: MS Gaming Commission

March 



All Occupancy

Fiscal Year To Date
October-March

March 2021 over March 2022

Source: STR & MS Gaming Commission
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Non-Casino ADR

March 

Fiscal Year To Date
October-March

March 2021 over March 2022

Source: STR



Casino ADR

March 2021 over March 2022 Fiscal Year To Date
October-March

Source: MS Gaming Commission

March 



All ADR

March 2021 over March 2022 Fiscal Year To Date
October-March

March 

Source: STR & MS Gaming Commission



Mar 2021 over Mar 2022 Fiscal Year To Date
October-March

Sports Betting Wagers 

* Sports Betting began March 2018Source: MS Gaming Commission

Fiscal Year To Date
October-March

Mar 2021 over Mar 2022

March 

Gaming Revenue

March 



Airport

Mar 2021 over Mar 2022 Fiscal Year to Date
October-March

Source: Gulfport Biloxi International Airport

Mar 2021 over Mar 2022 Fiscal Year to Date
October-March

DeplanementsEnplanements

March March

Airport



Leisure & Hospitality Jobs

February 2021 over February 2022 Fiscal Year To Date
October -February

Source: MS Department of Employment Security

Yearly numbers reflect an average of all 
months in the FY.

February



Definite Bookings – Meeting/Sports

Fiscal Year To Date
October-March

Mar 2021 - Mar 
2022

Source: Coastal Mississippi

Mar 2021 - Mar 2022 Fiscal Year To Date
October-March

Room nightsBookings

March 

March 



Definite Bookings – Leisure

Fiscal Year To Date
October-March

Mar 2021 - Mar 2022

Source: Coastal Mississippi

Fiscal Year To Date
October-March

Mar 2021 - Mar 2022

Bookings Room nights

March March 



Definite Bookings – All Sales

Fiscal Year To Date
October-March

Mar 2021 - Mar 2022

Source: Coastal Mississippi

Fiscal Year To Date
October-March

Room nightsBookings

Mar 2021 - Mar 2022

March 

March 



Leads Issued – Meetings/Sports

Fiscal Year To Date
October-March

Fiscal Year To Date
October-March

Source: Coastal Mississippi

Mar 2021 - Mar 2022Mar 2021 - Mar 2022

March 

Potential Room 
Nights

March 



Leads Issued – Leisure

Mar 2021 - Mar 2022Fiscal Year To Date
October-March

Mar 2021 - Mar 2022

Potential Room Nights

Source: Coastal Mississippi

Fiscal Year To Date
October-March

March March 



Leads Issued – All Sales

Fiscal Year To Date
October-March

Mar 2021 - Mar 2022Fiscal Year To Date
October-March

Mar 2021 - Mar 2022

Potential Room Nights

Source: Coastal Mississippi

March 
March 



Convention Center Leads

Fiscal Year To Date
October-March

March 2021 over March 2022

Source: Coastal Mississippi

March 



Pace Report

Source: Coastal Mississippi



Pace Report - Pipeline

Source: Coastal Mississippi



Google Analytics – Users 

Fiscal Year To Date
October-March

March 2021 over March 2022

Source: Google Analytics

Organic Traffic Summary
• Organic sessions were up 17% over last year. Organic traffic to 

the Events page increased by 11.8% YoY and the Events This 
Weekend page increased 108%. Other notable pages include the 
Homepage, which had a 64.6% increase YoY and traffic to the 
Things to Do in Bay St. Louis page increased by 4.5%.

• Other YoY organic highlights:  - Referrals from events up 145%
• The site performed well in organic search rankings. It was up 

12.3% in impressions, up 12.2% in clicks, and improved 1.4% in its 
average ranking position. The top keywords that drew traffic 
were general city searches: Ocean Springs MS (1,001 clicks), Bay 
St Louis (615 clicks), Biloxi Mississippi (498 clicks), Gulfport 
Mississippi (378 clicks), and Ocean Springs Mississippi (351 
clicks).

• Events were a strong source of organic traffic in March with 
keywords related to CPR Fest, Cruisin’ the Coast, and Unity 
Festival.

March 



Site Engagement
A snapshot of actions taken by visitors to our site. Newsletter sign up 
allows us the opportunity to engage with users based on their interests. 

Total number of partner events and listings viewed by visitors on our 
site.

Website Referral – Referrals to linked websites from any of our pages.

FY 2022 Oct Nov Dec Jan Feb Mar Apr May Jun Jul Aug Sep

Newsletter Signup 207 236 212 207 303 397

Total Active Newsletter Recipients  26,300

Request the Guide 544 581 518 900 1063 1046

Digital Guide Views 131 86 90 159 165 214

Action Taken
Event Detail 6,724 9,525 13,523 6,665 15,261 11,320

Listing Detail 13,741 9,713 10,359 15,611 17,777 23,495

Website referral 12,177 11,026 11,497 10,248 14,664 16,905

973 Attractions Pass 736 Things to Do 451 Casinos 
420 Homepage 261 Restaurants

Coastal Mississippi



Number of Articles

Fiscal Year To Date
October-March

March 2021 over March 2022

Source: Cision

March 



Impressions

Fiscal Year To Date
October-March

March 2021 over March 2022

Source: Cision
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Advertising Value Equivalency

Fiscal Year To Date
October-March

March 2021 over March 2022

Source: Cision

March 



Earned Media
Content Drivers:
• Beach/Coastal Destinations
• Food & Drink
• Spring/Summer Travel
• New Developments

Source: Cision



Local Media Coverage - Assisted



Coastal Mississippi Assisted Media Coverage



Coastal Mississippi Assisted Media Coverage



Coastal Mississippi Assisted Media Coverage



Coastal Mississippi Assisted Media Coverage



Social Media Metrics

_____________________________________________________________________________________

Monthly 
Change

531

159,829 15,550 993 18,644 1,879,869 6,171 2,081,056

March Facebook Twitter Pinterest Instagram YouTube LinkedIn Total

2022 (Total Likes) (Total Followers) (Total Followers) (Total Followers) (Lifetime Followers) Total Followers

29646 4 458 38 1,373



SOCIAL MEDIA

InstagramFacebook TwitterLinkedIn

Impressions
1,897

Clicks
170

Reactions
72

Shares
4

Interactions
23

Impressions
8,080

Engagements
35

Impressions
1,429

Likes
13

Retweets
8

*Organic + Paid Performance


